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A KEY TO 
INCREASED PROFITS 


Time and time again Webster’s Micro- 





metric Carbon paper has been used to 
step up sales and profits. Progressive 
or Tracie) s sale Oo awe 
SAPERS ‘ dealers throughout the country have 
Sv 2 ' “wy . ° ° = 
on been wide awake to its merchandising 


opportunities. [It has been a factor in 


getting them new customers. 
S: WEBSTER COA\PANY 
6 - NCW YOR K WILMOELI MIA 
si “ > SAN FRANC . in ‘ ‘ 
Years of consistent national advertis- 
ing has made the Webster name the 
best-known in the quality carbon paper 

‘“ ; field. | ; 
— ield. It has built up a large demand for 

(,-« @p>A4 

STAR 


Danan DB) a 2 this important sales stimulant! It will 


bring you steady customers—and that 


Webster products. Take adv antage of 


means greater profits for you. 





MICROMETRIC CARBON PAPER 
gives you these five extra sales features: 


1. NEATER TYPING 2. UNIFORM MARGINS 3. FASTER TYPING 
4 NO SMULDGED FINGERS 5. SAVES MONEY 


F.S.WEBSTER COMPARY :.ci0::u: 








OFFICE APPLIANCES is 
a news and technical trade 
journal, serving the entire in- 
dustry of office equipment. 
It covers the manufacture 
and distribution of office 
machinery, office devices, 
office furniture, office supplies 
and the entire range of com- 
mercial stationery. Its com- 
prehensive news reports of 
the industry and its valuable 
special articles upon subjects 
germane to its field have 
given it unusual prestige. It 
serves a clientele composed 
of managers and agents for 
the various office machines, 
devices and supplies, com- 
mercial furniture, commercial 
stationery dealers and many 
of the largest corporations in 
the United States. It also 
reaches some dealers in fifty- 
four other countries who deal 
in American office equip- 
ment. 

© No person, firm or corpora- 
tion, either directly or in- 
directly connected with the 
industry the journal repre- 
sents, has any share in its 
ownership or voice in shaping 
its policy, which has in view 
at all times the best interests 
of the field it serves. It aims 
to discuss all subjects fairly, 
and to furnish its readers re- 
liable information concerning 
the progress and develop- 
ment of the office appliance 
industry. It will answer any 
questions germane to its field 
to the best of its ability, and 
it asks its readers in all parts 
of the world to aid it with in- 
quiries and suggestions, to 
which it will give prompt and 
earnest consideration. 
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§ SUBSCRIPTION RATES 
payable in advance, in the 
United States and its pos- 
sessions and Mexico — one 
year, $2.00; two years, $3.00. 
Canada — one year, $2.50; 
two years, $4.00. Foreign, 
all countries in the Postai 
Union, the equivalent of $3.00 
American gold for one year 
and $5.00 for two years. Re- 
mittances may be made by 
personal checks, drafts on 
New York or Chicago, Post- 
office or Express Money 
Orders, or in American Post- 
age Stamps or currency, if 
sent by registered mail. 
Single copies, twenty-five 
cents 

4 CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. In ordering 
such changes it is necessary 
that both ed ae new ad- 
dresses be gi 

q CONTRIBUTIONS are 
invited upon any topic of in- 
terest to this trade. All 
accepted manuscripts will be 
paid for at space rates. Un- 
accepted manuscripts will not 
be returned unless postage is 
enclosed by the sender. Cor- 
respondents should give their 
names and addresses, which 
will be withheld from pub- 
lication if requested. 

§ ADVERTISING RATES 
upon application — only ar- 
ticles of office equipment or 
directly related products 
eligible. 

{ Entered as Second-Class 
Matter, July 8, 1905, at the 
Postoffice at Chicago, IIl., 
under Act of March 3, 1879. 
{ ‘‘ Office Appliances’"’ is 
registered in the United 
States Patent Office, Wash- 
ington, D.C. 

§ COPYRIGHT. Contents 
covered by Copyright, 1935, 
by the Office Appliance 
Company. 








THE ADVERTISEMENTS 


These advertisements present the products of the leading manu- 
facturers in each division of the industry. Because of the ground 
for honest differences of opinion, the publishers obviously can- 
not undertake to guarantee transactions between advertisers and 


customers. 


They do, however, offer their service in resolving 
result 


from relations established 


through the journal. 


any disagreements which 
A 
Acco Products, In 74 
Ace Fastener Corp 109 
Acme Staple Co 123 
Adams, Henry T., Mfg. Co.143 
Aigner, G. J., Co 142 
Allen Calculators, I: 99 
Allen & Co 141 
Allen-Wales Add. Mch. Cp.145 
All-Steel-Equip C 127 
Alma Desk C< 12s 
American Can C 113 
Amer. Number Mach. Co 145 
Amer. Writing Mach. Co.. 70 
Ames Supply Co 75 
Arch Pen Co 144 
Artility Metal Products -142 
Art Metal Construction Cx 95 
Art Steel Co., In« 141 
Autopoint Company 131 
B 
Bankers Box Co 83, 84 
Barkley, C. L., & Co 138 
Bassick Company . 80 
Bates Mfg. Co 129 
Beach Publishing Co 144 
Bentson Mfg. Co... .136 
Bickett, L. M., Co .118 
Bridges, F. W Ltd .146 
Bristow, Stanley R 145 
Browne-Morse Co , -100 
Buckeye Ribb. & Carb. Co.147 
Bump Paper Fastener Co..139 
c 
Cameron, Cal »- 132 
Carpenter, E. W., Mfg. Co.144 
Carter's Ink Co .107 
Champion Coated Paper Co. 88 
Clarotype Co., The 144 
(odo Mfg. Corp .116 
Columbia Rib. & Carb. Co. 72 
Columbia Steel Eq. Co 97 
oo a. GC. Ce... -134 
Corona Typewriter ... 65 
Corry-Jamestown Mfg. Cp.115 
Coxhead, Ralph C., Corp...135 
Crown Ribbon & Carb. Co.126 
Currier Mfg. Co 143 
Dexter Folder Company 104 
Dick, A. B., Co : 63 
Dictaphone Sales Corp 102 
Downey, C. L., Co 146 
Dunham-Watson Co. . 142 
Duplicator Spec. Mfg. Co. .145 
E 
Bagle-Ottawa Leather Co.128 
Eaton Paper Corp , 131 
Elliott-Fisher.67, Back Cover 
Esterbrook Steel Pen Co &9 
Fr 
Faber, A. W., Inc ». oe 
Faultless Caster Corp 106 
F. B. Mfg. ¢ 145 
Fibroin Stencil Corp 123 
Finch & MecCullouch 123 
Fulton Specialty Co 139 
General Fireproofing Co.68, 69 
Globe-Wernicke Co., The.. 
: . 71, 93, 117 
Graft, Geo. B., Co 142 
Guide System & Supp. Co 90 
H 
H. A. Ink Eradicator Co 143 
Hanson Scale Co 145 
Harding, Milo, Company 138 
Harriman-Welts Prod. Co.144 
Harter Corp., The . 85 
Heyer Corporation 149 
Higgins, Chas. M., & Co 137 
High Point Bdg. & ChairCo.134 
Hotchkiss Sales Co 126 
I 
Ideal Lino. Top Co 143 
Imperial Desk Co 127 
Imperial Mfg. Co 135 
Imperial Methods C 128 
Indiana Desk C 120 
Ink Specialties Co 127 
J 
Tasper Chair Co v2 
Jasper Desk Co 108 
Jasper Seating Co 124 
Kahn, David, In« 135 
Kilian Mfg. Corp 116 


L 
Lefebure Corporation .119 
Loose Leaf Metals Co .147 
M 
Manifold Supplies Co . 64 
Markilo Co, ... . 145 
Markwell Mfg. Co 116 
Meilicke Systems, In« --146 
Metal Office Furniture Co.110 
Metalstand Co ; ..140 
Methodes - . sanee 
Mever & Wenthe .140 
Mimeograph, The . 63 
Mittag & Volger, Inc . &1 
Moore Push Pin Co 132 
Munson Supply Co 124 
NW 
Nagel-Chase Mfg. Co coke 
Nat'l Brief Case Mfg. Co..122 
Nat'l Business Show Co 76 
Nat'l Fiberstok Env. Co...121 
Neva-Clog Products, Inc. .136 
New Indiana Chair Co 120 
Niagara Duplicator Co.... 96 
o 
Oakville Company ....... 143 
Office Appliance Co. ......132 
Oxford Filing Supply Co.. 87 
Pp 
Pacific Cb. & Rib. Mfg. Co.101 
Parrot Speed Fastener Cp.115 
Peerless Key Co., Inc.....131 
Peerless Steel Equip. Co. .125 
Phillips Process Co....... 143 
Pronto File Corp....ccece 104 
Pruitt, Inc. . ab ek a 142 
Prym, William, of Amer..144 
Quality Park Env. Co.....112 
Quicflex Mfg. Co......... 144 
R 
Reese, Samuel S..........142 
Reliable Tw. & A. M. Corp.103 
Rivet-O Mfg. Co....... .. 66 
Roberts, Weldon, Rub. Co.114 
Rockwell-Barnes Co. ..... 77 
Roosen, a, itn Ge oboe es 144 
Rotospeed Co., The ....... 124 
Royal Duplicator Co...... 132 
Royal Typewriter Co »- 148 
s 
Schwab Safe Co., The..... 120 
Sengbusch S-C Inkstd. Co. 98 
Sheaffer, W. A., Pen Co...140 
Shepeara, C. B, CO. cccces 39 
Sherman-Manson Mfg. Co.124 


Shipman-Ward Mfg. Co... 91 


Smith, Bradner & Co...... 127 
Smith, L. C., & Cor. Tw. Inc. 65 
Speed Key Mfg. + RTS 143 
Speed-O-Print Corp. . ~ 128 
Sponge Rubber Prod. Co 82 
Staedtler, J. S., Inc.......122 
Stein Brothers Mfg. Co 94 
Storms, H. M., Co sin 112 
Sturgis Posture Chair Co.135 


Sundstrand 67, Back Cover 


T 
Technygraph, The .. joucnee 
Tenacity Mfg. Co......... 140 
Tiffany Stand Co. ........137 
Toledo Metal Furn. Co....108 
Triner Scale & Mfg. Co. 133 
Trussell Mfg. Co a's 136 


Underwood-Elliott-Fisher 


Co : ...67, Back Cover 
U. S. Envelope Co........140 
U. S. Tw. Rib. Mfg. Co....142 
United Tw. & Add, Mach. 

Corp. ecocseeseces 5 

Vv 
Vail Manufacturing Co 119 
Varityper err seeenee 
Victor Safe & Equip. Co...111 
Ww 
Wabash Cabinet Co.. ...105 
Wagemaker Co, .......... 139 
Warshaw Mfg. Co 136 
Webster, F. S., Co : os 2 
Wholesale Typewriter Co. 78 
Wiggins, John B., Co.....143 
Wrenn Paper Co 123 


tj 
Yawman & Erbe 


? 


Mfg. Co.. 





For the benefit of the subscribers the lines advertised are here 
classified. Many of the requirements of the modern business 
office are represented. Should subscribers be interested in any 
article of office equipment not listed here, they are cordially in- 
vited to communicate with the service bureau, through which 
the information will be promptly and cheerfully furnished by 

letter, without obligation. 


Adding Machines 


Allen Calculators, Inc ° 99 
Allen-Wales Add. Mach. Cory 145 
Sundstrand 67, Back Cover 


Adding Machines, Rebuilt and Used 


Reliable Tw. & A. M. Cor; 10S 

Wholesale Typewriter Co 78 
Adding Machine Rolls and Paper 

Rockwell-Barnes Co 77 

Smith, Bradner & Cx 127 
Adding Typewriters 

Underwood, E. F 67 tack Cover 
Addressing Machines, Used, Rebuilt 

Pruitt, Ine 142 

United Tw. & Add. Mach. Cory 145 
Adhesives 

(See Inks, Adhesives, et« 
Arch and Clipboards 

Globe- Wernicke 71, 93, 117 

Rockwell-Barnes Co 77 
Ash Trays, Office 

Nagel-Chase Mfg, ( 86 

Oakville Company 145 
Bankers’ Note Cases 

Art Steel Co 141 

Currier Mfg. Co , 145 

General Fireproofing Co 68, 69 

Globe-Wernicke Co 71, 98, 117 

Victor Safe & Equip. Co 111 
Billing Machines 

Underwood, E. F 67, Back Cover 
Binders, Catalog and Periodical 

Acco Products, Inc... << oe 

Aigner, G. J., Co e 142 
Blank Books 

Rockwell-Barnes Co 77 
Blotters 

Wrenn Paper Co 123 


Blue Print and Plan File Cabinets” 
All-Steel-Equip. Co 


Art Metal Construction Co 95 
Browne- Morse Co ...100 
Columbia Steel Equi; Co 97 
General Fireproofing Co 68, 69 
Globe-Wernicke Co 71, 93, 117 
Yawman and Erbe , - 79 
Bond Boxes 
Me ME GO caw ncecccccccescueege 141 
General Fireproofing Co 68, 69 


Globe-Wernicke Co........71, 93, 117 
Book Cases 

All-Steel-Equip. Co ° er 

Alma Desk Co oocckae 

Art Metal Construction Cx 95 

Browne-Morse Co 100 

General Fireproofing Co 68, 69 

Globe-Wernicke Co 71, 93, 117 

Wabash Cabinet Co... 105 

Yawman and Erbe.... 79 
Book Rings 

Adams, Henry T., Mfg. Co 143 

Carpenter, E. W., Mfg. Co 144 

Oakville Company dete 
Bookkeeping Machines 

Underwood, E. F 67, Back Cover 
Box Letter Files 

Art Steel Co... ..141 

Globe-Wernicke Co 71, 93, 117 

Rockwell-Barnes Co sues BO 
Brief and Zipper Cases 

National Brief Case Mfg. Co 122 

Stein Bros. Mfg. Co : . 4 
Calculating Devices 

Meilicke Systems, Ince ‘ 146 

Reliable Tw. & A. M. Cor} 103 


Business Shows 
Natl. Business Show C« 76 
Calculating Machines 


Allen Calculators, Inc . 99 
Allen-Wales Add. Mach. (ory 145 
Coxhead, Ralph C.. Cort 135 
Sundstrand 67, Back Cover 


Used 
Cort 


Calculating Machines, 
\ 1 
Mach. Corp..1 


teliable Tw. & A 


United Tw. & Add 45 
Wholesale Typewriter Cx 78 

Carbon Papers 
(See Ribbons and Carbons) 

Card index Boxes and Trays 
All-Steel-Equip. C« 27 
Art Metal Construction Co i) 
Art Steel Co 141 
tentson Mfg. Co ; 136 
Cameron, Cal ‘ 132 
Columbia Steel Equip. Co 97 
Corry-Jamestown Mfg. Corp....... 115 
Currier Mfg. ¢ 143 
Globe-Wernicke Co 71, 93, 117 
Guide System & Supply Co 90 
Imperial Methods Co 128 
Metal Office Furniture C« 110 
Warshaw Mfg. Co 136 
Yawman and Erbe - 79 

Cash Boxes 
Art Steel Co., Inc eee 141 
General Fireproofing Co 68, 69 

Casters, Caster Bearings, Slides 
Bassick Company ball) 
Faultiess Caster Cor] 106 
Kilian Mfg. Corp 116 

Celluloid Envelopes 
Markilo ¢ seneceel 

Chair Mats 
Bickett, L O° eS 118 
Ideal Lino. Top ¢ cocecken 


Chairs 
Artility Metal Product Ine 
Cameron, Cal. . 
General Fireproofing (C« 68, 
High Point Bending & Chair Co 
Jasper Chair Cx 
Jasper Seating C« 
New Indiana Chair Co 
Sturgis Posture Chair ¢ 


Chairs (Posture) 
Artility Metal Products, In 


General Fireproofing C« 68, 


Harter Cort 
Jasper Seating Co 
Sturgis Posture Chair ( 
Toledo Metal Furniture C¢ 
Check Protectors & Writers, Used 
Reliable Tw. & A. M. Cor 
Checks, Stamped Metal 
Meyer & Wenthe 
Clips, Paper Paper Cl 
Coin Bags, Trays and Wrappers 
Downey, C. L., Co.. nee 
Copyholders 
Acco Products, In 
Cushions and Pads, Chair 
Bickett, L. M., Co 
Ideal Lino. Top C« 
Sponge Rubber Products Co 
Cuspidor Mats 
Bickett, L. M., Co... 
Dating Stamps 
Amer. Number. Mach, ¢ 
Fulton Specialty Co 
Meyer & Wenthe 
Rivet-O Mfg. Co 
Desk Calendar Pads and Stands 
Finch & MeCullouch 
Desk Pads 
Aigner, G. J., Co 
Bickett, L. M., Co 
Desk Pending-Letters Holders 
Acco Products, Inc 
Desk Trays 
Aigner, G. J., Co 
Art Metal Construction C« 
Art Steel Co., Inc 


(See 


General Fireproofing (« 68, 


Globe-Wernicke Co 71, 93, 
Imperial Methods Co 
Desk Work Distributors 
Art Steel Co wens 
tristow, Stanley R 
Currier Mfg. Co 
Globe-Wernicke Co 71, 93 
Sengbusch S. Cl. Inkst. ¢ 
Victor Safe & Equip. ¢ 
Desks 
Alma Desk Co 
Art Metal Construction ¢ 
Browne-Morse Cx 
Cameron, Cal 
Columbia Steel Equip. Co 
General Fireproofing Co 68 
Globe-Wernicke Co 71, 9 
Imperial Desk Co 
Indiana Desk Co.. 
Jasper Desk Co 
Metal Office Furniture ¢ 
Wagemaker Co 
Yawman and Erbe 
Dictation Machines, Mfrs. of 
Dictaphone Sales Corp 
Dictation Machines (Used) 
Pruitt, Inc peer 
Duplicating Machines 
—_ A. DB. Oe... 
Harding, Milo, Co 
Heyer Corporation, The 
Mimeograph, The . 
Niagara Duplicator ¢ 
Pruitt, Inc 
Rivet-O Mfg. ¢ 
totospeed Co., The 
Royal Duplicator Co 
Smith, L. C., & Corona Tws 
Speed-O-Print Corporation 
Duplicating Machines (Used) 
Pruitt, Ine ° 
United Tw. & Add. Mach. Corp 
Duplicating Machine Supplies 


Columbia Ribb. & Carb. C+ 
Dick, A. B., Co 

Dunham -Watson Co 
Duplicator Specialty Mfg. ¢ 
Fibroin Stencil Cort 
Harding, Milo, Co 

Heyer Corporation, The 


Ink Specialties Co 

Mittag & Volger, Inc 

Niagara Duplicator ¢ 

Pruitt, Ine ‘ 

Roosen, H. D., Ce 

Rotospeed Co,, The 

Royal Duplicator Co 

Smith, L. C., & Corona Tws 

Speed-O-Print Corporation 

Technygraph, The 
Engraving, Copper Pilate 


Wiggins, The John B., ¢ 
Envelopes 
Globe 


Wernicke Co 71, 93, 
Nat'l FiberstoK Envelope Co : 
Quality Park Envelope C< 

S. Envelope Co 
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Envelopes, Ses 
Markilo Co 

Envelope Openers 
Oakville Company .. 

Eradicators, Ink 
Carter's Ink Co 


H. A. Ink Eradicator Co 

Heyer Corporation, The 
Erasers, Rubber 

Faber, A. W., Inc 

Oakville Company ... 

Roberts, Weldon, Rub, Co.. 


Exhibitions, Office Equipment 
Nat'l Business Show Co 

Expense Books 
Beach Publishing Co 
Oakville Company .... 

Eyelets 
Bates 
Rivet-O Mfg. Co.. 

File Boxes, Collapsible Corrug. 
Bankers Box Co.. - 
Barkley, C. L., & Co... 
Globe-Wernicke Co 
Guide System & Supply Co 
Oxford Filing Supply Co 
Pronto File Corp..... e 

File Boxes, Metal 
Art Metal Construction Co 
Art Steel Co.. 
Currier Mfg. Co. 
Rockwell-Barnes Co. . 
Victor Safe & Equip. Co 


Manufacturing Co 


Filing Cab. Ball and Roller weniene 
ll 


Kilian Mfg. Corp........ 
Filing Cabinets, Metal 

All-Steel-Equip. Co 

Art Metal Construction Co 

Art Steel Co... 

Bentson Mfg. Co..... 

Browne-Morse Co. . 

Cameron, Cal 

Columbia Steel Equip. Co 


Corry-Jamestown Mfg. Cory 
General Fireproofing Co 68, 


Globe-Wernicke Co asecstiy Om 
Metal Office Furniture Co ‘ 
Peerless Steel Equipment Co 
Victor Safe & Equip. Co 
Yawman and Erbe.. 

Filing Cabinets, Wood 
Globe-Wernicke Co 
Imperial Methods Co 
Wagemaker Co 
Yawman and Erbe 

Filing Supplies 
Acco Products, Inc 
Aigner, G. J. Co..... 
Art Metal Construction Co 
Barkley, C. L., & Co 


Browne-Morse Co, ........ 
Cameron, Cal peegeneenss 
‘ orry-Jamestown Mfg Corp.... 
General Fireproofing Co 68, 
Globe-Wernicke Co. . 71, 93, 
Guide System & Supply Co 


Imperial Methods Co 

Metal Office Furniture Co 

National FiberstoK Envelope Co. 

Oxford Filing Supply Co ; 

Quality Park Envelope Co.. 

Rockwell-Barnes Co 

Victor Safe & Equipment Co 

Wabash Cabinet Co.. 

Wagemaker Co we 

Warshaw Mfg. Co 

Yawman and Erbe Mfg. Co 
Folders (See Filing Supplies) 
Folding Machines 

Dexter Folder Company 
Fountain Pens 

Arch Pen Company 

Autopoint Company 

Carter's Ink Co 

Esterbrook Steel Pen Co 

Kahn, David, Inc.... 

Sheaffer. W A.. Pen Co 
Gummed Cloth Rings 

Graff, Geo. B., Co.. 

Warshaw Mfg. Co.. 
Index Card Signals 

Cook, H. C., Co... 

Graff, George B., Co 

Moore Push Pin Co 

Victor Safe & Equip 
index Tabs 

Aigner, G. J., Co.... 

Barkley, C. L., & Co 

Globe-Wernicke Co 71, 93. 

Guide System & Supply Co 

Markilo Co. . 

Victor Safe & Equi ip. Co 

Warshaw Mfg. © - 
Inks, Adhesives, Ete. 

Carter's Ink Co.. ~ 

Harriman-Welts Prod. Co 

Higgins, Chas. M., & Co 

Ink Specialties Co - 

Rivet-O Mfg. Co 

Sheaffer, W. A., 
Inkstands 

Sengbusch S. Cl. Inkstand Co 
Leads for Mechanical Pencils 

Autopoint Company 

Faber, A. W., Inc 

She after, w A . Pen Co 
Leather Goods 

National Brief Case Mfg. Co 

Stein Bros. Mfg. Co ¥ 
Leather Upholstered Furniture 

Jasper Chair Co see 
Leathers, Upholstering | 

cagle-Ottawa Leather Co 
Letter Trays (See Desk Trays) 
Letterheads 

Wiggins, The John B., Co 
Library Equipment 

All-Steel-Equip. Co 

Art Steel Co.. 


Pen Co 


Mfe 


Corry -Jamestown Corp 
General Fireproofing Co. . 68 
Globe-Wernicke Co........71, 93, 


Linoleum Tops, Desk 
Ideal Lino. Top Co 

Lockers and Storage Cabinets 
All-Steel-Equip. Co. . . 
Art Metal Constructian Co 
Art Steel Co.. 
Browne-Morse Co 
Corry -Jamestown 


Mfg. Corp 


149 








General Fireproofing Co., The. .68, 69 Pens 
Globe-Wernicke Co. . ~-e4h, 98, 117 Esterbrook Steel Pen Co.......... $ 
Metal Office Furniture Co.........110 Sengbusch 8. Cl. Inkstand Co..... 98 
Yawman and Erbe.............+4- 79 Photo Mailers 
Loose Leaf Books and Systems U, S. Envelope Co...........0000 140 
Adams, Henry T., Mfg. Co ..143 Picture Hooks 
Aigner, G. J., Co ‘ 142 Moore Push Pin Co............56+ 132 
F. B. Mfg. Co.. PE EET Te 145 Pins and Pin Containers 
Lefebure Corporation 2 Oakville Company ..............55 143 
Sheppard, The C, E., Co.........139 Prym, William, of America....... 144 
oo" “3 “eee: 140 Vail Manufacturing Co............ 119 
Trussell Mfg. Co... .....136  - Platens, Typewriter : 
Leese Leaf Envelopes, Celluloid American Writing Mach. Co...... 70 
Markilo Co 145 Ames Supply Co. ..........sceeees 75 
a Shipman-Ward Mfg. Co........... 91 
Loose Leaf Metals : é Wholesale Typewriter Co.......... 78 
Adams, Henry T., Mfg. Co........ 1438 Postal Scales 
Carpenter, E. W., Mfg. Co....... 14d Hanson Scale Co.............+e+: 145 
Loose Leaf Metals Co 147 Triner Scale & Mfg. Co. ......... 133 
Reese, Samuel S.... .142 Publishers 
Tenacity Mfg. C0..........+++5: 140 NES eS eee 146 
Mail Distributors —~ a SeOeeeesorccscececoecess 147 
Bristow, Stanley R....... 145 Punch 
Globe-Wernicke Co oo, 98, 117 oy PeeGaate, BOG.. sccescccceses 7 
Victor Safe & Equip. Co.......... lll Bates Manufacturing Co.......... 129 
Map Tacks Globe-Wernicke Co. . ..-T1, 93, 117 
Graff, George B., Co... scvcsccsk@e re Be Gis caccewescnessacs 66 
Beets Ph Bi OO. 000 scccccccces 132 Push Pins 
Matched Office Suites Moore Push Pin Co...........+.++ 132 
Art Metal Construction Co........ 95 Ribbons and Carbons 
General Fireproofing Co. . 68, 69 BRA & Odie vocccvessessccccccess 141 
Globe-Wernicke Co, .......71, 93, 117 Ames Supply Co..........se-see0e 75 
Memorandum Books Buckeye Ribbon & Carbon Co..... 147 
Rockwell-Barnes Co. ..........0++ 77 Casters BRR Od. ccccccccccccscescs 107 
Trussell Mfg. Co........+.. +++ 136 Codo Mfg. Corp.......... ee 
Memorandum Devices Columbia R. & C. Mfg. Co....... 72 
Bates Manufacturing Co 129 Crown Ribbon & Carb. Co........ 
Bristow, Stanley R..... . ..145 Imperial Mfg. Co............ : 
Currier Mfg. Co..... ; .143 Manifold Supplies Co............. 
Mending Tepe (Gummed) Mittag & Volger, Inc............. 
Warshaw Yfg. Co......... ..136 Pacific Carbon & Ribbon Co...... 101 
Moisteners Phillips Process Co............ . 143 
Rivet-O Mfg. Co,...... .. 66 Royal Typewr. Co., Ine........... 148 
Sengbusch 8. Cl. Inkstand Co... 98 Smith, L, C., & Corona Tws...... 65 
Numbering Machines Seen, GE. Ue, Giicceccoonsccsem 12 
American Numbering Mach. Co... .145 Underwood, E. F...... 67, Back Cover 
Bates Manufacturing Co. ..129 U. 8S. Typewriter Rib. Mfg. Co....142 
Office Machines, Used and Rebuilt Ween. We Bin Giiceccccsdencaae 
PU MM wocvgcacnasecccesces 142 Rubber Bands 
Office Partitions and Railings ot RS ae 73 
Globe-Wernicke Co. .......71, 93, 117 Rubber Stamps 
Pads, Figuring BOGE 6S WEED ccccccccccccccces 140 
Rockwell-Barnes Co...... er. Rubber Type Outfits 
Paper Fulton Specialty Co............... 139 
Champion Coated Paper Co....... 88 fes 
Eaton Paper Corporation..........131 Art Metal Construction Co........ 95 
Rockwell- Barnes Co ‘ er a General Fireproofing Co........ 68, 69 
Smith, Bradner, & Co............. 127 Globe-Wernicke Co. ...... 71, 93, 117 
Paper Clamps Schwab Safe Co., The............ 120 
Be TE, BOD. ono ns bcénecicve 74 Victor Safe & Equip. Co.......... lll 
Esterbrook Steel Pen Co.......... 89 Yawman and Erbe................ 79 
Paper Clips Scales 
Acco a, Inc..... occvccces U Senay Wet GP... ccccisddecancns 145 
Cook, H. CDBicescceveseccessess 134 Triner Scale & Mfg. Co........... 133 
Fulton Spectaity Gccccoses ; 139 Sealing Wax 
Groff, George BB... Od. ...0ccescceces 142 Higgins, Chas. & CO... .cc0e. 137 
Oakville DT écnnncecenens-aen 143 Seals, Notary and Pi oe 
Quicflex Mfg. Co............00. 144 Meyer & Wenthe.............00. 140 
Rockwell-Barnes Co. ....... 77 Secretary Desks 
Vail Manufacturing Co. .......... 119 Art Metal Construction Co........ 95 
Paper Fastening Machines General Fireproofing Co........ 68, 69 
Ace Fastener Corp............... 109 Globe-Wernicke Co. ....... 71, 93, 117 
9 SS ea 23 Wabash Cabinet Co.............. 105 
Bates Manufacturing (o......... 129 Shelf Boxes 
Bump Paper Fastener Co......... 139 All-Steel-Equip. Co. ........-+++++ 127 
Cameron, Cal. .... eteeeeees 132 BD GHEE Sa cadlkondchuenas> binan 141 
Hotchkiss Sales Co. wT TEITTTITiTT tty 126 General Fireproofing Co. .68, 69 
Markwell Mfg. Co............- - 116 Globe-Wernicke Co. ....... ‘71, 93, 117 
Neva-Clog Products, Inc eee 136 Shelving 
Parrot Speed Fastener Corp.......115 All-Steel-Equip. Co. ...........-- 127 
Victor Safe & Equip. Co.........111 Art Metal Construction Co........ 95 
Paste (See Inks, Adhesives, Etc.) Det Bie Boe cccccccoencessccesce 141 
Pen and Pencil Clips Browne-Morse Co, ...........+.:: 1s 
Oakville Company ............+++: 143 General Fireproofing Co. . 68, 
Pencil Sharpeners Globe-Wernicke Co. ....... ‘71, 93, 17 
Graff, George B., C0.....ccccccces 142 ows, Office 
Pencils, Wood Cased Lead ve Nat'l Business Show Co.......... 76 
Dee. B.. Wiles Ec ceccncecnceces 73 Smoking Stands, Office 
Staedtler, J. S., Inc éeeseuunal Nagel-Chase Mfg. Co.............. 86 
Pencils, Mechanical Sorting Devices 
Arch Pen Company..........--++++ 144 eS ee ee 143 
DEE GEE. 666-04 0sekeevun 131 Stamp Pads 
Carter’s Ink Co. .......cccccesecs 107 Bates Manufacturing Co........... 
Kahn, David, Inc. eS Ge ME Us 0 nn'n honenadancs 
Sheaffer, W. A., Pen Mfg. Co..... 140 Fulton Specialty Co,............- 
Penholders Meyer & Wenthe..............++.. 
Sengbusch S. Cl. Inkstand Co..... 98 eee WE cc ectaneeve 
Pen Sockets Rockwell-Barnes Co. ............. 
Sengbusch S. Cl. Inkstand Co..... 98 Victor Safe & Equip. Co....... 





) THE SERVICE BUREAU 


of Office Appliances is maintained for the exclusive 
use of subscribers and advertisers. In the execution 
of its various commissions this bureau cal!s upon prac- 
tically every member of the staff. It answers by per- 
sonal letters all inquiries upon matters germane to 
the field, it furnishes special reports upon articles of 
office equipment, supplies names of manufacturers of 
any article wanted, puts man and job together, prepares 
advertising copy, furnishes list a desirable agents and 
dealers in nearly every country, aids foreign dealers in 
securing U. S. A. lines, and in many other ways 
forms useful service, all without charge. Subscribers 
in every land have made, and are making, good use 
of this bureau; manufacturers in every section of the 
field have had evidence of the service. Subscribers’ 
requests for catalogues to bring their files up to date, 
or to replace the file in case of fire or other form of 
destruction, are broadcasted in a bulletin which is 
mailed frequently to leading manufacturers. 











ul 


Stands for Office Machines 
All-Steel-Equip. Co............s5: 
BR BONE Bicccnsecccsseconcecues 
General Fireproofing Co........68, 
Globe-Wernicke Co, 





Harter Corp., The ....... 
Metalstand Co. ........ 
Office Appliance Co... 
Sherman-Manson Mfg Wivccenntet 124 
Sturgis Posture Chair Co......... 133 
EY NE BR ndccnks sneutites 137 
Toledo Metal Furniture Co........ 108 
Staples, Paper Fastening 
Ace Fastener Corp. .............5: 109 
Acme Staple Co. ..........6seeees 123 
Bump Paper Fastener Co......... 139 
Camerom, Cal, ..ccccccccccccccces 
Hotchkiss Pn Wibesnee ceataccen 
Dn TE, Wehvesctaescenye ene 
Neva-Clog Products, Inc.......... 136 
Oakville Company............. 14 


Parrot Speed Fastener Corp. . 

Vail Manufacturing Co...... ° 

Stationery, Engraved, Lithographed 
Co 





Wiggins, The John B., Co........ 143 
Stencils, Brass 
Meyer & Wenthe...............005 140 
Stenographers’ Note Books 
Rockwell-Barnes Co. .......se+ o V7 
BURNED DE Gihccdesccssevevctis 136 
Stools 
Beaster Qesp., BRWscrcceccescveces 85 
Sturgis Posture Chair Co......... 133 
Toledo Metal Furniture Co........ 108 
Storage and Transfer Cases 
All-Steel-Equip. Co. .........+.... 127 
Art Metal Construction Co........ 95 
ATE BOOEE OO. cccccccccccccvccecss 141 
Bankers Box Co... ...........5. 83, 84 
Barkley, C. L., & CO.........0065 138 
Bentson Mfg. re Daath eoceehesense 136 
ee ea 100 
Columbia Steel Equip. Co......... 97 
Corry-Jamestown Mfg. Corp..... 115 
General Fireproofing Co........ 68, 69 
Globe-Wernicke Co. ...... 71, 93, 117 
Guide System & Supply Co........ 90 
Imperial Methods Co.............. 128 
Metal Office Furniture Co......... 110 
Oxford Filing Supply Co.......... 87 
Peerless Steel Equipment Co...... 125 
PUGS Wee Gece csccveccvcesss 104 
Rockwell-Barnmes Co. ...........+. 77 
Yawman and Erbe Mfg. Co........ 79 
Store Fixtures and Equipment 
All-Steel-Equip. Co, ..........+.. 127 
General Fireproofing Co........ 68, 69 
Globe-Wernicke Co. ...... 71, 93, 117 
Swinging Typewriter Stands 
Globe-Wernicke Co. ...... 71, 93, 117 
Tables 
Art Metal Construction Co.. 
Ast Bie CO... cccvccsccsvccs 
Browne-Morse Co. ........+se+: 
General Fireproofing Co. 
Globe-Wernicke Co. ...... 


Telephone Accessories 
Bates Manufacturing Co 
Meilicke Systems, Inc. . 
Victor Safe & Equip. Co. 

Telephone Stands 
Art Metal Construction Co........ 95 
General Fireproofing Co. ..... .68, 69 








Globe-Wernicke Co. ...... 71, 93, 117 
Yawman and Erbe............005+ 9 
Thumb Tacks 
Graff, George B., Co.........++«- 142 
Moore Push Pin Co............05+ 133 
Oakville Company ..........+.+0++ 143 
Vail Manufacturing Co..........- 119 
Type, Typewriter 
Amer, Writing Machine Co........ 70 
Ames Supply Co.......-.csescsees 75 
Shipman-Ward Mfg. Co.........++ 91 
Typewriter Cleaning Material 
Amer. Writing Machine Co........ 70 
Clarotype CO, ..cssccseccccvvecces 144 
Mittag & Volger, Inc.........++++« 81 
Webster, F. S., CO... ....seeeeeee 
Typewriter Cushion Keys 
Munson Supply Co..........++«+- 124 
Peerless Key C0... 2.2555 seeeeeeee 131 
Speed Key Mfg. Co...........+05+ 143 
Typewriter Cushion Knobs and Bases 
Amer. Writing Machine Co........ 70 
Ames Supply Co.......00.eese008> 75 
Bickett, L, M., CO....sccoceeeees 118 
Peerless Key "aad RPE 131 
Sponge Rubber Products Co....... 82 
Typewriter Parts and Tools 
Amer. Writing Machine Co........ 7 
Ames Supply Co. ........ceeeeeees 75 
Shipman-Ward Mfg. Co. ......... 91 
Wholesale Typewriter Co.......... 78 
Typewriters, Mfrs. of 
Corona Typewriter... .........s0+ 65 
Coxhead, Ralph C., Corp.......... 135 
Royal Typewriter GBcinccccecrveses 148 
Smith, L. C., & Corona Tws...... 65 
Cedeeed. i eascte 67, Back Cover 
VASIRUPEE cccccccvccscesccvccccess 135 
Typewriters, Rebuilt and Used 
Amer. Writing Machine Co....... 70 
PU, ERG. cecoscccccsssscossece 42 
Reliable Tw. & A. M. Corp...... 103 
Shipman-Ward Mfg. Co........... 91 
United Tw. & Add. Mach. Corp. - 
Wholesale Typewriter Co.......... 
Visible Systems fosoment 
Aigner, G. J., COrecscccsseccceses 142 
Art Metal Construction CS ee 95 
Globe-Wernicke Co........ 71, 93, 117 
Sheppard, C. E., CO....cccecseees 139 
Victor Safe & Equip. Co.......... 111 
Yawman and Erbe...........6+60. 79 
Wardrobes 
All-Steel-Equip. Co. .....+see005. 127 
Ast Bie GR. .ccvccvcvesccccvvese +o 
Browne-Morse Co. 
General Fireproofing Co........ 68, ° 
Globe-Wernicke Co........ 71, 93, 117 
Waste Baskets 
American Can CO..........+++.s0+ 113 
Age GRE Beso csconcvecs cccsceste 141 
Cameron, Cal. ... 0.6.0 ccceweence 132 
General Fireproofing Co........ 68, 69 
Globe-Wernicke Co........ 71, 93, 117 
Metal Office Furniture Co......... ll 








WANTS AND LOR SALT 


eight cents a word, minimum charge, $1.60. 


The rate for classified advertisements is 


SITUATIONS WANTED 


SALESMAN WITH FIFTEEN years experience w 
of steel equipment is open for new connectior Well versed in files, spe 
cial equipment, sheiving and safes, also competent to handle wood lines 
including desks and chairs Interested in road job with manufacturer 
management of branch office or connection with enterprising dealer A 
fine record and excellent references. Address F-142, care Office Appliances 


Chicago 


leading manutacturer 


EXPERIENCED STATIONERY and office furniture salesman, formerly 
sales manager for prominent furniture manufacturer, seeks to return to 
the industry in sales capacity Interested particularly in selling either 
stationery or furniture lines to dealers Well qualified from past ex 
perience and from present record in another industry. Address F-143, care 


Office Appliances, Chicago 


COMPETENT OFFICE outfitting salesman, well qualified for both wood 
and steel furniture and with adding machine and typewriter experience, 
seeks new connection in some city in Middle West or Far West. Formerly 
served as branch manager for steel furniture company. Glad to consider 
proposition from dealer or manufacturer. Ten years office equipment sales 
Address F-132, care Office Appliances, Chicago. 


experience 


SALESMAN WHO HAS TRAVELED the East and Middle West for a 
manufacturer making a line sold by stationers and typewriter dealers is 
open for new ccnnection because of temporary withdrawal of product from 
the market Seeks similar connection with some manufacturer selling 
through dealers. A good producer. Address F-138, care Office Appliances, 
Chicago 


ANY MANUFACTURER of office appliances or stationery items that de- 
sires the services of a successful salesman who has traveled extensively 
knows the dealer trade from coast to coast—is able tc finance self—can 
furnish excellent references—salary or commission basis—communicate 
with F-137, care Office Appliances, Chicago 


MAN WITH TWENTY years sales and executive experience in office sup- 
ply field desires connection with firm in central states. Capable of store 
management, buyer or sales director A-l references as to ability and 
character. Opportunity to prove himself paramount to starting salary! 


Address F-135, care Office Appliances, Chicago 


CAPABLE DUPLICATOR AND SUPPLY SALESMAN with remarkable 
record as branch manager seeks representation of line of duplicators and 
supplies for territory in Pacific Northwest. Can produce in a big way on 
equipment of merit. Fine references. Address F-139, care Office Ap 
pliances, Chicago 


THOROUGHLY CAPABLE typewriter man seeks new connection as sales- 
man or repairman, or combination. Has won prizes for sales performance 
with leading typewriter manufacturer. Capable of repairing all makes 
Located in Chicago ; will consider any location. Address F-133, care Office 
Appliances, Chicago 


SALESMAN, NOW EMPLOYED, legitimate reason for desiring new con- 
nection. Age 35, eleven years’ experience as salesman, branch manager 
and special factory representative of office machinery Prefer San Fran- 
cisco and adjacent territory or Pacific Coast. Best references. Address 
F-131, care Office Appliances, Chicago 


CORRESPONDENT—SECRETARY—Had complete charge of office of na 
tionally known concern for ten years. Good telephone personality Re 
tentive memory. Can handle sales. Address F-136, care Office Appliances, 
Chicago 


TYPEWRITER MECHANIC six years, all makes, rebuilding experience, 
now employed, desires connection with reliable concern; go anywhere 
for reasonable salary. Address F-134, care Office Appliances, Chicago 


SALESMEN WANTED 


WANTED Successful, progressive New York State dealer has opening 
for an experienced outside salesman who has proven his ability to meet 
and sell top executives office equipment, machinery and systems. Leading 
franchises, 100% backing and association with progressive sales organiza- 
tion. A good permanent future for a man willing to work hard. Send com 
plete details and photo to T-121, care Office Appliances, Chicago 


TYPEWRITER SALESMAN WANTED, experienced, aggressive. Excellent 
city territory ir Northwest city of 500,000. Send complete information, in- 
cluding resume of experience, age, reference, photograph. Also mechanic 
foreman position open. Address T-122, care Office Appliances, Chicago 


HIGH-GRADE SALESMEN with stationer following to represent manu- 
facturer of the F&M line. See our advertisement in this issue. Give full 
details and references in first letter. Finch & McCullouch, Aurora, Ill 


MECHANICS WANTED 


ADDRESSOGRAPH, MULTIGRAPH MECHANIC One thoroughly experi- 
enced in either, or both of these machines. Permanent position open in 
southern city for capable, efficient man. Write in full detail to T-120, 
care Office Appliances, Chicago 


REPRESENTATIVES AVAILABLE 


MANUFACTURERS REPRESENTATIVE, thoroughiy familiar with office 
furniture of all kinds in wood and steel, office supplies and stationery 
items, will be available as resident representative in Chicago in near 
future Knows everybody in the lines mentioned in that city and will 
handle only qualified lines and only on co Address F-141, 
care Office Appliances, Chicago 


mmission basis 


SALES REPRESENTATIVE traveling Brazil, South Africa, Far East, now 
in New York looking for additional office appliance lines. Address F-140, 
care Office Appliances, Chicago 


AGENTS, salesmen, distributors, for brand new re 
sold to stationers, also direct to offices. Makes 

Unlimited market. Good commissions 
Milwaukee, Wis 


MANUFACTURERS 
peat item, 
quick, 
Glennon, 759 N 


priced 50c retail, 
impressive demonstration 


Milwaukee St., 


REPRESENTATIVES WANTED 


IF YOU SELL DIRECT TO OFFICES you can sell our high grade Type- 
writer Specialty profitably. Liberal profit on each sale. Protection given 
Quickly becomes a major line. Write for details, giving territory you cover 
Address T-124, care Office Appliances, Chicago 





PATENT ATTORNEY 


PATENT ATTORNEY, specializing in office equipment and appliances 
Address O. A. Gustafson, FP. 0. Box 707, Benjamin Franklin Station 
Washington, D. C. 


BUSINESS OPPORTUNITIES 


WANTED: Proven articles of merit for stationery trade, office and factory 
use Exclusive royalty only Our progressive manufacturing and mer- 
chandising facilities established over ten years can help you. Address 
T-123, care Office Appliances, Chicago 


SALES LETTERS 


LETTERS WILL BUILD SALES: For years I have built letters that pull 


sales. You need them more than ever now. Send me your data for new 
letters, or unsuccessful letters for reshaping Particulars on request 
Address H. M. Goldthwait, Clayton Hotel, 2026 North Clark St., Chicago 


FOUNTAIN PEN REPAIRING 


PENS REPAIRED for the trade since 1904 
Prompt 
Send a 
Chicago 


ALL MAKES FOUNTAIN 
Standard Prices—-regular trade discount. All work guaranteed 
Send all makes to one place—saves postage and time 
Welty Pen & Repair Co., 38 S. State St., 


service 


trial package today 


FOR SALE AND WANTED TO BUY 


Specializing in Burroughs, 
Bought 
Chicago 


BOOKKEEPING AND BILLING MACHINES 
Moon Hopkins, Elliott-Fisher and National Accounting Machines 
and sold. Accounting Machines Corporation, 343 S. Dearborn St., 
Typewriters, Adding Machines, all office 


ELLIOTT-FISHER MACHINES, 
Chicago Office Appuance Co., 533 South 


equipment, bought and sold 
Dearborn, Chicago. 


ELLIOTT-FISHER MACHINES, Typewriters, Adding Machines, all office 
equipment bought and sold. W. J. Crowley Company, 434 Caswell Bldg., 
Milwaukee, Wisconsin 


BILLING AND BOOKKEEPING MACHINES, late models Elliott-Fisher, 
Underwood, Burroughs, etc., bought and sold. Maloney, Gilmore Co., 508 
S. Dearborn, Chicago 


ELLIOTT-FISHER billing and bookkeeping machines, also all office ma- 
chines, bought, sold and rebuilt Teeter-Warsh Co., 309 W. Kilbourn 
Ave., Milwaukee, Wisconsin. 


BURROUGHS Bank Bookkeeping Machines, class 2300 Front Feeds, serials, 
1,400,000 Adding Machine Sales & Service Co., 1004 Superior Ave., 
Cleveland, Ohio 


WE WILL PAY highest prices for Underwood Noiseless typewriters. Gin- 
nings Typewriter Co., Galesburg, Illinois 


ADDRESSOGRAPHS, Multigraphs, Dictaphones, Folders, Sealers, Type 
writers. Write us, save money. Pruitt, 166 N. La Salle, Chicago 


special prices to dealers 


DICTAPHONES, EDIPHONES—-rough or rebuilt 
g Machine 


Increase your sales and profits—write us. American Dictatin 
Co., 1141 Broadway, New York City 


Speedographs and other 


DUPLICATING MACHINES, Ditto Machines, 
Frank E. Wil 


standard makes, rough or rebuilt. Correspondence invited 
ber Co., 595 Market St., San Francisco, Calif 


Rebuilt. All makes in stock. Repairs. Parts 


CHECKWRITERS. 100% 
Check Protector Corporation, 53 


for all machines. Send for catalogue 
Park Place, New York. 


WILL BUY Line-A-Time Copyholders regardless of condition; all current 
models Check Protectors Check Protector Corporation, 53 Park Place, 
New York. 


MULTIGRAPH RIBBONS re-manufactured. Guaranteed work, quick serv- 
ice. Send us your old ribbons today. 144 yard reels of typewriter ribbon 
fabric, with handy winder, a specialty. Also two grades of excellent dupli 
cator ink. Lewis Co., 95la N. 4th St., Milwaukee, Wis 

FOR SALE—1,000 Duplex IVI panels for 4%” and 5” card, 500 8” panels 
$1.00 each in lots of 25. Visible equipment, all makes, dictating, address 
ing and duplicating machines bought and sold. Hanover Office Equipment 
Co., 80 Greenwich St., New York City 


VISIBLE EQUIPMENT Bought and Sold Established over ten years 
and the first concern to deal exclusively in all makes of visible filing 
equipment Special attention to dealers. Commercial Card System Co., 
401 Broadway, New York 


Comptometers (Models F-H-J), 
Universal Office Equipment, 396 


WANTED Kardex, Acme, Postindex, 
Remington No. 23 Bookkeeping Machines 
Broadway, New York 


150 POSTINDEX 6” BOOKS complete, $2.50 each 200 Vertical Visible 
Kardex (20 cards) 6x8 Panels, 50c each Brause, 404 Broadway, New 
York, N. ¥ 


THE STACK Typewriting Ruler tells you what, where and how statements 
will fit on the page. Can be purchased from M. B. Stack, 4101 W. Wash 
ington Blvd., Chicago. Phone KEDzie 4123 











Exports Statistics by United States Department of Commerce 


United States Exports of Typewriters, Duplicating Machines and Type- 


writer Ribbons and Carbons and Office Forms, 


440 
Standard type- 
writers, hew 








Countries No Value. 
Austria 131 $8,341 
Azores and Madeira 

Islands ‘ 3 150 
Belgium . 74 4,992 
Bulgaria 19 1,017 
Czechoslovakia 256 13,384 
Denmark 67 4,212 
Estonia 5 352 
Finland 139 12,106 
France .. 183 12,920 
Germany 28 2,041 
Gibraltar } 350 
Greece . 23 1,660 
Hungary , 

Irish Free State 26 1,820 
Itely .. fa 4,076 
Latvia l 52 
Lithuania , 16 1,102 
Malta, Gozo, and Cyprus l St 
Netherlands oe 278 17,02 
Norway .... 130 

Poland and Danzig S6 
Portugal ..... -_ 18 2 
Rumania : i 2,367 

J. S. S. R. (Russia in 

Europe and Asia) 3 492 
Spain 290) 21,838 
Sweden 418 31,012 
Switzerland 87 5,713 
United Kingdom 627 227,357 
Yugoslavia 
Canada 170 
Costa Rica 7 
Guatemala 
Honduras 19 
Nicaragua wi ll 
Panama 2 235 
Salvador 6 445 
Mexico 730 48,068 
Miquelon and St 

Pierre Islands 
Newfoundland and 

Labrador l 62 
Bermuda .. ; 215 
Barbados . l 75 
Trinidad and Tobago ; 225 
CURB occee . 82 71 
Dominican Republic 
Netherland West Indies 16 1,405 
French West Indies 4 358 
Haiti, Republic of ’ 684 
Argentina 2 6,214 
Bolivia 22 1,611 
Brazil . 16 11,618 
Chile t 240 
Colombia 28 19,720 
Ecuador at 1,813 
British Guiana 
Surinam l 70 
French Guiana 
Peru 29 1,315 
Uruguay ° 
Venezuela . 1 830 
Aden .... . 2 140 
British India 748 50,172 
Sritish Malaya 15 1,155 
Ceylon .... 12 840 
CREB cccce 102 7,253 
Netherland India 183 12,231 
French Indo-China Ss 560 
Hong Kong 15 1,125 
Japan 45 2,859 
Kwantung 120 
Palestine a) 6,998 
Persia .. f 420 
Philippine Islands 14 74 
Siam 5 350 
Syria ... 7 520 
Turkey 24 1,745 
Other Asia 4 210 
Australia ) NS] 
British Oceania 5 ie 
French Oceania 
New Zealand t 2,411 
Belgian Congo l 58 
British East Africa f 825 
Union of South Africa 67 4,735 
Other British South Africa ee 
Gold Coast . ° 2 90 
Nigeria ....... ° 2 140 
BARE on cccccces - 29 1,888 
Other French Africa 15 1,105 
Italian Africa . l 70 
Morocco .. . 2 156 
Mozambique . ° y 560 
Canary Islands 19 1,380 
Other Spanish Africa 2 160 

Total .... 1.238 $610,814 
Shipments to: 

Hawaii .... v 

Puerto Rico 130 

Virgin Islands 2 

750 
Filing folders, 
ndex cards & 
other office 

forms 

Countries Lb Value 
Austria 
Belg.um 
Bulgaria ... 

Czechoslovakia 

Denmark .. 26 $43 
Finla.d 

France .. o8 5 
Germany 51 49 
Greece ... 

Irish Free State 

MET sccces - 1,591 1,542 
Netherlands 10,249 1,589 
Norway ... 22 34 


Portugal 





sere 
Portable type- 
writers, new. 





No Value 
134 $3,804 
6 216 
90 3. 027 
0 RTS 
112 3,344 
4 1,160 
87 1,072 
23 +863 
47 1,692 
710 18,521 
11 96 
26 924 
22 640 
25 900 
131 3. 766 
10 60 
5 180 
87 1,09 
544 11,03¢ 
241 6, 57¢ 
241 8,304 
161 5,272 

18 5 
8,343 
1,713 
‘ 7,748 
1,567 37,477 
5 1,908 
122 5,102 
“49 1 168 
28 1,008 
7 155 

; 10 
703 3=- 24,645 
9 79 
5 "150 
29 1,104 
l 40 
4 142 
2 45 
4 144 
151 ), 309 
14 25 
114 4,091 
‘150 «5,577 
il 406 
i "40 
156 

16 59 
1 1,73¢ 

2 7t 
541 bl 

56 

92 202 
8x1 8.199 
15 ‘540 
17 454 
l af 
ee) , 99 
78 2 892 
"18 26 
62 2,294 
4 144 
26 &33 
l 40 
BT, “529 
5 191 
l 45 
3 1,516 
10 270 
38 916 
21 756 
31 1,031 
51 1,513 
2 bas 
46 2,037 
43 1,374 


0 $914 
8 216 
2 67 
9392 
Carbon paper 
Lb Value 
45 $23 
169 110 
294 359 
100 97 
75 gy 
14 ‘118 
”) 72 
257 172 
315 171 
310 351 
32 230 





February, 
7774 
Used and 
rebuilt 
typewriters 
No. Value 
129 $2,944 
78 159 
) 350 
5 111 
3.069 
236 7.802 
ih 5aS5 
10 80 
8 1,858 
“112 2,205 
3 67 
5 lll 
200 7,803 
10 1,601 
7 197 
2 76 

















Duplicat- 


bs i62 
12 “451 
l bi 
os BaD 
2 "¢ 5 
l a0 
170 4,914 
21 752 
l 7 
8 75 
1 40 
L5€ 6,566 
l 8 
me 4 
2 xR 
ss, 
ll S8 
58 
12 
12 
3 79 
12 09 
7 2.556 
it 510 
ly) 208 
29 1,013 
24 157 
10 $93,169 
19 $574 
1h 5.09 
2 79 
Typewriter 
ribbons 
Doz Value 
74 $154 
407 1,039 
2 61 
72 192 
136 350 
110 222 
105 04 
20 50 
11 36 
1,042 2,274 
646 1,641 
98 236 
94 





1935 


Type- 
writer 
parts 

Value 


6 


ing 
chin 


$75 





1a 
es, 


parts & 
supplies 
for. 


Val 


ue 


$48 


519 


























1.63 
Duplicat 
4750 ing ma 
Filing folders, chines, 
index cards & 9395 parts & 
other office 9392 Typewriter supplies 
forms Carbon paper. ribbons. for 
Countries Lb Value Lb Value Doz Value Value 
Rumania 83 TT 
Spain ; 436 388 140 2u3 
Sweden 249 OS] § 166 310 
Switzerland 16,478 zs4 2 362 206 
United Kingdom 369 6,636 5,154 1,765 3,231 
Canada .... 13,260 2,843 1,119 242 4,281 
British Honduras 26 aad : - oes ones 
Costa Rica 165 8 4 3 13 1,537 
Guatemala 685 242 156 100 237 es 
Honduras 2,967 41 30 23 103 7 
Nicaragua 740 3Y l4l 41 105 5 
Panama 1,038 206 104 35 108 477 
Salvador .... 719 . . ee ee 1438 
MOD asakascase 618 293 224 727 1,238 5,787 
Miquelon and St 
Pierre Islands 8 5 1 2 
Newfoundland and 
Labrador ‘ 559 78 5 5 24 81 150 
Bermuda 610 359 19 42 eee 
Jamaica ..... ‘ 346 190 33 19 i3 67 
Trinidad and Tobago. 1,587 244 188 125 36 113 95 
Other British West Indies 130 64 . : . ecee ee 
CURB cccecs oe . 687 581 3,568 2,557 1,020 2,114 148 
Dominican Republic 591 130 807 499 19 58 48 
Netherland West Indies 2,137 1,073 48 40 - ° 93 
French West Indies.. ~- 32 12 il 22 
Haiti, Republic of 707 184 35 ll cece eeee 5 
Argentina 16 36 648 337 964 1,887 398 
Bolivia 124 66 27 38 28 173 91 
Brazil 62 28 634 652 102 337 837 
Chile » 130 302 146 308 115 
“olombia 6,569 02 683 78 1,777 726 
Ecuador 509 181 169 44 144 ee 
British Guiana 22 TT ove oes . 
Peru 950 270 : 55 95 25 
Uruguay : 185 95 eees eose . 
Venezuela .. a sT7 p21 796 47 146 115 
Aden ..... . 16 ll eee eee eee0 
British India 66 3,377 1,467 616 1,028 197 
British Malaya 78 1,200 839 37 334 eee 
on ee ‘4 50 20 20 32 
China lll 1,631 961 61 181 
Netherland India 517 cece . 27 113 
French Indo-China 0 19 14 ee osee 
Hong Kong 175 52 53s 327 39 141 iv 
Japan 1,381 480 3,934 2,721 25 88 503 
Kwantung sees ee ecoes ees 233 
Palestine A TT . sae : 45 110 es 
Philippine Islands 730 265 6,476 2,558 828 1,655 659 
Siam , ° oe Te cess 125 
Syria we 85 17 29 60 ee 
Turkey 63 98 . es 98 265 
Other Asia 08 343 eee : oes eees . 
Australia ... 1,740 285 1,587 563 198 610 316 
New Zealand “ 100 ; . 49 181 69 
Union of South Africa e 1,194 03 630 1,681 556 
Gold Coast 20 15 coe ° ese eves eee 
ESYDt ....000. 28 8 il 6 17 34 
Other French Africa 195 6 3 5 S60 
Liberia a m 471 93 ee 181 
Moroceo .. ° ° ease 106 
Mozambique 20 40 tia 
Canary Islands 93 230 soma 
Total .ccocs 74,792 $25,414 42,273 $26,894 12,711 $30,087 $30,603 
Shipments to: 
Hawaii 7,067 $8,423 1,172 $948 238 $746 $38 
Puerto Rico 1,145 1,84 919 115 248 718 
Virgin Islands . 2 5 


United States 


February, 1935 


7752 3 


2 7 
Listing, add- Typewriter, 
ing, book- bookkeeping, 
keeping billing 
machines machines, 
Countries No Value No Value 
Austria ...... . 10 $ 6,096 
DEED coecacecs l $ 1,095 5 4,411 
Bulgaria ee . oss 
Czechoslovakia 2 1,718 2 1,538 
Denmark : 3 2,351 
Estonia 
Finland : 1 315 
France 5 4,021 28 11,078 
Germany 13 7,491 
Greece eres 
Hungary .... o6er 
Irish Free State - 1 16 
MOR ccccs seecee 11 9,163 32 8,563 
Malta, Gozo, and 
Cyprus ....... ° 
Netherlands ...... 2 2,478 7 
Norway .....«.-- 4 
Poland and Danzig 4 
Portugal sees 3,196 
Rumania . 
Spain ..... 1 127 ) 
Sweden ... 10 
Switzerland 2 1,708 3 
United Kingdom l 31,933 45 29,932 
Yugoslavia 2 500 
Canada 2e6e 2 1,392 23 8,716 
Costa Rica ow 
Guatemala 
Honduras ° 
Nicaragua 2 612 
Panama 
Salvador 
Mexico ne ° l 1,020 
Miquelon and St 
Pierre Islands 
Bermuda 6 5,616 
Barbados e 
Jamaica .. 
Trinidad and Tobago 
Cuba ..... on 
Dominican Republic 1 1,135 
Netherland West 
Indies - wes . 
Argentina ; 2,970 3 2,248 
Bolivia eee - 
Brazil 2 2,084 1 1,745 


(Please turn to page 





7756 
Listing, 
adding 
machines 
No. Value 
20 $ 1,787 
19 1,844 
7 1,000 
120 9,821 
5 408 
2 145 
45 3,387 
iS 9,797 
3 259 
l 288 
15 2.001 
125 8,835 
1 267 
62 7.014 
113 4,737 
62 6,309 
22 1,586 
5 807 
54 5,677 
52 9,927 
93 9,902 
153 21,042 
5 482 
51 7.974 
6 252 
S 895 
2 255 
S 336 
ll 1,119 
6 390 
45 2,806 
l 42 
2 180 
2 S4 
19 1,206 
1 75 
3 570 
16 1,448 
71 5,829 
141) 


Exports of Adding, Calculating and Billing Machines, 


7757 
Calculating 
machines 
No Value 
“i $ 250 
“26 3,878 
6 1.036 
A 1,670 
32 5,939 
6 1,403 
“9 “600 
6 1,470 
64 6,756 
23 8,576 
6 758 
29 3,608 
“15 2.652 
5 200 
i75 37,033 
2 630 
47 10,808 
“i "255 
- “348 
1 106 
24 3,502 
“y "255 
6 1,006 
2 458 
‘il 2.790 
3 585 
16 1,888 




















7753 7753 
Listing, add Typewriter, 7756 
ng, book bookkeeping, Listing T7757 
keeping billing adding Calculating 
machine machir achine machines 
Countries N Va N Va N Valu N Value 
Chile . l ] 4 l 1,005 
Colombia 7 4,748 } 262 
Ecuador 5 500 
Peru is 2,460 
Uruguay S 1,524 : 
Venezuela 5 580 1,022 
British India 2 i 158 37 7,500 
British Malaya ; 0 . 
China ! ‘ 218 7 
Netherland India s 1,68 ) 
Hong Kong 120 2 
Japan 2 
Kwantung l 75 esce 
Philippine Island . 8 850 
Siam 2 499 
Syria 117 
Australia i 1,501 1 1,605 
New Zealand l 24 eee 
British East Africa 5 7 eee cece 
Union of South 
Africa s 2 5 7 7 1,520 
Egypt 225 l 64 
Canary Island 146 1 255 
Total $68 l 19 $111,658 1.669 $160,231 622 $111,462 
Shipments t« 
Hawa ; $ 1,800 , $ 921 
Puerto Ri ! 1,14 
Virgin Island 
Other adding 7761 
«& alculating Parts for 
1achines aceounting and 
luding used calculating 
ind rebuilt machines 
‘ ! ‘ Value Value 
Austria $ 195 
Belgium $ 1,991 
Sulgar 4 et . 
_aex hoslovak ‘ , 17' 
Denmark 140 
Finland 151 22 
France l s4 10,981 
Germen 4,977 37,354 
Gibraltar ° 
(reece 
Italy 1, SH 1,55 
Netherland 67t 2,152 
Norway 1,061 191 
Poland and Danzig i7 3, 255 
Portugal 
t 8. 5. R Russia ‘ nd Asia 1255 
Spain 8 s05 
Sweden 12 78 
Switzerland 104 798 
United Kingdor 2,295 25,274 
Yugoslavia 180 oe 
Canada 277 44,648 
Costa Rica 70 
Guatemala es 
Hondura 108 14 
Nicaragua ° 
Panama 5 
Mexico is 257 
Jamaica “0 ° ° 
Trinidad and Tobag 14 
Cuba 10 71 
Netherland West It 57 
Argentina 6,277 
solivia 78 
trazi ) 598 
Chile Sa 15 
Colombia 68 
Ecuad 80 
Peru 0 60 
Uruguay l 4 
Venezuela 85 
tritish India 31 
tritish Malaya . 
China 6 
Hong Kong 
Japan a4 
Palestine ‘ 
Philippine Island 2 
Siam 76 
Australia 80 
New Zealand 134 
Union of South Af i 417 
Algeria and Tun ‘ naka 
Other Spanish Africa 
Total $41,932 $147,953 
s) nts t 
Alask 
Hawal $ 2 $ 42 
Puerto R l 8 
Virgin Island 75 
United States Exports of Metal Office Furniture, February, 1935 
f ) 6130 
Sheet Sheet 6132 
metal metal 6131 Sheet 
rs and shelving Sheet metal metal 
rage and wall filing cases, cabinets, 
binets bins not insulated insulated 
( N \ é Val N Value N Value 
$ oll 
l 
‘$s 728 
1,01 i $ 181 
¢ 91 ) 
‘ 2 { ORR 9 
D i 211 
0 
. 7 4) 4 ‘ 
8 R¢ 
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6129 
Sheet 6132 
metal me 6131 Sheet 
lockers and shelving Sheet metal metal 
storage and wall filing cases, cabinets, 
cabinets bins n nsulated insulated 
Countries. No Valu Value N Value N Value 
Be 2 18 2 2 
I ‘ : 
Jamaica 2 2 ; 2 101 
Trinidad and Tobag« 1 44 
Other British West Indies l lt 
Cuba ; sesecece 24 42 69 1,48¢ l 71 
Dominican Republ 117 6 158 
Netherland West Indies 85 Ost ] 52 
French West Indies l 12 : 8 218 
tina ... eee 6Y 643 
17 779 
5 41 
pla il v4 141 4 21 1,5 
lor lt 2h 2 138 
ee ot 1,514 
1ela i t 200 
India 41 1,828 
. is 
China ; 54 2 
Netherland India ly 2 ¢ 8 2 
Japan eee m4 | 4 2 
Palestine .... : 21 ) l 
Philippine Islands it 52 107 158 7 
Turkey : 28 rie 
Other Asia 5 21 
New Zealand 7 7 
British East Africa 42 
Union of South Africa l 2 St 2 r 
Egypt ° l i14 
Other French Africa l 
Morocco ° i 7 t 
Mozambique 2? 18 
Canary Islands ° 5 l 
Other Spanish Africa ; ll 
Total 415 $3,097 $ 4 l $48,381 wt $5,036 
Shipments t 
Hawaii 17 $289 $107 $1.5 $ 194 
Puerto Rict 44 87 132 
Virgin Isiand 4 l 2 
134 6135 
Bank and Other 
f office 
t irn 
vau ture and 
Safe yuiy I fixtures 
Countries N Value Value Value 
istria $ 90 
selgium 47¢ 
Czechoslovakia 12 
Denmark 296 
France l $24 1,089 
Germany 4 
Greece 
Irish Free Stats 
42 
9 
und Cyprus ° 
l 489 
2 l 254 
Poland and Danzig [Ne 
Portugal 4 
Spain 6u 
Sweden 4 485 
Switzerland 87 
United Kingdon lit HOU 2.754 
Canada it 1,082 $4 4,120 
British Honduras 
Costa Rica 
Guatemala ° 241 
Honduras ° . ll 25 
Nicaragua . 
Panama 504 
Salvador 
Mexico ees ee l ll ] 2,377 
Miquelon and St. Pierre Islands 
Newfoundland and Labrador 2 x0 
Bermuda 1,200 
Barbados , 
Jamaica . 120 
Trinidad and Tobago 2 10 
Other British West Indies 2 
Cuba eee 
Dominican Republic . ¢ ASS 22 
Netherland West Indies 7 
French West Indies l S 5 
Hai Republic of 113 
Argentina ° 160 
Bolivia 21 
Brazil 22 
Chi 30 
Colombia 4 200 
Ecuador 219 737 
British Guiana ! 21 19 
Peru 1 lf 230 
Uruguay 57 
Venezuela 1.517 218 
Br h India l } 14 
British Malaya 70 
Ceyion 
China 
Netherland India 1.378 
Hong Kong 47 97 
Japan . s l 0 4 
Palestine ( 
Philippine Island i 911 
Siar . . 
S) ‘ 
Turke , 
Other Asia 
Australia 2 
French Oceania 
New Zealand ”) 
Belgian Congo 
Bri h East Afric 
Union of South Af : 2 
Giold ¢ ast 
Egvpt 
Other French Africa 18 
Morocco 
Mozambigq 45 
Canar Island 
$s] $6.4 $22 699 
7 $741 $1,694 
651 
ds ° 
> 
statist? n British export a mport tr found 
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PATENTS 





Copies of patents shown here can be obtained 

from the Commissioner of Patents, Washington, 

D. C., for ten cents each in cash, postoffice 

money orders or certified check. Stamps and 
personal checks not accepted. 


Design No. 95,508. Check writer. John P. Hunter. 
East Orange, N. J. (assignor to Safeguard, Inc., New 
York, N. Y., a corporation of Delaware). Application 
Feb. 23, 1935. Serial No. 55,587. 

Design No. 95,551. Smoking stand. Edward Schultz. 
Chicago, Ill. (assignor to The Nagle-Chase Manufac- 
turing Company, Chicago, Ili.. a corporation of Iili- 
nois). Application Feb. 21, 1935. Serial No. 55,558 

1,997,594. Stencil sheet. Clarence W. Mabley, Chi- 
cago, Ill. (assignor te A. B. Dick Company, Chicago, 
itl., a corporation of Illinois). Application March 23, 
1934. Serial No. 717,034. 

1,997,635. Retaining member for temporary binders. 
Herman Forth, New York, N. Y. (assignor to The 
Cooke & Cobb Company. Brooklyn, N. Y., a corpora- 
tion of New York). Application July 31, 1934. Serial 


No. 737,691. 
1,977,664. Locking mechanism for binders. Robert 
R. Webb, Los Angeles, Calif. (assignor to Charles R. 


Hadley Company, Los Angeles, Calif., et ~~ of 


California). Application June I, {9 Serial No. 
728,463. 

1,997,679. Listing calculator. Lering Pickering 
Crosman, Maplewood, N. J. (assignor to Gardner Com- 


pany, Orange, N. J., a corporation of Delaware). Ap- 
plication May 10, 1934. Serial No. 724,891. 
1,997,739. Apparatus for feeding manifeld forms. 
Herbert T. Nicholas, Norwalk, Ohio (assignor to The 
Rotary Printing Company, Norwalk, Ohio, a corpora- 
tion of Ohio). Application Oct. 14, 1933. Serial No. 


Chain post binder and guide plug there- 
for. George W. Newman, St. Louis, Mo. (assignor to 
Loose Leaf Metals Company, a corporation of Mis- 
Application March 30, 1934. Serial No. 718,- 


Printing apparatus and type. Eric 


1,998,063. Ss. 
Application Sept. 29, 1933. 


Wessborg, Saginaw, Mich. 
Serial No. 691,528. 


1.998.173. Card index. Wentworth H. Shortlidge. 
West View, Penna. Application Nev, 23, 1932. Serial 
No. 643,982. 

1,998,228. Retaining rack for shelves. William C. 


Firth, East Cleveland, Ohio (assignor to The T-Hold 
Manufacturing Company, East Cleveland, Ohio, a cor- 


poration of Ohio). Application Jan. 30, 1933. Serial 

No. 654, 130. ; 
1,998,355. Calculating machine and typewriter com- 

bined. René Edmond Boutet, Paris, France. Appli- 


cation January 15, 1930. Serial No. 421,035. In 
France Jan. 18, 1929. 

1,998,498. Typewriting machine. Harry A. Footho- 
rap, Harrisburg, Penna. Coeenee te Underwood El- 
liott Fisher Company, New York, N. Y., a corporation 
of Delaware). Original cootteation Dec. 3, 1925. Se- 
rial No. 78.665, now Patent No. 1,909,148, dated A 4 
16, 1933. Divided and this application March 29, | 

3. 


1,998,555. Typewriter. Charles L. Nerton, Boston, 
Mass. Application Sept. 9, 1933. Serial No. 688,787. 

1,998,715. Check writer. Max Garbell, Chicago, I!!. 
(assignor to Victor Adding Machine Company, Chi- 
cago, tll, a corporation of Delaware). Application 
Sept. 8, 1932. Serial No. 632,163. 

1,998,829. Typewriting machine. 
Groton, N. Y. (assignor to L. C. 
Typewriters Inc.. Syracuse, N. Y., 
New York). Application June 28, 1934. 
732,865. 

1,998,991. Method of making sheet metal staples. 
Harold S. Heller, Cleveland, Ohio (assignor to The 
J. C. Ulmer Company, Cleveland, Ohie, a corporation 


Henry Allen Avery, 
Smith & Corona 
a corporation of 

Serial No. 


of Ohio). Application Jan. 23, 1935. Serial No. 3,012. 

1,999,015. Backing sheet for use in preparing mani- 
fold copies. Frank S. Cooper, Golf, Ill. Application 
April 9, 1934. Serial No. 719,701. 


index file. Benjamin G. Rand, 
(assignor to Remington Rand 
Application Oct. 23, 1931. Se- 


1,999,157. Card 
North Tonawanda, N. Y. 
Inc., Buffalo, N. Y.). 
rial No. 570,732. 

1.999.162. Card index cabinet. Carl F. Wolters, 
Buffalo, and Ellsworth G. Layer, Kenmore, N. Y. 
(assignors to Remington Rand inc, Buffalo, N. Y.). 
Application Feb. 20, 1934. Serial No. 712,100. 

1,999,177. Fountain pen. Leon Hehi Ashmore, Col- 
lingswood, WN. J. (assignor to The Esterbrook Steel 


Pen Manufacturing Company, Camden, N. J.. a corpo- 
ration of New Jersey). Application i. 31, 1933. Se- 
rial No. 654,471. 

1,999,436. Metal furniture construction. John Ru- 


doiph Anderson, Cleveland, Ohio (assignor to The Re- 
public Steel Corporation, Youngstown, Ohio, a corpo- 
ration of New Jersey). Application Jan, 14, 1927. Se- 
rial No. 161,095. 

1,999,727. Calculating machine. William S. Gubel- 
mann, Brooklyn, N. Y. Original application March 


24, 1915. Serial No. 16,636. Divided and this applica- 
tion June 16, 1930. Serial No. 461,312. 
1,999,763. Office partition. Ralph Keller and Ray- 


mond Carney, New York, N. Y. (assignors to Henry 
Kiein & Company, Inc., New York, N. Y., a corpora- 
tion). Application Aug. 28, 1931. Serial No. 559,866. 

1.999.829. Spiral binder. Randall W. Bergmann, 
White Plains, N. Y. Application Aug. |, 1934. Se- 
rial No. 737,872. 

1,999,949. Seat connecting device for school furni- 
ture. Frederick G. Yawman, Rochester, N.Y. Origi- 
nal application June !, 1931, Serial No. 541,250. i- 
= yA this application July 20, 1934. Serial Ne. 


2,000,059. Folder paper fastener. Russell G. Bour- 
don, Muskegon, Mich, (assignor to The Shaw-Walker 
Company. Muskegon, Mich., a corporation of Michi- 
can). Application Nov. 5, 1931. Serial No. 573,082. 

2,000,111. Keyless lock mechanism. Paul B. Weis, 
Aurora, Il, (assignor to S. Eugene Miller, Aurora, 
il.). Application July 28, 1933, Serial No. 682,603. 

2,000,184. Loose leaf binder. Adolph G. Lotter, 
(assignor to The Stationers Loose 
a corporation of Wis- 
Serial No. 680,- 


Milwaukee, Wis 
Leaf Company. Milwaukee, Wis.., 
consin). 

223. 


Application july 13, 1933. 









——_ » I99T679 





2,001,060 








1999436 


4999949 





1999/62 


™ 


1999829 —~ 








i 7 « ui 
: ae 2001,287 
2Z001/6/ 


2,000,558. Spamery board. George H. Dawson, Chi- 
cago, and Paul O nger, Glen Ellyn, It. (assigners 
to Wilson-Jones ew Chicago, I1., a cor tion 
of Massachusetts). Application March 16, 1933. Se- 
rial No. 661,080. 

2,001,009. Envelope stuffing machine. Horace C. 
Baker, Green Bay, Wis. (assignor to Patten Paper 
Company, Ltd., Appleton, Wis.). Application Aug. 20, 
1931. Serial No. 558,387. 


2,001,060. Means of en a scale strip to a scale 
bar. Charlies A. Fuchs, Hollis, N. Y. (assignor to 
Ralph C. Coxhead Corporation, New York, N. Y., a 
corporation of ree Application Nov. 21, 1931. 
Serial No. 576,4 

2,001,161. Sosteention machine. Harry 
New York, and Emil Kern, Flushing, N. 
tion Jan, 29, 1934. Serial No. 708,725. 

2,001,287, Hand operated p — - franking machine. 
Commodore D. Ryan, Los ngeles, Calif. (assignor 


D. Snyder, 
Y. Applica- 

















(998228 


1998355 


































2,004,561 


2001651 


to National Postal Meter Company, Los Angeles, Calif., 
a corporation of California). Application May 31, 1933. 
Serial No. 673,639. 


2,001,561, Transfer file case. Henry J. Anglin, Mor- 
ristown, N. J. Application Aug. 24, 1932. lal No 
630, 304. 

2,001,651. Protector for covers of loose leaf binders. 


Frederick C. Bingham, —_ wae x ‘es a, ” 
Boorum & Pease om 5 sey Y.. a cor 

tion of New York). Application May 28, i934. Serial 
No. 728,003, 





it will be noted that the patents shown here include 
the first of the 2,000,000 series. 


jes goes 
Shaw-Waltker Company for patent No. 2,000,059. cov- 
ering its corner paper fastener. 
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Scenes in Kansas City 
—Top: The Pioneer 
Mother, a Statue in 
Penn Valley Park, Com- 
memorating the Val- 
iant Spirits of the First 
Settlers in the Com- 
munity that Became 
Kansas City. Bottom: 
Looking Northwest 
Over a Section of the 
Retail District of the 
City as It Is Today. 


(Copyrighted illustrations Reproduced 
Through the Courtesy of H. F. Slaughter) 
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WE BO OUR PART 


The Coming National Stationers 


HE NEXT annual conven- 

tion of the National Sta- 
tioner’s Association will be the 
thirtieth yearly meeting of that 
organization. It will be held 
at the Hotel Muehlebach in 
Kansas City, Missouri, on Mon- 
day, Tuesday, Wednesday and 
Thursday, October 7, 8, 9, and 
10. Although still four months 
away, interest is already devel- 
oping in the convention and a 
full attendance is expected. 

Cooperation in some form 
will be an important feature of 
the discussions. It is to be ex- 
pected that the plan presented 
at recent regional meetings will 
have a major place on the pro- 
gram. 

At the annual meeting held 
in Buffalo, New York, last 
June, the attendance estab- 
lished a new high record, and 
the interest was intense. It 
then appeared that the NRA 
codes would work out substan- 
tially as intended, and it be- 
hooved every dealer and manu- 
facturer to understand code re- 
quirements for his own protec- 
tion, as well as to erect some 
structure through code instru- 
mentality that would help to 


Convention 


October Meeting 
of The National 
Stationers Asso- 
ciation Promises 
Good Attendance 
and Important Con- 


ferences 


build up the trade. Now, how- 
ever, that the United States Su- 
preme Court has practically, if 
not quite, invalidated the NRA, 
it becomes a question what, if 
anything, will take its place 
and what will become of the in- 
tricate code structures built up 
after so much labor. Will the 
spirit of the NRA go marching 
on? Have business men in this 
and other fields found such 
value in the codes as to warrant 
the attempt to continue them 
without the plenary features to 
which the Court objected? Will 
congress find a way of continu- 
ing the codes in essence at the 
same time keeping within the 


law as defined by the final 
authority ? 

Some or all of the foregoing 
matters may come up at 
Kansas City. 

* * * 

To those who have not been 
in Kansas City, the place will 
prove arevelation. Situated on 
the bluffs overlooking the Mis- 
souri river, it is a modern but 
picturesque city of some three- 
quarters of a million inhabi- 
tants. The town is hilly and 
boasts beautiful avenues, bou- 
levards and parks, hotels, busi- 
ness structures and fine resi- 
dences second to no other city 
of its size in the country. 

Kansas City has a live, up-to- 
date chamber of commerce 
which operates no less than 
eight service departments in- 
cluding agriculture, charity, 
civic activities, conventions, in- 
dustrial progress, publicity, 
trade development and traffic. 
The chamber maintains a re- 
search department whose files 
and library are at the disposal 
of all persons seeking facts 
about business problems con- 
cerning Kansas City and its 
territory. 
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The city was founded about 
1858 having its origin in a few 
scattered homes of a river set- 
tlement. It was on a main 
road from east to west and 
daily covered wagons camped 
on the prairies and made ready 
to leave for the west. People 
came and went on. A few re- 
mained. In 1858 there were 
seven hundred people in the 
town. Today, seventy odd years 
later, the little village has be- 
come a metropolis, and a great 
central distributing point for 
the south and southwest. River 
navigation, except for pleasure, 
has gone the way of most 
water-borne interior commerce, 


for the rails are quicker. So 
Kansas City is today a great 
railroad center where people 
from all sections meet and some 
find it of advantage to tarry. 
There is a wonderful art insti- 
tute, a fine school of music, a 
gallery of art which brings to 
public view William Rockhill 
Nelson’s priceless masterpieces. 
Its schools rank high and its 
churches are numerous, beau- 
tiful and well supported. To- 
day it is a city of tall buildings 
and fine homes. 

It is interesting to realize 
that Kansas City is located al- 
most in the center of the United 
States from north to south and 





OFFICE APPLIANCES 


somewhat east of the center 
from east to west. It is, there- 
fore, in a strategic commercial 
situation. 

The committee in charge of 
the convention activities is al- 
ready preparing a program of 
business and entertainment, 
and no one who goes to the con- 
vention can possibly regret the 
trip. We believe that those 
who selected the city for the 
next convention headquarters 
builded better than they knew 
and that the attendance at the 
convention will be representa- 
tive of the office equipment and 
stationery business of the en- 
tire United States. 


Ideas Versus Merchandise 


Note.—Mr. LeBeuf is man- 
ager of the Philadelphia office 
of the Postindex Company, 
Inc. He acquired his selling 
experience in the service of 
both dealers and manufactur- 
ers. Keenly interested in vis- 
ible indexing, he has given spe- 
cial study to the subject and 
has contributed several articles 
to the pages of this journal. In 
the following article Mr. Le- 
Beuf recommends more careful 
study of and more intensive 
cultivation of the field for all 
office utilities. 

URING the last five years 

Industry has indulged in 
enough fretting and worry to 
upset the digestion of the 
world. It is now time for our 
industrial captains and the per- 
sonnel whom they direct to rise 
to former levels of mental 
vigor and constructive action. 
Initiative, enterprise and inge- 
nuity are the qualities now 
needed to start the wheels of 
industry. There will be no 
smoke from the stack without 
orders in the office. Selling or- 
ganizations must not and can 


Being a Diagnosis of Some Business 


Ills and a Suggested Prescription with 
Which to Cure Them—By Paul M. LeBeuf, 
Philadelphia, Penna. 





Mr. LeBeuf 


not continue in the lethargic 
state which has been the un- 
happy condition of many. 
Without the “up-and-at-’em”’ 
spirit in its selling staff no con- 
cern can survive. By and by 
momentum ceases unless before 


the wheels quit turning enough 
power is applied to keep them 
in motion. We all know that it 
takes less power to accelerate a 
moving body than to start it 
after it has stopped. The time 
to apply force is while the 
wheels are turning. 

“There are three traits of 
character, or habits, or per- 
sonal qualities, which, once at- 
tained, mean money in the 
bank, friends at court, honor 
and peace at home — power, 
purpose, poise. These qualities 
are Industry, Concentration 
and Self-reliance,” wrote El- 
bert Hubbard. Ideas generate 
from these qualities only, and 
it is the selling of ideas that 
stimulates imagination, in- 
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creases enthusiasm and creates 
power. 

Today one finds managers 
and salesmen both of dealers 
and factory branches whose 
reaction to the late depression 
is manifested by the negative 
manner in which they hope to 
get business. They have be- 
come so accustomed to price- 
selling and waiting for cus- 
tomers’ demands that they 
seem to have developed some 
complex which prevents cre- 
ative thinking and obliges 
them to wait for some un- 
solicited opportunity to place a 
bid or fill an order. 

Office furniture, for in- 
stance, has presented an inter- 
esting study for salesmen. Its 
architecture, style, origin and 
creation presented a fascinat- 
ing study intimately related to 
sales of period suites. So also 
did the salesman take note of 
the adaptability or fitness of 
the different styles to the voca- 
tion and physical requirements 
of the prospective user. These 
trends of thought, this creative 
thinking, if you please, makes 
artisans as well as salesmen— 
work becomes play because it 
is pursued for the sake of cre- 
ating something useful and 
beautiful—the spirit of the art- 
ist arising within the worker. 
No less interesting are the his- 
tories of many other items of 
office equipment; in fact there 
is hardly a product in the sta- 
tionery or office equipment 
business that does not carry 
an interesting story of its crea- 
tion. 

How far along the road 
toward general adoption would 
the typewriter, the duplicating 
machine, the dictating ma- 
chine, visible records and many 
other important devices and 
machines be if it were not for 
the salesmen with the force and 
imagination to push them? 
None of these appliances are 
merely merchandise, nor are 
they sold as such. The alert 
salesman creates in the mind 





of the prospect the realization 
of a need—a consciousness of 
the greater efficiency the ma- 
chine will bring — recognition 
of economies — better office 
morale. These and other de- 
sirable things are presented 
to the customer as a lasting 
boon to his business, not mere- 
ly as so much machinery. The 
sales force with the right 
mental attitude derived from 
an exact knowledge of the 
product to be sold, and a de- 
termination to hammer away 
on ideas—on what the machine 
will do for the customer—is the 
one which is making the most 
money today. 


Because we know that sales 
of appliances and filing equip- 
ment are increasing, we assume 
too much when we tell our- 
selves that all there is to do is 
patiently to wait for buyers to 
ask for bids, and that even- 
tually we shall get our share of 
the business. In such cases we 
soon discover that the active 
fellows have skimmed off all 
the cream, leaving us only a 
blue and watery liquid on 
which to nourish our business. 
The man who gets the lion’s 
share is he who springs at op- 
portunities to present new 
ideas—the result of creative 
thinking. The “breaks” go to 
the fellow who makes them. 

Recently I came across an old 
1925 issue of “Selling News,” 
published by the Post-index 
Company. Among several very 
worthwhile articles appeared 
one dealing with mental atti- 
tudes and service. Its caption 
was, “‘Develop the Right Selling 
Attitude,” the article was writ- 
ten by William Feather: 

“To be happy and successful 
in his work a salesman must 


develop the public service atti- 
tude of mind. By this I mean 
he must grasp the idea that he 
is neither an order taker nor a 
quack. The real function of a 
salesman is to help his cus- 
tomers. By bringing to their 
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attention goods which they 
ought to have he enables them 
to make more money, to enjoy 
life more, to improve them- 
selves. If he is selling a use- 
ful product or a useful service, 
he does not need to apologize 
in asking time for an inter- 
view. I like a salesman who is 
on his toes, anticipating the 
needs of his customers, making 
it easy for them to get their 
supplies, but I think every 
salesman should get the point 
clear in his own head and in his 
customers’ heads that he is not 
a ‘runner’ between buyer and 
seller nor a poor thing, happy 
to receive any handout the 
buyer may wish to bestow. 
The reason some men find it 
hard to make sales is that they 
fail to approach the buyer in 
the right frame of mind. Of 
course, there are quacks who 
are unloading junk on guileless 
buyers, but for every quack in 
the business of selling there 
are forty-nine honest men, and 
it is to these honest men I am 
now writing. Sell service and 
give service. The salesman 
that makes his customers’ in- 
terest his own, develops sound 
friendships. His advice is 
sought on many matters out- 
side the routine of his own 
business. The welcome sign is 
out for him at all times. Don’t 
be afraid to cast your bread 
upon the water.” 

Get idea-conscious! Make 
surveys, draw floor plans, pre- 
sent proposals! Do some- 
thing different—dispense with 
swivel-chairitis! Dig up log- 
ical prospects and go over them 
with a service that makes 
price secondary! Ideas do not 
have to be presented as compli- 
cated “systems”... avoid 
complexities. It is well to re- 
view “The Busy Man’s Creed” 
and as Hubbard further wrote 
—‘I will be filled with good 
cheer and courage—I will put 
soul into every handgrasp, 
every smile, every expression— 
into all my work.” 
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Selling Better Grade Within Power 


of the Stationer’ 


HE INCREASING tend- 

ency in recent years of the 
public to buy on price has been 
clearly felt in the stationery 
business. Perhaps it has been 
recognized in the stationery 
business to a greater extent 
than in many other lines of 
business. 

Experienced stationers are 
well aware of the fact that a 
sounder business operation is 
aways the direct result of sell- 
ing a fair proportion of real 
quality materials, and educat- 
ing the buying public to the 
fact that in many items it is 
the best policy. 

In New York City, for in- 
stance, several commercial sta- 
tionery concerns have made 
earnest efforts, in a systematic 
way, to win back their sales vol- 
ume on quality merchandise, 
and with some results. The 
thing can’t be done quickly, as 
one store manager pointed out, 
just as no bad habit can be 
overcome at once. 

“And, it is just a habit, after 
all,” he remarked. 

Now, this matter is of vital 
importance to the retail sta- 
tioner, as I believe I can prove, 
not only in connection with his 
sales volume but as to his prof- 
its, and the continuance, on a 
profitable basis of his store. 


*Note.—On page 22 of this issue is an ex 
position of the W. A. Sheaffer Selective 
Profit Sharing Plan which provides the sales 
person an incentive to sell the higher priced, 
more profitable merchandise by offering an 
extra compensation for the sale of the better 
grades. Mr. Clary points out that selling 
quality merchandise is an achievable goal and 
refers to specific instances where consistent 
effort has accomplished the objective. Mr 
Sheaffer presents a simple, practical plan 
adaptable for use by stationers and other 
retail merchants everywhere who are in 
search of a method whereby customers who 
can afford it are sold the finer merchandise 
in the higher price brackets. 





By E. J. Clary 
(Retail Merchandising Consultant) 


Governs In-Take 


The model retail stationery 
stocks include low priced arti- 
cles, many of them good value 
for the price, and the higher 
priced quality items. No sta- 
tioner can afford to disregard 
the fact that he must always 
serve a proportion of his cli- 
entele that does and will buy al- 
ways on price. 

However, when the buyers 
on price predominate, when 
buyers of quality merchandise 
continually swing over to the 
inferior goods, and the store 
finds nearly all of its patron- 
age is price goods, something 
very definite happens. 

For one thing, the volume 
goes down. Secondly, the prof- 
its go down, and thirdly, a lot 
of customers become dissatis- 
fied. 

One Eastern stationer of ex- 
perience in answer to the flat 
question: “What proportion of 


a retail stationery store sales 
can be represented by price 


goods, with safety to profits 
and to permanent customer re- 
lationships ?” 

His answer was: 

“You have to consider the 
matter from the standpoint of 
dollar volume and not turn- 
over,” he said. 

“If my store grosses $50,000 
a year, I can safely sell $20,000 
of that in the form of what we 
might call price merchandise— 
stuff bought without regard to 
quality but solely with regard 
to low price. If the figures ex- 


ceed that I am going to find, 
for one thing, that it costs me 
just as much to buy, handle, 
stock and sell that $20,000 
worth as it does to sell $20,000 
worth of quality goods on 
which I make a better margin 
as a rule.” 


Public Often Ignorant 


It is obvious that in station- 
ery, the average person is ig- 
norant of true values in many 
items. I don’t mean by this 
that a cheap or low priced arti- 
cle isn’t well worth the price, 
but that the low priced article 
may not do the job the custo- 
mer expects it to do. In that 
case his “saving” is nullified. 

It has been felt for sometime 
that the growing tendency to 
buy on price makes it the duty 
of the stationer and his helpers 
to guide the customer in cer- 
tain of his purchases. It is not 
difficult to make a sensible per- 
son recognize that one article 
at a dollar may, in the end, 
prove to be more costly than 
a similar—and better one—at 
two. 

A low priced typewriter rib- 
bon has a definite place in busi- 
ness, but there are certain uses 
for which it is unsuited. Yet, 
how many casual buyers real- 
ize this fact? 

The history of the business 
offers ample proof that station- 
ery profits are the result of vol- 
ume only providing the ratio of 
quality goods sales to price 
goods sales is a proper and safe 
one. A store selling only price 
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goods, even in low volume, runs 
its handling and selling costs 
up so high because of volume 
that profits are threatened. 


Sounder Operation 


Then, too, as pointed out by 
a New York stationer, the busi- 
ness that manages to retain a 
fair volume of quality sales is, 
in the end, in a much sounder 
position. 


Woodstock Booth 
at J. L. Hudson 
Business Show, De- 
troit, May 6 to Il. 

Addressing its 
advertisements to 
executives, office 
managers, etc., the 
J. L. Hudson Com- 
pany at Detroit in- 
vited them to its 
second annual busi- 
ness show. Among 
the many exhibi- 
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Contrasting Treat- 
ments in Displays 
of Friden Calculat- 
ing Machines.—The 
upper picture is a 
reduced reproduc- 
tion of a window 
shown by Friden 
Calculating Ma- 
chines, 1 Montgom- 
ery street, San 
Francisco, Friden 
distributors in that 
city. Because of its 
location in the 
financial district of 
San Francisco, the 
display attracted 
particular atten- 
tion. It is made up 
of the major sec- 
tions of a Friden 
machine mounted 
on a black velvet 
background and set 
ina chromium 
plated frame. A 
late model Friden 
calculator is shown 
at the right and be- 
low the parts dis- 
play is a skeleton 
model machine 


Not only because of cus- 
tomer satisfaction but because 
price goods usually, though not 
always, are purchased by tran- 
sients or casual, small quantity 
buyers. And as price goods 
are sold, as a rule, in smaller 
quantities (at retail) there are 
just that many more sales con- 
tacts, parcellings, change mak- 
ings, and handlings to pay for 
—with a narrow margin. 
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It undoubtedly is within the 
power of the stationer who 
finds his price goods getting 
the better of it to swing a large 
part of his trade over to qual- 
ity goods. 

This may be done by persis- 
tently selling the better article 
—when deemed advisable from 
the customer’s standpoint— 
and keeping everlastingly at it. 


tors of office equip- 
ment was the 
Woodstock Ty pe- 
writer Company. 
The picture shows 
the Woodstock 
booth with Miss 
Dorothy Dow, Miss 
Marie Thiem and 
Miss Reecie Hodg- 
son, school typing 
champions, w h o 
demonstrated the 
typewriters. 


which operated 
automatically at 
thirty second inter- 
vals in order to 
show the public 
what “makes the 
wheels go round.” 
The other display 
in the window of 
the Williamson 
Adding Machine 
Service Company, 
922 South Olive 
street, Los Angeles, 
Calif., Friden dis- 
tributor for south- 
ern California, is 
typically Holly- 
wood in motif. 
With the photo- 
graphs of several 
motion picture 
queens as a back- 
ground for a Fri- 
den calculator, the 
placard in the fore- 
ground tells the 
story by the state- 
ment, “If it’s fig- 
ures you are inter- 
ested in, ask to see 
the Friden.” 
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Analysis Boosts Typewriter Sales 


COMPREHENSIVE sys- 

tem for analyzing per- 
sonal contacts has kept the en- 
tire city and traveling sales 
organization busy through de- 
pression years and held the 
drop in ratio of trials to sales 
at twenty per cent for Under- 
wood Elliott Fisher Company, 
911 Grand avenue, Kansas City, 
Mo., according to D. Edward 
Conklin, Western Branch Man- 
ager. 

All data secured by salesmen 
in their personal contacts is re- 
corded and periodically an- 
alyzed into its functional ele- 
ments for the day to day guid- 
ance of the sales organization. 

At the end of the day each 
salesman makes out a daily re- 
port. In this he gives the name 
and address of each call made, 
pertinent information concern- 
ing each prospect, and the next 
follow up date. A form is pro- 
vided for giving a daily sum- 
mary of “trial out at first of 
month,” ‘‘placed during 
month,” ‘‘pulled during 
month,” “net,” month’s sales in 
units and dollars, number of 
days’ calls and sales, total 
month’s calls. 

The salesman gets this infor- 
mation from the index cards he 
carries with him. Besides the 
name and address of each pros- 
pect these cards contain the 
number of typewriters and 
other office machines, the 
makes of each, their serial 
numbers of each and whatever 
pertinent information about 
the prospect he was able to 
gather during his call. 

Information of this nature is 
then turned over to Mr. Conk- 
lin. A folder type file is made 
out for each prospect. This in- 
formation is summarized, date 
of call and of next return call 
set down, and is placed in the 
file. As the salesman makes 





By R. B. Hutchinson 


further canvasses additional in- 
formation is added to this. 

As a rule these files are only 
set up for prospective accounts 
or regular ones where ten or 
more typewriters are used in an 
office. They serve a number of 
purposes. 

Each city salesman confers 
with Mr. Conklin daily. To this 
conference he brings his cards 
on the prospects for the day. 
With this data in his files Mr. 
Conklin can much more intelli- 
gently go over the salesman’s 
difficulties on each case, and if 
it seems necessary make the 
call with him. 

Should the file show several 
weeks of time elapsing before 
the return call, Mr. Conklin has 
the prospect put on the mailing 
list and the company’s booklets 
and literature are sent during 
that period. 

Also from this file is derived 
a check on the organization’s 
maintenance of its quota of 
unit sales. A loose leaf book 
contains a list of the names and 
addresses of all of these pros- 
pects. A column is provided 
for each different brand of 
typewriter manufactured, and 
the number of each one of sev- 
eral brands being used by each 
of the prospects is entered. 
The totals of these columns 
show in a few moments 
whether this quota is being 
maintained by the organization 
as a whole. 

The city is divided into six- 
ty-eight sections or “Units.” 
They vary in size according to 
the concentration of offices; 
a single plant constituting one 


in some cases, a square block in 
others. 

This forms the base of fur- 
ther analyses of the salesman’s 
work. A monthly report form 
for each unit is made out from 
the summary of the daily re- 
port. This shows date of each 
sale, customer’s name, and unit 
and dollar sales of typewriter, 
adding machines or accounting 
machines. 

But to further break sales ac- 
tivities into their component 
parts these monthly reports are 
synthesized in an annual re- 
port. This report lists the unit 
and dollar sales of each unit 
and the salesman to whom it 
was assigned, for the year. 

The dollar sales over a period 
of years for each unit are gath- 
ered into an analysis sheet. 
With this sheet each salesman 
can be shown how his sales rec- 
ord for the year compares with 
records of previous years either 
of his own or another salesman. 
This can be done with each unit 
in which he worked during any 
period. 

This analysis of the sales in 
dollars for each unit is further 
analyzed into the number of 
sales made for any given 
period. Mr. Conklin has al- 
ready for say, Unit No. 10, gone 
over with the salesman the rec- 
ord in dollar sales. Supposing 
that this indicates $2,500 worth 
of machines were sold. But 
further analysis shows that one 
sale was to a large firm for 
$2,000; there being only a total 
of six sales made in this unit. 
Plainly there is room for a con- 
sultation on why this unit was 
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not more thoroughly canvassed 
and the opportunity taken of 
making double or triple the 
number of sales even though 
the dollar amount was already 
above average. 

There is yet another function 
of selling into which Mr. Conk- 
lin analyzes these analyses. 
That is, into the classes of sales 
that the transactions of each 
unit for a given period of time 
fall. A form is made up with 
columns for different classes 





of sales such as, “List,” “A 
Discounts,” “B Discounts,” 
“Schools,” “Government,” etc. 
The business done by each unit 
is broken up into these classes. 

This in still another way 
shows up the salesman’s partic- 
ular abilities or shortcomings. 
Efforts can be made to correct 
the latter through conferences 
with him and checking his 
work for them. 

This careful analysis of the 


A Centralized File 


Digest of an Address by Mrs. Edna G. 
Cotta, in Charge of the File Bureau of the 


Brooklyn Edison Company, Brooklyn, N. 


Y., at the Recent Office Management 


Conference of the American Management 


Association in New York City 


Note.—The organization and 
development of filing depart- 
ments is an interesting subject, 
particularly for salesmen of fil- 
ing equipment and supplies. A 
knowledge of centralized filing 
should be valuable, especially in 
the handling of large accounts. 
The following digest of Mrs. 
Cotta’s address reporting the 
establishment of a successful 
system in the offices of a large 
public service organization con- 
tains ideas which salesmen may 
find of value. 





RS. COTTA said that 
years of careful study 

have developed a science of fil- 
ing which received its greatest 
stimulus from the need for its 
application. The complications 
of everyday business bring 
about an increasing demand for 
accurate classification of infor- 


mation and closer coordination 
of business activities. The file 
has, therefore, been lifted from 
obscurity into a position of im- 
portance. She cited the case of 
the Brooklyn Edison Company 
which in 1920, owing to a 
change of management, ush- 
ered in a period of rapid reor- 
ganization. The new chief ex- 
ecutive regarded the files as in- 
adequate and showed that their 
inability to function satisfac- 
torily was due to the lack of 
any form of centralized control. 
There was no recognized con- 
nection between the general file 
and the many independent files 
scattered over the departments, 
when the centralizing program 
was commenced. 

In establishing the central- 
ized file, the first reaction of the 
various departments was one of 
resentment, but eventually the 
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components of salesmanship 
has been invaluable to Mr. 
Conklin and his sales organiza- 
tion in their daily conferences. 
It keeps square pegs out of 
round holes. There is no guess 
work in assigning a man to 
units that are most adapted to 
his abilities, and he is readily 
checked at many points where 
if it were not called to his at- 
tention he might fall down 
completely. 


Bureau 


departmental files became de- 
partmental working files, and 
the general files a recognized 
dependable source of general 
reference material. Under this 
new order filing problems were 
referred to the filing expert as 
naturally as building needs are 
submitted to an architect. Ab- 
solute standardization of equip- 
ment and forms was also ac- 
complished by those in central- 
ized control. With this objec- 
tive in view, the secretary 
worked out with the purchasing 
department a _ procedure 
whereby all company forms are 
referred to the filing bureau for 
review as to size and set-up be- 
fore orders are placed. 

The centralized file bureau of 
the Edison Company is now op- 
erated by a personnel of trained 
clerks familiar with the tech- 
nique and fundamental opera- 
tions of filing. These clerks are 
under the supervision of divi- 
sion heads who report directly 
to the bureau head, who has 
control of the entire manage- 
ment of the file bureau. This 
centralization insures uniform 
methods and coordination of 
activities by automatically re- 
moving the red tape which for- 
merly complicated reference 
work. Time, labor and supplies 
are conserved and cost of up- 
keep is reduced to a minimum, 
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comfort and happiness of mankind, have their 


The SRA Decision 


@The decision of the United States Supreme 
Court practically nullifying the NRA and restoring 
to individuals and businesses the protection of 
constitutional guarantees was not wholly a sur- 
prise to those who had followed the court’s rea- 
soning in other cases. That the decision was 
unanimous was a surprise to most of us, and is a 
happy augury to those who believe in the validity 
of the Constitution of the United States as a com- 
pelling rule of action. The core of the decision is 
that Congress may not delegate its legislative 
power to others, and that, to quote the Chief Jus- 
tice, “Extraordinary conditions do not create or 
enlarge constitutional power.” Furthermore, the 
Court re-declares the fundamental idea that pow- 
ers not delegated to the general government are 
reserved by the states, and that the government 
of the United States has no jurisdiction in intra- 
state affairs, but only in interstate matters. 

The United States government has no power to 
prescribe hours or wages in the several states, nor 
has it the right to set up code authorities having 
the power to fine or imprison those who do not 
obey regulations set up by them. 

There appears to be a movement on foot in 
Washington to draft or attempt to draft an act 
along the lines of the NRA which will meet the 
objections of the Supreme Court. What can be 
done in this respect is an open question which 
time will answer. 

ANOTHER MOMENTOUS DECISION 

Another unanimous decision rendered by the 
United States Supreme Court on the same day that 
the NRA decision was read, invalidated the Fra- 
zier-Lemke Act, which the Court ruled out on the 
ground that it was confiscatory. This decision 
was made especially interesting by reason of the 
fact that it was read by Mr. Justice Louis D. Bran- 
deis, one of the most liberal members of the Court. 

In affixing his signature to the Frazier-Lemke 
Act at the time of its passage, the President is 
quoted as having said he had “sufficient faith in 
the honesty of the overwhelming majority of 
farmers to believe that they will not evade the 
payment of just debts.” 

That the integrity of the majority of farmers 
and of majority of business men is beyond ques- 
tion, admits of no argument. But all individuals, 


whatever their vocation, interpret circumstances 
in terms of self. And so, any advantage that may 
accrue to an individual by law is pretty sure to be 
embraced. Which is no indication of moral delin- 
quency, for all are subject to the weakness of hu- 
man nature. 

All plans, however beneficent, to promote the 


effectiveness reduced by this weakness. The 
thousands of names fraudulently placed on relief 
roles serve as an example for all the other cases. 
Because of the tremendous confusion in busi- 
ness entailed by the codes there will be some feel- 
ing of relief over the Supreme Court’s decision, 
and there will be keen nation-wide interest in what 
may be suggested as a successor of the NRA. 


-?-> 


Obsolescence in Office Equipment 


@4While no department of business is out of 
function through lack of desks, chairs, machines, 
supplies and other essential office equipment, it is 
a fact that obsolescence of equipment in many of- 
fices makes excessive expense for many opera- 
tions. 

Even in 1929 much of the equipment in many 
offices was antiquated. Business was in such 
flourish, however, that economy of operations re- 
ceived comparatively little consideration. Ex- 
travagance was common to all of us. 

The toll on this long used equipment through 
the last five years has increased its extravagance. 
Much of it has become obsolete. Desks, chairs, 
filing cabinets and systems, machines for every 
purpose and many general utilities have been 
greatly improved. Many new features have been 
introduced so that offices which had but little re- 
placement or additions in equipment through the 
past five years afford the great potentiality for 
the field. Dealers’ surveys in their respective 
communities will reveal a large number of busi- 
ness concerns who can now well afford replace- 
ment and who should have the more convenient 
and economical utilities. Elsewhere in this num- 
ber is a review of an article by Chapin Hoskins 
in Forbes magazine for May 15 which calls the 
attention of the readers of that publication to the 
desirability of new office equipment. 


-o-— 


Local Business Expositions 


In the last two months six or more of the lead- 
ing dealers throughout the country have put on 
successful local business shows embracing many of 
the principal office machines and most of the other 
equipment found today in up-to-date offices. We 
note in the May issue local business exhibitions by 
Bradley & Scoville, Inc., New Haven, Conn.; Rugen 
Typewriter Exchange, Newport, R. I.; and a busi- 
ness show at Des Moines, Ia., put on by the cooper- 
ative efforts of local dealers and manufacturers. 
In the present issue we describe business shows by 
the Farnham Stationery and School Supply Com- 
pany, Minneapolis; Modesto Junior College, a lead- 
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ing commercial school at Modesto, Calif., and the 
Cleveland business show at the old Spencerian Col- 
lege. The last named event was to run a week, but 
by popular request it was continued another week. 
There were also exhibits of office equipment at the 
N. E. A. Convention at Atlantic City, and at the 
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meeting of the National Association of College 
stores in New York City. 

Apparently the show idea as a means of adver- 
tising is being quite generally accepted. The well- 
conducted local show capitalizes the new buying 
sentiment under attractive conditions. 


NOTICE—E. R. Quick, who was engaged to sell subscriptions for 
Office Appliances for a short period last fall, is no longer authorized 
to represent us. Prospective subscribers are requested not to place 


orders for subscriptions through him. 


Orders may be given to 


authorized representatives carrying proper credentials, or sent direct 
to the publication office at 417 South Dearborn Street, Chicago, Ill. 


Horse-Back Breakfast at Spotts- 
wood Hall 


Sunday, May 5, will be remembered 
as a red-letter day in the annals of the 
Saddle and Sirloin Club of Atlanta. 
At eight o’clock on that morning be- 
tween forty and fifty members rode to 
Spottswood Hall, the home of Ivan 
Allen, to be breakfast guests of Mr. 
Allen and a dub associate. It was a 
glorious spring day, blue skies with 
fleecy clouds, trees in bloom and “hill- 
side dew pearled.” After coffee and 
orange juice, the cavalcade set out for a 
two-hour canter over the bridle paths 
and roads in the vicinity. Returning, 
the party partook of a much appreciated 
breakfast under the great trees on the 
terrace at Spottswood. 


-o- 


Mr. Hibbard Encounters a City 
Ordinance 


Not long ago John B. Hibbard, west- 
ern representative of The Globe-Wer- 
nicke Co., ran full tilt into one of the 
newest city ordinances of the city of 
Yakima (pronounced Yak’ima) , Wash- 
ington. Let it be here understood that 
the adventure involved no moral turpi- 
tude whatever. It was just Mr. Hib- 
bard’s hard luck that he hadn’t kept 
abreast of the law—something, by the 
way, that few men are able to do these 
days. 

While driving into the cicty Mr. Hib- 
bard marveled at the universal preva- 
lence of beards on men’s faces—long 
flowing whiskers, spade beards, burn- 
sides (or side-burns), goatees accom- 
panied by long handle-bar moustachios 
every kind and description of hirsute 
facial adornment. To cap the climax, 
he had occasionally to turn his car to the 
extreme side of the road to pass around 
ox teams drawing covered wagons with 
whiskered men walking alongside, the 
wagons loaded with camp equipment, 
pans for placer mining, etc. Occasion- 
ally a smooth faced man would ap- 
proach the city limits, step behind his 
car and emerge with a flowing beard. 
Not understanding the necessity for 
disguise, nor having the materials 
therefor, Mr. Hibbard fared fear- 


Here and There 


lessly onward to the store of the Bar- 
stow Company, Inc., office equipment 
dealers recently appointed agents for 
Globe-Wernicke products, where he 
met Manager H. P. Barstow and 
booked a satisfactory order. Thus far 
all went well, but on emerging from 
the store accompanied by Mr. Barstow, 
the visitor was met by Officer John- 
son, who put him under arrest for al- 
leged violation of a recent city ordi- 
nance passed in preparation for the cele- 
bration of the fiftieth anniversary of the 
founding of the city of Yakima, pro- 
viding that, “Any male person appear- 
ing upon the streets without proper hir- 
sute upon has face, or bearing evidence 





John B. Hibbard (center) Bidding 
Goodbye to H. P. Barstow as Officer 
Johnson Awaits to Place Him under 
Arrest for Being “Without Proper 
Hirsute upon His Face” 


of having recently used a razor upon his 
face, shall be deemed guilty of indecent 
exposure, and subject to a fine of not 
more than $5.00 nor less than 50 cents.” 

Inasmuch, however, as Mr. Hibbard 
was a visitor to the city, and further- 
more, because he is a good scout in spite 
of his smoothly shaven condition and 
represents such an excellent line of mer- 
chandise, it was decided to let him out 
on the minimum bail of fifty cents, 


which was forfeited when Mr. Hibbard 
went on his way to places where he 
hoped orders would be as abundant as 
whiskers were in Yakima. 

It will be noted that both Mr. Bar- 
stow and Officer Johnson are in full 
accord with the pioneer spirit in the 
wearing of the necessary facial foliage. 
It is said that nature creates no need 
without the means of its fulfillment. 
Do we hear any ribald remarks anent 
the possible connection between those 
high winds from the west and the whis- 
kered condition of the Yakimanians? 
“And the wind blew through”—but 
why diagram it? The ancient joke itself 
has a long white beard by this time. 


co rd 


Romance and the Typewriters 

Two writers have recently come for- 
ward to register undying regard for the 
typewriting machines which have stood 
by them through thick and thin. One 
machine—a little Remington portable 
—was stolen, while the other suffered 
the fate of the celebrated One-Hoss 
Shay. 

“Whoever got my typewriter, I hope 
he’ll be good to it,” said O. B. Keeler, 
who is the owner of the Remington 
portable and conducts the “O. O. s” 
column in the Atlanta, Ga., Journal 
under the pseudonym of “O. B.” His 
remark just quoted was a prelude to the 
story of his little typewriter published 
in the Journal of April 25. In many 
lands and under the most trying con- 
ditions the little machine had served 
faithfully for many years. His regret 
and annoyance over the disappearance 
of his typewriter are justified by the 
record of its performance. 

Once it helped to finish a 20,000- 
word book in five days in a room of a 
New York hotel. With it Mr. Keeler 
recorded the story of Bobby Jones’ 
grand slam in golf. Then came an in- 
terview with the Prince of Wales on 
golf—a real beat—obtained at the Royal 
St. George’s Club at Sandwich. It has 
been used on steamboats, in automo- 
biles, on trains and almost every other 
sort of conveyance. No wonder O. B. 


says “I hoped to get it back.” London— 
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Paris—Rome—an interview with the 
Pope—a visit to Pompeii—a dozen 
minor eruptions of Vesuvius—the story 
of the earthquake of 1933—a moonlit 
evening on the Grand Canal of Venice 
Interlaken—Lucerne. 
* * * 

The lamented hero of the second 
story is an ancient Fox typewriter, now 
gone the way of all things material. It 
was owned by Bruce Barton, writer and 
advertising expert, who presented a trib- 
ute to its memory in the March of 
Events page in the Chicago Herald and 
Examiner of May 10. 

“Like the Deacon’s Wonderful One- 
Hoss Shay,” said Mr. Barton, “it ran 
and ran and ran. * * * Each year, in- 
deed each week, it seemed to have 
turned out its last possible hundred 
words; but a little oil, a new ribbon and 
a couple of rubber bands at vital spots, 
and it wheezed into action again.” 

Mr. Barton relates that it was occa- 
sionally discarded for new and different 
machines left on trial by obliging sales- 
men, but there was something about the 
touch of the old fellow that more mod- 
ern machines did not seem able to 
give—perhaps it was long familiarity. 
Years came and went and both the 
operator and the machine slowed down, 
until one day quite without warning the 
old machine folded up and was through. 

When Mr. Barton was a young man 
just out of college he worked for a 
group of struggling magazines. One 
morning he found a receiver in charge 

and the magazines owed him $600! 
After some serious thinking young Bar- 
ton offered to square his claim for the 
Fox typewriter and $600 worth of ad- 
vertising. He then put over a deal with 
a travel agency, and wrote out his ma- 
gazine advertisements on his Fox type- 
writer. Soon he began to get business 
for the travel agency and to make some 
money. Thus began his association 
with the long cherished Fox typewriter. 


“"Tis Foolish to Be Wise” 


Quick to discern the opportunities 
resident in the chain letter craze, the 
Russell Stationery Company, Amarillo, 
Texas, organized the Share-The-Chain 
Club and “executed, rendered and litho- 
graphed” on pale green paper, notes 
carrying the value designation of 100 
Bucks. On each note are the words, 
“Suitable tender for all chain letter ob- 
ligations.” Below this assertion is the 
facsimile signature of Wash Tubbs, 
Treasurer. 

Embellishing the obverse of each note 
is a sketch of a cow puncher leaving his 
bucking horse involuntarily, with a 
spiny cactus plant as a probable landing 
place. At one side of this “true life” 
picture is lined the portrait of a big- 


billed parrot and on the other a big-eyed 


owl. All are supported by the written 

summation of chain letter writers’ phil- 

osophy, “ ’Tis Foolish to be Wise.” 

Bandits “Borrow” Mr. Edgren’s 
Car 


Roy A. Edgren, manager of the Chi- 
cago office of Corry-Jamestown Manu- 
facturing Corporation, was driving on 
the north side of Chicago the morning 
of May 21 when he was stopped by 
four armed men. One had a machine 
gun. All looked ugly enough so that 
when Mr. gren was invited to get 
out of the car he did so without hesi- 
tation. These four were members of a 
gang which held up the north side store 
of Sears, Roebuck & Company and were 
stranded for the moment when their 
lookout, getting into trouble with a store 
detective and Brink’s Express men, fled 
from the scene. The bandits drove 
about a mile and then abandoned the 
car, after obtaining another by means 
of the same persuasion used on Mr. 
Edgren. The loot from the store was 
small. 


PERSONAL. MR. E. T. KOVNER. 
Our reply to your gratifying letter was 
returned to us because of incorrect ad- 
dress. Please set us right. (Editor 


O. A.) 
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Behind the Scenes in the “Paramount” 
Picture, “The Crusade”—It shows 
Katherine De Mille in a corner of the 
Armor Room. Leather materials were 
used extensively in this picture. 
Picture by courtesy of The Tan- 
barker, published by The Eagle-Ottawa 
Leather Company. 
¢ @ + 


An Original Sales Letter 
by “Office Boy” 
The L. M. Bickett Company of 
Watertown, Wis., makers of the Re- 
spirator chair cushions and other prod- 
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ucts used in this industry, issues month- 
ly an original house communication to 
its customers consisting of a letter 
signed by Jim Brown, “office boy.” It 
is said that these letters have resulted 
in Jim’s elevation to the post of special 
sales manager in charge of sales letters. 

We have it on the authority of L. M. 
Bickett himself that Jim is some boy. 
He prefers to send his letters by mail, 
having an aversion to self-propulsion 
since he fell off his bicycle some time 
ago and skinned his knee. Jim just 
sparkles with “It” and has a line of 
conversation that the girls just can’t 
resist. He prefers red heads, blondes 
and brunettes. 

Jim’s job is to establish happy con- 
tacts between his firm and its customers, 
and a suggestion of his success is found 
in the fact that the letters which started 
in 1933 are still a regular feature of the 
company’s mailings. Here are some ex- 
tracts from a couple of Jim’s Christmas 
letters: 

December 21, 1933. 

“Here it is only three or 4 days till 
Christmas and my boss hasn’t done a 
thing about sending out Christmas 
greetings to our customers. I know he 
expected to do so... but as often 
happens in lots of offices if the office 
boy don’t do it or see that it is done 
it never is. 

“As I am the office boy for the 
LMBCo. and consider it my duty to 
look after things, I am writing you this 
little note to tell you how much we ap- 
preciate your business and to wish you 
a Merry Christmas & a Happy New 
Year. 

“You know an office boy is one of 
the powers behind the throne: He is ex- 
pected to do things nobody else will 
do or thinks of, and in general run the 
office without letting anybody know but 
what somebody else is doing it. 

“Office boys are joked about more 
than any other profession. . . . How- 
ever knowing all the secrets of every- 
one who works in the office we just 
laff up our sleeves and let it go at that.” 

From Jim’s letter of December 21, 
1934: 

“Wunce again it is Christmas time 
and cause of that you hear from me 
agen. Last year my boss forgot to send 
out any Xmas greetings so as a last re- 
sort and to do my bit for the Co. I did 
it. So this yr. I was told to do it again! 


“T don’t no how to rite a Xmas letter 
and tell you a lot about jingle bells and 
Santa Claus. And another thing, I 
cant enthuze much over any guy that 
only comes to see you wunce a year. 
The kind I like is you and other cus- 
tomers of ours who send orders to us 
quite ofen cause if they didn’t my Xmas 
and all the others here in this factory 
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wouldn’t be what it is—so after analyz- 
ing things over in my mind I claim that 
our customers are our Santa Clauses 
and deserve a big thank you.” 
-e—> 
F. D. Waterman to Receive 
Honors 


On June 8 the people of Kankakee, 
Illinois, will dedicate Waterman Park in 
honor of Frank D. Waterman, presi- 
dent of the L. E. Waterman Company, 
New York. Mr. Waterman, a native 
of Kankakee, has kept the city of his 
youth in affectionate remembrance. He 
donated the land for the park, and has 
done other things to advance the inter- 
ests of the city. 

At twelve o'clock there will be a bar- 
becue luncheon at the park, and at 2:00 
P. M. the dedication ceremonies will be 
held. 

Prominent Kankakeeans are in charge 
of the event. 





{ Couple of California Fishermen 
Posed Behind Twenty-three Striped 
Bass.—Serving as a handsome back- 
ground for this picture are, at the 
right, Harry Stratford, president of 
Neal, Stratford & Kerr, San Francisco 
and director of the Northern Cali- 
fornia Stationers Association, and at 
the left, C. W. Hunt, Jr., Pacific Coast 
distributor for the Triner Scale & 
Manufacturing Company. Mr. Hunt 
insists that no business was transacted 
during the fishing trip. He states fur- 
ther that there were three others (un- 
named) who “also fished” but that 
“Harry” was responsible for the major 
portion of the catch. 
_—e— 


Why the Ring Lost a Promising 
Light 
Reference is not made to the spot- 
lights above the squared circle, but to 
one of the promising young men who 
gave up his ideas of pugilistic fame to 
become a salesman and sales manager. 
“A. J. C.” in the Topeka Daily State 


Journal said recently that when Charles 


L. Mitchell, secretary and sales manager 
of Crane & Company, Topeka, Kas., 
was a youth, he lived at a time when big 
boxers were famous for their skill and 
endurance and not for their brutality. 
Being a husky lad, it was his ambition 
to become a master of ringcraft. 

Charlie was born in Wisconsin and 
brought up there. He carried the first 
Sunday paper route in the country, we 
are told, and planned a professional box- 
ing career, but one day his instructor hit 
him so hard that his hip was broken in 
the fall and by the time the injury was 
well, Charlie had lost his ambition to 
become a second Jim Corbett or Bob 
Fitzsimmons. To recover his health, he 
went to Denver, Colo., where he became 
the youngest railroad purchasing agent 
in the United States. Next he went to 
the southwest and in Arizona he became 
a cowpuncher, riding the range for a 
year. He saved the life of his future 
wife by killing a denful of rattlesnakes 
with a cowhide whip. He regained his 
health and took on one hundred fifty 
pounds in weight. Then he came to 
Topeka, entered the printing and sta- 
tionery business and became prominent 
as the president of more national, state 
and local associations than any other 
man in Kansas. 

There is plenty of romance, action 
and good, sound philosophy in the story 
of Charlie’s life, and we bet that if Earle 
Stanley Gardner or some other writer 
would take up the trail, he could make 
a fine serial out of it. 


a ed 


Associate of Underwood Inven- 
tor Visits Chicago Dealers 

One of the Milwaukee typewriter 
dealers who were entertained by the 
Shipman-Ward Company in the after- 
noon of May 14 and in the evening by 
the Chicago Typewriter Dealers Asso- 
ciation, was Gustaf Swenson, whose 
typewriter experience dates back to the 
days of the Wagner Typewriter Com- 
pany, forerunner of the Underwood. 
Mr. Swenson entered the services of F. 
X. Wagner, inventor of the machine 
which originally bore his name, on April 
22, 1897. At the suggestion of Office 
Appliances’ reporter, Mr. Swenson in- 
dulged in a bit of reminiscing. 

Mr. Wagner, as Mr. Swenson related, 
had a keen mind for mechanical prob- 
lems. Born in Germany, he came to 
New York with no knowledge of Eng- 
lish and quite naturally frequented a 
German restaurant. One day, seated 
near him were two men with blue prints 
for automatic cheroot machines. They 
were speaking in German and Mr. 
Wagner overheard one say that the 
American Tobacco Company would 
give $10,000 to the man who could 
clear up the mechanical difficulties. Mr. 
Wagner introduced himself, was shown 
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the plans and pointed out the needed 
corrections. One of the men with the 
blue prints recommended that he give 
his ideas to the company direct. As a 
result, he fixed up two cheroot ma- 
chines which needed attention at the 
time and also five others. Also, he re- 
ceived the ten thousand dollar fee. 
According to Mr. Swenson, the idea 





Gustaf Swenson (left) and Ald. Carl 

P. Dietz, Both of Milwaukee, Pictured 

at the Entrance to the Shipman-Ward 
Plant, Chicago 


for the type stroke of the Underwood 
came to Mr. Wagner from his obser- 
vation of the Franklin and the Bar-Lock. 
He took one of those machines, stood it 
on the front of the frame and decided 
that the front stroke would be an im- 
provement. He made a model and in- 
terested a well-to-do farmer by the name 
of Edgar, who financed him. With that 
assistance, he built sixty machines which 
were soon sold. After making some im- 
provements he built another lot of sixty 
which also were sold with little delay. 
It was while he was building the third 
sixty, that Mr. Swenson started with 
him, the one hundred forty-second 
machine being his first one. After one 
hundred eighty machines were built, Mr. 
Underwood bought the business and 
formed the Underwood Typewriter 
Company. 

Mr. Swenson remained with the Un- 
derwood Company for eighteen years. 
Later, he went to the Shipman-Ward 
Company in Chicago, with whom he 
was connected for five and one-half 
years. He spent a similar period as an 
independent dealer in Chicago and for 
the past seven years has been conducting 
his own typewriter business in Mil- 
waukee. As a result of his long ex- 
perience, he has a vast quantity of type- 
writer information stored away in his 
mind. 
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The Sheaffer Selective Profit 
Sharing Plan 


Address of W. A. Sheaffer, Originator of 


Plan, Reviewed for Readers 


A. SHEAFFER, president of 
* the W. A. Sheaffer Pen 
Company, Fort Madison, Ia., ad- 
dressed the Chicago Association of 
Commerce at the Palmer house on 
May 13 upon his Selective Profit 
Sharing Plan. In April Mr. Sheaf- 
fer gave similar addresses before 
the San Francisco Rotary Club 
and the Los Angeles Chamber of 
Commerce. 

One of the pleasant incidents of 
the occasion was the introduction 
of Mr. Sheaffer by Samuel O. Dunn 
of Simmons-Boardman Publishing 
Company, who was a fellow- 
townsman in Bloomfield, Ia., 
where both were boys together. 

Mr. Dunn prefaced his remarks 
with a story of the late Dr. Russell 
H. Conwell of Philadelphia, who 
for many years traveled this coun- 
try and some others delivering a 
lecture which he called “Acres of 
Diamonds.” The lecture was the 
story of a young man who 
searched hither and yon for Op- 
portunity, but returning in after 
years to the place where he was 
born found that a prolific diamond 
mine was being operated in the 
backyard of his old home place. 
The moral, of course, is that many 
there be who seek afar for happi- 
ness, success or what you will, 
when, lo, it lies at hand. 

Mr. Dunn’s application to the 
story was, that while he had 
packed his canvas telescope and 
wandered afar, his old playmate 
had remained at home, gone into 
the jewelry business there, opened 
another store in nearby Fort Mad- 
ison and realized probably much 
more than his early expectations. 

Those acquainted with Mr. 
Dunn, however, know that the 
canvas telescope was long ago re- 
placed with pigskin “gladstones” 
with all modern improvements, 
real leather golf bags and all that 
sort of thing. And that he has at- 
tained some eminence in his own 
field of endeavor. 

With Mr. Sheaffer’s “Selective 


Profit Sharing Plan,” readers of 
Office Appliances are somewhat 
familiar. It is designed to give 
impetus to recovery by affording 
increased volume of business 
through the sale of better goods 
to those who can afford them. For 
general merchandising the plan is 
sound in theory and simple in 
practice. 

Mr. Sheaffer started out with 
the statement that a certain per- 
centage of buyers of all commodi- 
ties must of necessity confine their 
purchases for all their require- 
ments to commodities in the low- 
est price brackets. With this group 
the plan is not concerned. But 
fifty per cent, or more, buyers can 
afford to purchase better things 
of all kinds. There is a natural 
inclination on the part of every- 
one to have the best his means 
will afford. This fact makes every 
one receptive to suggestions for 
better things. Not for higher 
priced things, but for actually bet- 
ter manufactures. In this group 
lies a great potentiality for in- 
crease of sales which would inevi- 
tably be followed by first, the full- 
est measure of satisfaction to the 
purchaser in every transaction; 
second, more profitable business 
for the manufacturer by which he 
is enabled to employ more workers 
in the higher wage brackets which 
means more money to be spent for 
all commodities; third, a larger 
profit for the dealer to enable him 
to make more purchases; fourth, 
a larger salary for the salesman 
which increases his purchasing 
power. 

Selective profit sharing, Mr. 
Sheaffer urges, must not be con- 
fused with the bonus system. The 
latter applies to merchandise sold 
without profit as well as to that 
sold at a profit. It also many times 
leads to the sale of things that are 
not best for the customer to buy. 

The first step in the plan is to 
establish a basic minimum salary 
for all sales persons. Initiative 


and enterprise on the part of the 


sales persons will make additions 
to this minimum salary by the 
sale of specially identified items of 
higher grade and, therefore, high- 
er prices. It is important to re- 
member, however, that in every 
case the item urged by the sales- 
man must be one of superior merit 
that will serve the customer to the 
greatest satisfaction. From this 
practice it is clear that the pro- 
prietor of the store is ensured in- 
creased service by the sales force 
through their being interested in 
the welfare of the customers. 
Moreover, the practice enhances 
the prestige of the store in its 
community. 

Mr. Sheaffer recommended that 
not less than five per cent should 
be paid the salesman on the 
higher priced items and in cases 
where items of fine value are be- 
coming obsolete and slow of move- 
ment, ten per cent should be paid. 
This extra compensation to the 
salesman very frequently saves the 
necessity of cutting the price of 
the articles which destroys the 
profits in the transaction and af- 
fects those on the remainder of 
the better merchandise. 

As a test of the selective profit 
sharing plan, Mr. Sheaffer sug- 
gested that the dealer display on 
his counter certain goods at a cut 
of twenty-five per cent in price. 
Then identify certain high grade 
goods designed for the same pur- 
pose upon which the sales force is 
to receive a percentage on their 
sales. This test, he assured his 
auditors, would convince any deal- 
er that many customers are will- 
ing and able to buy the higher 
priced goods. 

At the close of his talk, Mr. 
Sheaffer impressed upon the audi- 
ence that the plan is not to be 
used merely for the advantage of 
the store, that is, simply to make 
a better profit and to direct the 
special efforts of the sales persons 
to manufactures of doubtful value. 
Such a policy would react against 
the store. First consideration in 
the plan must be that the cus- 
tomers are actually benefited by 
the articles they are urged to buy. 

Full details of the plan are pre- 
sented in a booklet which the W. 
A. Sheaffer Pen Company will be 
pleased to send to anyone upon 
request. 
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Technique of Down-Payment 


Control 


Note.—Dealers who sell on the 
partial payment plan will find 
suggestions to their advantage in 
this article by Mr. Bartlett, who 
has made exhaustive study of all 
“Installment Selling” methods. 


O F THE three or four things 
most immediately affecting 
results in instalment sales of office 
appliances, I put down-payments 
as being near the top. The impor- 
tance of down payment control is 
demonstrated by comparative fig- 
ures of two stores. One has ex- 
ploited the sales stimulant of very 
low down payments. The second 
store has followed a policy of mod- 
eration. 

The dealer who has succumbed 
to the temptation of “terms” uses 
twice the capital to finance $1000 
in sales that the careful store does. 
His repossession loss, as a percent- 
age, is six times as great, while 
his office costs are approximately 
75% more. His skip loss is high. 
The net result is a loss; while the 
careful store, with higher down 
payment and smaller sales volume, 
shows a good profit. 

The first principle we note in 
down payment control is that 
higher down payments, along with 
more expert adjustment of terms 
to risk, are attained with flexible 
than with uniform terms. To the 
extent possible, the office appli- 
ance store should approach the 
individual instalment contract 
with a variable down payment, 
ranging from, perhaps, an occa- 
sional low of 10%, to a high, in 
rare cases, of 40% to 50%. The 
purpose, first, is to obtain the 
highest possible down payment the 
customer can make, and, second, 
to be sure that down payments 
properly cover the risk element. 
Accomplishing these purposes, and 
yet not losing sales, demands very 
skilful handling of two basic prob- 
lems, one of which is “Standard 
terms.” When many employees 
deal with terms, and especially as 


Some Considerations Touching the 


Influence of Down-Payments upon 


Profits in Instalment Sales — By 
John T. Bartlett, Co-Author of “‘Re- 
tail Credit Practice,” “Credit De- 


partment Salesmanship,” etc., etc. 


salesmen are permitted to quote, 
stores find publication of standard 
terms a necessary policy. If 
standard terms are advertised, 
they should not be extreme, and 
personnel should be trained so to 
handle them that down payments 
above the standard are often ob- 
tained. It is, in any office appli- 
ance store, gross inefficiency to 
sell for 15% down to a customer 
who willingly would pay 25%, yet 
this sort of thing is going on all 
over the country. 

If competition forces a store to 
advertise low down payments, let 
care be taken that they be con- 
fined to specific orders, so that the 
policy of adjusting down payment 
to risk applies still to most sales. 

The second down payment bug- 
a-boo is competition. “I know my 
down payments are terrible,” a 
merchant often has confessed to 
this writer, “but I have to give 
them! My competitors force me 
to!” There are still a great many 
cities and towns where down pay- 
ment competition is in a bad way. 
The cure is for instalment sellers, 
working through the credit bureau, 
to arrive at standard terms. This 
has been done in Cleveland, Min- 
neapolis, and a rather long list of 
cities. 

Discuss local conditions with the 
local credit bureau manager. Con- 
fer with friendly instalment sellers 
in other trades. Realize that es- 
tablishment of a minimum terms 
standard will perhaps do more 
than anything else to assure 1935 
profits. The dealer can bring 
about cooperative down payment 


control if he acts with energy and 
understanding. 

In any event, determine what a 
profitable average down payment 
is for you, and don’t go below it. 
If meeting competition means a 
direct loss, why meet it? 

We find many stores which sub- 
stitute low down payment for a 
man-sized job of salesmanship; 
but the situation can be reversed. 
This writer knows of many pro- 
gressive instalment sellers who, 
throwing emphasis on salesman- 
ship, and capitalizing the qualities 
of their products, collect sound 
down payments, and still sell their 
merchandise against the competi- 
tion of extremely low terms. 

What is most needed throughout 
the instalment trade is better 
down payment salesmanship. No 
more authority to quote terms 
should be given salesmen than 
necessary; general experience is 
that salespeople invariably trade- 
down on terms. They can be re- 
stricted by allowing them stated 
minimums, and stimulated by 
holding down-payment contests, 
with awards each month for sales- 
man making the best average. 

In every organization is one man 
who, better than anyone else, can 
handle the customer to obtain the 
highest possible down payment. 
Usually, this is merchant or credit 
man. The sale has been com- 
pleted; only terms details are to 
be arranged. And the customer is 
shown to the credit office. 

“How much would you like to 
pay down?” is standard procedure. 

The customer so approached 
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in most cases “crowds himself”— 
that is, emotionally he trades-up 
to the highest feasible down pay- 
ment. Where there is danger he 
will not, the practiced credit 
worker may use an opproach like 
this— 

“We don’t want you to press 
yourself, Mr. Jones. . . . Could you 
handle 30% down? That would 
make the payment only $6.75 per 
month.” 

When selling high down pay- 
ments to people able to handle 
them, the credit man refers to the 
ease with which remaining pay- 
ments will be handled, and the 
shorter payment period. He men- 
tions the carrying charges which 
will be saved. He remarks, “Most 
of our best customers like to make 
substantial down payments. They 
then feel pride of ownership, the 
remaining payments being a mere 
detail.” 

In a city with a large retired 
and income class, an instalment 
store builds up an average down 


payment with a “triangle” plan. 
This consists of three equal 
monthly payments, including the 
down payment. This meets the 
needs of families who, on an in- 
come basis, can not pay the entire 
price conveniently out of a single 
month’s income, but can readily 
handle the deal in three months. 

Down payment analysis should 
be more general. The writer has 
reports of two stores which ana- 
lyze the average down payments 
of individual salesmen, awarding 
a monthly prize. Another store 
has a continuing monthly analysis 
of down payment, with informa- 
tion on these points required for 
each deal “Was the customer 
able to pay more?” “Would sales- 
manship have secured more?” 
“Would insistence on a _ higher 
payment have lost the sale?” “Did 
terms competition influence this 
deal?” The difficult point is to 
secure honest answers. 

Low down payments to accom- 
modate first-class credit risks are 
one thing; their cost to the instal- 


OFFICE APPLIANCES 


ment store is chiefly increase in 
capital and office expense items. 
Low down payments to sell poor 
risks, unable to make a reasonable 
payment, weak in credit record 
and resources, with default all too 
likely to occur, are something else. 
A policy of requiring that low 
down payment be justified in every 
case by the accompanying circum- 
stances should be rigidly en- 
forced. We find conservative of- 
fice appliance stores granting low 
down payments on occasions, but 
always—by intent, at least—under 
conditions which make the trans- 
action safe. 

The management task is to 
strike a nice balance between 
safety and economy, on one side, 
and the sales stimulus of reduced 
payments on the other. By doing 
a better selling job, and by mas- 
tering the technique of down pay- 
ment control, most instalment 
stores can increase their average 
down payment, and not suffer in 
sales to any appreciable extent.— 
BS 


Office Modernization Exhibit 
Reveals Prospects 


PERMANENT office modern- 
A ization exhibit in a neigh- 
boring office building participated 
in by eleven other non-competi- 
tive companies, all twelve sharing 
the costs involved, is revealing a 
lively number of real prospects for 
office appliances to the Grimes- 
Stassforth Stationery Company, 
737-39 South Spring street, Los 
Angeles. 

An average of 125 people per day 
and on some days 150 people, prac- 
tically all interested in office 
modernization either at the pres- 
ent time or in prospect, visit the 
exhibit. 

F. J. Swan, head of the Grimes- 
Stassforth company, believes so 
thoroughly in the plan that he 
keeps a man on the exhibit rooms 
floors not to sell but to demon- 
strate and to meet the prospects. 
In practice the leads are recorded 
in much the same way as they are 
at any other type of exhibit. 


By J. Edw. Tufft 


There is a printed form in use 
where the visitor may, if he 
wishes, check the article in which 
he is interested and so signifies 
his willingness to be called upon 
later by a salesman. 

The plan is very complete and 
aims at nothing less than the 
modernization both in equipment 
and in interior arrangement and 
finish of a large number of office 
suites in the city. Among the or- 
ganizations co-operating with 
Grimes-Stassforth is a firm of 
architects which has perfected the 
interior designs and given a mod- 
ern touch to the suite. Grimes- 
Stassforth has furnished the ma- 
jor part of two offices of the three 
office suites. 


How It Works 


The idea is in the suite to show 


three different grades of offices, 
Grade A, Grade B, and Grade C. 
Grade A is the “senior executive” 
office and is elegantly furnished, a 
desk company in a non-competi- 
tive field furnishing the costly fur- 
niture in that room. Grade B is 
the “junior executive” office. Steel 
furniture of a practical design 
predominates there and all is fur- 
nished by Grimes-Stassforth. 
Grade C is the general office con- 
taining a large variety of practi- 
cal office appliances for the most 
part supplied by Grimes-Stass- 
forth. 

The three grades gives a suffici- 
ently wide range to fit most 
pocket-books, it is thought. 

Office Room Free 

The space for this exhibit is fur- 
nished by the I. N. Van Nuys 
building where it is located. The 
building management also sup- 
plies a host and pays its share of 
the general costs of maintaining 
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F. J. Swan, President of the 
Grimes-Stassforth Stationery Com- 
pany, at a Desk in Grade B of 


Another Modernization Touch in 
the Grade C Office of the Office 
Modernization Exhibit..-Whether 


the young lady is about to be put 


the exhibit. It can well af- 
ford to do this as the num- 
ber of contacts is worth it, 
the visitors being just as 
good prospects for suite 
rentals as for suite furnish- 
ings. 

The exhibit has purpose- 
ly been placed on a floor 
well above the street to get 
away from street noises and 
to give the office building 
management the benefit of 
pulling the crowd through 
as much of the building as 
is practical. 

Pre-View Was Effective 

In southern California at least it 
is wise to have a pre-view for pre- 
views seem to be the order of the 
day. When this exhibit was 
opened the pre-view lasted for 
nearly a month and proved very 
beneficial. Each of the twelve 
firms handed out invitation cards 
to live prospects at their places of 
business. This kept up the visit- 
ing crowd without additional pub- 
licity. When the pre-view period 
ended newspaper publicity was 
brought into play and the event 
tied in so exceedingly well with 








general publicity on moderniza- 
tion plans in building and in other 
lines that a great mass of free 
newspaper publicity was secured. 
In other words here was a thing 
that constituted live news. News- 
papers were glad enough to run 
pictures and articles. 
Modernization is the watchword 
of the hour and home moderniza- 
tion exhibits have been installed 
in many cities. An office modern- 
ization exhibit is just as interest- 
ing to people interested in offices 
as home exhibits are to people in- 
terested in houses, Mr. Swan finds. 
This exhibit attracts only those 
directly interested. For the most 
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“Junior Executive” Office at the 
Office Modernization Exhibit. 
Los Angeles. 


away for safekeeping or is just 

ready to step forth before the 

door is closed has not been de- 
termined. 


part the general public does 
not flock in from idle curi- 
osity, so that neither time 
nor postage is wasted to 
any extent. The plan also 
furnishes the company with 
a vital mailing list, a list 
that means something. 


All Exhibits Related 


All portions of this ex- 
hibit are related definitely, 
one to the other. Three 
different firms dealing in 
various building materials and in- 
terior finishes are represented, 
there is also a typewriter company, 
a dictating machine company and 
others. The power of sensible co- 
operation is also involved in the 
plan and the cost is not running 
high considering the actual num- 
ber of live prospects reached. Nat- 
urally it is a long-vision plan, for 
the man looking at a modernized 
office suite today may not be def- 
initely and finally in the market 
until his present lease expires, but 
none the less the seed is planted in 
his mind and once contacted he is 
always a prospect until he really 
buys what he has in mind, 
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An Argument for Up-to-date 


Equipment 


PERUSAL of Mr. Hoskins’ ar- 

ticle leads to several conclu- 
sions. First, that those who 
equipped their offices even no 
more than half a dozen years ago 
are confronted with the obsoles- 
cence of much of their equipment, 
and that many offices are being 
operated wastefully because of the 
lack of up-to-date utilities. So 
Mr. Hoskins recommends adjust- 
ment of the office to the times and 
presents several things for con- 
sideration. 

Since 1930 business has been 
obliged to cut deeply into costs and 
particularly into overhead. All of- 
fice activity is part of overhead 
costs and the need is very great, 
therefore, for office cost reduction. 
Many managers have found that 
they have not adequate knowledge 
of what was going on throughout 
their businesses, and discovered 
the need for cost analysis, sales 
analysis, collection analysis and 
for the availability of yesterday’s 
figures instead of those last month 
or last year. To get this informa- 
tion without too cumbersome and 
topheavy an organization, it is im- 
perative that the latest, most in- 
genious machines be called in to 
do the work. Reports which are 
all but vital to a business some- 
times could not be made out at 
all if the work had to be done by 
hand. The personnel cost would 
eat up the business. With the 
machine, however, work which, 
owing to its volume, was once im- 
possible, is now readily accom- 
plished neatly, smoothly and with 
perfect accuracy. 

Many of the important office 
machines sold today have been de- 
veloped within the last four or five 
years, we are told, and Mr. Hoskins 
relates the instance of a certain 
manufacturer who listed twenty- 
six machines and devices con- 
sidered as new, which have been 
invented during the last four or 
five years. Some of them are im- 
proved rather than new, but all 
will accomplish things which could 
not have been done by any ma- 


Being a Review of an Article En- 


titled “Equip Your Office” by 


Chapin Hoskins in Forbes Maga- 


zine for May 15 


chine in 1929. He instances the 
experience of the manager of an- 
other company who in the past 
few months has booked a quarter 
of a million dollars worth of busi- 
ness from a single industry. He 
got this business on a competitive 
basis because he was able to set 
up for the companies in that in- 
dustry a control system much 
needed and not available five 
years ago. 

The writer gives the experience 
of a brewery which saved a large 
sum of money by installing ma- 
chines just on the market, which 
enabled them to keep track not 
only of the customers’ money ac- 
counts, but the advances in kegs 
and barrels, cases and bottles, the 
return of which is a pretty big 
item in the business. The ma- 
chine made from one to three 
balances, one showing money, the 
other containers, etc. The ma- 
chine used is capable of adding 
and subtracting three different 
balances crosswise at the same 
time that it is adding totals of 
changes and returns in the neces- 
sary vertical column. 

Mr. Hoskins referred to the tab- 
ulating machine and the remark- 
able improvements which have 
been added within recent years. 
The machine today is almost com- 
pletely automatic and will turn 
out reports at extremely small ex- 
pense which would be too costly 
to be considered if the work had 
to be done by hand or by some 
machine other than tabulating. 
These machines have wrought 
great economies in public utilities 
and government work. He men- 
tioned a newly developed account- 


ing machine used in combination 
with an addressing machine. This 
machine does with a single im- 
pression what previous machines 
did with four. He mentions book- 
keeping machines and many other 
familiar office adjuncts now great- 
ly improved over those of previous 
years and quite effectively answers 
the old complaint about the ma- 
chine cutting down human labor 
and therefore, human opportunity. 

Mr. Hoskins argued that not 
only do office appliances not cut 
down the labor element, but on 
the contrary, they increase the 
number of people employed by 
making possible the accomplish- 
ment of things which could not 
be done before the advent of the 
machine except at an expense 
which would have wrecked any but 
the most prosperous business. 

Not so many years ago, the field 
of sales analysis was a terra in- 
cognito, not because the work of 
investigation and _ classification 
was not needed, but because there 
was no adequate means of accom- 
plishing the work economically. 
Now comes a machine which 
creates a place for itself and for 
one or more operators, gets the in- 
formation the office wants, and 
makes possible a sales campaign 
resulting in success and satisfac- 
tion to all concerned. 

The writer spoke of the remark- 
able development of visible index 
records with which the readers of 
Office Appliances are familiar. He 
cited the instance of a sales de- 
partment which kept records on a 
visible index, giving a survey by 
means of colored tabs of condi- 
tions in territory covered. This 
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resulted in the employment of five 
new salesmen in a branch where 
it had been assumed all territory 
was sufficiently taken care of. 
There is a vast difference between 
slowly and painfully digging out 
information and the instant pres- 
entation of that information by 
the opening of a visible index 
drawer. 

The writer referred to the im- 
portance of inventory control, 
where by the use of up-to-date 
recording machines it has been 
possible to obtain a much greater 
turnover than had been possible 
under old conditions. 

“It is true that good business 
equipment does the work of sev- 
eral people,” says Mr. Hoskins. 
“But it is also frequently true that 
if individuals had to be hired for 
the job, the work desired could not 
be done at all. In contrast to the 
mechanization of the tremendous 
government departments is the 
accusation leveled against local 
job-creating attempts that they 
spend as much in bookkeeping as 


they do in relief.” Putting the 
problem in familiar terms for the 
average business, Mr. Hoskins 
showed that, assuming there was 
an opportunity to save a business 
leak of $5000 a year by the instal- 
lation of equipment which could 
be operated for $1000 a year, then 
such equipment might be profit- 
ably installed. If the same labor, 
however, produced by hand would 
cost $12000 a year, it is clear that 
no attempt would be made to stop 
the $5000 leak. Furthermore, if 
sales control will stimulate extra 
sales, the means for doing this 
work will be self-supporting. If 
the same information had to be 
acquired without machinery, it 
would be impossibly costly. 

The writer instances the famil- 
iar case of the typewriter. “Pre- 
sumably,” he says, “no typist in 
the United States is receiving less 
than $15 a week. Competent 
stenographers are of course, paid 
more. The cost of a typewriter 
operator therefore, runs from $65 
to $100 a month or more. The cost 
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of the machine she uses is prob- 
ably about a dollar a month. It 
would certainly take only a trifling 
difference in machines to save one 
minute in every hour of the typ- 
ist’s time, but the simplest of cal- 
culations will show that in a 
month’s time the resulting saving 
will amount to more than the en- 
tire machine cost for the same 
period. * * * If a girl is now busy 
throughout the day, the actual 
meaning of time saving is that she 
is able to turn out more work in 
the same time and particularly 
more in a pinch. The chances are 
that with an up-to-date type- 
writer she will turn out more work 
with less effort.” 

The same argument might be 
offered for the wide range of ma- 
chines and devices now available 
for office use, and the writer 
warned his readers that if they 
haven’t kept up with the program 
of office equipment in the last five 
years, they are in for some sur- 
prises when they begin to investi- 
gate. 





Antarctica Display in the Window of the New York Branch Office of L. C. Smith & 


WINDOW DISPLAY BRINGS ANTARCTICA TO 


NEW YORK 


The New York branch of the L. C. Smith & Corona 
Typewriters Inc., 330 Fifth avenue, made a window 
display recently featuring the book, “White Conquest.” 
This is an epic of Antarctica—a book of poetry written 
by B. A. Heimbinder, and published privately in a de 


luxe edition. 


Corona Typewriters, Inc. 


In the window was the Silent Smith typewriter, and 
a panel containing pictures of Mr. Heimbinder, Ad- 
miral Byrd, and a number of scenes relating to Ad- 
miral Byrd’s expedition. There were also shown panels 
giving brief reviews of the book by The London Times, 
The Poetry Review, Voices and the Brooklyn Times. 

This display is to be shown in some of the other of- 


fices of the Smith & Corona Company. 
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Special Displays of Office 


Furniture 


Note. The Office Equipment 
Company, Inc., officered by T. A. 
Lupton, president and treasurer, 
Woods White, whose office and 
title are already given, and F 
Raulston, secretary, has been in 
existence for some years and is 
known as a successful and thriv- 
ing concern. The company deals 
in office furniture, office equip- 
ment and supplies. Mr. White's 
impressions on the subject he has 
taken up will be read with inter- 
est 


ITH reference to special dis- 

plays of office furniture, I be- 
lieve that such a display can be 
made more effective if continued 
in the window for a period of ten 
days to two weeks and then taken 
out and replaced by another dis- 
play, after some other item has 
been used in the window for a 
week or ten days, then switched to 
the office furniture window again 
This will bring better results inso- 
far as office furniture is concerned 


Being a Discussion of a Pertinent Topic 


—By Woods White, Vice-President and 


General Manager, The Office Equipment 


Company, Inc., Chattanooga, Tenn. 





Mr. White 


and at the same time the window 
space will be obtaining larger re- 
turns. 


Mr. White does not favor too 
much novelty display, believing 
that most novelties have been 
tried and run into the ground. He 
says that a neat and not too 
crowded window for furniture dis- 
play is much more effective. He 
continued: “We never use price 
tags on furniture in the window 
except on very low priced mer- 
chandise on which we have placed 
a price to make a leader out of the 
item. We have found that price 
tags on quality office furniture cre- 
ate resistance from price too early 
in the sale. 

“Special windows are possible 
only when one has something spe- 
cial to show. Mr. White was of 
the opinion that every window 
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should be a special window and 
must be a special window if it is 
to have the effect desired. No part 
of the work can be slighted but 
every single window must be 
trimmed with the idea of making 
it the best possible window of its 
kind. 


“We have found that showing 
any grade of merchandise in suites 
is highly satisfactory and that it 
is, of course, absolutely necessary 


The New and the 
Old. The upper 
picture shows the 
GF Super-Filer in- 
stallation in the 
new office of the 
Central Scientific 
Company, Chicago. 


A BIG SUPER-FILER 
INSTALLATION 

Early last month fifty-one of 
The General Fireproofing Com- 
pany’s Super-filers were delivered 
at the new offices and plant of the 
Central Scientific Company, 1700 
West Irving Park Boulevard, Chi- 
cago. This equipment included 
forty-five four-drawer and six 
three-drawer counter - height 
Super-filers, some of which were 
arranged in oblong formation, 
leaving ample space in the center 
for two or three flat top desks for 
the use of Miss C. Shamberg, man- 
ager of the Central filing depart- 
ment, and her assistants. 

In the old headquarters on East 
Ohio street the filing department 
of the Central Scientific Company 
could not be so conveniently ar- 


to show quality merchandise in 
that manner. 

“The background in color of one 
display combined with harmoni- 
ous arrangement and neatness are 
essential if you would be equipped 
properly to display office furni- 
ture. 

“The proper arrangement of 
stock in the suite depends of 
course on the facilities one has for 
displaying his merchandise, but 
we have found that in the display 





ranged, nor were Super - filers 
available when the company’s first 
metal files were purchased. Under 
the new arrangement the filing 
department is more condensed. 
Every part of the big room can be 
seen at a glance. The filing de- 
partment is on the first floor fac- 
ing south. The whole side of the 
building is practically windows, 
making it sufficiently light in any 
part of the room on bright days. 
The artificial lighting is also ex- 
cellent, and the entire ensemble 
with the new Super-filers is pleas- 
ing as well as convenient. 

The Central filing department 
does not cover as much floor space 
in the newplant as at the East Ohio 
street address, but it is possible to 
file more material, owing to the 
familiar construction of the Super- 
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of low price merchandise, desks 
are shown better with chairs ar- 
ranged properly in the natural 
manner, but where the proper 
space cannot be had, it is not at 
all inadvisable to have the entire 
stock of desks segregated from the 
chairs. At the same time, one 
would use the only other pull he 
has to close the sale by comparing 
the different grades, which, when 
the desks are segregated from the 
chairs, is more easily done.” 


The lower picture 
is of the company’s 
filing department 
before its general 
offices and labora- 
tory were trans- 
ferred to the pres- 
ent location. 


filers. The new setup has many 
advantages. The lighting effects 
have already been mentioned. 
Then there is the self-contained 
Central file room already de- 
scribed, the aisles of which have 
been largely eliminated. Then, 
too, we note the uniform arrange- 
ment of the Super-filers with 
which all of the principal filing is 
done. The accompanying pictures 
show the new layout in compari- 
son with the old. 

The officers and employees of 
the Central Scientific Company 
are delighted with the facility and 
convenience of the new equip- 
ment and with its admirable lay- 
out. Congratulations are offered 
the sales force of the Chicago of- 
fice of The General Fireproofing 
Company on this installation. 
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GF OFFICIALS OPTIMISTIC 


“Current business apparently good with fine pros- 
pects for the future” is the conclusion of three officials 
of The Genera! Fireproofing Company of Youngstown, 
who recently visited a substantial number of dealers 
in the South. 

William H. Foster, chairman of the GF board, tour- 
ing Virginia and North Carolina, received this impres- 
sion from his observations and interviews. George C. 
Brainard, president of the company, and William Hoge, 
sales manager, visited dealers in more than thirty 
southern cities and were told of marked improvement 
in the volume over 1934. 

Reports from other manufacturers, dealers and trav- 
elers are to the same effect. Business somewhat im- 
proved with better demand apparent. 

The whys and wherefores are stated by some as gov- 
ernment money first; second, arrival by business offices 
at a point where there must be replacement of equip- 
ment in order to carry out essential activities with 
economy, and to keep abreast of those who are improv- 
ing their facilities and taking advantage of the econo- 
mies found in the latest creations in the field of office 
equipment. 

—_+>___—_ 


MR. BRAUNSCHWEIG OF WARSAW, POLAND, VISITS 
NEW YORK 


Mr. Ignacy Braunschweig, general manager of Royal 
Typewriters W. Polsce S. A., Warsaw, Poland, was in 
the United States for a short visit last month. He 
divided his time between New York City and Hartford, 
Conn., where the Royal Typewriter Company’s factory 
is located. His comments upon the visit appear below: 

“Although I have been in the office appliance busi- 
ness in Europe for thirty-one years, I am now paying 
my first visit to the United States at the invitation of 
the Royal Typewriter Company, from whom my com- 
pany, Royal Typewriters W. Polsce S. A., has the ex- 
clusive representation for Poland. It has long been my 
desire to see at first hand the wonderful improvements 
that have been developed in the office appliance field, 
many of which I have previously been familiar with 
only through the American trade papers, and also to 
discuss with the officials of the Royal our problems, 
and to visit their factory. 

“I was particularly surprised at the large size of the 
Royal plant in Hartford, and deeply impressed by its 
magnitude and the ultra-modern manner in which it is 
equipped. The painstaking cleanliness, speed of opera- 
tion, and many other features which cannot be de- 
scribed in this present short article, are exceedingly 
inspiring. It will be a pleasure for me to report my 
experiences to my friends when I return home. 

“I was delighted by the friendly relations which exist 
both in the home office and at the factory between 
the managers, employes, and workmen. In conversa- 
tion with individuals—as I was interested in every de- 
tail of manufacture and operation—I heard nothing 
but praise for the organization, and invariably com- 
ments on the loyal and whole-hearted relationship be- 
tween the superiors and their subordinates. The 
highest officials are constantly accessible—even to the 
point of discussing and solving personal problems. 

“As my stay in the United States is of necessity short, 
and as I am setting out on my return trip within a 
few days, I was unable to visit many American cities, 
but what I saw in Hartford and New York gives me a 
very definite idea about the size and capacity of the 
United States. 


“The Royal is well introduced in Poland. Royal 
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Typewriters W. Polsce S. A., of which I am the general 
manager, represents the Royal in Poland. Poland with 
over thirty-two million inhabitants belongs among the 
larger European countries, and is being modernized 
with a progressively accelerating pace. Every good 
novelty is gladly seen and introduced. 

“American office appliance products are well intro- 
duced in Poland, thanks to the good relations existing 
between the United States and my country. Business 
conditions in Poland are improving, and the volume 
this year is noticeably larger than in 1934.” 

RA 
SANDERS NOW OFFICIAL OF STATIONERS AND 
PUBLISHERS BOARD OF TRADE 

Howard S. Sanders has resigned from his position as 
assistant treasurer of the Eastern Tablet Corporation 
and treasurer of the affiliated American Papeterie Com- 
pany, and has become executive credit advisor, secre- 
tary and treasurer of the Stationers and Publishers 
Board of Trade, 11 Park place, New York. 

The resignation of Mr. Sanders from his former posi- 
tions where he has been associated with the com- 
panies named for fifteen years as auditor, credit man- 
ager, etc., became effective on April 26. Prior to his 
association with the above companies, he served in dif- 
ferent capacities with the National Commercial Bank 
& Trust Company at Albany. In recognition of his ex- 
cellent work with the companies from whose service he 
resigned, he was presented with a handsome Hamilton 
wrist watch by Gordon Bridge, assistant treasurer of 
the Eastern Tablet Corporation on behalf of himself 
and associates. 

Mr. Sanders is past president of the Albany Associa- 
tion of the National Association of Cost Accountants, 
and past master of Gutenberg Lodge No. 737, F. & A. 
M. of Albany. 

The membership of the Stationers and Publishers 
Board of Trade comprises all of the important manu- 
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facturers in the stationery, fountain pen, ink, blank 
book, loose leaf, erasers, pencils, writing tablets, school 
furniture, school supplies and allied lines. 

The Stationers and Publishers Board of Trade was 
organized in 1875. The present president of the Board 
is H. W. Armstrong. 

—_—_>—__—_- 

DUNCAN JOINS ATLANTA DEPARTMENT STORE 

Robert C. Duncan has been appointed buyer for the 
stationery department of the Davison-Paxon Company, 
a department store of Atlanta. He is a graduate of the 
Harvard Business school. After graduation he joined 
the forces of R. H. Macey & Company, in 1930. He 
served also in the research and accounting depart- 
ments.—JHR 
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Business Show to Prove Strides 


in Office Machine Development 


Thirty-Second National Business Show Prom- 
ises Interest in New Inventions and Improve- 


ments 


aE five months from the opening day, space 
engagements for the New York business show in- 
dicate a particularly impressive and interesting variety 
of office equipment. The most recent developments of 
the products of a number of the manufacturers will 
be exhibited. There will also be a number of new 
things designed to facilitate office operation. 
Something a bit different in the way of artistry of 
arrangement and decoration will be done by way of 
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celebration of the twenty-fifth anniversary of Frank 
E. Tupper’s connection with the enterprise first as 
manager and later as chief executive. After several 
years as eastern manager for Office Appliances, Mr. 
Tupper resigned in 1910 and joined the business show 
company, of which A. J. Fierlein was president. Not 
long afterward he bought Mr. Fierlein’s interest and 
has been president of the company ever since. 

In his long connection with the business show, Mr. 
Tupper has exercised sound judgment and good taste 
in its management. One of the first changes he made 
in manner of conducting the exposition was to elimi- 
nate all extraneous attractions. The forty-piece brass 
band, which had played at certain hours during the 
afternoon and evening with vocal stars featured, was 
dispensed with. Those who recall the prior shows will 
remember the difficulties of negotiating a business 
transaction on the floor, while the band in the gallery 
poured forth popular melodies. Another important 
change by Mr. Tupper was to confine all press agency 
reports of the show to facts and to employ more con- 
vincing but not extravagant advertising in the daily 
papers. These advertisements have ever since pointed 


out to business executives, professional men and others 
the advantage of examining the hundreds of articles 
demonstrated. 

Under Mr. Tupper’s administration the national 
business show has established a fine rank among the 
country’s leading industrial expositions. 

Although the forthcoming exhibition, which will be 
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held in Commerce hall, Port Authority building, New 
York City, the week of October 14 to 19, will be the 
thirty-second annual exposition, the enterprise has 
never lost the interest of its public. Each succeeding 
show has expressed the step and tempo of its time, 
and with exceptions when unusually bad weather con- 
ditions were encountered, has shown a gradually in- 
creasing attendance. This is partly due, of course, to 
the fact that each year there is some change in man- 
agement and office personnel of all business. Certain 
“old timers” in some business organizations are “busi- 
ness show fans,” always in attendance some time dur- 
ing the week to discover anything new that may be 
of interest to their business. 

Elsewhere in this number is a reference to an article 
in a recent number of Forbes magazine recommending 
business concerns to look to their office equipment. 
Due to the conditions of the past five years, many 
antiquated machines, devices and much of the furni- 
ture have been continued in use. Much of it can now 
be profitably replaced. Improvement in general busi- 
ness conditions and the more hopeful look ahead, 
makes a large number of business concerns receptive 
to more convenient and economical ways. This fact 
will doubtless give business executives and office staffs 
particular interest in the forthcoming exposition. 

————<e—_— 
CELEBRATE HUNDREDTH ANNIVERSARY 

Witkower’s, booksellers and stationers, Hartford 
Conn., have announced the celebration of their hun- 
dredth anniversary, May 13 to 18, and express their ap- 
preciation of the opportunity to serve through so many 
years. 

The firm has gone through several changes during 
its existence, the first company being Packard & 
Brown, 1835-38; then successively Brown & Parsons, 
1838-1852; F. A. Brown, 1852-1858; Brown & Gross, 
1858-91; Belknap & Warfield, 1891-1910; G. F. Warfield 
& Company, 1910-1928; Witkower’s, 1928-. 

Office Appliances offers congratulations. 


—_——~<>__—___- 
RESIGNS FROM STATIONERS & PUB- 

LISHERS BOARD OF TRADE 

Gordon Cameron, for twenty years or more secretary 
and treasurer of the Stationers & Publishers Board of 
Trade, resigned on May 1 and is no longer connected 
with the organization. 

Prior to his service with the Board, Mr. Cameron was 
long business manager of The American Stationer, 
purchased by and merged with O. A. some years ago. 

Mr. Cameron lives at 62 Orange road, Montclair, N. J. 
His plans for the future have not been definitely settled. 

—_———~——____ 

FROEHLICH JOINS EXPORT MANAGERS CLUB 

Arthur B. Froehlich, vice-president and general man- 
ager of the Reliable Typewriter & Adding Machine 
Corporation, has been accepted as a member of the 
Export Managers Club of Chicago. 

This organization is a part of the foreign division 
of the National Credit Association and also cooperates 
closely with the foreign section of the Chicago Asso- 
ciation of Commerce, of which Reliable has been a 
member for the past sixteen years. 

——— 
APOLOGIES TO MR. AYER 

Friends of V. V. Ayer, manager of the exchange 
machine department of L. C. Smith & Corona Type- 
writers Inc., have been spoofing him about an item on 
page 159 of the May issue. Mr. Ayer was represented 
as having joined the Chicago service department. He 
has carried the responsibilities of the exchange depart- 
ment too long to be rated with the service work. 


CAMERON 
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CHANGES IN CORRY-JAMESTOWN PERSONNEL 


D. A. Hillstrom, secretary and general manager of 
the Corry-Jamestown Manufacturing Corporation, 
Corry, Pennsylvania, announces that, owing to in- 
creased business and the rapid expansion of the com- 
pany’s sales organization, it has become necessary to 
reorganize the personnel. 

R. E. Larson has been appointed vice-president and 
assistant general manager, while George W. Stapleton 
has been made vice-president in charge of sales. R. C. 
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Anderson has been appointed sales manager of the 
company’s stock division, and R. S. Burr is sales man- 
ager of the contract division. 

All of these gentlemen have had many years’ experi- 
ence in the steel office equipment field and are well 
qualified to carry on their new duties. 

R. E. Larson, since graduating from school, has spent 
twenty-three years in the metal furniture business, 
eleven of which have been spent with the Corry-James- 
town organization. His experience has carried him 
through all phases of the business, including practical 
manufacturing, engineering, estimating, field work, in 
connection with all the types of products the corpora- 
tion produces. Mr. Larson has been a consistent pro- 
ducer for years, and is well fitted to handle the work 
of the new position. 

George W. Stapleton has been affiliated with the 
metal furniture industry for about eighteen years, for 
nearly three of which he has been associated with the 
Corry-Jamestown organization. His experience at the 
start included five years spent in working through one 
of the larger plants in the steel office furniture in- 
dustry, the work including engineering, estimating, 
educational and sales correspondence work. He then 
spent thirteen years—ten with another company and 
three with Corry-Jamestown— in sales work in the field. 


—— Th 
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The years Mr. Stapleton spent in sales work in the field, 
specializing in dealer promotional and educational 
work, brought him much practical experience in con- 
tract selling in its several phases. Since going with the 
Corry-Jamestown Corporation Mr. Stapleton has spent 
his time in dealer promotional work with gratifying re- 
sults. 

R. C. Anderson has spent seventeen years with Corry- 
Jamestown, having come from another steel furniture 
company, with whom he spent two years. He has 
worked in all the company’s manufacturing depart- 
ments. In addition he had a few years’ training in the 
engineering department. For the last six years he has 
been active in sales work. His long practical experi- 
ence will enable him to carry on successfully as sales 
manager of the stock division. 

R. S. Burr, new sales manager of the contract divi- 
sion, has specialized in contract work for the last 
twenty-five years. He has been with the Corry-James- 
town Corporation doing contract or special order work, 
as it is sometimes called, for the last eight years. Mr. 
Burr is not only familiar with the practical phases of 
contract work, but he is an expert salesman, having 
been active in that work for the last six years. His 
broad experience will bring him success in his new 
position. 


—_——. 


CONNECTICUT VALLEY STATIONERS 


The regular meeting of the Connecticut Valley Sta- 
tioners Association was held on Thursday, May 9, at 
the University Club, Hartford, Conn. The subject dis- 
cussed at the meeting was Visible Records. 

R. A. (Bob) Furlong was the speaker of the day. He 
has talked to the association before, at which time he 
was with the Yawman and Erbe Manufacturing Com- 
pany as head of their visible index department. Mr. 
Furlong is now in business for himself, his company, 
The Empire Stationery Company, having replaced the 
Y and E branch in Springfield, Mass. The subject of 
his talk was, Where to Sell Visible, and the speaker’s 
remarks were not only instructive but interesting. 

Following Mr. Furlong’s talk, other matters were 
taken up, with some final discussion of the golf game 
to be played at the June outing. The golf committee 
is the same that performed so successfully during the 
last two years—Donald Macdonald, Tom Stonehouse 
and Ray Cowles. 

Regional Governor Rebhan, President King and other 
guests from the Boston Stationers Association were 
present, bringing messages regarding their convention 
in June. The meeting showed a fine spirit of enthusi- 
asm which augured well for the success of the associa- 
tion. 
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SHIPMAN-WARD TO ESTABLISH TYPEWRITER 
REBUILDING SCHOOL 


The Shipman-Ward Manufacturing Company of Chi- 
cago has decided to conduct a free summer school for 
dealers, their sons and employees, on Monday, Tuesday 
and Wednesday, July 1, 2 and 3. To this school, deal- 
ers everywhere and their employees are welcome, 
whether they are customers of the company or not. 

In this course will be included full instructions in 
tearing down and assembling and typewriter aligning 
and inspecting, also how to make the major adjust- 
ments on a machine. Students will be shown the 
methods of platen grinding, nickel-plating and enamel- 
ing. Salesmen of typewriter manufacturers, James P. 
Ward, Sr., and perhaps others from outside the trade 
will give instructive talks on selling, supplemented by 
remarks from representatives of several of the type- 
writer manufacturers who will be invited to attend and 
demonstrate their latest machines. 

This offer constitutes a fine opportunity for dealers 
and their employees to obtain vital information in re- 
gard to typewriter construction and merchandising. 

ocengiiieieaiiat 

TURNER JOINS DO MORE HOME OFFICE STAFF 

The DoMore Chair Company, Elkhart, Ind., an- 
nounces with pleasure the addition to the home office 
staff of Fred L. Turner. Mr. Turner, because of his 
activities of many years in the filing equipment field, is 
well known to office equipment distributors throughout 
the country. 

For twenty-five years Mr. Turner was with Shaw- 
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Walker in various capacities. He developed methods 
of merchandising, and as field manager, worked with 
the personnel of the company’s branches, training the 
men through personal contact in the field, through 
letters and by other means. His educational work was 
recognized as productive and highly successful. 

For the past two years Mr. Turner has been actively 
connected with a DoMore agency, and has done a good 
job in developing business. 

nenceidililiitis 

PHILADELPHIA STATIONERS TO HOLD OUTING 

The Philadelphia Stationers Association will hold an 
annual outing and golf tournament at Baederwood 
Country Club, Noble, Pa., on Thursday, June 20. A fee 
of $2.50 will be charged for the golf game and dinner. 
Those not playing golf will pay $1.50 for the dinner. 

The Penn-Mar-Va Travelers Club is sending circulars 
to the stationers announcing this outing and request- 
ing a full attendance. Anyone who wishes to donate 


something to the Travelers from his own wares is re- 
quested to send it to Tom Stagg, c/o A. Pomerantz & 
Co., 1525 Chestnut Street, Philadelphia. 
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New Underwood Window Display Featuring Portable Type- 
writers.—The Underwood Elliott Fisher Company is now dis- 
tributing the necessary materials for the above display among 


its dealers and branch offices. This display is so constructed 

that the top card may be removed and used as a wall hanger. 

The remaining display features the Underwood portable type- 

writer as a perfect graduation gift. In addition to the foregoing 

there are eight small cards, four of which are price cards and 
the remainder are interesting “information” cards. 


——E——— 
WEIS OPENS OWN NEW YORK WAREHOUSE 


The Weis Manufacturing Company, Monroe, Mich., 
has announced that it has opened a new ground floor 
store at 54-56 Franklin street, New York, N. Y. This is 
a few steps from Broadway. The assets of the A. H. 
Denny Company, Inc., formerly metropolitan distrib- 
utor of its products, have been purchased. The per- 
sonnel of the new Weis display room and warehouse 
are old friends of commercial stationery dealers— 
Leonard Matthews (Matt), and Nicholas Langhans 
(Nick), both formerly with the Denny Company. Here 
the trade will find new, complete and ample stocks of 
Weis merchandise quickly available. This is not a Weis 
retail selling branch. It occupies a larger and better 
location, wherein the company will continue its policy 
of twenty-five years’ aggressive service and selling ex- 
clusively to the trade. 

—_—_—_~>—___—_ 
PITTSBURGH OFFICE APPLIANCERS INSTALL 
OFFICERS 


Officers of the Pittsburgh Office Appliance Managers’ 
Association were installed at a dinner on Friday, May 
24, at South Hills Country Club. The dinner followed 
a golf outing which was held on the course in the 
afternoon. Those installed were R. B. Montague of 
the Remington Rand Company, president; J. B. Dwyer 
of the F. S. Webster Company, vice-president, and 
Milton Wiener of the Allen-Wales Company, secretary- 
treasurer. The event was largely attended by members 
of the association, cost accountants and purchasing 
agents. 

—_——_——_— 

NEW ENGLAND TRAVELERS TO HOLD OUTING 

The New England Travelers Club will hold its annual 
outing on Thursday, June 6, at Vesper Country Club, 
Lowell, Mass., starting at 10:30 A.M. A whole wing of 
the club house has been reserved for the club, with a 
big recreation room and shower baths. We are told 
that there will be plenty for the boys to do even if rain 
prevents golfing. The club treasury will pay for dinner 
of all Travelers who attend. 
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Members of the Farnham Stationery & School Supply Company Organization and Manufacturers’ Representatives 
Who Were on the Reception Committee at Farnham’s Recent Business Show. 


BUSINESS SHOW IN MINNEAPOLIS 


A business equipment exposition, said to be the first 
of its kind in the history of the city of Minneapolis, 
was held there on April 16 to 19 inclusive, under the 
direction and sponsorship of the Farnham Stationery & 
School Supply Company. The preliminary work for 
this show involved many weeks’ time, but the results 
were highly satisfactory, according to Arthur J. Walker, 
president of the company. Representatives of manu- 
facturers who participated also expressed satisfaction 
over the show. While some sales were made, the 
greatest benefits are being derived now and in the 
future on account of the demonstrations made to pros- 
pective purchasers. Mr. Walker says that every day 
brings business to them that can be traced directly to 
the business show 


The exhibition was held in a large hall on the ground 
floor of the Lumber Exchange building, in which build- 
ing the various departments, stock rooms and offices of 
the Farnham Company have been located for over forty 
years. The office supply, school supply and office furni- 
ture departments of the company were all adjacent to 
the exhibition hall, thereby rendering added value to 
the business show because of its proximity to the busi- 
ness proper. 

No matter how well planned and satisfactorily staged, 
the success of an undertaking of this kind can be 
measured only by the attendance and the interest it 
develops. Those members of the Farnham Company 
in charge of the show are unanimously of the opinion 
that the attendance justified the work and the expense. 
To accomplish this result a rather complete advertis- 
ing campaign was carried out involving several pieces 
of direct mail advertising as well as the use of consid- 
erable newspaper space in the three Minneapolis 
papers, and other local publications. Aside from this, 
the entire sales organization made it their business for 
several weeks prior to the show to publicize the exhibi- 
tion personally and to invite their friends. The win- 


dows of the stationery store and furniture department 
carried prominent banners and pennants telling the 
story to the public in advance of the dates of the show. 
The papers carried news stories both in advance of and 
during the week of the exposition. The delivery trucks 
were also covered with advertising. 

The room in which the exhibition was held permitted 
the use of 3700 square feet of space, around the walls 
of which were erected forty booths similar to the illus- 
trations. Each booth was uniformly constructed, being 
six feet wide and eight feet deep. Heavy red velour 
drapes were hung from brass standards on the back 
and sides of the booths, and each booth carried the 
name of the exhibitor. The room was also decorated 
with a large sign thirty-five feet long, reading “Farn- 
ham’s Business Exposition” and another one an- 
nounced the type of business in which they are en- 
gaged, namely: “Everything for the Office and School.” 
In addition, hundreds of forty-inch pennants were sus- 
pended from wires running each way through the cen- 
ter of the room. 

The first two days of the exposition were given over 
to two special groups of friends who were there by in- 
vitation. At noon on these two days a buffet luncheon 
was served to two hundred fifty each day. On the two 
following days the general public was invited. Souvenirs 
were given to everyone in attendance. 

About forty manufacturers participated in the show 
and exhibited a large proportion of the major lines 
handled by the three departments of the Farnham or- 
ganization. 

Several of the guest exhibitors reported that they ob- 
tained a large number of valuable prospects and made 
actual sales. 

The success of the show can be attributed in a con- 
siderable measure to the fine cooperation rendered by 
manufacturers and their representatives. When the 
show was over, several sales meetings were held for the 
benefit of the entire Farnham organization. These 
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meetings were conducted in front of the several booths 
by the manufacturers’ representatives. Especially suc- 
cessful meetings were conducted by Fred Adams of the 
McMillan Book Company; Paul Cheney, Southworth 
Paper Company; Karl Castle, Weis Manufacturing 
Company; R. C. Moore, Columbia Ribbon & Carbon 
Manufacturing Company; William E. Boyd of Acco 
Products, Inc.; Mr. Smith of The Wahl Company; Fred 
Schaefer of Sanford Manufacturing Company; Glen 
Chambers of Scripto Manufacturing Company, and 
W. E. (“Bill”) Smith of the Ace Fastener Corporation. 

Manufacturers’ representatives and business machine 
companies together with the sales organization of the 
Farnham Company totalled fifty men, all of whom at- 
tended during the progress of the show. 


Following are the names of the manufacturers rep- 
resented: 


Acco Products, Inc., Long 
Island City, N. Y., represented pany, Chicago, Ill. 
by William G. Boyd Hoosier Desk Company, Jas- 
Ace Fastener Corporation, per, Ind., ) 


Heywood - Wakefield Com- 


Chicago, IIL, represented by W. Se oo 
E. Smith ‘ 
Addressograph - Multigraph 
Corporation, Cleveland, Ohio. 
Arlington Seating Company, 
Arlington Heights, Ill., repre- 
sented by C. E. McWharter 
Art Metal Construction Com- 
pany, Jamestown, N. Y., repre- 
sented by B. L. Henderson 
Automatic Pencil Sharpener 
Company, Chicago, Ill 
Bates Manufacturing 
pany, Orange, N. J 


Com- 


7 Binney & Smith Company, 
New _Y ork, N. Y., represented 
by Victor Watson and Law- 


rence Bryngelson 

Burroughs Adding Machine 
Company, Detroit, Mich 

Columbia Ribbon & Carbon 
Manufacturing Company, Glen 
Cove, I. N r., represented 
by a Moore 

Dennison Manufacturing 
Company, Framingham, Mass., 


K. E. Chase, representative 

A. B. Dick Company, Chi- 
cago, Ill 

Dictaphone Sales Corpora- 
tion, New York, N. Y 


Esterbrook Steel Pen Manu- 


Valleau. 

Johnson Chair Company and 
Clemco Desk Company, Chi- 
cago, Ill, represented by Ed 
Dodge. 

Lasher Carpet Works, Min- 
neapolis, Minn., represented by 
Floyd Lasher. 

Levison & Blythe Manufac- 
turing Company, St. Louis, Mo., 
Gene Mitchell, representative. 

Frank Mashek & Company, 
Chicago, Il 

McGill Lithograph Company, 
Minneapolis, Minn., represented 
by Willard Magnuson. 

McMillan Book Company, 
Syracuse, N. Y., represented by 
Fred Adams 

Newhouse Paper 
Minneapolis, Minn., 
by Clem Duffy 

A. J. Nystrom & Company, 
Chicago, Ill 

Palmer Products, Inc., Wau- 
kesha, Wisc., represented by 
EK. A. Pacius. 

Parker Pen Company, Janes- 
ville, Wisc., J. O’Brien, repre- 
sentative 

Quality Park Envelope Com- 


Company, 
represented 


pany, St. Paul, Minn., repre- 
sented by Leif Waseley. 

Reliance Pencil Company, 
New York, N. Y. 

Royal Metal Manufacturing 
Company, Chicago, 

Sanford Manufacturing Com- 
pany, Chicago, Ill., represented 
by Fred Schaefer. 

Scripto Manufacturing Com- 
pany, Atlanta, Ga., represented 


facturing Company, Camden, N. 
J 


Eberhard Faber Pencil Com- 
pany. Brooklyn, N r., repre- 
sented by Claude M. Fleet 

Forse Manufacturing Com- 
pany, Anderson, Ind 

George E. Fox & Company, 
Chicago, ILll., represented by 
Bob Valleau. 

Graphic Arts Engraving 
Company, Minneapolis, Minn., by Glen Chambers 
E. P. Drummond, representa- Sengbusch Self-Closing Ink- 
tive stand Company, Milwaukee, 


aA 





35 


Wisc., represented by Wabash Cabinet Company, 
D. Hasty. Wabash, Ind., represented by 

L. C. Smith & Corona Type- Ed. L. Little. 
writers, Inc., Syracuse, N. Y. The Wahl Company, Chicago, 

Southworth Paper Company, Ill, represented by Mr. Smith. 
West Springfield, Mass., repre- Weis Manufacturing Com- 
sented by Paul D. Cheney. pany, Monroe, Mich., repre- 

Stenotype Division, LaSalle sented by Karl Castle. 
Extension University, Chicago, White-Washburne Company, 
Il. Inc., Hinsdale, N. H. 

Tell City Chair Company, Wilson-Jones Company, Chi- 
Tell City, Ind. cago, Ill. 

Underwood Elliott Fisher Wilson Sporting Goods Com- 
Company, New York, N. Y. pany, Chicago, Ill 

——_—_—_>—_—__ 
MECHANICAL PENCIL INFRINGEMENT SUIT 
SETTLED 

A suit in the Federal Court at Chicago by the Auto- 
point Company against the Rite-Rite Manufacturing 
Company of Chicago for alleged infringement of patent 
has been settled amicably, according to C. N. Cahill, 
general manager of the Autopoint Company, who says 
that the defendant company has made full settlement 
for whatever past infringements may have occurred. 
The Rite-Rite Company has been given the right to use 
the patent in controversy if desired, under an arrange- 
ment satisfactory to both concerns. 

Settlement of this litigation, said Mr. Cahill, helps to 
bear out his company’s contention that it is among the 
first mechanical pencil manufacturers to perfect and 
put on the market a mechanical pencil mechanism 
whereby the writing leads are gripped by the tip of the 
pencil. 

Mr. Cahill further stated that it is not the intention 
of Autopoint Company to restrict the use of its many 
inventions covered by patents, but rather to assist all 
other manufacturers of mechanical pencils whenever 
possible, and when an equitable arrangement can be 
worked out, rather than to permit inventions and pat- 
ent rights to continue as a source of misunderstanding 
among mechanical pencil manufacturers. 

T. H. Wright, vice-president and treasurer of the 
Rite-Rite Manufacturing Company, says that the pen- 
cil in suit is the product of a preceding company, and 
that no pencil in his company’s present lines employs 
the principle of the patent in question. 


<inanniiaiaies 
BIRMINGHAM HOUSE DECLARES DIVIDENDS 

Dividends on common and preferred stock totaling 
$9,000 have been declared by the board of directors of 
Roberts & Sons, well known printing and office supply 
company of Birmingham, Ala. 

The directors reelected the present officers, including 
James G. Smith, president. Mr. Smith is president this 
year of the Birmingham Chamber of Commerce.—GHW 


Merrill 





Three of the Forty or More Exhibits at the Farnham Business Show. 


(Photos of these displays furnished by the Farnham Sta- 


tionery & School Supply Company.) 








36 


NEW MACHINES AND DEVICES 





CORONA JUNIOR JOINS “ELSIE” LINE 

The L. C. Smith & Corona Typewriters Inc., Syracuse, 
N. Y., has expanded its lines by the addition of the 
Corona “Junior.” This machine meets the demand for 
a moderate priced portable which lacks no essential 
feature. Among the many characteristics of this new 
model are: 

Writes both capitals and small letters; standard four 
row keyboard; modern enclosed design; ball bearing 
carriage; large right platen knob; adjustable touch; 
crownless key rings; dark, non-glare keytops; easy ac- 
tion; full visibility of paper. 

The company now offers five models: Corona 
“Silent,” Corona Sterling, Corona Standard, Corona 
Junior, and Corona Three. 

Corona Three is the pioneer portable—the machine 
with which the Corona Typewriter Company won its 
reputation. There are twenty-five years of history back 
of the “Three.” It has been carried all over the world 

on exploring expeditions, mountains and jungles. It 
is the lightest of portables, weighing only six pounds, 
four ounces; nine pounds, four ounces with carrying 
case. Corona Three is a complete typewriter having 





The Corona Junior Portable 


three banks of keys. It is strong and durable. This 
machine has a full equipment of standard features, 
having back spacer, two color ribbon, automatic ribbon 
reverse and many other features. Thirty thousand of 
this model went overseas with the A. E. F. and allied 
armies during the world war. President Theodore 
Roosevelt took a Corona Three into the jungle with 
him. Many famous authors have written long manu- 
scripts on Corona Three. 

Corona Junior and Corona Three have been restored 
to the line on account of the public demand for low 
priced models 

— 
NEW PENCIL WITH KNURLED GRIP 

“Knurled Grip,” the new, exclusive patented feature 
which A. W. Faber, Inc., has added to its No. 9022 
artist’s pencil, has won wide favor among members of 
the pencil-using crafts throughout the country. The 
knurling makes possible a firm, easy grip, resulting in 
smoother work. Built according to the A. W. Faber 
well known standards of sturdy quality, this pencil 
gives a long period of service. It is equipped with No. 
9030 artist’s leads in the whole range of 18 degrees. 





POPULAR SANFORD PACKAGE CHANGES 
APPEARANCE 
For some time the Sanford Manufacturing Company, 
Congress and Peoria streets, Chicago, has given con- 
sideration to a slight change in the appearance of the 





Sanford’s Library Paste Waterwell Jar No. 535 


popular package of library paste which has been on 
the market for the last forty-five years. 

Sanford’s library paste in the waterwell jars was the 
first commercial package of office paste, we are told, 
to be offered to the public, and achieved immediate 
success. It has maintained its popularity in every part 
of the civilized world. 

The new waterwell jar is a variation in design of 
the old jar and is meeting with a fine reception from 
the trade and by office users. It is called the Pebble 
Jar and offers a little variety to the line not available 
with the plain jar. 

—— 
HEYER INTRODUCES NEW LINE OF 
LETTERING GUIDES 

The accompanying illustration shows one of the 
eight attractive new lettering guides recently intro- 
duced by The Heyer Corporation, 901-911 W. Jackson 
Blvd., Chicago. These new guides were designed espe- 
cially for making lettering on stencils with a stylus but 
are equally adaptable for lettering on paper for other 
purposes than duplicating. They effectively fill the de- 
mand for infallible ways and means for the average 
man to turn out better and more attractive duplicator 
work. 





Reduced Reproduction of Heyer Lettering Guide 


The new Heyer quality lettering guides besides being 
high in utility value, present an attractive appearance. 
They are made of a high quality green celluloid lightly 
embossed on one side, giving a frosted effect which in- 
creases the visibility and keeps the guides from stick- 
ing to the stencil. 

Each guide includes a complete alphabet and numer- 
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als and most of the characters are clearly defined so 
that extra moves are required only to complete compli- 
cated letters such as the A, B, K, P and R. Eight dif- 
ferent guides are available in this new line ranging 
from three-sixteenths of an inch Roman lettering to 
three-quarters of an inch Roman, with two sizes of 
Shadow style lettering guides one-fourth and one-half 
inch respectively. The price range is from $2.00 to $3.00 
with attractive discounts to dealers. Anyone interested 
in this new line is urged to contact The Heyer Corpo- 
ration for further details and price information. 
BE? Pe 

NEW METAL TAB GUIDE HAS USEFUL FEATURES 

The new Victor Metal Tab Guide has a unique 
“double saddle” insert that slips in or out easily at the 
touch of the fingers, yet holds securely in place when 
not pushed nor pulled. The “double saddle” insert 
(see middle diagram in accompanying cut) consists of 
a saddle type index label which fits into a reverse 
celluloid protector also having a saddle fold. There is 
just enough tension in both to keep the insert snugly 
in place, yet permitting instant removal without bend- 
ing, wrinkling or tearing. 

The metal tab is of non-rusting material, finished in 
a lustrous satin black that cannot rub off and smudge 
papers in the file. The guide stock is of exceptional 
quality twenty-five point pressboard, available in 
standard sizes. Five colors of celluloid protectors are 
offered. Insert labels are furnished in blank, or printed 
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Victor Insertable Metal Tab Guide 


for monthly, daily, geographical or alphabetical sub- 
divisions. 

More complete details can be obtained from The 
Victor Safe & Equipment Company, North Tonawanda, 
N. Y. 

eee 

QUALITY STANDS FOR BUSINESS MACHINES 

The Tiffany Stand Company, 3723 Commonwealth 
avenue, St. Louis, Mo., has perfected a new stand, said 
to be of superior material and workmanship. This is 
for use in connection with typewriters, adding ma- 
chines, etc. Among its new design features are angle 
steel worked up in attractive form instead of tubing, 
steel web reinforced corners replacing the tie rod socket 
jointed intersections and making for rigid sway-proof 
construction. 

There are several patented features, it is said, which 
make the Tiffany stand distinctive, such as the adjust- 
able head which permits any business machine to be 
mounted without the use of a solid table top and the 
accompanying drumming sound effect. There is also 
a simplified raising and lowering device permitting the 
stand to be placed on casters or solidly on the floor at 
the will of the operator, the flat, broad-skirted type of 
foot resting solidly on the floor and preventing the 
stand from creeping, or denting or marking the floor 
covering. The adjustable foot makes it possible to lo- 
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cate the stand anywhere in a building and provides 
an adjustment of three-quarters of an inch to take 
care of floor inequalities. 

There is a drop leaf operated by one hand, and once 
raised this cannot be dislodged by accidental bumping 
or striking. 

The stand is available either in plain black Japan 





Tiffany Office Machine Stand Model B 


finish or black crackle. The latter is declared to be 
effective in appearance and durable. The stand comes 
knocked down in the cartons which contain one each 
and weighs approximately thirty-five pounds. 
— 
“GREEN-EDGE” PERSONAL FILE 

C. L. Barkley & Company, 517 South Jefferson street, 
Chicago, have introduced a “Green-Edge” file, for dis- 
tribution through the commercial stationery field. 
This is made for personal use, fitted with indexed and 
titled folders, and offers a convenient means of filing 
private and personal papers in the home or office, 
which otherwise may become mislaid or destroyed. The 





Barkley’s “Green-Edge” Personal File 


arrangement of folders includes a set of alphabetical 
folders for general filing and titled folders for rent re- 
ceipts, insurance papers, gas, light and telephone bills, 
bills unpaid, bank statements and miscellaneous rec- 
ords. The titled folders are tabbed attractively in 
green, the same color making for good appearance as 
well as utility. 

Most of the same ingenious construction features 
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used in the popular “Green-Edge” storage file are used 
in the “Personal.” The latter is light in weight, dura- 
ble, compact and completely dustproof. Walls and 
bottoms are of double thick fluted fibreboard, with 
edges securely cloth taped. There are no sharp metal- 
lic corners. The new file is low in price and has a pre- 
mium and gift appeal. The manufacturer has com- 
plete facilities to adapt folder index arrangements to 
suit the needs of any advertiser. 
mnt 
REALITE PENCILS IN TWO COLORS 


Flashing colors—contrasts and harmonies—distin- 
guish the new No. 90B Realite pencils just produced by 
the Autopoint Company, 1801 Foster avenue, Chicago. 
This pencil, with its simple and durable mechanism 
similar to that of Autopoint, has long been a popular 
item, and the new and striking colors promise to add to 
its consumer appeal. Not the least of its advantages, 
it is said, is the reasonable price at which it is offered. 
The same strong but light material—bakelite molded- 
is used for the barrel and writing tip as is employed in 
previous models, but the color range is much wider and 
brighter than heretofore. This color range includes 
orchid, yellow, light blue, red, cerise, pink, orange, 
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green and light green, purple, magenta, lavender, black, 
etc. 

Attractive harmonies and contrasts are said to be 
achieved by matching the eraser head and writing tip 
in a different color from that of the barrel. 

Twelve harmonious color combinations are attrac- 
tively shown on the new Realite easel—E-R107. The 
new display card continues the color range in red, gray 
and maroon, and demonstrates the easy comfort of the 
pencil in the hand. 

It is said that the factory is hard pressed to fill initial 
orders, particularly from jobbers who are ordering in 
large quantities to supply school-trade requirements 
this fall. 

Despite the new colors the same prices and discounts 
are maintained as heretofore. 

—_—_—~»>- - 
DIAL CALENDARS FOR HOME AND OFFICE 

Finch & McCullouch, 80-84 South La Salle street, 
Aurora, Illinois, manufacturers of the Lee Daily Dial 
and similar conveniences, announce two new perpetual 
daily calendars here pictured—the “Executive” and the 
“Junior” models, the former for the desk of the man 
who works down town and the latter for use in the 
home. 

The “Executive” desk model (No. 25) is four and 
one-half inches high, with felt-lined base, and the 
“Junior” wall dater (No. 30) is seven inches high and 
is provided with a hole hanger for attaching it to the 
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wall. The cases of both styles are made of solid wal- 
nut, highly finished. These items are built to last and 
give at a glance the day of the week, the month and 





Lee Daily Dial Calendars.—<At the left is the wall type and at 
right is the desk model. 


day cf the month. They may be used when referring 
to past and to future dates. 

They are said to be dustproof. Bakelite dialing knobs 
harmonize with the cases and permit free and easy 
dialing. 

— 
STURGIS BRINGS OUT NEW CHAIR 

The illustration shows a new model of posture chair 
—No. 345—DS—trecently brought out by the Sturgis 
Posture Chair Company of Sturgis, Mich. This chair 
has a new style base and new style seat, the latter being 
sixteen inches wide and fourteen inches deep—roomy 
and comfortable. The back support—five by fourteen 











Sturgis Posture Chair No. 345 


inches—is form-fitting and adjustable up and down 
and forward and back by means of the new Sturgis 
double-suspension back assembly. Both adjustments 
are performed in thirty seconds and in one operation 
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by loosening two rubber-tired hand wheels. The ad- 
justments are performed without tools. 

The seat height is adjustable from seventeen to twen- 
ty-one inches without the use of tools. The threaded 
spindle is covered by a tubular guard. 

Both seat and back are upholstered in genuine 
leather over curled hair pads. 

The base is made of one and one-quarter inch tubing, 
new in appearance, neat and well-balanced. The 
casters are of hard rubber one and five-eighths inches 
in diameter. 

eH 


A NEW ROTARY DUPLICATOR 

Hi-Speedo-Graph is the name of a new moderate 
priced rotary duplicator offered to the field by the 
Royal Duplicator Company, 9 South Clinton street, Chi- 
cago, Ill. This machine is sold complete with supplies. 
It is known as Hi-Speedo-Graph No. 2 and is built to 
give long service. The cylinder is removable, which 
makes cleaning of the operating parts easy. The 
machine has an automatic register control which gives 
control of the impression at any position on the paper, 
making it possible to use one stencil for several differ- 
ent styles of printing. The machine is equipped with 
an automatic stop and has a detachable paper plat- 
form, so that very little space is required when the 





The Hi-Speedo-Graph Rotary Duplicator 


machine is not in use. Automatic control can be 
instantly disengaged, making it possible to obtain novel 
designs by manual control. Hi-Speedo-Graph No. 2 
accommodates paper from postcard size to 8% by 11. 
——_>—_—_ 
FAULTLESS CASTERS AND GLIDES IN BRIGHT 
NEW DRESS 


Realizing the importance of pleasing appearance in 
the packaging of their lines, Clarence B. Noelting, sales 
director of the Faultless Caster Corporation, Evansville, 
Indiana, recently decided to give the matter his per- 
sonal attention. Accordingly, with the aid of experts 
in packaging, he worked out striking and original de- 
signs of containers for Faultless casters and glides. 

These packages, created after consultation with 
members of The Richardson-Taylor-Globe Corporation 
of Cincinnati, are effective silent “salesmen.” The 
Peters style of folding cartons is used. The colors are 
white, red and black, the caster packages and those of 
the glides presenting pictures of the articles within 
against a bright red band. The packages are readily 
identified by the trade name and picture of the con- 
tents—casters and glides—and in the case of the for- 
mer by the type of caster pictured in connection with 
the trade name of Faultless. 

Inside one finds some descriptive material written in 
terms of self-interest to the user, and a statement of 
the style, number, type of wheel and finish for the con- 
venience of the dealer. Similar ideas are carried out 
with the glide packages. On opening the lid two 
notched inner flaps present in readable type an inter- 
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esting story of the uses of the contents. The bottom 
panel of the carton carries an informative story, a few 
words concerning the contents of the package, and an 
offer of special help to the user direct from the factory 
if the dealer is unable to solve the difficulty. 

We are told that the reception given to these im- 





Trim New Packages for Faultless Casters and Glides 


proved packages has abundantly justified the time, ef- 
fort and money spent in their development. 

For the foregoing information we are indebted to 
the February, 1935, issue of Modern Packaging, in which 
Willard F. Deveneau, merchandising director of The 
Richardson-Taylor-Globe Corporation, presented cer- 
tain arguments in favor of style, beauty and attrac- 
tiveness in packaging. He said that manufacturers 
should view the matter through the eyes of the final 
user, pointing out that all the buying in the world is 
based on the idea that goods purchased will be of more 
use to the customer than the money he is called upon 
to pay for them. Whatever, therefore, enhances the 
attractiveness of an article’s presentation is likely to 
increase its desirability in the mind of the prospective 
purchaser. A neat, well-printed carton in bright but 
harmonizing colors, bearing a picture of the article 
within, directions for use, etc., has many more chances 
of being sold than the same article shown without the 
carton, when dumped helter-skelter into a box or 
drawer. 

The application of proper principles of packaging 
has worked astonishingly well with Mr. Noelting’s com- 
pany, and they have become real enthusiasts on the 
fine packaging idea. 

—_——<___— 
CUSTODIAN OF VALUABLE HOURS 

The Frank A. Weeks Manufacturing Company, 311 

Broadway, New York, N. Y., is showing the trade the 





Front Cover of “Bunch of Dates” Weekly Reminder 


1936 edition of the “Bunch of Dates” weekly reminder. 
This schedules appointments and other routine in a 
manner which simplifies the day’s work for the busy 
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man. It provides space for daily appointments, and 
has ample room for each day’s special tasks. Each left 
hand page provides for the appointments of the week 
by hours, while the right hand page receives miscel- 
laneous memos of importance. 

This book is 6x8 inches and is a representative ex- 
ample of the “Wire-O” binding of the Trussell Manu- 
facturing Company. 

i 
REJUVENATION OF CROWN PACKAGES 

The Crown Ribbon & Carbon Manufacturing Com- 
pany, Rochester, N. Y., has dressed up its packages to 
make them more effective from the viewpoint of dis- 
play. The typewriter carbon box now appears in a box 
of classic Greek design in two tones of blue, with ar- 
tistic highlighting of white. The box is hinged, the 
cover operating easily, giving access to the supply of 
carbon paper within. 

Three new designs appear in the typewriter ribbon 
line. The “Crown” brand is lithographed in shades of 
magenta, with black detail. The “Globe” brand ap- 
pears in two tones of blue, while the “Pioneer” ribbon 
box is a combination of red and black, with modern- 
istic decoration. The boxes have slip covers which open 
without effort. They are pretty enough to be retained 








One of the New Ribbon 
Boxes 





Crown Carbon Box as 
Redesigned 


by the stenographer for convenient receptacles about 
the desk when the spool and ribbon are removed. 
~> 
NEW TYPE OF RUBBER STAMP 
“Indexolock” is the name of a rubber stamp newly 
patented by the Unity Stamp Company, Inc., 5 West 
Thirtieth street, New York City. This stamp is said to 





The “Indexolock” Rubber Stamp 


have five new features. The name was given to empha- 
size the fact that on one side of the stamp the reading 
matter on the stamp is reproduced. This index is cov- 
ered with non-inflammable celluloid. Another feature 
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is the locked sponge cushion vulcanized into the 
grooved wood base. This cushion is claimed to be three 
times the height of average cushions, making the 
stamp operable with a light touch. 

A front flat-faced handle obviates mistakes as to 
which is the front of the stamp. The maple wood 
mount is finished in blue, and a special formula of high 
grade gum rubber is said to ensure clear impressions 


and long life. 
> 


A NEW SEAT CUSHION 
The 70 line of Spongex seat cushions has a new mem- 
ber which retails at a popular price. It is filled with 
three-quarter inch special sponge rubber in one piece 
and is covered with Jaspe cloth in green and brown. 





4 Member of the No. 70 Line of Spongex Cushions 


This cloth is widely used as an upholstering material 
particularly for slip covers. The cushion is cool and 
attractive looking and the manufacturers believe that 
it should be a good seller during the summer. 
The cushion is made by the Sponge Rubber Products 
Company, Derby, Conn. 
———_<—— 
NEW TYPE OF ZIPPER PORTFOLIO 
A zipper portfolio with disappearing handles is the 
latest product of Charles Doppelt & Co., 412 Orleans 
street, Chicago, makers of Doppcraft briefcases and 
zipper cases. The handles of the new portfolio drop 





Doppelt Zipper Portfolio with Disappearing Handles 


into a pocket when not in use. The portfolio is said to 


be dustproof. 

These portfolios come in a variety of leathers and 
have three pockets. 

Owing to increasing business the company has re- 
cently added more manufacturing space. 

—_——~<>—___ 
NEW FILING CONVENIENCE 

“Div-I-Dex” is the name of a product perfected by 
the Cel-U-Dex Corporation of Brooklyn, N. Y. While 
it is presented with a background of use throughout 
several years in the filing departments of some of the 
internationally known business houses in Greater New 
York, the product is nevertheless new to most sections. 
It will be extensively advertised and made known to the 
trade and to users of filing cabinets in other sections. 
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Dividex units are made of rigid, welded steel. They 
are easily installed in any file drawer, either letter or 
legal size, dividing the file into convenient vertical 
compartments, flexible in number and size. The file 
contents are held at all times in a vertical position. 





“Div-I-Dex” Unit for File Drawers 


Div-I-Dex increases visibility, saves time in filing, 
lessens wear on the folders and keeps the file in a neat 
condition. The follow block is eliminated, and with the 
more compact files due to the non-sagging folders, 
more filing capacity is provided. 

The Cel-U-Dex Corporation will be happy to supply 
further particulars on request. 

ee Le 
NEW BATES SADDLE STITCHER 

The illustration presented here shows a special Bates 

stapler adjustable for stitching folded or flat work. It 





Bates Model for Saddle Stitching 


is declared to be suitable for mimeographers, printers 
and letter service firms for the stitching of folders, 
programs, booklets, etc. This saddle stitcher staples 
from sixteen to twenty thicknesses of sixteen-pound 
paper. 

Further information will be supplied by the Bates 
Manufacturing Company, 20 Vesey street, New York, 
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THE DITTO S10 IS ANNOUNCED 

Ditto, Inc., Harrison street and Oakley boulevard, 
Chicago, is offering something new in the Ditto prod- 
ucts. This is known as the new Ditto S10, which is said 
to present a new principle in duplicating, combining 
the flexibility of flat-bed duplicators with the speed, 
ease and operative efficiency of the automatic rotary. 
The new machine is a large volume, heavy duty 
duplicator and will produce day in and day out the 
duplication of order and billing paper work, produc- 
tion sets, card records, forms, reports, etc. 

By the use of the S10 it is possible to combine flex- 
ibility with speed. One can copy on card stock, we 
are told, as easily as on ordinary sheets and any size 
of paper may be used up to fourteen by seventeen 
inches. Copies are delivered flat with bright, clean 
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impressions. The No. S10 is said to reduce fatigue 
seventy-five per cent over the older method. It is 
electrically operated, with pedal control, and has an 
illuminated copying surface which is a vital con- 
venience in many of the operations of the machine, 





The New Ditto $10 Duplicator 


preventing spoilage of masters, facilitating accuracy 
in the running of copies, lending speed and accuracy 
where blockouts are used, etc., etc. 


~~ 

ATTRACTIVE SMOKERS’ STAND 
The Century is the name of a smoking stand newly 
accredited to the line of The Nagel-Chase Manufac- 
turing Company, 2811-23 North Ashland avenue, Chi- 
cago. This smoker, which is here illustrated, retails at 
a reasonable price and is declared to be exceptionally 





The Century Smoking Stand.—A. Lever for dispenser. 
B. Strong spring action 


serviceable. It has a sprayed finish with plated trim- 
mings. One number is in bronze and the other in 
ebony. It is twenty-one inches high, weighs three and 
three-quarter pounds and is shipped packed in bulk, 
six to the carton. 
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MODESTO JUNIOR COLLEGE PRESENTS BUSINESS 
SHOW 


The Modesto Junior College, under the leadership of 
Miss Dorothy Black, instructor of secretarial sciences, 
sponsored the first real office appliance exhibit to be 
held in central California. This show was conducted 
on a non-commercial basis. 

Modesto Junior College, situated in the center of the 
San Joaquin valley, draws its students from thirty 
counties, ten states and three foreign countries. Real 
vocational work is the aim of the school’s department 
of commerce. The graduating students are all re- 
quired not only to take school tests but to pass civil 
service as well. 

The local far-sighted business men of Modesto are 
interested in their junior college. As a proof of this, 
Cliff Lee, Joe T. Miller, L. M. Morris and R. L. Kimmel 
assisted Miss Black and her commerce club in sponsor- 
ing a business show on May 2 and 3. Office appliance 
concerns from Los Angeles, Bakersfield, Fresno, Sacra- 
mento, Oakland, San Francisco and Modesto exhibited. 
Sixteen hundred people by actual count took advan- 
tage of the opportunity to see the newest machines. 

Invitations were sent to schools and business houses 
throughout the surrounding communities. School chil- 
dren attended by the bus load on May 2 and admin- 
istrators and business men were especially invited to 
attend on May 3, thus giving the exhibitors a better 
chance to obtain names of prospective customers. Al- 
though the show was non-commercial, the exhibitors 
all expressed their appreciation of this courtesy, as well 
as their satisfaction with a business traceable to their 
displays at the show. 

The main purpose of the show, from the standpoint 
of the junior college, was to acquaint the public with 
the school, its students and the work being done by 
them. Several student placements have already been 
made as a direct result of the show. 

The show was held in the Modesto Junior College 
gymnasium, which has ninety-two hundred square feet. 
Partitions were set up and each exhibitor decorated 
his booth in his own way. An announcing system was 
installed through the courtesy of L. A. Watson of the 
International Business Machines Corporation. 

Miss Freda-Marie Byers, the eight year old child 
speed typist, was featured, giving several demonstra- 
tions. She has been typing since she was three years 
old and one hundred and three words a minute seemed 
no effort for her. At present she is learning to use the 
shorthand machine. She practices only a half hour a 
day and hopes to equal her elder sister’s record. 

Students acted as ushers and demonstrators. The 
exhibitors agreed that the show was an outstanding 
success from their point of view. Several who had 
recently exhibited in Berkeley and Los Angeles com- 
mented on the high efficiency and large attendance 
of the show, also on the scientific manner in which the 
show was conducted. All of the exhibitors expressed 
their willingness and desire to exhibit again next year. 

The exhibiting companies were: A. B. Dick Com- 
pany; Addressograph-Multigraph Corporation; Bur- 
roughs Adding Machine Company; Ditto Inc.; Thomas 
A. Edison, Inc.; Elliott Addressing Machine Company; 
F & E Checkwriter; Gardner adding machine; Inter- 
national Business Machines Corporation; Marchant 
Calculating Machine Company; Markwell Manufactur- 
ing Company; Monroe Calculating Machine Company; 
Multistamp Company; The National Cash Register 
Company; Niagara Duplicator Company; Joseph 
Dixon Crucible Company; Reliance Pencil Company; 
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Some of the Exhibits at the Modesto Business Show. 
Top: L. M. Morris Company, Royal Typewriter Com- 


pany representatives. Middle: Blake, Moffett & Towne, 
paper distributors. Bottom: Lee Brothers, Underwood 
Elliott Fisher Company distributors. 


Remington Rand, Inc.; Royal Typewriter Company, 
Inc.; Selectograph Corporation; Standard Mailing Ma- 
chines Company; American Telephone & Telegraph 
Company; Tempograph Sales Company; Todd Sales 
Company; Underwood Elliott Fisher Company; Victor 
Adding Machine Company; Woodstock Typewriter 
Company and others. 
— 
A PIONEER IN OFFICE STANDS 

One of the pioneers in the office stand business is 
the head of the Tiffany Stand Company, 3723 Com- 
monwealth avenue, St. Louis, Mo. 

Mr. Tiffany had been actively engaged in the manu- 
facture of stands for office machines for about ten 
years prior to 1932. Before that he was connected 
with the Burroughs Adding Machine Company, the 
Moon-Hopkins Company and the Dalton Adding Ma- 
chine Company, and built, we are told, the original 
model of the bookkeeping machine for Mr. Ellis of the 
Ellis Bookkeeping Machine Company. 

Although not actively engaged in manufacturing for 
the past three years, Mr. Tiffany now has all the tools 
and dies completed and is in production on the new 
angle steel stand described elsewhere in this issue. 

It is said that sales to date have been good, consider- 
ing conditions and the limited amount of advertising 
which has been done. 
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GALVESTON HOUSE SHOWS RAPID DEVELOPMENT 


Like the youngster who suddenly develops strength 
while still in swaddling clothes, so has The American 
Printing Company become a potential part of the busi- 
ness life of Galveston in the brief span of two years. 
So says The Galveston Daily News of Thursday, April 
4, in presenting a sketch of this new but energetic 
house. The company today is recognized as one of 
the largest printing and lithographing establishments 
in the South with a clientele which includes many 
industrial and banking organizations. 

The company was established a supply department 
of the American National Insurance Company, but 
soon outgrew its cramped quarters and its service to 
one institution and decided to seek new fields of ad- 
venture. The company was especially fortunate in 
having as its manager H. A. Wagner, who has been 
largely responsible for its success. While his association 
with the Moody printing interests goes back some fif- 
teen years, he has been the managing head of the new 
company since its inception in 1928. 

W. L. Moody, Jr. was elected president, with Shearn 
Moody, W. J. Shaw and A. A. Horne, vice-presidents, 
and Frank B. Markle, secretary and treasurer. David 





Staff of the American Printing Company, Galveston, Tex., 
Between Exterior and Interior Views of the Remodeled 
Store.—This company has been in business only two years. 
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Reed is store manager and H. A. Wagner general 
manager. 

Mr. Wagner explained to a reporter for the Galveston 
News that the firm does a general line of printing, 
lithographing and engraving. It carries a full line of 
office equipment, safes, adding machines, Mimeograph 
machines, typewriters and office supplies. A servicing 
department will also be opened with the enlargement 
of the present quarters of the company. 

Other department heads aside from those already 
named include Julius N. Kimling, foreman of bindery; 
H. A. Waehlert, foreman litho pressroom; V. T. Fain, 
purchasing department and plant superintendent; L. 
A. Ware, manager of supply department; Robert E. 
Stovall, head of auditing department; Carl Johnson, 
composing room foreman; H. L. Benecke, stockroom 
foreman; F. Purjet, pressroom foreman; E. Devoti, 
foreman of transfer unit; A. O. Schumann, foreman of 
engraving department. 

oO 


NEW METHODS VS. OLD AT CLEVELAND SHOW 


Striking comparisons of office methods today with 
those of twenty-eight years ago were revealed in the 
1935 Business Show conducted at historic old Spen- 
cerian College, Cleveland, starting May 6 and lasting 
two weeks. Representative national office equipment 
concerns cooperated by exhibiting their products. 

President E. E. Merville of the Spencerian College 
organized the first Cleveland business show in 1907. 
Several firms and individuals who exhibited at that 
show were also represented at the 1935 show. Inci- 
dentally one of the exhibits that attracted much in- 
terest was a copy of Office Appliances, which carried 
the story and pictures of the show. 

The 1935 show was eniivened by a collection of Baby- 
lonian business records 6,000 years old. There were 
demonstrations of office air-conditioning equipment; 
a colorful exhibit by the Spanish department of the 
college, with a senorita in native costume explaining 
trade inducements of the Latin countries, and demon- 
strations of Spencerian’s newly developed “Voice of the 
Teacher” for use in educational extension work. 

The Addressograph-Multigraph Corporation’s exhibit 
recalled the 1907 show before they consolidated and 
when they occupied adjoining booths. Other 1935 ex- 
hibitors were Remington Rand, Inc., Woodstock Type- 
writer Company, Underwood Elliott Fisher Company, 
Yawman and Erbe Manufacturing Company, The 
Brooks Company, International Business Machines 
Corporation, The Cleveland Distributing Company, 
Burroughs Adding Machine Company, L. D. Mather 
Air Conditioning Company, L. C. Smith and Corona 
Typewriters, Inc., The Wagner-Henzy-Fisher Company, 
Professional Acceptance Corporation, and Enterprise 
Electric Company. 

The show was originally scheduled for May 6 to 11, 
but was continued for another week by popular re- 
quest.—AED 

a ae 
SMOKY MOUNTAIN PRODUCTS IN NEW HANDS 


An item on page 39 of the March issue of Office 
Appliances showed some specimens of the office util- 
ities made by the Smoky Mountain Industries, and 
operated by W. A. Horne and his son, W. A. Horne, of 
the Horne Desk & Fixture Company, Atlanta, Ga. 

We are informed that the plant producing these 
items, located at Waynesville, N. C., has been sold to 
A. M. Steely, Corbin, Ky. The plant is to be enlarged, 
and Mr. Steely’s sons will enlarge the business and 
its scope of operation. 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the 

offices of this journal their headquarters. The staff at the main office, 417 South Dearborn Street, Chicago, 

and the staff at the branch in charge of C. H. Everly at 1601 Pershing Square Bldg., Pershing Square, 42nd 

St. and Park Ave., New York, will be happy to be of any possible service. While the facilities at New York 
are not so many as at Chicago, there will be found the same desire to serve. 


LONDON NOTES AND NEWS 
By Mr. Vincent Jackson 


United States manufacturers traveling to London are cor- 
dially invited to call upon Vincent Jackson at 22 St. An- 
drew street, Holborn Circus, London EC 4. Mr. Jackson's 
association with the trade and his contacts with its organ- 
izations afford him information valuable to those desiring 
to cultivate the British market. In subscription matters, 
Mrs. S. S. Elliott, 6 St. Bride street, London, EC 4, is the 
authorized representative of Office Appliances in the 
British Isles. 


JUBILEE! JUBILEE! JUBILEE! 


London, May 10, 1935. 

As you probably will have gathered from your own 
press, the Jubilee Celebrations have occupied much of 
our time and thoughts during the last three or four 
weeks, culminating with a week in which nearly every 
man, woman and child has been making “whoopee.” 
Although the skeptical-minded feel that it was purely 
a newspaper stunt, you can take it from me that the 
enthusiasm has been simply astounding. Generally 
speaking, we take our pleasures sadly. Nor are we 
given to much demonstration of our feelings, but cer- 
tainly on this occasion everyone has let himself go and 
enjoyed the occasion in the heartiest possible manner. 

Apart from the decorations in the main streets of 
London and the big provincial cities, there have been 
marvelous demonstrations of loyalty and affection for 
our King and Queen in the poorer parts of our cities 
and in the villages. Some of the crowded quarters 
have been simply transformed in the inhabitants’ en- 
deavors to adequately decorate their houses and streets. 
On Monday last particularly, a bank holiday, most of 
the private motor cars and trade vans at least carried 
a Union Jack. Many went further and decorated their 
vehicles as if for a carnival. 

There is no doubt whatever that what the peoples of 
this country, of all classes and political creeds, are as 
united a family as any other nation in the world. 
Moreover, as you can gather from His Majesty’s 
speeches, it is a family of which the King is reckoned 
and thought of as the head almost before he is thought 
of as the King. 

I make no apology for introducing this subject in 


this letter because I would like your readers to know 
that this is definitely a fact, that we have all entered 
into the enjoyment of this wonderful holiday, blessed 
with wonderful weather, and that it is not merely a 
little window-dressing for the benefit of the rest of 
the world. Because of this whole-hearted enjoyment, 
there is really no other outstanding news of trade hap- 
penings. 

A business acquaintance of mine, in talking over 
world conditions last week, said that it was his opinion 
that sooner or later the United States of America would 
work in very much closer cooperation with this coun- 
try. He went further and suggested that it would be 
to mutual advantage if you joined in the British Com- 
monwealth of Nations, adding that we had much to 
learn of each other and that we came from a common 
stock. Whilst his idea of your entering the British 
Commonwealth of Nations seems, on the face of it, 
rather far-fetched, there are no doubt many people in 
your country and ours who would welcome very much 
closer cooperation among the English speaking nations. 

Reverting to the Jubilee Celebrations, a number of 
the members of the trade have their offices on one or 
other of the Royal Routes and were, of course, deco- 
rated for the occasion. I happened to notice that 
buildings of Halsby & Company, Ltd., and Burroughs 
Adding Machines were gaily decorated. I myself paid 
a visit this week to the factory of my own company, 
Kenrick & Jefferson, Ltd., at Westbromwich, near Bir- 
mingham. We have had all this week a big family 
party to which members of the K&J family and their 
relations—children, wives, husbands, sweethearts, un- 
cles, aunts, mothers and fathers—have been freely in- 
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vited. By the end of the week 6,000 visitors poured 
through Ké&J’s factory seeing the work in progress. 
They all had a souvenir and tea. Loud speakers are 
enlivening the general atmosphere of gaiety with mu- 
sic. The various departments of the factory and the 
offices have been gaily decorated by the work-people 
in their own time, vying with each other in color 
schemes. It was simply a marvelous sight. Everybody 
was laughing and happy and the chairman, Mr. Fred 
Jefferson, was like a great big boy at a Sunday school 
treat! 

Ever since its inception, the Office Appliance Trades 
Association of Great Britain and Ireland has been in- 
debted to Mr. Joseph Halsby (Halsby & Company, Ltd. 
—Protectograph) for the use of one of his offices for 
the association’s executive meetings. Recently Mr. 
Halsby arranged for a much brighter office to be deco- 
rated and put into use by the association. I am no 
hand at describing color schemes, but I must say that 
the new executive offices of the association are very 
attractive, very cheerful, as behooves the central point 
of the trade. The executive surely ought to turn out 
some bright ideas in such a bright office! 

I hear that Mr. Frank R. Ford of Birmingham is 
visiting your country shortly in connection with the 
marketing of several of his own office appliances, in- 
cluding the Fordagraph, a reproducing machine. Mr. 
Ford is well known in the industry and is chairman of 
the Birmingham branch of the Typewriter Trades Fed- 
eration. I am sure Mr. Ford will have a very good 
time with you. 

Although we have not heard very much about it yet, 
the organization of the London Business Exhibition in 
October next is being quietly proceeded with behind 
the scenes and before long details will no doubt be 
available. 

It is the earnest wish of all your friends over here 
that you, too, will share in the prosperity which we are 
confident is with us even now and which will be more 
noticeable as the year goes on.—VEJ 

* ” - 

With Mr. Jackson’s letter was a copy of the Home 
Office News published daily by Kenrick & Jefferson, 
Ltd., the firm with which Mr. Jackson is connected. 
On the front page of the “News” was a message from 
Mr. Fred Jefferson expressing appreciation to the mem- 
bers of the K&J Family who participated in the K&J 
“At Home Week” held during the King’s Jubilee. He 
mentioned by name the several executives and other 
members of the home office staff who took active part 
in staging the event. The remainder of the message is 
quoted in the next column. 


A Group of Underwood Elliott Fisher 
Men Taken at Rio de Janeiro.—Messrs. 
Eylar and Williams with Paul J. Chris- 
toph and his UEF organization in the 
metropolis of Brazil. 
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“You, the members of the K&J Family—or, as I often 
love to call you, ‘My People’—have so often and always 
entered into the spirit and idea of anything we have 
put forward with, I feel, such a great love, that I felt 
that once more you would give me your support. It has 
been one of the most joyful weeks of my life. We have 
shown that we CAN bring beauty into industry, that we 
DO love our work, and that we take a pride in doing 
whatever is given us to do. I did not think it possible 
for the Home Office to be turned into such a palace of 
beauty, and I only wish our beloved King could have 
spent just one hour with us; he would have seen and 
heard how some members of his great Family appre- 
ciate and love him. His life has always been an exam- 
ple and inspiration tome. My own dear father first in- 
stilled into me the love of work, the dignity and beauty 
of work, and whenever I have been going round the 
factory, it seems to me that the spirit of work has de- 
scended upon each and every one of you. 

“Now one more task to which I am going to ask you 
to devote your time and energy. I have said on several 
occasions that so long as there is a man or boy who 
wants to work but who cannot find a job there is 
tragedy in this land of ours. This problem can be, 
must be, and SHALL be overcome. Let us each and 
everyone of us do OUR share, and give them all the 
sympathy and help that we can. The King has set 
us all a great example which in our small way we can 
follow, so I will with great humility and with devout 
sincerity repeat the actual words he used in his mes- 
sage to his Family of nearly five hundred millions. I 
repeat HIS words to MY K&J Family of fifteen hundred 
people—‘I dedicate myself anew to your service for the 
years that may still be given to me. From my heart I 
thank my beloved people. May God bless them.’” 


——g—_—. 

SEVENTY-FIFTH ANNIVERSARY OF KAPPEL FIRM 

Maschinenfabrik Kappel, Chemnitz, Germany, is a 
German manufacturer of typewriters, which celebrated 
its seventy-fifth anniversary with the production of its 
100,000th typewriter. This business recently placed the 
cheapest portable typewriter produced in Germany on 
the market. Users pay 109.50 reichmark for the ma- 
chine. This is the second manufacturer to produce at 
a very low price. Europa Schreibmaschinenfabrik, 
Erfurt, Germany, also manufactures a portable type- 
writer for the same price.—ERB 


—_—_—_——_ 
MR. KONIG HEADS OFFICIAL GERMAN PAPER 
Mr. Kurt Konig has been appointed editor of the 
German business paper, “Die Biro Industrie.” The 


publishing plant is the Union Deutsche Verlags- 
Anstalt, Berlin ERB 
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LONGS LTD., COMPLETES TENTH YEAR AS AMES 
REPRESENTATIVE IN GREAT BRITAIN 


To put it “on record,” Ernest E. Green, managing di- 
rector of Longs Ltd., London, England, wrote a letter to 
A. R. Ames, president of Ames Supply Company, Chi- 
cago, Ill., earlier this year expressing appreciation for 
the assistance that the Ames organization has given in 
the development of the typewriter platen and parts 
business of Longs Ltd., during the ten years in which 
the two companies have been closely associated. Mr. 
Green said, in part, “The precision grinding machines 
you have sent me, together with the many suggestions 
given to me upon several visits to your country, have 
placed Longs Ltd. in the front ranks of platen manu- 
facturers and parts dealers in Great Britain and I wish 
to convey to you my sense of gratitude for the service 
you have rendered to me which has resulted in a very 
large increas> in my business during the period I have 
been associat-d with your company.” 

Mr. Green is an energetic business man with a fine 
record of achievement. He joined the sales staff of 
Longs Ltd. in 1905. During the succeeding seven years 
he proved his ability as a salesman and demonstrated 
a talent for management which subsequently char- 
acterized his activities. In 1912 he was appointed gen- 
eral manager and has been directing the affairs of his 
company ever since. 

Longs Ltd. was founded in 1899 and incorporated as 
a company in 1900. In its initial activities the firm 
acted merely as a dealer in typewriters, buying ma- 
chines and disposing of them in practically the same 
condition. Very soon an increasing competition re- 
sulted in a decision to improve the old machines by re- 
building them. Since those early days, Longs Ltd. has 
rebuilt many thousands of typewriters, restricting dis- 
tribution almost exclusively to the trade in Great 
Britain. 

In 1907, two years after Mr. Green joined the organ- 
ization, Longs Ltd. was appointed British agent by 
the Thorp & Martin Company of Boston, Mass., and 
entered the typewriter parts business on a wholesale 
basis. In 1913, under the general managership of Mr. 
Green and with the cooperation of the Thorp & Martin 
Company, a machine was installed for the grinding of 
platens. 

When the Ames Supply Company purchased the 





Ernest E. Green 


parts and platen business of the Thorp & Martin Com- 
pany in 1925, Longs Ltd. earried on as British repre- 
sentatives. The ten years that followed reveal a rec- 
ord of great growth in the sale of parts and platens, 
due in no small degree to the modern equipment and 
improved service provided by the Ames Supply Com- 
pany. The parts and platen business of Longs Ltd. is 
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handled by a division separate from the typewriter 
department. 

Throughout its history, the directors of Longs Ltd. 
have adhered to a conservative policy and have steadily 
built up a substantial reserve fund. In 1934 it was 
deemed advisable to increase the capital of the com- 
pany by adding the reserve to the original investment. 
This was accomplished by issuing bonus shares to the 
full extent of the reserve to the shareholders in propor- 
tion to their holdings. By this means the funds in the 
company’s hands have become fixed capital and have 
provided adequately for the financial needs of the ex- 
panding business. 


IERDIGS 
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English Typing Contest Won on Royals.—A British news- 
boy is shown holding the banner announcing Royal’s sec- 
ond consecutive victory in the annual News-Chronicle 
typing contest. Forty-two percent of the final typists 
used Royals and thirty-nine percent of the first thirteen 
places went to Royal users. Speed, accuracy and the 
quality of the work were all considered in the final judg- 
ing to determine the winners. 


————E———— 
THE WEIGHT OF A LEAD PENCIL MARK 


Dekorations-und Reklamekunst (Vienna), the or- 
ganization of the international group, “Union for Dis- 
play Windows and Sale,” discussed the weight of a lead 
pencil mark. Identical business cards were placed on 
the pans of an accurate balance, and the scales poised 
accurately. Then one card was removed, and a lead 
pencil mark made on the card. When it was restored 
to the scale, it was found that its weight had been in- 
creased one-hundred-thousandth of a gram. 


- ae — 
BELGIAN FIRM TAKES NEW QUARTERS 


In response to the demands of its growing business, 
the General Import Company, general agents for fif- 
teen years for Belgium, the Colonies of Belgium and 
The Grand Duchy of Luxemburg for Dalton and 
Monarch adding machines, has moved into new quar- 
ters in the business center of Brussels. The company 
now has a modern store at 17 Galerie de la Reine with 
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well arranged show windows. On the inside is a 
splendidly appointed display room in which are shown 
the complete lines of Dalton and Monarch machines. 

The increased facilities permit the handling of some 
additional lines of business machines and steel furni- 
ture. The company invites correspondence from inter- 
ested manufacturers in the United States. 

oe 


THE SPRING OFFICE EQUIPMENT MART IN LEIPZIG 


With great attention Germany watched the progress 
of this year’s spring fair at Leipzig. The industry ex- 
hibited the many kinds of quality products that its 
former high position not only extended, but exceeded. 
The spirit of initiative prevailed. 

This good impression of the fair manifested itself in 
the Biirobedarf show. All available space was taken. 
The number of visitors from abroad exceeded any 
spring fair at Leipzig since the war. Many new models 
were shown, indicating the virility of the German in- 
dustry. Among the many displays, the following 
manufacturers offering new devices were noted. 


Rheinmetall, Sémerada, showed its newest standard typewriter. 

Glogowski & Company, Berlin, and the Gustav Tietze A.-G., 
Leipzig, specialized on portable typewriters 

Clemens Miiller A.-G., Dresden, offered a so-called “between 
model” typewriter. 

The Wandererwerke A.-G., Schéneau-Chemnitz, displayed the 
“Silenta” typewriter, with characteristics of quiet operation. 

The Europa Schreibmaschinen Gesellschaft, Erfurt, offered the 
“Filia” typewriter of the portable type. 

Stencil duplicators were numerous at the Leipzig fair. There 
were shown the products of Geha A.-G., Greif-Werke, Roto and 
Debegowerke, Carl Fr. Brauer, G. m. b. H. A.-G., the latter dis- 
playing the Alrac-Druckwiege, a duplicator of the cradle or 
rocker type. 

A number of manufactured products fashioned from phenol 
plastics was shown at Leipzig, including fountain pens, mechan- 
ical pencils, rulers, T-squares, etc. 

Addressing machines were well represented, the fair including 
contributions by Adrema Maehinenbau G. m. b. H.: and Han- 
delsgesellschaft Gutenberg, both for hand and power operation. 

Miscellaneous office devices shown included letter folding ma- 
chines by Roto-und Debagowerke; envelope sealers by Reluco 
G. m. b. H., Kiln. Many pencil sharpeners were shown. 

Adding and calculating machines were represented by O. Holz- 
apfel & Cie., Triumphator Werke. 

Well-known Niiremberg lead pencil factories such as A. W 
Faber and Johann Faber, showed at Leipzig for the first time, 
with booths showing good taste. 

Work classifiers were presented by a number of German manu- 
facturers. 

Manufacturers of office furniture displayed products fashioned 
pte wood and from steel. Included were drop head typewriter 
aesks. 

The marking device industry was represented by products of 
rubber and metal. including time stamps, dating stamps, num- 
gana machines, toy printing outfits, stamp pads and stamp pad 
ink. 

Desk accessories were numerous and varied in design and 
price. They included portfolios, stapling machines, envelope 
sealers, envelope openers, desk calendars, memorandum pads. 

Typewriter ribbons and carbon paper, including typewriter rib- 
bons in Bakelite ribbon boxes made a strong appeal to sten- 
ographers. 

One of the noveltics was an erasing device for the use of 
stenographers and _ typists. A circular typewriter eraser is 
mounted on a miniature electric motor shaft, and used for erasing 
mistakes. A smal] electric battery supplies the current. There 
was also shown an office wall clock operated by a pocket battery, 
which is claimed to keep good time over a period of fifteen 
months 


Following the custom of United States manufac- 
turers of office equipment and devices to reserve their 
latest developments for premier display at business 
shows, German manufacturers revealed their newest 
models at the Leipzig spring fair. 

aE aN 
SIXTIETH ANNIVERSARY OF MR. MECKEL 

Mr. Georg Meckel, Miinchen-Bay, Germany, is the 
new head of the German Typewriter Dealers Associa- 
tion (Reichsverband des Biiromaschinen-u. Organisa- 
tionsmittel-Handels). He founded, with his brother in 


1901, his business of selling Smith Brothers and Under- 
wood typewriters and Sundstrand adding machines. 
Mr. Meckel has always kept ahead in his business; this 
making his one of the leading houses in the line, sell- 
ing the best makes available. 

Our best wishes are extended for his future welfare 
and prosperity. 


In 1930, among German typewriter 
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dealers visiting in the United States, Mr. Meckel was 
received by members of the staff of Office Appliances. 








Georg Meckel 


He still appreciates his remembrance of the pleasant 
reception accorded him.—ERB 
————<o-—_____- 
THE K&J HOME OFFICE NEWS 

Under the above heading, Kenrick & Jefferson, Ltd., 
Westbromwich, England, publish a single sheet daily 
newspaper concerning activities of the K&J Family. 
With a note of intimacy built around the family spirit 
idea, interesting items and comments are printed by 
the stencil duplicating process on both sides of the 
sheet. Some 1800 copies are circulated among the 
entire K&J personnel both at the home office and in 
the branches throughout England. J. Reid Adam, 
director of sales for Kenrick & Jefferson, says that the 
readership of The Home Office News approaches 9,000 
to 10,000 people. 

The copy we have refers to a motorist (a member of 
the K&J executive staff) stepping up his car to forty 
and fifty miles per hour and then slowing down to 
thirty when any doubt as to safety developed in his 
mind. 

In another paragraph two books are recommended, 
“The World I Live In” and “The Story of My Life,” 
both written by Miss Helen Keller of the United States 
who has led a victorious life despite the affliction of 
being, blind, deaf and dumb. 

The entire back page is devoted to announcements 
concerning the K&J Family “At Home Week” con- 
ducted during the King’s Jubilee. Reference to the fine 
success of this event is made in the London Letter 
which appears on a preceding page. 

On the afternoons of May 7 to 10. inclusive, and on 
Saturday morning, May 11, the families and near rela- 
tives of members of the K&J Family were received by 
the directors and the K&J Council and personally con- 
ducted through the factory. Despite the efficiency and 
dispatch with which the event was managed the spirit 
of friendliness and intimacy was maintained. Each 
copy of the Home Office News announcing the “At 
Home Week” was accompanied by a ticket application 
sheet providing for such information as the name of 
the employee making the application, the date for 
which the ticket was desired and the time of the day 
which would be most convenient, the name of the per- 
son to be invited, his or her address and if a student at 
school, the name of the school. This method permitted 
each visitor to be registered, greeted and given every 
attention. 

Tea was served to all visitors. Special entertainment 
was provided for the children and everyone received a 
Jubilee souvenir. 
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PAGING MR. “MORGANROTH,” “MORGAN,” 
“WALLACE,” “HANDCOCK,” “WARD”? 

The present address of a man said to be using the 
above names in certain transactions involving type- 
writers and adding machines is wanted in Wichita, 
Kas. 

A recently developed operation in the office equip- 
ment field is reported to consist of renting office space 
in a well known office building. Then a visit to dealers 
and have them put machines in on trial or for demon- 
stration. The machines are pawned or disappear with 
the man. 

One dealer’s experience some weeks ago was with a 
man described as being thirty-five years old, five feet, 
eleven inches tall, light brown hair, and who spoke 
French and English. 

i a 


MAN ACCUSED OF STEALING OFFICE MACHINES 
APPREHENDED 

Early in May, H. M. Rosen, Victor Adding Machine 
Company agent in Seattle, Wash., reported receiving a 
visitor who represented himself as having worked in 
the Victor factory for some time, severing his connec- 
tions in order to better himself and for a change of 
scenery. He asked for an opportunity to show his abil- 
ity to produce, remuneration being secondary consider- 
ation. 

Mr. Rosen was impressed. He added the applicant to 
his staff and found him to be an expert mechanic 
apparently willing to do any kind of work at any time. 

One day the man disappeared. Also among the miss- 
ing were two Victor adding machines, an L. C. Smith 
& Corona portable typewriter and all the tools from 
Mr. Rosen’s shop and a mechanics leather grip. 

In a recent letter, Mr. Rosen reports that his former 
employee was apprehended in Boise, Idaho, by Federal 
agents on a charge of violating the Dyer Act. If and 
when he is released by the authorities in Boise, it is 
anticipated that he will be tried in Seattle on charges 
preferred by Mr. Rosen. 

Fe - 


TYPEWRITER DISAPPEARS 


Johnson Typewriter Company, 448 South Main street, 
Princeton, Illinois, says that L. C. Smith typewriter No. 
1143211B-11 with Ultra-Micro-Gothic-Elite type, 16 
pitch, was stolen from the Apollo Metal Works at La 
Salle, Illinois, on May 17, during a riot in progress at 
that time. Typewriter dealers are requested to be on 
the lookout for this machine and to notify the Johnson 
Typewriter Company or the Apollo Metal Works in case 
it is found. 
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Simplicity That Attracted Attention.— 
Ray L. Manning, Pittsburgh manager for 
L. C. Smith & Corona Typewriters, Inc., 
and his associates conceived this display 
which so effectively portrays the prin- 
cipal features of the Silent Smith. In the 
lower right hand corner is an assortment 
of nine interchangeable platens. At the 
top of each platen is a tiny sign on which 
is typed the name and kind of platen. 
The signs were made small intentionally 
so that passers-by, if at all interested, 
stopped to lean over and read the signs 
carefully. 


MR. WOOLF VISITS RELIABLE 

Among the calls made by J. C. Woolf, proprietor of 
the Typewriter Efficiency Service, Sydney, Australia, 
was one on the Reliable Typewriter & Adding Machine 
Corporation, Chicago, Il. 

Mr. Woolf was accompanied by his charming wife, 
and they are circling the globe with the idea of making 
personal contacts with wholesalers and manufacturers 
of office equipment and supplies. 

On May 4, the last day of their stay in Chicago, Mr. 
and Mrs. Woolf enjoyed a sightseeing trip around the 
city in the company of David Kirsch, advertising man- 





Snapshot Taken During Visit of Mr. and Mrs. J. C. Woolf. 

—Left to right: David Kirsch, advertising manager, Re- 

liable Typewriter & Adding Machine Corporation; Mrs. 

Woolf; Mr. Woolf, and A. B. Froehlich, Jr., son of the 
vice-president of Reliable. 


ager for Reliable, and with young Arthur Froehlich, 
a promising athlete and son of Arthur B. Froehlich, 
vice-president of Reliable. In the accompanying 
photograph we see, left to right, Mr. Kirsch, Mrs. 
Woolf, Mr. Woolf and Arthur Froehlich, Jr. Addi- 
tional information about Mr. Woolf’s visit appears in 


the Guest Book page. 
oo 


INTERNATIONAL MANAGEMENT CONGRESS 

The sixth International Congress for Scientific Man- 
agement will be held at London July 15-20, under the 
patronage of H. R. H. the Prince of Wales, K.G. The 
management extends a cordial invitation to individuals 
interested in any phase of management, whether agri- 
cultural, commercial, domestic or industrial. Previous 
meetings of this body have been held at Prague, Brus- 
sels, Rome, Paris and Amsterdam, the latter in 1932. 
The council consists of representatives of more than 
sixty bodies, including the Office Management Associa- 
tion and the Incorporated Sales Managers’ Associa- 
tion. 
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TENACITY ELECTS OFFICERS 

Officers were recently elected by The Tenacity Manu- 
facturing Company, manufacturers of loose leaf de- 
vices, Cincinnati, Ohio. 

George B. Riley was re-elected president of the com- 
pany, with H. Auburn as vice-president and general 
manager; Hubert O. Auburn, secretary, and Hubert W. 
Miller, treasurer. 

Hubert W. Miller, who has acted as sales manager 
of the company for a number of years, now assumes 
the treasurer’s position in addition to his sales duties. 
Hubert O. Auburn, former advertising manager, takes 
on the secretary’s duties. 

The company, which manufactures an extensive line 
of loose leaf devices used by the stationery, bookbind- 
ing and leather goods trades, reports considerable ac- 
tivity in their business. 

> — 
PENCIL FACTORY TO BE RESTORED AFTER FIRE 

J. P. Fitzpatrick, president of the Red Cedar Pencil 
Company and owner of the building occupied by the 
Ozark Pencil Company, Lewisburg, Tenn., which burned 
in April, stated that plans were being perfected to re- 
build and that 10,000 square feet would be added to the 
structure known as Plant No. 2, giving an aggregate 
space of 40,000 square feet. The tipping machines were 
saved, also 10,000 feet of floor space in the rear of the 
unit where the cedar slat section was located, where 
work will continue during rebuilding operations. 

The Ozark Pencil Company moved to Lewisburg in 
1932 from St. Louis. The sales office is in the latter 
city under supervision of H. W. Brewer, president of 
the Ozark organization. Horace Lusby has charge of 
the plant operations at Lewisburg. The office force at 
Lewisburg has taken temporary quarters in the Peoples’ 
and Union Bank building.—CG 

sceeaaiilinmemtatiaa 
JONES TAKES GUNN FURNITURE COMPANY 
AGENCY 


W. Palmer Jones, formerly general manager of the 
Orpin Desk Company, has been appointed New England 
representative of the Gunn Furniture Company, Grand 
Rapids, Mich., manufacturers of office desks and tables, 
chairs, bookcases, home desks and school and library 
furniture. 

Mr. Jones is well known in New England through 
his former work with the Orpin Desk Company and 
has a large circle of friends who admire him for his 
ability, sound character and courtesy. He is thoroughly 
acquainted with the office furniture business and will 
be a valuable addition to the Gunn staff. 

ME SE 
BURKE RETURNS TO BENNETT PRINTING 
COMPANY 


Robert Burke has returned to his former position as 
manager of the Bennett Printing Company, Atlanta, 
Ga. 
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TWO ROYAL APPOINTMENTS IN CENTRAL 
NORTHWEST 


C. H. Taylor of Taylor, Weygant & Goodspeed, Duluth, 
Minnesota, has been appointed representative of the 
Royal Typewriter Company, Inc., in the Lake Superior 
district, which includes a number of counties in Wis- 
consin and Michigan. The typewriter department will 
be in charge of Harry Hill, formerly of Watertown, S. D. 
He will supervise both sales and service where type- 
writers are concerned.—FWF 


, +R _ 


Fifty Years of Progress in Filing Equipment.—The small 
box file at the top was made a half century ago by The 
Globe Files Company, which later became The Globe- 
Wernicke Co. of Cincinnati. It is made of walnut with 
brass hinges, latch and posts. At the left is shown the 
modern Globe Art steel file with walnut grained finish. 
At the right is the attractive new wood filing cabinet an- 
nounced by Globe-Wernicke several months ago. 
a 








New Quarters of the Underwood Elliott 

Fisher Company in Louisville, Ky —Ref- 

erence to taking this space at the corner 

of Third and Guthrie streets was made in 
the May issue on page 35. 
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CURRENT CORPORATION FINANCIAL STATEMENTS 


Underwood Elliott Fisher Company demand is con- 
tinuing to show gains over the corresponding period a 
year ago, although the rate of increase is flattening out 
after the sharp expansion experienced during the early 
part of the present phase of general business improve- 
ment. 

During April the company’s domestic business is 
understood to have conformed to a normal seasonable 
trend which calls for a slight recession from March. 
In the office equipment industry, peak demand normal- 
ly occurs during the first and fourth quarters, with the 
summer representing the slack season. 

From a profit standpoint, higher manufacturing costs 
are absorbing a large part of the current increase in 
volume of business. This was demonstrated in Under- 
wood’s report for the first quarter, which showed net 
profits of $719,043, an increase of 1.8 per cent over the 
like quarter of 1934, despite a material increase in the 
business over the 1934 period. 

Increased wage rates, which now approximately equal 
or exceed the 1929 level, are principally responsible for 
this manufacturing trend, since the selling and ad- 
ministrative expenses have been held to a conservative 
level. Higher prices for materials have also played a 
part in the general rise in manufacturing costs, al- 
though of far less importance than the increase in 
wage rates. There are indications, however, that the 
company’s cost position is approaching a stabilized 
basis which will permit profits to reflect more fully the 
benefits of any further expansion in business above 
current levels. 

So far this year, sales of adding machines have shown 
the sharpest increase of any of the company’s impor- 
tant lines, reflecting in part the extensive develop- 
mental and promotional work carried on during recent 
years in popularizing the company’s ten-key machine. 
Sales of typewriters in this country also have increased 
over 1934 levels. 

Orders for the company’s accounting machines have 
registered the smallest improvement over 1934 of any 
of its three principal lines. Representing, as they do, 
a much larger investment per unit than Underwood’s 
other products, this equipment is believed to require a 
more decided improvement in general conditions than 
has occurred thus far before substantial gains in sales 
can be recorded. Important improvements effected in 
this equipment recently, together with extensive sales 
developmental work, have created a large potential de- 


mand for these products, subject to a more substantial 
forward movement in general business. 

Despite the great increase in governmental activities 
under the New Deal, the consequent expansion in sales 
by Underwood to governmental agencies has not ex- 
ceeded the gain in sales to the general public, with the 
result that the ratio of government business to Under- 
wood’s total volume has not increased. 

Underwood’s foreign business has been showing a 
considerably sharper increase as a whole over 1934 
levels than has its domestic business. Consequently, 
the proportion of export sales to total volume, which 
was lowered early in the current recovery by the more 
rapid revival of the domestic market, has been restored 
to normal proportions. (Wall Street Journal, May 13, 
1935.) 

> . 7 

The National Cash Register Company and subsidi- 
aries for the quarter to March 31 had consolidated net 
profit of $196,775 after depreciation, taxes, etc., equal to 
twelve cents a share on 1,628,000 shares of capital stock. 
This compares to $280,817, or seventeen cents a share 
in the March quarter of 1934. Sales totaled $7,566,528 
compared to $6,287,221 for the 1934 quarter, with oper- 
ating profit of $181,457, against $278,022. Miscellaneous 
income was $15,318, against $2,795. Operating profit 
includes profit from all sources, including subsidiaries 
and branches, after taxes, depreciation and mainte- 
nance. (New York Herald-Tribune, April 30.) 


The Royal Typewriter Company staged an impres- 
sive earnings recovery last year, and materially im- 
proved its financial position, all of which brightens 
considerably the outlook for preferred, stockholders 
who have had no dividends since January, 1932. 

With unit sales of typewriters in the United States 
setting a new annual record, the company managed 
to show net earnings of $942,229, some six and one-half 
times the $142,222 net profit recorded in 1933. This 
performance was by far the best since that in 1930 
when $1,402,905 net income was returned. On the basis 
of the 37,698 shares of seven per cent preferred stock 
outstanding these earnings amounted to $24.99 a share, 
well above the $21.00 a share of dividends now accumu- 
lated. 

After provision for regular dividends on the senior 
issue, there remained applicable to the common stock 
a profit of $2.53 a share. In 1933 the meager earnings 
provided only $3.85 a share on the preferred and, after 
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full provision for regular dividends on the issue, a def- 
icit on the common of forty-four cents a share. 


Enhancement of the working financial position was 
of sizable proportions, the net working capital rising 
some $900,000 to $4,428,735 at the year end. 


Cash of $669,556 was up more than $250,000 for the 
year. Likewise receivables of $2,613,805 were increased 
by $625,000. Inventories at $2,163,241 were up about 
$165,000 from the closing 1933 figure. The $1,017,867 of 
current liabilities was up $136,000 for the year, but this 
included a $156,000 in tax reserves, there actually hav- 
ing been a reduction in payables related to the operat- 
ing phase of the business. 


To the prospect of distributing some of the $791,648 
in accumulated preferred dividends, this improvement 
gives a fair degree of encouragement. 

Ultimately determining distribution of dividends, 
however, will be current and future earnings; and in 
the 1934 performance as well as in the action of rais- 
ing prices on certain of the lines at the beginning of 
the year, there are indications that are hopeful. The 
operating income, after depreciation charges, last year 
was $1,261,845, as against $285,388 in 1933. Provision 
for taxes was $187,487, for interest on the debentures 
$65,684, and for reserve against bad debts and other 
deductions a total of $66,455, leaving as the net income 
$942,229. 


The foreign business is understood to amount to 
about thirty per cent of the total. No foreign factories 
are operated, however, other than an assembly plant 
in Montreal. The annual capacity of the domestic 
plant at Hartford is reported at approximately 205,000 
machines; 125,000 standards and 80,000 portables. 
(Chicago Journal of Commerce, May 21, 1935) 


* * * 


International Printing Ink Company and subsidiaries 
for the quarter to March 31 had a net profit of $209,507, 
after depreciation, federal taxes and subsidiary pre- 
ferred dividends, equal after dividend requirements on 
the six per cent preferred stock to forty-eight cents a 
share on 270,843 no par shares of common. This com- 
pares to $256,083, or sixty-nine cents a share on 256,161 
common shares in the March quarter of 1934. (New 
York Herald-Tribune April 30, 1935.) 


* * * 


Addressograph-Multigraph Corporation report for 
the quarter ending March 31, 1935, including domestic 
and foreign subsidiaries, shows a net profit of $241,432, 
after interest, depreciation, development expense, fed- 
eral taxes and dividends on minority preferred stock. 
This is equivalent to thirty-two cents a share on 746,- 
313 shares (par value $10.00), compared to $113,157, or 
fifteen cents a share in the first quarter of the previous 
year. 


Current assets as of March 31, last, amounted to 
$6,139,000, which compares with $5,747,713 December 31, 
1934; and on March 31, 1935, cash had increased $232,- 
000 over the $464,539 held at the year end; current lia- 
bilities were up $57,000 from the $2,198,199 December 
31, 1934. (Wall Street Journal, May 2, 1935.) 


RB ic 
STEVENSONS GUESTS OF GUNN FURNITURE 
COMPANY 

On the occasion of the visit of Mr. and Mrs. D. K. 
Stevenson of San Francisco, to Grand Rapids, Mich.., 
they were the guests of The Gunn Furniture Company, 
whom the firm of D. K. Stevenson & Son represents in 
the big city by the Golden Gate. The Stevensons were 
on a circle trip extending to South American points, 
back through the Panama Canal and home. 
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AMERICAN ROTAPRINT GRANTED TEMPORARY 
INJUNCTION AGAINST SANLIN 

At a special term of the supreme court of the State 
of New York held in New York City, April 16, 1935, a 
temporary injunction was granted prohibiting Sanlin 
Offset Press Manufacturing Corporation, its officers 
(including Harry S. Sanders, John Lindstrom and Clar- 
ence Lommerin), servants, agents and/or employees 
from any use of the trade name Rotaprint or from 
representing themselves as the representatives of Rota- 
print except for the one specific purpose of disposing 
of a few standard Rotaprint parts now on hand. 

$a 

SMITH-CORONA DENIES PIANO AFFILIATION 

Several newspapers issued early in May made refer- 
ence to a proposed manufacturing arrangement be- 
tween the L. C. Smith & Corona Typewriters Inc., 
Steinway & Sons and the American Steel & Wire Com- 
pany, to produce a rustproof piano. We are informed 
by the L. C. Smith & Corona Typewriters Inc., that no 
such project is contemplated. 


———_—~<@ -- 

ART METAL CHICAGO BRANCH MOVED 
The Chicago branch of the Art Metal Construction 
Company was moved in May from 173 West Madison 
street to 208 West Adams, a few doors west of Wells 
street. It is expected that pictures of the new estab- 
lishment will be available for publication in the July 


issue of Office Appliances. 
——_—_—_ 


ROY UNDERWOOD TAKES VACATION 

C. R. Underwood, vice-president and secretary of the 
American Writing Machine Company, 374 Broadway, 
New York, spent ten days during the latter part of 
May at the old home in Virginia. He reports having 
had a wonderful time. His enthusiasm indicated that 
his vacation had been in every way successful, enabling 
him to take up business again with renewed energy. 








PLEASE 


EX¢ €3.5...8 34 





WRONG IMPRESSION CREATED 

An item published in the May issue of Office Appli- 
ances conveyed the impression that S. N. Thomson, 
219 Washington street, Newark, N. J., a dealer of more 
than twenty years’ standing, had given up his main 
store at the address mentioned. This-.is not the case, 
and Office Appliances presents apologies. Instead of 
giving up his main store, he has opened another branch 
in addition to the two branches he already has which, 
with the main store, give him four stores in New Jersey. 

Mr. Thomson is an enterprising business man and an 
expert in the reconditioning of all machines. 

—_—>——_ 
PENCIL CONFUSED WITH TYPING DEVICE 

In an illustrated article on Page 33 of the May issue 
of Office Appliances reference was made in the cut 
legend of a display at the Des Moines Business Show of 
the Autopoint pencil. This was an error, as the device 
displayed in the booth of The Office Equipment Com- 
pany was the “Autotypist,” the personalized letter 
typewriter. 

We regret this inadvertance. 

—_—<>—_—_ 
MR. ERICKSON’S NAME MISSPELLED 

On page 28 of the May issue the name of A. F. Erick- 
son, secretary and treasurer of the All-Steel-Equip 
Company Inc., Aurora, Ill., was spelled without the 
c. This typographical error is regretted. We extend 
our apologies to Mr. Erickson. 
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HENRY SIMLER PRESIDENT OF RODIC RUBBER 
CORPORATION 

Henry Simler, well-known chief executive of the 

American Writing Machine Company, 374 Broadway, 

New York, has taken on another job in addition to the 

one he has, having been elected president of the Rodic 

Rubber Corporation of Garfield, N. J. This company 





Henry Simler 


manufactures rubber mechanicals such as rubber plat- 
ens, feed rolls, etc., for typewriters and other office 
machines. Under Mr. Simler’s direction the affairs of 
the corporation will be successfully administered. His 
headquarters remain at the offices of the American 
Writing Machine Company, 374 Broadway, New York. 
a 
ED SCHULTZ RECOVERING FROM APPENDECTOMY 
Ed Schultz, president of the Queen Ribbon and Car- 
bon Company, Brooklyn, N. Y., was stricken with a 
ruptured appendix and resulting peritonitis on May 23. 
He was operated upon immediately. Complete recovery 
without complications is anticipated. 
——> 


View of Installation of Corona Sterling 
Typewriters in the Taunton High 
School, Taunton, Mass. for Instrue- 
tional Purposes. The Sale Was Made 
by J. H. Regan, of the Sullivan’s Office 
Supply Company, Taunton. Almond 
L. Hodgkins, the Instructor, is Shown 
in the Picture. The Superintendent of 


Schools is Wendell A. Mowry. 


The Students 
are: Harriet 
Bernice Coyle, 


of the Typing Class 
Babbitt, Helen Bobola. 
Ardelle Flood, Mary 
Foley, Rita Girard, Anna Haponik, 
Helen Jaskulka, Emelia Koss, Dora 
Lavole, Florence McClellan, Clara Pen- 
cek, Helen Smith, Cecile Roberge and 
Louise Pimental. 


OFFICE APPLIANCES 


NEW GF CATALOGUE OF VERTICAL FILING 
EQUIPMENT 

Catalogue No. 341 of The General Fireproofing Com- 
pany, Youngstown, Ohio, is a handsome piece of work. 
The cover design is striking and the typography 
throughout the book, as well as the press work, is 
exceptionally good. The catalogue, which contains 
sixty pages including cover, illustrates and describes 
the company’s entire Super-Filer line of vertical filing 
equipment, including fourteen different series and units 
noted in brief on the inside front cover. 

The catalogue opens with a description and illustra- 
tion of the Super-Filer, the mechanized file. The de- 
tails of this file are fully explained and illustrated. 
Every page bears useful descriptions, and the catalogue 
is really a text book of the company’s Super-Filer or 
5400 series line. 

Later pages describe certain other 54 series vertical 
files; substitute drawers, drawer converters, 2804 series 
vertical files, 300 series, 1100 series, 1300 series vertical 
files, 5500 series Super-Filers, showing a five-drawer 
letter file; the 55 series vertical files with rigid front; 
5300 counter-height Super-Filers, Velvoleum tops for 
counter-heights and various other applications of the 
Super-Filer idea in counter-heights, verticals, etc., for 
every purpose. 

The catalogue is a useful addition to the commercial 
library of the dealer. 

Several pages in the back are devoted to accessories 
and transfer cases. 


—_—_—<>_____ 
INDIANAPOLIS STATIONERS CLUB ELECTS 
OFFICERS 

At the annual meeting of the Indianapolis Stationers 
Club, May 14, the following officers were elected to serve 
the ensuing year: 

George Davis, Bank & Office Supply Company, presi- 
dent; Alvin Baskham, Levey Printing Company, first 
vice-president; L. Brinkman, Sentinel Printing Com- 
pany, second vice-president; L. G. O’Connor, Stewarts, 
Incorporated, secretary; Harry Shockley, Bremwood 
Press, treasurer; H. J. Hampton, Indianapolis Office 
Supply Company, executive secretary. 

In a resolution adopted by the club it was decided to 
adopt the N.S.A. Distribution Yardstick plan. Members 
agreed to give the desired information to start the plan 
in the Indianapolis area.—ATW 
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THE GUEST BOOK 

John W. Kiplinger, sales manager, Standard Machine 
Division, L. C. Smith & Corona Typewriters, Inc., Syra- 
cuse, N. Y., gave us the pleasure of a call on April 29, 
enroute to headquarters at Syracuse after a swing 
around a big circle through Ohio, Indiana, Missouri, 
Oklahoma, Texas, Nebraska, Wisconsin, Illinois, and 
which was to include Michigan and upper New York 
on his homeward route. The western trip followed soon 
after a journey through New England and the Atlantic 
Coast section, both being made for conferences with 
managers and staffs at the company’s branches. Mr. 
Kiplinger was brimming with enthusiasm over the 
flourishing business of the “Silent Smith” developed by 
the “reception given it by executives, managers and 
typists.” Along with this there has been a substantial 
increase in the business of the new standard model. 
Even the brief survey of conditions at each of his points 
of contact in the many states from New England to 
Texas disclosed considerable stimulation to general 
business. Despite the perplexities and uncertainties 
of the times conditions show some improvement. 

It was pleasant to greet John as sales manager of the 
Standard Division of his company. Our acquaintance 
dates back a number of years. We were always im- 
pressed with his practical methods of dependence upon 
facts and his orderly system for getting things done. 
Establish the objective and map the most direct route 
including all necessary detours and stick to that route. 
Which is to say—know the conditions under which a 
sale is to be effected and be prepared with convincing 
facts to overcome resistance. 

Jack Hallam, manufacturers’ representative, of Day- 
ton, Ohio, paid us a telephone visit April 30 because he 
did not have time to call in person. He was in Chicago 
on business with George E. Fox & Company whom he 
represents in a group of states. Mr. Hallam is president 
of the Central Travelers Club and keeps in touch with 
association activities in his section. He reports an 
attractive volume of business since the first of the year. 

C. J. Woolf, proprietor, Typewriter Efficiency Service, 
Sydney, Australia, looked in upon us on May 1. Mr. 
Woolf, accompanied by Mrs. Woolf is making his first 
visit to this country. They spent a week in San Fran- 
cisco, several days in Chicago and proceeded to Toronto. 
After a short visit there, went to New York. They spent 
a week or two in the east, having a day or so in Phila- 
delphia and Washington, and sailed for London. After 
several weeks in England, it is their intention to visit 
several places on the Continent. The return trip will be 
across the Mediterranean, down the Red Sea, over the 
Indian ocean to Ceylon, thence a straight sail to 
Sydney. 

For a number of years Mr. Woolf was connected with 
the mechanical department of one of the leading com- 
panies in Sydney which has the agency for U. S. type- 
writers. He established his own business as manager 
and repair contractor a few years ago. The special 
object of his trip here was to contact some of the 
manufacturers with whom he has had business rela- 
tions and for the interesting adventure of seeing the 
United States. 

Mr. Woolf reflects the optimistic spirit of the Aus- 
tralians. He talked interestingly of the history of his 
country and the present economic situation. He has 
an optimistic look ahead and predicts increasing im- 
provement in Australian trading at home and abroad. 

L. A. Cramer of Detroit was a visitor on May 8. 
While in Chicago he contacted several office appliance 
companies. Formerly he was actively engaged in the 


sale of typewriters and other equipment in Pittsburgh 
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and in Detroit. In the latter city he was manager for 
a branch store of the Business Equipment Company. 
He is casting about with the thought of making a new 
connection in the industry. 

L. John Himes, president, Niagara Duplicator Com- 
pany, San Francisco, Calif., signed The Guest Book on 
May 15. Mr. Himes spent a week in Chicago on busi- 
ness appointments and in developing a dealer organ- 
ization. Mr. Himes is highly gratified with his year’s 
experience in the office equipment field. For twelve 
or fifteen years prior he was engaged in professional 
business work which consisted of reorganization in 
some cases, consolidation in others and development of 
personnel in all. From Chicago, Mr. Himes went to 
Philadelphia, Washington and New York for a confer- 
ence with the company’s agents and to establish dis- 
tribution in other points. 

Bert M. Morris of Los Angeles, registered by telephone 
on May 16. Mr. Morris has been in the field for a 
month, calling on the trade as far North as Spokane 
along the way to Denver. From there he came direct 
to Chicago, where he had some business appointments. 
His main objective was Flint, Mich., where by pre- 
arrangement, a new car in the cellophane wrapping ’n 
everything was ready for him to take the wheel for the 
return trip to the Coast. By this time he has probably 
crossed the state line and entered the California Ely- 
sium, where poverty is not, where affluence is assured 
for middle life, where retail prices are permanently 
established and—in short—‘“where the wicked cease 
from troubling and the weary are at rest” and where 
the stationery business is “going fine.” 

Paul W. Cheney of Boston, sales manager of the 
Southworth Company, signed the Guest Book May 16. 
He was accompanied by Herbert Walsh, Chicago repre- 
sentative, who performs a good job in looking after 
Southworth’s interests in a group of middle western 
states. Mr. Cheney reported a gratifying increase in 
sales over 1934. He was on an extensive trip by auto- 
mobile which after Chicago included St. Louis, Louis- 
ville, Cincinnati, Pittsburgh and cities in between. As 
chairman of the publicity committee for the New Eng- 
land regional meeting to be held in Boston on the twen- 
ty-fifth and twenty-sixth of June he took time when in 
Chicago to tell some of the stationery manufacturers 
of the elaborate plans made for that annual gathering. 

L. P. Wingert, St. Louis, who represents the General 
Pencil Company and Defiance Sales Corporation, was a 
visitor on the twenty-fourth. He was in town on one 
of his regular visits among the Chicago dealers. In his 
calls throughout the territory he found some increase 
in buying over the year preceding. 

—_———— 
ADDRESSOGRAPH-MULTIGRAPH STRIKE 

In a news item reporting several strikes in the Cleve- 
land, Ohio, district, the New York Herald-Tribune of 
May 23 quoted J. S. Van Leer, treasurer of the Address- 
ograph-Multigraph Corporation, as stating that the 
strike of shop workers called that day included only a 
small minority of the company’s 800 workers, but that 
the factory would be unable to operate until a settle- 
ment had been arrived at. 

—_—_—_>——_—_ 
STRIKE DISTURBANCES AT BERGER PLANT 

Press reports of May 27 refer to disturbances attend- 
ant upon the strike in progress at the Berger Manufac- 
turing Company factory in Canton, Ohio. Employes 
have been taken to and from work in guarded trucks 
since May 13, when the strike began. 
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SHIPMAN-WARD ENTERTAINS MILWAUKEE 

TYPEWRITER MEN 
Because the members of the Milwaukee Typewriter 
and Office Machine Dealers Association were to be 
guests of the Chicago Typewriter Dealers Association on 
the evening of May 14, (a report of which event appears 
elsewhere) James P. Ward, Sr., president of the Ship- 
man-Ward Manufacturing Company invited the Mil- 
waukeeans to come down to Chicago earlier in the day 
and have lunch and spend the afternoon at the Ship- 
man-Ward plant. Twenty-six responded enthusiasti- 
cally, chartered a special car on the Northwestern line 
and arrived at the station located a block and a half 
north of the Shipman-Ward plant at about one o’clock 
in the afternoon. 

The reception committee headed by Mr. Ward greeted 
the Milwaukee delegation as soon as the men stepped 
down to the station platform. After a brief pause for 
picture taking, the group headed for the Shipman- 
Ward factory where a delectable lunch was served. 

At the conclusion of the meal, Mr. Ward was cheered 
as the “prince of hosts” and as an evidence that he 
deserved the title announced that a pair of wiring 
pliers and a copy of the Office Equipment Blue Book 
published by the Reliable Typewriter and Adding Ma- 
chine Corporation would be presented to each one pres- 
ent as souvenirs. It was generally agreed that for use- 
fulness to typewriter men better souvenirs could not 
have been chosen. 

The remainder of the afternoon was devoted to trips 
of inspection through the Shipman-Ward plant where 
every process in the rebuilding of typewriters from the 
time they are received in rough condition until they are 
reassembled and ready for shipping was viewed with 
interest. The care taken and the skill and precision 
demonstrated by the factory personnel was a revela- 
tion to many of the visitors. 

Among the guests was Alderman Carl P. Dietz of 
Milwaukee, who has gathered together during the past 
year the largest collection of old typewriters in the 
world. The collection is now on display in the Mil- 
waukee museum. Just before beginning the rounds of 
inspection Mr. Ward presented an old Secor typewriter 
to Alderman Dietz who responded by expressing his 
appreciation to Mr. Ward and to all other typewriter 
men who had cooperated with him in locating and 
acquiring old model typewriters. 

An unexpected visitor was L. H. Wittgraf, a promi- 
nent typewriter dealer in Minneapolis, Minn. Mr. Witt- 
graf chanced to be in Chicago in the interest of the 
Minneapolis Typewriter Dealers Association and took 
advantage of the opportunity to be present at the Ship- 
man-Ward party in the afternoon and at the joint 
meeting of the Milwaukee and Chicago typewriter men 
in the evening. 

Until time came to depart for the Medinah Athletic 
Club for the evening meeting, the Milwaukee guests 
and the Chicago men present engaged in social con- 
versation (shop talk), played cards or otherwise 
amused themselves. The genuine spirit of friendliness 
they had enjoyed all afternoon made them reluctant 
to leave even though further festivities awaited them 
down town. 





Ee 
STATIONERS SQUARE CLUB MEETS 
The Stationers Square Club of Greater New York No. 
576 held a meeting on May 16 conducted by the first 
vice-president, Harry Yaeger. 





MEETINGS—CONVENTIONS—DINNERS 


On THE Opposite Pace, SnapsHots or Visirors AND Hosts 
Wo Participatep in THE RECEPTION oF SHIPMAN-WaARp MANv- 
FACTURING COMPANY TO THE Mi_wavukee Typewriter DEALers: 

Reading left to right, top row: David Kirsch, Reliable Type- 
writer & Adding Machine Corporation; F. S. Cooper, Codo 
Manufacturing Corporation; The Hosts—James P. Ward, Jr.. 
James P. Ward, Sr., and R. F. Ward; L. H. Wittgraf, Typewriter 
Clearing Association, Minneapolis and A. B. Froehlich, Reliable 
Typewriter & Adding Machine Corporation. 

Second Row, group at left, lower: George L. Rogers, Barrett 
Adding Machine Company and Friden Calculating Machine 
Company; F. E. Marin, Typewriter Sales & Service, Chicago: 
J. L. McDonough, Royal Typewriter Company; A. B. Froehlich. 
Upper: E. J. Anderson, Ed. J. Anderson Sales Company, Mil- 
waukee, Wis.; W. E. Gardien and F. Jonathas, Typewriter & 
Adding Machine Exchange, Milwaukee; A. B. Sallander, L. C. 
Smith & Corona Typewriters, Inc.. and F. S. Cooper. Center. 
lower: L. H. Wittgraf; L. M. Albright, Holbrook & Gibson, 
Inc., Chicago; Tom J. Stack, Stack Typewriter & Supply Com- 
pany, Chicago. Upper: J. E. Maher, Chicago: James P. Ward. 
Sr.; E. H. Jones, L. C. Smith & Corona Typewriters, Inc., Mil- 
waukee. Right, lower: James P. Ward, Jr.; F. S. Cooper; 
J. L. MeDonough and F. Jonathas. Upper: James P. Ward. 
Sr.; L. H. Wittgraf; A. B. Sallander; F. E. Marin: W. E. 
Gardien; Henry Gemoll, Remington Rand, Inc., Milwaukee, 
and R. F. Ward. Middle picture: the Milwaukee group and re- 
ception committee upon arrival at the Shipman-Ward building. 

Fourth Row. Left: Officers, past and present. E. J. Ander- 
son, secretary, Milwaukee Typewriter & Adding Machine Deal- 
ers Association; F. Jonathas, past president, Milwaukee Asso- 
ciation; E. W. Doepke, S. J. Olsen Company, president, Mil- 
waukee association; L. M. Albright, president, Chicago Type- 
writer Dealers Association; J. P. Ward, Sr., former president 
Chicago association and National Typewriter & Office Machine 
Dealers Association. Right: Reception Committee: M. A. 
Borresen, Office Equipment Merchandiser; W. S. Lennartson. 
Office Appliances; John Grobark, Young Office Equipment Com- 
pany; James P. Ward, Sr.; G. C. Morley, Woodstock Typewriter 
Company; A. B. Sallander; Dick Hyland, Shipman-Ward 
Manufacturing Company. 

Fifth row, reading left to right: William Tufnell, Remington 
Rand, Inc., Racine; E. L. Weiser and Frank Fetzer, Remington 
Rand, Inc., Milwaukee; Andy Anderson, Underwood Elliott 
Fisher Company, Milwaukee; Nathan Franklin, Office Furniture 
Exchange, Inc., Milwaukee; C. M. Murphy, Underwood Elliott 
Fisher Company; Bill Arndt, Underwood Elliott Fisher Co., 
Chicago; W. B. Bowden, Underwood Elliott Fisher Company, 
Madison; E. F. Renzel, Underwood Elliott Fisher Company, 
Racine. 

———— 


CLEVELAND T. AND A. M. DEALERS INSTALL 
OFFICERS 

The new officers of the Cleveland Typewriter and 
Adding Machine Dealers Association were installed at 
the May meeting held at the Hotel Allerton. There 
was a very good attendance. Dinner preceded the busi- 
ness session. The following committees were appointed 
by President Irving Dawson: 

Investigation: Messrs. Metzger, Duffy, Majecic and 
Ganson. 

Advertising: Messrs. Barrichs, Megee and Weeks. 

Ethics and Policies: Messrs. Viets, Mrs. Jacobs and 


Sherlock. 
Meetings: Messrs. Holmes and Haltrich. 
Entertainment: Messrs. Knecht, Novak and Farrel. 


There was a general discussion of several matters of 


trade interest AED 
a 


NEW YORK STATIONERS GOLF ASSOCIATION 

The second tournament of the New York Stationers 
Golf Association was held on Tuesday, May 7, 1935, at 
Dunwoodie Golf Club, Yonkers, N. Y., George W. Fair- 
child, host. 

The point winners at the previous tournament held 
at Queens Valley were as follows: Class A: J. Kahn, 5; 
L. Carll, 3; R. Weissenborn, 1; R. Sainberg, 1. Class B: 
M. Becker, 5; H. Barnett, 3; P. Elias, 2. Class C: M. 
Dreyer, 5; H. Yager, 2.50 and D. McLeod, 2.50. 
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Annual Dinner of the Manufacturers and Wholesalers to the National Typewriter and Office Machine Dealers As- 
sociation of New York, Fifty-eighth Meeting, Hotel Dixie, New York City, May 8, 1935. 


NATIONAL TYPEWRITER AND OFFICE MACHINE 
DEALERS OF NEW YORK DINE 

On Wednesday evening, May 8, the Hotel Dixie in 
New York City extended real “Southern hospitality” to 
the National Typewriter and Office Machine Dealers 
of New York and their friends. The excellent dinner 
and other refreshments were provided by the type- 
writer manufacturers and wholesalers. 

After the meeting was called to order by President 
Theodore Schafer, Louis C. Neuberger offered a motion, 
which was unanimously accepted, for a rising vote of 
thanks to the committee who had labored so success- 
fully in getting out a large and representative attend- 
ance and for their diligent efforts to benefit everyone 
concerned. 

In compliment to Jim Lafferty, chairman of the com- 
mittee, President Schafer asked him to address a few 
remarks to the assembled group. Mr. Lafferty said he 
was particularly gratified at the evidence of enthusiasm 
aisplayed by the diners. He said he was proud of the 
committee’s work because everybody seemed to be hav- 
ing a good time. This gathering, he said, was a “pep” 
meeting, designed to encourage and arouse the enthu- 
siasm of the members of the National Typewriter and 
Office Machine Dealers of New York to greater effort 
during National Typewriter week May 13 to 18. Mr. 
Lafferty paid compliment to his associates on the com- 
mittee. He closed with brief remarks about the plans 
for the coming National Convention at Washington, 
D. C. 

Called upon by the chair for remarks, Harry Thor, 
another member of the committee, traced briefly the 
thought that motivated the observance of National 
Typewriter Week. He sketched briefly the efforts of 
the manufacturers and their representatives, who, he 
said, are doing everything they possibly can to assist 
the dealer. For National Typewriter Week complete 
plans had been made but, for their success, the entire 
energy of every dealer is needed. Taking advantage 
of the fact that their wives and sweethearts were 
among the group, he appealed to them to urge their 
men folk to greater effort, at least, during this one 
week. In concluding, Mr. Thor pleaded for greater 
unity among typewriter dealers, citing the value of 
membership in the association in producing a greater 
friendliness and mutual respect. 

Tom DeWitt of L. C. Smith and Corona Typewriters, 
the third member of the committee, amplified the 
statements of the two previous speakers in his usual 


quiet and gracious manner. In addition, he suggested 
that the dealers carry out the blue and white color 
scheme in their window trimming for this particular 
week. 

Clyde Jungbluth, sales manager of the Portable 
Typewriter Division of Underwood Elliott Fisher, the 
next speaker, gave assurance of the cooperation of 
every manufacturer in the attainment of the goal that 
has been set. 

President Erbach, of the Newark Typewriter Dealers 
Association, presented the greetings of the Newark 
dealers, and urged real effort to make this particular 
week a success. 

The chair then called upon James Treaner of the 
Peerless Key Company, Bill Purvin, John Loesser, Mrs. 
Jesse I. Taylor and others, all of whom expressed ap- 
preciation of the fine work of the committee and 
pledged their efforts in the coming drive. 

To Chairman Lafferty and his associates, Harry Thor 
and Tom DeWitt, came the gratification of a job well 
done. The evening was a success from every stand- 
point. 

Entertainment was provided, the most popular num- 
ber having been given by Mrs. Taylor. 

- 
PITTSBURGH OFFICE APPLIANCE 
MANAGERS ELECT 

On May 18, the Pittsburgh Office Appliance Man- 
agers Association held its annual election of officers 
resulting as follows: President, B. E. Montague of 
Remington Rand Inc.; vice-president, John B. Dwyer 
of F. S. Webster Company; secretary-treasurer, Milton 
Weiner of Allen-Wales. 

These officers were installed at a banquet following 
the annual golf tournament at South Hills Country 
Club, May 24. 

——_~.——_—— 

PRESIDENT WIGGER APPOINTS COMMITTEES 

At the first meeting following his election as presi- 
dent of the Oklahoma City Stationers Association, C. 
H. Wigger of Wigger’s, Inc., appointed the following 
committees: Price committee—M. B. Mayer, Schiff- 
Mayer Company; Mike Bryan, Bryan Office Supply 
Company, and J. L. Wren, Western Bank & Office Sup- 
ply Company. Grievance committee—Frank. M. 
Hughes, Standard Office Supply Company; Clarence E. 
Page, Clarence E. Page, Inc., and Don Branham of 
Branham’s, Inc.—EVH 
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MILWAUKEE NIGHT AT CHICAGO 


The Chicago Night, at which the members of the Chi- 
cago Typewriter Dealers Association were guests, staged 
by the Milwaukee Typewriter & Office Machine Deal- 
ers Association in Milwaukee on March 19 was such 
a successful and enjoyable affair that the Chicago men 
would not rest until they conducted a return engage- 
ment. Thus on Tuesday evening, May 14, twenty-six 
members of the Milwaukee association were present as 
guests at the regular monthly meeting of Chicago 
Typewriter Dealers Association in the Medinah Athletic 
Club. As reported elsewhere, the Milwaukee group had 
been entertained at the Shipman-Ward plant in the 
afternoon. 

Nearly 125 were present at the meeting. As each 
one arrived he was presented with a paper hat, which 
he was enjoined to wear, and a noisemaker, which he 
seemed perfectly willing to make function. 

Following the dinner the meeting was called to order 
(with some little difficulty) by President Albright who 
extended greetings to the Milwaukee typewriter men. 
Briefly and without response except to rise to their 
feet, the following notables were introduced: Alderman 
Carl P. Dietz of Milwaukee; L. H. Wittgraf of Minne- 
apolis; James P. Ward, Sr.; Ed Jones, L. C. Smith & 
Corona Typewriters, Inc., Milwaukee; C. M. Murphy, 
Underwood Elliott Fisher Company, Milwaukee; E. L. 
Weiser, Remington Rand, Inc., Milwaukee, and E. J. 
Anderson, E. J. Anderson Sales Company, Milwaukee, 
secretary of the Milwaukee association. 

E. W. Doepke, president of the Milwaukee association 
called on Alderman Carl P. Dietz, who spoke of his 
typewriter collection and how he had conceived the 
idea of gathering together those old machines which 
will be of increasing historic value as time goes on. In 
less than a year he has collected over 135 machines. 
According to the information that he has gathered, 
there have been 640 different makes of typewriters in- 
vented in the world, of which 225 were conceived in the 
United States. He has hopes of building his collection 
to much greater proportions although he indicated that 
obtaining many of the little known and unsuccessful 
machines is a virtual impossibility. 

Fred Jonathas, first president of the Milwaukee 


Typewriter and Office Machine Dealers Association 
spoke briefly. He was followed by J. L. McDonough of 
the Royal Typewriter Company, Chicago. 
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Mr. Albright resumed the chair and called on L. H. 
Wittgraf who brought greetings from the Minneapolis 
association and expressed his personal appreciation for 
the privilege of being present at the joint meeting of 
the Milwaukee and Chicago groups. 

Frank Kline reported for the Chicago association 
picnic committee, announcing that the Chicago Type- 
writer Fraternity would hold its annual affair on Sat- 
urday, June 22, at Thatcher’s Woods. 

Once again the serious problem of whether to pay 
or not to pay Mr. Froehlich for his services as president 
of the Chicago association came up for discussion. 
President Albright reported that he had received a 
legal appearing document which, after interpretation, 
seemed to indicate that unless Mr. Froehlich received 
one dollar and twelve cents (one dollar salary, twelve 
cents interest) for his services as president of the asso- 
ciation, suit would be instituted. When the question 
was put to a vote it was unanimously voted down. Mr. 
Wittgraf valiantly stepped into the breach and offered 
to pay the dollar and twelve cents out of his expense 
account. Mr. Froehlich refused the offer, insisting 
upon an official check from the association. The mat- 
ter is still undecided (more or less permanently). 

Immediately following official adjournment, moving 
pictures of the 1934 picnic held in Morton Grove were 
shown as a conclusion to the evening’s program. 


Oe 
ACTIVITIES OF WASHINGTON, D. C., STATIONERS 


The Stationers Club of Washington, D. C., holds its 
dinner meetings on the second Friday of each month 
at one of the hotels or in the summer at a country 
club. The organization has a membership of twelve 
and the few non-members remaining were at one time 
affiliated. 

March 29 was Stag Night at the Continental hotel 
with a total of ninety persons present, including those 
connected with the stationery trade from errand boys 
to owners, the entertainment being by talent from the 
several firms represented. This meeting was such a 
success that it will probably be repeated. 

At the April meeting, the officers for the preceding 
year were re-elected. They are: President, John 
Bryan, E. M. Bryan Company; vice-president, C. E. 
Gould of C. E. Gould; secretary, W. B. Mallorey of An- 
drew J. Walker; treasurer, L. F. Dyson of S. F. Dyson 
& Bros. of Alexandria, Va. 





Joint Meeting of Milwaukee and Chicago Typewriter Men at the Medinah Athletic Club, Chicago, May 14, 1935. 
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The Annual Dinner of the Puchasing Agents Association of Philadelphia Was Recently Held at the 


Penn Athletic Club in Philadelphia. 


booth of the Royal Typewriter Company, Inc. is shown in the left foreground of the picture. 


Many manufacturers arranged exhibits in the banquet hall. 


The 


It was 


under the direction of Jack Wolle, Royal’s Philadelphia branch manager. 


MAY MEETING OF ILLINOIS CARBON AND RIBBON 
ASSOCIATION 

The May meeting of the Illinois Carbon Paper and 
Inked Ribbon Association was held at the Hamilton 
Club, Chicago, with twenty-four members and guests 
present. The speaker of the evening, W. H. Stevenson, 
well known writer and economist, addressed the group 
on the subject, “Profit, Where Does It Come From, and 
How Is It Disposed Of?” It was an illuminating lec- 
ture, excellently handled. 

Later the customary round table discussion covered 
several topics of importance. According to M. L. Hill, 
president of the association, this informal exchange of 
ideas and experiences on practical phases of the busi- 
ness is becoming increasingly popular and beneficial. 
In the group good-will and mutual understanding has 
been enhanced considerably since the formation of the 
association three years ago. Mr. Hill expresses the 
hope that every iocal and state carbon and ribbon 
manufacturer and dealer will join the association and 
participate in its business and social activities. On the 
calendar now are golf tournaments scheduled for the 
summer months. 

The regular June meeting of the association will be 
held on the evening of the fourth at 6:30 in the Hamil- 
ton Club. Representatives of non-member state and 
local concerns in the ribbon and carbon business are 
invited to attend. Details are available from the secre- 
tary of the association, P. G. Laning, 75 West Van 
Buren street, Chicago. 

eemigitiiimee 
SUNDSTRAND STAFF AT CHICAGO HAS 
QUOTA DINNER 

The sales staff of the Sundstrand division of the 
Underwood Elliott Fisher Company at Chicago was the 
guest of F. C. Snow at a dinner party at the Staley 
restaurant, 137 South Wells street. This dinner was 
an appreciation from Mr. Snow for the volume of 
business his adding machine staff turned in on May 
billings. In prosaic figures the April sales of adding 
machines were 114.2 per cent of quota. 

Attending the dinner were the following salesmen: 
Beardslee, Brandt, Lighte, McGary, Medin, Myers, See, 
Wrons of Elgin, Stewart of Gary, Van Haverton (man- 
ager of the Sundstrand division), and Mr. Snow. 

Mr. Haverton remarked after the dinner that pros- 
pects for May were very promising. 


H. I. COLEMAN HEADS GEORGIA STATIONERS 
ASSOCIATION 
At an organization meeting of the stationers of 
Georgia, held at Macon on May 3, the Georgia Station- 
ers Association was formed, and Henry I. Coleman, 
president of Nathan Coleman & Son, Inc., Savannah, 
Georgia, was elected first president. Arthur Booth of 








H. I. Coleman 


the McGregor Company, Athens, was chosen vice-pres- 
ident, and Arthur Hubert, Jr., of the John H. Harland 
Company, Atlanta, was made secretary and treasurer. 
The Executive Committee, headed by Mr. Coleman as 
chairman, is composed of the officers named and Hol- 
lis Oliver of the Southern Stationery & Printing Com- 
pany, Valdosta; Charles M. Marshall of the Ivan Allen- 
Marshall Company, Atlanta, and Wilmer Shepard of 
the J. W. Burke Company, Macon. Mr. Marshall is 
past president of the National Stationers Association. 

The next meeting of the Georgia Association will 
take place at Macon on June 14. There will be a num- 
ber of called meetings during the formulative period. 
As soon as the problems before the association are nar- 
rowed down, meetings will be held quarterly. 

It is the aim of the new association to cooperate 
fully with the associations of other states and with 
the National Stationers Association. 

A ieicammtes 
LIFE OFFICE MANAGEMENT MEETING 

The midwest conference of the Life Office Manage- 
ment Association was held at Hotel Muhlbach, Kansas 
City, Mo., May 20-22. 
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NEW YORK STATIONERS APPROVE 
FAIR TRADE LAW 


At the annual meeting of the Stationers Association 
of New York, held at the Arkwright Club, New York 
City, on April 29, a telegram was ordered to be sent to 
the governor of the state of New York, asking him to 
affix his signature to a bill already adopted by both 
houses of the state legislature, and having as its ob- 
ject, “to protect trade mark owners, distributors and 
the public against injurious and uneconomic practices 
in the distribution of articles of standard quality under 
a distinguished trade mark, brand or name.” The 
meeting authorized President Caracci to wire the gov- 
ernor to the effect that it is the consensus of opinion 
that the signing of the bill will be of great benefit to 
the members of the stationers association and small re- 
tail dealers generally. 

The text of this new bill, which is known as the 
Feld-Crawford bill, appears in another part of the 
present issue. It is, as the reader will observe, similar 
in effect to the New Jersey law and the California law 
commented on in our May issue. 

The nominating committee named the following 
gentlemen as members of the board of directors: R. E. 
Wahrman, R. E. Wahrman, Inc.; G. F. Griffiths, Noest- 
ing Pin Ticket Company; M. C. Lazarus, M. C. Lazarus, 
Inc.; R. P. Jonas, Oxford Filing Supply Company, and 
L. M. Brown, Eberhard Faber Pencil Company. 

William E. Ward presented a resolution proposed by 
the board of directors outlining a new schedule of asso- 
ciation dues. This resolution was adopted without dis- 
sent. 

After the telegram above mentioned was ordered 
sent, the board of directors withdrew to elect officers 
for the coming year. While the board was in session, 
W. H. Greenleaf made some appropriate remarks con- 
cerning business possibilities as reflected by his con- 
tacts with other trades and industries. 

The board of directors next reported the names of 
the following as officers for the ensuing year: President, 





Banquet or L. C. 
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Louis F. Caracci, The Nor-Wood Company, Inc.; vice- 
president, retailers division, Henry Frank, Henry Frank, 
Inc.; vice-president, wholesale dealers’ division, A. J. 
Kerin, Tower Brothers Stationery Company; vice- 
president, manufacturers’ division, R. P. Jonas, Oxford 
Filing Supply Company; secretary, Max Fichtner, 
Simax Stationery Company, Inc.; treasurer, J. S. Libien, 
Libien Press, Inc. 

On motion, the secretary was instructed to cast the 
unanimous ballot of the association for the foregoing 
gentlemen. 

After the dinner, which was an enjoyable affair, 
President Louis F. Caracci, head of the Nor-Wood Com- 
pany, called the meeting to order. A telegram was read 
from Charles P. Garvin, general manager of the Na- 
tional Stationers Association, and was received with 
expressions of enthusiasm. 

The reports of the treasurer and secretary were next 
received. 

In giving the report of his stewardship during the 
past year, President Caracci mentioned the difficulties 
that confronted the officers in their efforts to bring 
about a betterment of conditions. He paid a compli- 
ment to the many members who have put their shoul- 
ders to the wheel and have worked unstintingly and 
without hope of reward. It was his belief that efforts 
so made in trying to correct many of the difficulties 
that confront retail business in New York City have 
been fruitful, even though the actual attainment of the 
ends desired was still left for the future. He reverted 
to the former method of association activity, which the 
board of directors decided to be the best course, and 
saw in the future much gain to be accomplished from a 
spirit of friendliness and good fellowship. 

To the untiring efforts of Eddie Gash, chairman of 
the entertainment committee, the association paid 
tribute by a rising vote of thanks, and thereupon 
elected him honorary chairman of the entertainment 
committee. 

After some discussion of the future course of associa- 
tion activities, the meeting adjourned. 





Smitu & Corona Lapies’ Bowitine Leacue, Hetp at FarrMOUNT, NEAR Syracuse, May 4.—This 


Organization, Composed of Employees of the Company, Boasts a Number of the Best Bowlers in Central New 


York State. 
at Syracuse in April. 


It Entered Six Teams in the Women’s Contest, which Followed the National Bowling Congress Held 
Four out of Six Teams Finished in the Money. 


President H. W. Smith, of the Typewriter 


Company, the Guest of Honor, Gave a Short Talk Congratulating the Bowlers on Their Record. The Girls’ Soft- 

ball Team of Department 1 in the Smith Factory, Sent Flowers for the Banquet. The Officers of the Bowling Or- 

ganization are: Betty Cosser, President; Peggy Seever, Vice President; Gertrude Shore, Treasurer; Adeline Tucci, 
Secretary; J. E. Cosser, Manager. 
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AMES NEW YORK ORGANIZATION FETES 
ETHEL MASON 


The guest of honor at the regular monthly meeting 
of the Ames Supply Company Employees of New York, 
May 16, was Miss Ethel M. Mason, who, as the fly leaf 
of the menu said, “despite our advice is signing up a 
life contract with a dentist.” 

Mrs. Charles A. Ames presented Miss Mason a chest 
of silver on behalf of the Ames employees, and paid 
compliment to the sterling qualities Miss Mason has 
shown in her work in the organization, her loyalty, 
helpfulness and cheerfulness, and expressed the hope 
of all that in the big adventure Miss Mason would en- 
joy much deserved and complete happiness. 

These monthly meetings of the New York Ames or- 
ganization are informal round table discussions where 
every employee has an opportunity to make sugges- 
tions for the betterment of the organization and the 


Monthly Dinner and Sales Meet- 
ing of the Employes of the New 
York office of Ames Supply 
Company, Held May 16, 1935. 


service they render. The success of these monthly 
get togethers is evidenced by the “esprit de corps” of 
the whole organization. 

Office Appliances joins the Ames organization in 
wishing Miss Mason much happiness and prosperity. 


+ 
NEW YORK STATIONERS GOLF ASSOCIATION 


The third tournament of the season took place on 
Tuesday, May 21, at the Englewood Golf Club, Engle- 
wood, N. J., James E. Neary, host. 

At the previous tournament, held at Dunwoodie, the 
following gentlemen were point winners: Class A: D. 
Davies, 3.3344; W. Hueglin, 3.3314; L. Carll, 3.33%. 
Class B: S. Kahn, 5; E. Geehring, 3; no third player. 
Class C: M. Popper, 5; L. Schmidt, 3; A. L. Popper, 2. 

The fourth tournament will be held on June 11 at 
Hackensack, N. J., Louis Tavernier, host. 
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CHICAGO OFFICE APPLIANCE MANAGERS HOLD 
ROUND TABLE DISCUSSION 


The regular May meeting of the Office Appliance 
Managers Association of Chicago was held on the 10th 
at the Medinah Athletic Club. Because of the interest 
developed in round table discussion in April, the same 
sort of program was provided. 

Among the various topics discussed were schools for 
operators, quota plans, relations of trials to sales and 
methods of compensation for new salesmen. President 
J. B. Ward furnished some valuable notes from a sales 
conference at the offices of Addressograph-Multigraph 
Corporation in Cleveland. Many interesting points 
were brought out. 

The meetings of the Chicago association have de- 
veloped a wealth of helpful suggestions, many of which 
have been put into practice and passed on by the mem- 
bers to their salesmen in weekly sales conferences. 





NEW ORLEANS STATIONERS ASSOCIATION 


The New Orleans Stationers and Office Equipment 
Association held its regular monthly meeting on Tues- 
day, May 14. There was a general discussion regarding 
putting into effect the open price plan recently ap- 
proved by the National Industrial Recovery Board. It 
was the unanimous opinion of all present that this 
plan should be put into effect with as little delay as 
possible, and telegrams and letters were addressed to 
the national code authority requesting further infor- 
mation and instructions regarding the operation of the 
plan. 

It is the desire of the local group to perfect an asso- 
ciation embracing the members of the industry in 
Louisiana and Mississippi. A committee to work out 
the necessary details has been appointed and will be 
functioning in the near future. The meeting was 
rather fully attended. 


Faustmann Banquet Held at Waldorf- 
Astoria.-This picture shows the large 
group of Royal Typewriter Company of- 
ficials and friends of E. C. Faustmann at 
the dinner held in honor of his twenty- 
fifth anniversary with the company at the 
Waldorf-Astoria Hotel, April 25. H. H. 
Vreeland, chairman of the Board, acted as 
toastmaster and presented the many 
speakers offering congratulations to Mr. 
Faustmann, president of the company. 
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Directors OF Pre-CONVENTION ACTIVITIES IN THE First Recionat Dustrict 


A. F. Rebhan 


District Governor 


FIRST DISTRICT TO HOLD TWO-DAY MEETING 
AT BOSTON IN JUNE 

For the first time in the history of the organization, 
there will be a two-day meeting of the first district of 
the National Stationers Association in Boston. Pre- 
vious meetings of this district have been one-day ses- 
sions, but it is felt that two days will be not too much 
to discuss the many important things which have come 
up during the past year. 

The convention will be held at the Parker House 
June 25 and 26. 

The session of Tuesday, June 25, will start out with 
registration, followed by the opening of the convention 
in the Hawthorne room, address of welcome by A. F. 
Rebhan, regional governor, and an address by Charles 
P. Garvin. Brooks Crosby will discuss The Open Price 
Plan. This will be followed by the appointment of a 
resolutions committee, to be led by Brooks Crosby as 
chairman. 

William Driscoll will present An Educational Plan 
and another speaker will discuss Dealer vs. Direct 
Selling. 

After luncheon there will be a dealers’ meeting and 
probably a manufacturers’ meeting. 

The ladies’ sightseeing trip will include many histori- 
cal points of interest in and about Boston. 

The stationers’ banquet will be held in the evening. 
An address by Charles Garvin will be followed by music, 
dancing and other entertainment. 

Wednesday’s session will be devoted to a general 
discussion followed by a report of the resolutions 
committee. 

While the ladies are playing bridge, the men will hold 
a golf tournament at the Commonwealth Country Club. 

The travelers’ banquet will be held in the evening 
under the chairmanship of John Brock. Here there 
will be music, dancing and other entertainment. 

A sightseeing trip for the ladies will include the ex- 
hibit of glass flowers in the Agassiz Museum at Har- 
vard University, and Mrs. Jack Gardner’s Museum in 
the Fenway, Boston. 

In a room set aside for educational exhibits, there 
will be charts pertaining to the industry, such as store 
fronts, lighting systems, window displays, etc. 

Many important subjects will be brought up and dis- 
cussed at the individual meetings. Because of the im- 


portance of the convention, it is recommended that 
executives from the home offices of manufacturers at- 
tend as well as representatives in the New England 
territory. 


J. E. Brooks 
President, 
England Travelers Club 


Paul Cheney 
Chairman Entertainment 
and Publicity Committee 


New 


ALL-CANADA STATIONERS’ CONVENTION 
TO BE HELD 

On September 30, October 1 and 2, an All-Canada 
stationers’ convention will be held at the Royal York 
hotel, Toronto, under the direction of the Stationers 
Guild of Canada. This is the first convention of its 
kind to be held in Canada in a number of years, and 
the first ever to be organized by the “Guild.” The 
officers of this organization are quite optimistic about 
the success of the coming convention and are expect- 
ing a large attendance of stationers from every branch 
of the industry in all parts of the country. 

R. Norman Brown of the Brown Bros. Ltd., Toronto, 
has been appointed general chairman of the conven- 
tion committee. Mr. Brown has had long experience in 
the stationery trade and is well qualified to handle 
convention arrangements. James P. Cook of James A. 
Cook & Son, Ltd., is the convener. Mr. Cook is known 
to stationers throughout the entire country, having 
been connected with the Brown Bros. Ltd., for about 
twenty years, and having traveled Canada from coast 
to coast in the interests of that concern. Incidentally, 
Mr. Cook’s father was also in the employ of the Brown 
Bros., Ltd., for some forty-five years. 

Thomas V. Bell of Thomas V. Bell Ltd., Montreal, is 
chairman of the Montreal committee. Walter Dickin- 
son of Walter Dickinson & Company, Ltd., has been 
appointed to represent the Toronto Commercial Sta- 
tioners Association on the convention committee. 

An outstanding feature of this “All-Canada sta- 
tioners’ convention” will be an exhibition of general 
stationery lines, conducted in the large banquet hall 
of the Royal York hotel. It is expected that there will 
be a great number and variety of exhibits of interest 
to everybody connected in any way with the stationery 
business, and a substantial representation of manufac- 
turers is anticipated. 

The business sessions that are being planned will 
also be a real feature of the convention. These meet- 
ings will provide the delegates with much valuable in- 
formation and an opportunity to exchange ideas. 

Another item of interest on the program will be the 
banquet to which all delegates and their wives and 
friends will be invited. A golf tournament will also be 
held to give the visiting stationers a chance to “show 
their stuff.” 

While this convention is being held under the 
auspices of the Stationers Guild of Canada, every one 
in the stationery industry is urged to attend. 

(Turn to page 85, please) 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Stationers Association 








OFFICERS: 


Harry A. Morgan, Stationers Corporation, Los Angeles, Calif., president; R. A. Maish, Dennison Manufacturmg Company, 
Framingham, Mass., vice-president and chairman, manufacturers division; B. ]. Bristoll, Koch Brothers, Des Moines, Iowa, vice- 
president and chairman, office furniture and office outfitters’ division; R. C. Moore, Columbia Ribbon @ Carbon Manufacturing 
Company, Kansas City, Mo., vice-president and chairman, field division; ]. O. Davis, Miller-Davis Company, Minneapolis, Minn., 
vice-president and chairman, manufacturing stationers division; Edward Wobber, Wobbers’, San Francisco, Calif., vice-president 
and chairman, distributors’ and wholesalers’ division; William E. Stockett, ]r., Stockett-Fiske Company, Inc., Washington, D. C., 
treasurer; Woodson P. Waddy, Everett Waddey Company, Richmond, Va., auditor; C. P. Garvin, Washington, D. C., secretary 


and general manager. 


Regional Governors and Retail Directors 


pany, Dayton, Ohio, Gov- 
ernor. 


No. 5. Edwin I, Baer, 
Baers’, Canton, Ohio, Re- 
tail Director. 


No. 6. D. S. Hansen, Carl- 
son Brothers, Moline, IIl., 
Governor. 


No. 6. M. A. Bredesen, 
Bredesen Brothers, Beloit, 
Wisc., Retail Director. 


No. 4. P. K. Smith, Pinel- No. 7. L. W. Hamm, The 
las Printing & Stationery Pierce Company, Fargo, 
Company, & Petersburg, N. D., Governor. 

Fla., Governor. No. 7. G. W. Trapp, Curtis 

No. 5 C. W. Roth, Roth 1000, Inc., St. Paul, Minn., 
Office Equipment C om- Retail Director. 


No. 1. A. F. Rebhan, Blake 
& Rebhan Company, Bos- 
ton, Mass., Governor. 


No. 2. J. E. Van Natta, 
Ithaca, N. Y., Governor. 


No. 3. John A. Brown, J. 
R, Weldin Company, Pitts- 
burgh, Penna., Governor. 

No. 3. J. P. Moriarity, E. 
Morrison Paper Company, 
Washington, D. C., Retail 
Director. 





No. 8 C. M. Meyer, Bur- No. 11. James S. Ball, Kil- 
nap-Meyer, Inc., Kansas ham Stationery & Printing 
City, =. Governor. Company, Portland, Ore., 

Joh ord Governor. 

No. 8. ohn ord, f.0 
Peterson Litho & Piet No. 12. W. F. Johnston, 
Company, Omaha, Neb., Schwabacher-Frey Com- 
Retail Director. pany, Los Angeles, Cailif., 

Governor. 

No. 9. P. T. Pearce, The 


No. 13. J. S. Luckett, Luck- 
ett Loose Leaf, Ltd., To- 
ronto, Canada, Governor. 


Cargill Company, Houston, 
Tex., Governor. 


No. 9. W. C. Northern, 
Stafford-Lowden Company, 
Ft. Worth, Tex., Retail 
Director, 

No. 10. E. Frank Winfield, 


Winfield’s, Grand Junction, 
Colo., Governor. 


No. 14. A. J. Kerin, Tower 
Brothers, New York, N. 
Y., Governor. 


No. 14. Henry Frank, Henry 
Frank, Inc., New York, 
N. Y., Retail Director. 


General Offices and Information Bureau—525 Investment Building, Washington, D. C. 


Time and Place of Next Annual Convention—October 7 


FLORIDA STATIONERS TO HOLD CONVENTION 
THIS MONTH 


It is announced that the 1935 convention of the 
Florida Stationers Association will be held at Orlando, 
Fla., on June 20. 

President Carl A. Kern of Lakeland says that accord- 
ing to indications received the attendance will be one 
of the largest in the history of the organization. Mr. 
Kern reports that there has been much improvement 
in the stationery business, the gross profit having been 
greater than at any time in the last five years. This 
situation is attributed to the business of the F. E. E. A. 
and other government activities. Mr. Kern finds that 
stationery merchandising is now carried on in a busi- 
ness-like manner with recognition of the fact that a 
sale without legitimate profit is unethical and subver- 
Sive of the standards established in the state’s asso- 
ciation. There is now better profit with less volume, 
and the state association, he says, is learning the prin- 
ciples of efficiency, economy and cooperation. “Failure 
to cooperate among ourselves and with the manufac- 
turers result in the destruction of our business.” 

The west coast division of the Florida Stationers As- 
sociation met at Tampa on May 17 to discuss condi- 
tions. Certain cost prices were revised and discount 
schedules equalized. 

Fred Benford of Lakeland is chairman of the group 
which is made up of dealers from Lakeland, Tampa, 
St. Petersburg, Bradenton and Sarasota.—HWL 


-- 
BOSTON STATIONERS PLAN FIRST REGIONAL 
CONVENTION 


The stationers of Boston, members of the first 
regional district of the National Stationers Association, 
are availing themselves of every means to stimulate in- 
terest in the regional convention which will take place 
at the Parker house in Boston on June 25 and 26. Their 


to 10, 1935, Muehlebach Hotel, Kansas City, Mo. 


latest stunt is to print a notice on a large number of 
paper napkins for distribution among those whose 
presence is desired. Each napkin bears a message in 
red, urging the recipient to attend the regional conven- 
tion on the dates above mentioned. The notice is 
signed by Narcus Brothers, Inc., Worcester. 
—_—- —~<>—___- 
RHODE ISLAND STATIONERS MEET 


The Rhode Island Stationers Association held their 
May meeting at the Narragansett hotel, representatives 
from local and out of town concerns being present. 

Mr. Delaney spoke interestingly on FiberstoK and 
Red Rope Products. 

Plans were discussed for the coming outing and 
other interesting events to take place at future meet- 
ings. 

The following gentlemen were made associate mem- 
bers of the organization: Chester M. Cummings, Moore 
Pen Company; William J. Driscoll, The Carter’s Ink 
Company; Frank Horie, Boorum & Pease Company; 
Joseph McLaughlin, The Globe-Wernicke Co.; L. H. 
Teller, S. S. Stafford, Inc., and Rupert Austin, C. How- 
ard Hunt Pen Company. 

—_—+)» —-— —- 
OKLAHOMA STATIONERS PLAN MID-YEAR 
MEETING 


It is reported that the Stationers Association of 
Oklahoma, which held its annual meeting in January, 
is planning a mid-year meeting subject to the call of 
Frank M. Hughes, president. 

We are told that the exact date of the meeting will 
be announced upon release of information by Charles 
P. Garvin, secretary and general manager of the Na- 
tional Stationers Association, regarding the open price 
plan and other important matters. 

It is said that the meeting will take place in Okla- 
homa City or Tulsa some time in June.—EVH 
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The expert knows. And if he is an expert 


in stencil duplication he knows that our 
the finest work 





cellulose-ester stencil does 
that has ever come from a Mimeograph. Not 


only does it reproduce typewriting exactly, but 
the fine lines of a drawing it duplicates to a 
nicety. This remarkable development of ours is 
revolutionizing the fine art of Mimeographing, 
and enlarging its sphere of usefulness. Get latest 


information today from A. B. Dick Company, 


Chicago, or see classified telephone directory for local 


branch; inCanada,The MimeographCo., Ltd.,Toronto. 
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PANAMA 
RIBBONS 





You dictate a good let- 
At least it sounds 
@ good. But later, on read- 
ing it over, some virtue 
has apparently departed. 


ter. 


down has occurred. 


Somewhere along the line a let- 
secretary’s ribbon has 
faintly blurred the mes- 


Your 
sage... dimmed its 
sparkle. y 


It suggests a tired voice. 


PANAMA Harmonizing Ribbons 


“~ 
= never let you down 
<a R= 


. they amplify. 
*Ask your PANAMA man 


MANIFOLD SUPPLIES CO. 
188 Third Avenue e Brooklyn, N. Y. 


*Ask your BEAVER man in Chicago where 
Panama goods are trademarked BEAVER 





| plies. 
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PERKINS BUYS ESTABLISHED WAUKESHA 
CONCERN 

L. E. Perkins who for fifteen years was Racine man- 
ager for Remington Rand Inc. and its predecessor, The 
Remington Typewriter Company, resigned April 15 and 
purchased the business of Merten Bros. Printing Com- 
pany, 801 Clinton street, Waukesha, Wis. He will con- 
tinue to operate the business as Merten Bros. Printing 
Company, L. E. Perkins Inc., Successors. 

In addition to printing Mr. Perkins is opening a sta- 
tionery department. He has four salesmen working out- 








Perkins 


L. E. 


side of Waukesha. He is interested in files and sup- 
plies, furniture, loose leaf, and a full line of office sup- 
Manufacturers are invited to send catalogues 
and salesmen are invited to call. 


The store has four large display windows. It is well 


situated. Half the high school pupils pass the location 


every school day. 

It is only natural that with his Remington back- 
ground Mr. Perkins is carrying the full line of Reming- 
ton portable typewriters. He built up a fine record 
in his former connection and is expected to do as well 
in his new venture. 

a 


FRED FOSTER TAKES IMPORTANT TERRITORY 
FOR GLOBE-WERNICKE 


Fred Foster has been appointed Globe-Wernicke rep- 
resentative for the states of North Dakota, South 
Dakota, and Minnesota, according to an announcement 
by H. H. Wittstein, vice-president in charge of sales. 
These states were formerly included in the large ter- 
ritory covered by C. R. “Jack” Laws, who has made 
many friends since he joined the Globe-Wernicke 
organization a few months ago, and will continue as 
representative in the adjoining mid-western states. 

In his statement, Mr. Wittstein calls attention to the 
fact that Mr. Foster is a former G/W salesman and is 
really “coming back home.” He is well known to the 
trade and his new work will be in a territory he has 
traveled for several years. 








= DOC STOR K 


GREETINGS TO MISS SUE PEARSON 
Mr. and Mrs. Norman L. Pearson are the proud and 
happy parents of a daughter, Sue, who was born on 
April 27 at the Copley hospital in Aurora, IIl., tipping 
the beam at seven and one-half pounds. 
Mr. Pearson is industrial division sales manager for 





_ the All-Steel-Equip Company of Aurora. 
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For Better Impressions 


SPEFDMe 


(Patented) 


Solves all Stamping Problems 


The World’s Most Efficient 


STAMP PADS 
They’re 
SPONGE RUBBER 


Provide the clear, sharp impressions sought by 
every stamp pad user. Used exclusively by hun- 
dreds of America’s leading industries and business- 
es. Specified by critical buyers. SPEED-MO Pads 
are sweat proof, dust 
proof, non-sag, long 
lived. Stand up under 
the hardest usage. 
Large capacity, easily 
re-inked. They clean 
the stamps as they ink 
them. 








Trial will show you 
that SPEED-MO Sponge Rubber is the most 
satisfactory inking surface ever devised. Proc- 
essed for long wear. Gives full, even inking of 
the largest stamps without pcunding. 


Special models available for every stamping use, 

office, commercial, or indus- 

r ke trial. Unexcelled for heavy 

F AN \ duty service. In all colors, or 

’ un-inked. Consult us if you 

° have unusual stamping prob- 
lems. 


ROTARY DATERS and TIME STAMPS 


The most popular stamps for dating and 
time recording. Low cost but high value. 
Instant visible settings. Sharp, clean im- 
pressions from deep dies. Any wording to 
meet individual requirements. 


Other SPEED-MO Products 


Stamp and marking inks; line daters and 
numberers; Pendex tray files; side-drawer 
files; finger moisteners; stamp sets for 
library, office, or shipping room; dupli- 
cators; Rivet-O punches and eyelets. 





Write for descriptive folders, prices and 
trade discounts 


RIVET-O MFG. COMPANY 


32 Jason Street 
ORANGE, MASS. 
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GLOBE-WERNICKE’S NEW UTILITY INDEX TAB 
SALES KIT 


The Globe-Wernicke Co. of Cincinnati is offering to 
dealers selling Globe-Wernicke Utility index tabs a 
handy sales kit, according to an announcement just 
received from C. W. Hamilton, sales promotion man- 
ager. 

These display kits are bound in cloth, with the cover 





Kit Provided Salesmen of Dealers Handling Globe- 
Wernicke Utility Index Tabs 


stamped in gold. Inside are samples of every type of 
Globe-Wernicke Utility index tab and information re- 
garding sizes, colors, indexing, construction features 
and uses. A convenient pocket provides space for loose 


sample tabs. 
—<g—__ — 


THE BUNGU-KAI 

One of the interesting foreign exchanges received is 
The Bungu-Kai, published at Osaka, Japan. This pub- 
lication is devoted to the stationery and allied trades, 
and depicts domestic items common to the business sta- 
tionery field. Scanning the pages of a recent issue, we 
note a wide variety of stationery advertising, including: 

Adhesives; binders, magazine; blotters, rocker; 
brushes, camel hair; cameras; clips, bulldog; erasers, 
fluid ink; fasteners, McGill; pens, fountain; pens, foun- 
tain, vacuum filler; ink, drawing; instruments, draw- 
ing; furniture, kindergarten; loose leaf; marking de- 
vices; memo pad with pencil standard; Machine, num- 
bering (Delicia Twelve); oil for office machines; oil 
cans; paper, carbon; papeteries; pencils, magazine; 
pencils, wood cased; pens, glass; pen and pencil clips; 
pencil compasses; pens, steel; punches for loose sheets; 
punches for loose leaf; sacs for fountain pens; ribbons, 
typewriter, scissors; staplers; typewriter, “Imperial,” 
made in England; visible card records. 

The Bungu-Kai has been instrumental in the intro- 
duction of the office utilities of the occident into the 
orient. Many of the products listed here are made in 
Japan by the natives. 

ee ee 


MANCHESTER JUBILEE SOUVENIRS 


As a souvenir of the Royal Silver Jubilee, commemor- 
ating the twenty-fifth anniversary of the king and 
queen of England, the school children of Manchester 
were presented with propelling pencils by Samuel 
Wollam, Lord Mayor of Manchester. There were 44,000 
pencils given to the older children, each bearing the 
date and the name of the donor. The younger children, 
77,000 in number, received beakers, or drinking cups. 
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yw ALL, typing is an important 
factor in this business. Every report, 
every order, every acknowledgment, 
every agreement, every letter...every- 
thing we do...demands typing in a wide 
variety of forms, every day. So when we 
standardized on Underwoods, it was for 
some very definite reasons. 


. “PERFORMANCE... An Underwood always 
does a neat, clean-cut, perfectly aligned typing 
job, even in the hands of an inexperienced 


os 


operator. 

2. “DURABILITY ... An Underwood stands up and 
demands fewer trips to the repair shops. Our 
department heads can’t complain about up- 
keep costs. 

. “EASE OF OPERATION ... The girls like the 


Underwood because of its light touch and the 


oa 


grouping of operating features close to the 
keyboard. 

4. “SPEED ... The Underwood is able to ‘take’ 
all the speed an operator has at her fingertips. 
Its responsiveness adds to the production of 
the average girl. 

5. “PIONEERING . .. Underwood has always led 
in engineering improvements. Whenever I order 
a new Underwood, I am sure of getting the latest 
improvements in the typewriter field. 


.“TYPIST PREFERENCE ... Most girls learn 
on Underwoods and quite naturally, they prefer 
to work on the same machines when they get 


7) 


down to business. 

- “SERVICE ...It’s not necessary to call for 
Underwood service often, but when I do need 
it, I need it quickly, and I always get it. 


~ 


- “QUIETER... Underwood has developed a 
new principle of Cushioning that reduces the 
noise of key impact without hampering the 
performance of the machine.” 


There is a new Underwood awaiting 
inspection now. It offers the basic Under- 
wood qualities of speed, accuracy, dura- 
bility and simplicity, plus Quieter Oper- 
ation that is the result of Cushioned 
Typing. Every Underwood Typewriter 
is backed by nation-wide, company- 
owned service facilities. 


Yes Ueie Mndeeged OW 
NDERWO 

























More tran ever 
The Machine of CHAMPIONS 
CUSHIONING..makes it Quieter 


Typewriter Division 
UNDERWOOD 
ELLIOTT FISHER COMPANY 


Typewriters... Accounting Machines... Adding Ma- 
chines...Carbon Paper, Ribbons and other Supplies 


342 Madison Avenue, New York, N. Y. 
Sales and Service Everywhere 


= 
eu NDERWOODS/c(T Y PEWRITER 
Underwood Elliott Fisher Speeds the World’s Business 











One of the offices of the New York 
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ALUM 





Life Insurance Company entirely ‘ 
equipped with GF Aluminum 
Chairs and GF Steel Desks. 


GF Model 3403. Seat, 

arm rests and back up- 

holstered in top grain 
leather. (At left.) 





GF Model 3402. Seat, 

arm rests and back up- 

holstered in top grain 
leather. (At right.) 





To WHOM can you sell GF Aluminum Chairs? 
To every one who values comfort for himself 
and for others. Office managers buy them 
for employees, executives, visiting clients. 
Hotel managers buy them for their guests. 
Restaurant, café and cafeteria owners buy 
them for their patrons. 

GF Aluminum Chairs are as trim and sturdy 
as an all-metal plane, because they’re made 
of the same material... a rigid alloy of sur- 
prising lightness. Their frames are welded 
into one soiid structure. No dowels. No glued 
joints to loosen or come apart. All four legs 


reach all the way to the floor at the same time. 


There are GF Aluminum Chairs for every 
purpose ... from reception room to presi- 
dent's office . . . from the smallest cafeteria 


to the most exclusive café. Available in 


THE GENERAL FIREPROOFING COMPANY 





























YOUNGSTOWN, OHIO 


METAL 
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COMFORT... 


natural satin finish or chip-proof, baked-on 
enamels. Seats, backs and arm rests, where 
upholstered, are obtainable in a pleasing 
assortment of leathers and fabrics. Regard- 
less of model they're alike—in certain ways. 


. . » Designed scientifically to give absolute 





rest to tired backs, and prevent rested 
backs from becoming tired. Light. Squeak 
and rattle-proof. Built to last a lifetime .. . 


and longer. 


There’s a big replacement job to be done 
with GF Aluminum Chairs. There are thou- 
sands of prospects around you willing to in- 
vest in new equipment that will improve their 
service and save money in the long run. Get 
your share of this business. Write us today 
for more information about our complete 


line of modern office and seating equipment. 
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Cafeteria of Cleveland Graphite 
Bronze Co., entirely equipped with 
GF Aluminum Chairs and Tables. 







GF Model 4293. Seat and 
back upholstered. (At right.) 


GF Model 4419. Seat and 
back upholstered. (At left.) 


L BUSINESS EQUIPMENT 
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YOU CAN HEAR 
YOURSELF THINK! 





IN AN OFFICE EQUIPPED WITH 


PREMIER NOISELESS 


WR. DEALER: 


Make no mistake. The gentleman 
in the picture is not watching the 
pretty typist. He doesn’t even 
know she’s present, because she’s 
typing swiftly, smoothly and 
QUIETLY on a Premier Noiseless. 
Therefore, the gentleman is figur- 
ing out a big deal, undisturbed by 


nerve-racking typebar clatter. 


The fact is, Mr. Dealer, in a Pre- 
mier Noiseless you provide your cus- 


tomers with more than just a 


typewriter. You give “him” and 


“her” clearer thinking, greatly 
improved efficiency, steady nerves, 
health. And the 


writing results, stencils, carbons! 


better finest 


And remember that a Premier 
Noiseless is the real McCoy—the 
only genuine, factory rebuilt, 
dealer Remington Noiseless! Re- 
built by the very men who made 
them. New crackle finish, new 
parts—rebuilt from the ground 


up. The greatest value in type- 


writers today. 
Write today for attractive prices — profits. 


AMERICAN WRITING MACHINE CO. 
374 BROADWAY NEW YORK, N. Y. 


Every AW MCO branch carries genuine 


Noiseless Parts. 
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“DAILY MAIL”—A NEW BOND PAPER 


The Champion Coated Paper Company of Hamilton, 
Ohio, has issued a sample book and catalogue of its 
new Champion Daily Mail bond paper—a high-grade 
sulphite bond paper of medium price, characterized by 
a high standard of uniformity in cleanliness, strength, 
finish, bulk, opacity, color and erasing ability. This 
paper comes in seven weights and finishes of white, 
and in different weights of blue, salmon, canary, gray, 
buff, pink, green, goldenrod, cherry and russet. 

In addition to the foregoing the book gives an inter- 
esting exposition of the manufacturing processes in 
picture and text. 





One of the Spreads in the New Champion Book Showing an 
Important Step in the Process of Making Champion Papers 


scnleeattillitaciiad 
INFORM-A-SHOW A SUCCESSFUL EVENT 

The 1935 Inform-A-Show held at the Hotel Waldorf- 
Astoria in New York City, in conjunction with the 
twentieth annual international convention of the Na- 
tional Association of Purchasing Agents, Inc., was an 
interesting and instructive event. The attendance on 
Monday and Tuesday, May 20 and 21 included twelve 
hundred registrants. A few more may have registered 
on the two following days of the show. 

The four-day convention was enjoyed by all and 
everyone took keen interest in the exhibits of office 
machines and devices. An instructive program was 
carried out. 

Among those exhibiting at the Inform-A-Show were 
the following: Autopoint Company; Bates Manufac- 
turing Company; Burroughs Adding Machine Com- 
pany; Columbia Ribbon & Carbon Manufacturing 
Company, Inc.; Dictaphone Sales Corporation; Joseph 
Dixon Crucible Company; Eagle Pencil Company; 
Thomas A. Edison, Inc.; Eberhard Faber Pencil Com- 
pany; Kee Lox Manufacturing Company; Keystone 
Index Card Company; National Vulcanized Fibre Com- 
pany; Royal Typewriter Company, Inc.; Scovill Manu- 
facturing Company; Veeder-Root Incorporated. 

iitestes 
ALLEN CALCULATOR AGENCY INCREASES SPACE 

The Allen Calculators Agency, operated at 343 South 
Dearborn street, Chicago, by R. J. Smith, has doubled 
the space occupied in the past, to care for requirements 
for space for stock and the service department. The 


agency carries complete stocks of the various models 
of the Allen Calculators line. 

Mr. Allen visited the factory at Grand Rapids in May 
to stimulate production. 
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INSERT DRAWERS 
FOR G/W FILES 


By using optional inserts, 
many different combinations 
of file drawers can be made 
with stock cabinets. 






















Suspension Type Files GlobeArt Files Non-Suspension Type Files 
'@,4; 48) in 18) ,4 in biasal Built te give tong, satisfactory Our finest tine of steel files. . . Strong, durable filing equipment 
service. Have saqreues progres- large capacity... sturdy con- at minimum —_. Drawers oper- 
sive extension slides struction ... solid bronze hard- ate on four rollers. 
Two double compartment ware... attractive finishes, 


drawers. 


A Profitable Line of 
Steel Office Furniture 


Steel office equipment made by Globe-Wernicke includes a wide va- 
riety of products to meet many business needs. Efficiency, economy, 

CHECK FILE INSERT and long life are combined with attractive appearance, convenience, 
Two single compartment and useful service. 

as This profitable line is sold only through our dealers—we do not com- 

pete with them. No other manufacturer offers such a complete line 
of office equipment and supplies. 
Write for a copy of our catalog of steel office equipment, prices, and 
discounts. 
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DOCUMENT FILE INSERT 


Has triple compartment drawer 
for filing documents. 
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CARD INDEX INSERT a 
“a es prveapene = Horizontal Sections Desks and Tables Slotted Type Book Shelf Units 
Or special size cara recoras. Standard stock equioment . . . for For the business library... 
“ fing all tees of records Top. bot- Many exclusive features make G/W stool desks shipped assembled . . . slotted up- 
tom, sides, and back are closed. and tables very desirable for office use. rights have |’’ shelf adjustment. 





Globe-Wernicke 


| Cincinnati, Ohio 
MAKERS OF OVER 4000 ITEMS NEEDED IN OFFICES 
Steel and Wood Office Furniture, Filing Equipment, Bookcases, Partitions—Special Steel 


and Wood Equipment for Libraries, Schools and Public Buildings—Filing Supplies, 
Stationers’ Products; Storage and Visible Record Equipment and Steel Shelving. 
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materials and 1 methods used in the manufac- 


ture of quality ribbons and carbons is & \ just as important to users and 
\ 


\ 
of a star pitcher to a \\ big league baseball club. 
a 


and uniformity which “yz characterize all Colum- 


dealers as is the control 


The outstanding quality 





bia-made Ribbons and Carbons are direct results of Columbia’s perfection of con- 
trol which is unequalled in the industry —a rare combination of the finest materials obtained 
from exclusive sources, specially built precision machinery and skilled operators and chem- 


ists as talented and experienced in their line as any big league pitcher. 
There IS a Difference in Typewriter Ribbons and Carbon Papers. Don’t guess when you can be sure: 


COLUMBIA RIBBON & CARBONiMBFG.CO., Inc. 


( C) | UJ M K | A . Main Office and Factory, Glen Cove, L.I., N. Y. 


Export Department, 305-313 East 45th Street, New York City 
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FULTON SPECIALTY COMPANY ISSUES 
NEW CATALOGUE 

A new catalogue, said to be the most comprehensive 
ever put out by the Fulton Specialty Company of Eliza- 
beth, 
receiving national distribution among stationers and 
office equipment dealers. The catalogue features rub- 
ber time stamps and other items, stamp pads, stamp 
pad ink and allied goods. In size, the new catalogue 
is 814 by 11 inches and is in loose leaf form. It con- 
tains thirty pages, attractively bound in a green 
leather-like cover with titles stamped in gold. It is 
said to be unusually complete, with rubber type fac- 
similes and other important items displayed in colors. 
All items are described with a wealth of detail in a 
manner easy to read. The index page is comprehensive 
and accurate. 

Dealers interested may obtain copies of the new 
catalogue by writing for No. 40 to the Fulton Specialty 
Company or to any Fulton sales office. 





Minus, 
R. O. Matthews and a Member of His Office Staff Posed for a 
Photographer in Front of the Matthews Establishment at 7 


One Sunday Morning, When Pedestrian Traffic Was 


Towson avenue, Fort Smith, Ark.—It is alleged that the rest of 

the staff was in Sunday School. However that may be, Mr. 

Matthews has built for himself a substantial business which he 
started in a small way in his home. 


—f>—__ 
MR. HILLSTROM RETURNS FROM WEST 


Recently D. A. Hillstrom, secretary and general man- 
ager of the Corry-Jamestown Manufacturing Company 
of Corry, Penna., made a trip to the Pacific Coast in 
the interests of the company. Mr. Hillstrom left Corry 
by motor, proceeding first to New Orleans, thence to 
Los Angeles, San Francisco, Portland, Seattle, Salt Lake 
City and Denver. The trip was made primarily to re- 
new old acquaintance and to discuss common problems 
with relation to the company’s widespread dealer or- 
ganization. He returned the first of May after an ab- 
sence of about seven weeks. He reports a decidedly 
better feeling with regard to business conditions. 

senile 
ADAMS BOOK STORE IMPROVES LAYOUT 

The Adams Book Store conducted by Messrs. Redic 
and Fox, Fairmont, W. Va., recently added some new 
fixtures and appliances and have a very attractive 
store. The company, although only three years old, is 
doing a good business. 

ee 
CHARLESTON, W. VA., PRINTER ADDS 
OFFICE EQUIPMENT 

The Quality Press, 11 Hale street, Charleston. W | 
Va., has added an office equipment department which | 
is managed by G. R. Phillips, formerly buyer at Laird’s. 


N. J., was issued a short time ago and is now | 
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MY CUSTOMERS 








‘GO’ 
FOR A.W. FABER'S 
NEW TYPE THIN EDGE 





‘ee 





NCE in a great while a manufacturer comes out 
with a product that is the answer to the Stationer’s 


| Prayer for Sales. 
“A. W. Faber’s New Thin Edge Eraser is such a product. 
_ For the first time in many years I have something new to 


talk about in typewriter erasers. 


1 point out to my 


customers the narrower ellipse and the wafer-like edge of 
this new eraser which enables a typist to do a quicker 
and cleaner erasing job. 

““Beveling the eraser to a thin edge is an excellent idea. 
The typist can now erase one or two letters of a word 


without blurring the surrounding area. 


Stenographers 


interested in turning out clean letters certainly appre- 
ciate this feature. 


“Thanks for stimulating my eraser sales!” 
For ordinary work A. W. Faber stock erasers are still 


pre-eminent in quality. 
sures every office should have on hand No. 


But for especially delicate era- 
7080 and No. 


7080B (with brush) Erasers. 


Cross-section 
the A. 
Edge Eraser, 
wafer-like 


facilitates erasing. 


view of 
W. Faber Thin 
showing 


which 





edge 








Write to our Factory at NEWARK, N. J., U.S. A. 














AC 


the re-fillable 


re-usable 
everlasting 
genuine pressboard 


ACCOBIND FOLDER 


with the original and removable 


Acco Paper Fastener 
and transfer index sheet 


wins favor everywhere 


In Red, Grey or Black 
| in. or 2 in. capacity 
Fits in any system 





Showing removed 
bound file ready 


for transfer case 


Refill folder with 
another ACCO 


Fastener 





Gives your customers— 
True economy, because always in use .. . 
lasts life of cabinet 
Greater protection . . . fastener bound 
securuy 
Book-like handling convenience 





ACCO PRODUCTS, INC. 
LONG ISLAND CITY, N. Y. 


CANADA 

Acco Canadian Co., Ltd. 
454 King St., West 
Toronto 
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LIBERAL RULING HELPS IN KAHN PRIZE CONTEST 


David Kahn, Inc. of North Bergen, N. J., have dis- 
covered in conducting their prize contest, the rewards 
consisting of a free trip to Hollywood, that some dealers 
found that the picture, David Copperfield, had been 
presented in their theatres before the dealers could 
get in action on the prize contest. Others found that 
the picture was not scheduled to be shown at all. To 





One of the Little Stars of the 

Motion Picture David Cop- 

perfield with Her Kahn Pen 
and Pencil 


enable such merchants to tie up with the nation-wide 
prize contest, it was decided that the contestants 
would not have to view the motion picture itself, but 
might base their essays on the story of David Copper- 
field, so long as they lived up to the original terms of 
the plan by buying a Mor-Ink one dollar pen or a 
Wearever thirty-nine cent pencil. 

This is said to release hundreds of dealers who have 
heretofore thought themselves to be frozen out. 

David Kahn, Inc. offer strong selling helps in addi- 
tion to the incentive of the prize contest. We under- 
stand that wholesalers are prepared to supply the trade 
and explain the talking points of Kahn’s two contest 
features. 


—_—— a ee 
IMPRINTING BLANKS BRINGS ORDERS TO MANLY 


All blanks prepared and printed by the Manly Office 
Supply Company, Oklahoma City, Okla., bear the com- 
pany imprint. 

“This fact brings business that could be secured in 
no other way,” says H. E. Manly, president of the com- 
pany. “Especially is this true of our oil forms. Every 
day orders come in for these and other similar forms, 
from firms in New York City, Philadelphia, Los Angeles, 
and other cities in various parts of the United States. 
Of most of these firms, we know nothing whatsoever, 
except that they must have seen our forms in use, for 
orders usually specify the form number desired.” 

Of course, for self protection, orders for firms, on 
which no information is available, are shipped C. O. D. 
—ATW 


—- - 
A NEW STATIONERY STORE IN NEW YORK 

Tannenbaum & Corwin have opened a new station- 
ery store at 355 East One Hundred forty-ninth street, 
New York City. The principals are Samuel Tannenbaum 
and Sidney S. Corwin. 

Mr. Tannenbaum was formerly with Schapiro’s 
Printing & Stationery Company, while Mr. Corwin is 
a newcomer in the field. 

The new company has a modest store where it han- 
dles a complete line of commercial stationery, ma- 
chines and office furniture. It is their intention to 
extend their stock as occasion warrants. 
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Atlanta Cleveland 
Boston Dallas 
Cincinnati Denver 
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In speaking of the “‘great help Ames Supply Company have 
been to me in developing the business,’’ Mr. Green refers to 
a complete service—filling orders for equipment and supplies 
at the right time in the right way. 

Proven quality, fortified with an inborn desire to cooperate 
(never compete) with typewriter dealers to the best of its 
ability, Amesco has forged ahead dedicating its entire 
organization and facilities to one cause—Platens, Parts, 
Ribbons, Carbon Paper and Supplies of proven quality—thus 
establishing a position in the trade that is as square and 
simple and easy to understand as it is unique—summed up 
in four meaningful words, 








Ames Means E xcELLENT Service 


AMES SUPPLY COMPANY, 564 W. RANDOLPH ST., CHICAGO 
37-39 MURRAY ST., NEW YORK, N.Y. 583 MARKET ST., SAN FRANCISCO, CALIF. 


Houston Mexico, D. F. Pittsburgh 
London, Eng. Minneapolis Seattle 
Los Angeles Philadelphia Washington, D. C. 
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32ND ANNUAL NATIONAL 


BUSINESS SHOW 


October 14th to 19th, 1935 
COMMERCE HALL 


Port Authority Building 
Eighth Ave. and 15th St. 
NEW YORK 


Featuring the latest methods, machines 
and equipment for meeting the business 


administration needs of today 


National Business Show Company, Inc. 


e ? = ene 
America’s Efficiency Exposition 
Frank E. Tupper, President 


50 Church Street New York, N. Y. 
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SOMETHING NEW IN BRIEF CASES 
Several new items are to be found in the most recent 
catalogue of the National Brief Case Manufacturing 
Company, 512 South Peoria street, Chicago. This cata- 
logue has covers of silver, black and white and con- 
tains a complete exposition of the National's diversified 
lines. The catalogue has twenty pages and shows the 


1935 line of new zipper type envelopes, ring binders, | 
under-arm cases, brief cases and catalogue cases. In-| 


corporated in the new line are the several pocket 
arrangements suitable to meet the demands of com- 
mercial and professional men and students. Many 
new catalogue cases are also shown. The lines are 


identified by numbers and are freely illustrated and | 


clearly described. This catalogue is a useful piece of 
work for one who wishes a large variety of styles. 

The line, in addition to the articles mentioned, in- 
cludes toilet sets, military brushes, folding style brush 
sets and a variety of other types of sets for use of those 
who travel or spend time away from home. All these 
travel sets are known as the zipper type and are com- 
pact, useful and convenient. 


a a — 





Arthur Dawson, Manager of the L. C. 
Smith & Corona Typewriters Ltd., 


Toronto.—A brief item on Page 34 of 
the May issue of Office Appliances 
told of his appointment. 
= 
STENCILS PUT TO EXACTING NEW USE 

From New York City comes word of a novel assign- 
ment for stencils. 

In an investigation of home relief methods by an 
aldermanic committee, it was necessary that the testi- 
mony be typed directly on a stencil and mimeographed 
at once at the close of the session in order to be relayed 
to the press. 

Gertrude Adler, expert court typist, was selected for 
the job and chose Victor stencils, according to the 
Paramount Stationery Corporation, who supplied her. 
This was regarded as a rigid test of quality. The Victor 
stencils are made by Victor Safe & Equipment Company 
of North Tonawanda, N. Y. Although on the market 
for little over a year, the performance of Victor stencils 
is said to be all that can be desired. Consistently sat- 
isfactory results are said to have followed their use 
wherever employed. 


a 
PEERLESS TYPEWRITER COMPANY MOVES 

The Peerless Typewriter Company, formerly at 24 

Stone street, New York, N. Y., moved last month to 
larger quarters at 19 Beaver street, New York City. 





THE © Was a 
STENOGRAPHIC 
NOTE BOOKS 


ATA PRICE EVERYONE CAN AFFORD 


The NON-SKID edge ™ 
does the trick } 


NI 
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HE Ring-Bound Easel Stenographic Note- 
book is the current sensation among 
office items. 

It has EVERYTHING ... flat writing surface 
(no “hump”)—flexible ring binding—board 
covers— perfect writing surface...to say 
nothing of eye appea/—and why shouldn't 
stenographic notebooks be good looking? 

BUT THAT’S NOT ALL! It has the new 
NON-SKID EDGE (patent pending) that is 
an exclusive Rockwell-Barnes feature, and 
that gives it an advantage which has only 
been obtained in the past with expensive 
“gadgets. It stays where it’s put—in any 
normal transcribing position. ..It’s the kind 
of stock that won't stay on the shelves. 


1511 West 38th Street 
CHICAGO 
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COME BACKS! 
MECHANICAL FAILURES! 
SERVICE! 








Haunting every dealer is this trio 
waiting to eat up the profits from 
every rebuilt sale. 


But there is real security from these 
business parasites if you sell 


MASTER GRADE 
UNDERWOODS 


You make your sales and pocket 
your profit. You can depend on 
that. 





THE WHOLESALE TYPEWRITER CO. 


FACTORY AND GENERAL OFFICES: 155 Sixth Ave., NEW YORK,U.S.A. | 


CABLE: SALETYPE, N. Y. 
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ATTRACTIVE CANADIAN LOOSE LEAF CATALOGUE 

The Luckett Loose Leaf, Ltd. of Toronto, Canada, 
recently put in the mail the company’s catalogue No. 4 
covering Luckett’s Sterling line of loose leaf devices 
and supplies made in Canada. This catalogue is in 
loose leaf form, bound in limp covers and bears descrip- 
tions and illustrations of the entire Luckett line of 
loose leaf devices. A comprehensive index, both alpha- 
betical and numerical is provided in the back of the 
book, which contains seventy-seven pages. Bound in 
with the book is a list of new items in the catalogue 
comprising no less than twenty-nine additions to the 
line, and besides, there are many new sizes and changes 
in the old constructions. The catalogue is neatly 
illustrated and lines are described with brevity as well 
as clarity. 

$< @—____ 

SNAPPY SALES HELP FOR SENGBUSCH DEVICES 

The Sengbusch Self-Closing Inkstand Company, Mil- 
waukee, Wis., has added to its line of dealer helps a 
flashy display card, featuring the company’s sanitary 
moisteners and “No-Over-Flo” sponge cups. This is 
a part of a series devised by the company to help make 
sales for dealers. This card is No. 102, showing a useful 






CLEAN 
- ECONOMICAL 
EFFICIENT 
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Effective Sengbusch Display Card 


group—The “Ideal” and “Ideal, Jr.” These items move 
readily on suggestion, and lead to repeat sales. Mail- 
ing Cards Nos. 6 and 9 also feature these items, and 
carry the dealer’s imprint. They are available without 
cost, and carry the dealer’s imprint. A supply will be 
furnished to commercial stationers on request. 

CHAIN LETTERS INCREASE DENVER PAPER SALES 

2,500 PERCENT 


Stationers of Denver report a 2,500 percent increase 
in the sales of paper and envelopes as a result of the 
chain letter volume. The wholesale division of the W. 
H. Kistler Stationery Company moved a carload in less 
than two weeks. 

“The normal sales through our outlet are from 5,000 
to 10,000 envelopes per week,” says George A. Thomp- 
son, sales manager for this branch of the company. 
“For five days preceding the first of May the turnover 
jumped to 250,000.” 

Sales of paper for mimeographed form letters for the 
chain have increased in the same proportions. 

With the local mails almost choked by the volume, 
all retail outlets for paper and envelopes have prof- 
ited —ATW 

—— 
WASHINGTON OFFICE FOR DO MORE 

The DoMore Chair Company has opened a factory 
branch sales and service office in Washington, D. C., 
the location being 806 Vermont building, 1103 Vermont 
avenue. Estes Brand, for many years the DoMore agent 
in Philadelphia, is the manager. 








“ 


[ 


—_ 
\ 


4 
py ee 
: 


SHANNG 








SO OFFICE APPLIANCES 
i 


OFFICE CHAIR CASTERS 
FLOOR PROTECTION EQUIPMENT 





An important and profitable 
line of quality products for 
every office equipment dealer! 





* Diamond-Arrow Casters 

* Diamond-Velvet Casters 

* NoMar Rubber Desk Shoes 
* NoMar Atlasite Cups 

* NoMar Furniture Rests 

* Rubber Cushion Slides 








ASK FOR CATALOG No.113 PREPARED 
FOR OFFICE EQUIPMENT DEALERS. 





This practical attractive display block is cre- 
ating business for Bassick dealers. There are 
still a few of these available. Write for details 
as to how you can secure this sales help. 


BRIDGEPORT 


THE BASSICK COMPANY CONNECTICUT 


CANADIAN FACTORY: STEWART-WARNER-ALEMITE CORP. OF CANADA, LTD., BELLEVILLE, ONT 
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SHAW-WALKER BROADSIDE RIDES WITH 
STATEMENTS 

The Shaw-Walker Company, Muskegon, Mich., is 
furnishing to its dealers a broadside which can be 
mailed with monthly statements without increasing 
the cost of postage. These broadsides are printed on 
folio stock, 17x22, and are light enough to travel with 
the statements as first class mail. 

While the broadsides are prepared to advertise Shaw- 
Walker Company products, the text is written strictly 
from the retail point of view. The dealers reserve 
copies each month, and the company has followed this 
distribution plan five months, with a total of over 
50,000 copies a month. One hundred and fifty “S-W” 
dealers participate in this mailing plan. 

The broadsides supplied to The Shaw-Walker dealers 
are printed effectively, the stock permitting the illus- 
trations to give good detail. 





General Johnson Using a Royal Typewriter.—Gen- 

eral Hugh Johnson, erstwhile chief of the NRA, is 

shown in New York as he returned to his literary 
endeavors. He finds his Royal quite a help. 


NEW STORE AT MORGANTOWN, W. VA. 

The L. D. McFarland Company has opened a new 
store at 491 High street, Morgantown, W. Va. This 
store will sell office supplies, printing and stationery, 
and the company will be glad to receive catalogues and 
prices from manufacturers. 

For years Mr. McFarland represented the Sundstrand 
Adding Machine Company. Associated with him are 
Frank J. Pietro and Rufus F. Lazzell, Jr. 


—~<>—_ — 
OFFICE MANAGERS TO HOLD CONFERENCE 


On June 3, 4 and 5, 1935, the National Office Man- 
agement Association will hold its sixteenth annual con- 
ference at the Bellevue Stratford hotel in Philadelphia. 
This association is composed of members of various 
industries who meet together to discuss practical ideas 
regarding office management and equipment. 

Prominent men in the industrial and educational 
fields are numbered among the speakers. 








Unquestionably the finest oil for use 
on typewriters and other delicate 
office machines. 


and 


cap 
use. 


The **M&V” line of 
“ROUND BOX” 


TYPEWRITER RIBBONS AND CARBON PAPERS 


is most complete and the wide price range offers dealers 
unusual opportunity of meeting not only the needs 
requirements of every business office, but the buying 
The “M&V” reputation for 
Quality and Fair Dealing is unchallenged and dates back 
It is a recognized fact that the in- 
tegrity of the maker is always the best guarantee for the 


the 
and 


habits of each customer. 


for half a century. 


oz. and 2 oz. bottles with bakelite 


and wire dropper for convenient 





It is economical to consolidate purchases. Dealers 
eager to increase sales and profits should take full 
advantage of the following fast selling “leaders” in 
the “MV” line: 


~ . 
Trade 8 UP ERIOR Mark 
TOP PRINTED, DRY STENCILS 
Blue or White, as preferred, with carbon cushion 
sheet inserted. New sales impelling features to 
save time, prevent eyestrain and insure absolute 
accuracy. Duplicating inks and all other duplica- 


tor supplies are unsurpassed in — and guar- 
anteed to produce best results and greatest service. 


CORRECTION FLUID 


For all stencil papers. 


ing and typing. 


equipped with convenient brush. 
ALPHA OIL 


Entirely odorless 


will not gum. Furnished in 1 








Trade Mark 


product and insures full value for every dollar. 


Write for catalog, prices and complete informa- 
tion. You will find it to your advantage to get 
better acquainted with the ““M § V” organization. 


MITTAG & VOLGER INC. 


PRINCIPAL OFFICE AND FACTORY 


PARK RIDGE, N. J. 


AGENCIES THROUGHOUT THE WORLD 








A new pink 
colored fluid which forms a perfect 
coating over the error—its transpar- 
ency gives complete visibility for trac- 
Packed in handy 
bottles with bakelite screw cap 

















SPONGEX “50 





COMFORT AND DURABILITY 


at a moderate price 
ee be . 
The *'50”’ Line 
pus has been the fastest selling Cushion in 
our whole line. Many wonder how we can 
offer this value. The filler is made of 1” thick 
pieces of special Sponge Rubber securely vulcan- 
ized together. It is covered with a heavy qual- 
ity, durable ribbed corduroy in attractive green 
and brown shades, made in all popular sizes. 
COV ERING—Durable Ribbed Corduroy 
COLORS—Brown and Green 
Dual color combinations, one side Brown, the 
other Green.—6 Sizes ... List only $1.50 


1 size and style for every purse and purpose 


Equip Your Office With Spongex 
Seat Cushions 
NO. | TYPE 
WRITER PAD 
SIZE 
13” = 13” x %&” 


A cushion 
especially de 
signed to reduce 
noise and vibra 
tion. The solid 
bla k sponge 
base absorbs 
shocks The 
special acousti 
cal black sponge 
top a bsorbs 


noe 


List $1.00 





New displays. New folders. Write 


The SPONGE RUBBER 


PRODUCTS CO., Inc. 
DERBY, CONN. 
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DISPLAY OF PREMIUM MERCHANDISE AT CHICAGO 

The fifth National Premium Exposition was held at 
the Palmer House, Chicago, the week of May 6. This 
exhibition was held in conjunction with the conven- 
tion of the Premium Association of America, Inc., and 
attracted the attention of many merchandise premium 
buyers. 

Among the exhibitors at the show were several 
manufacturers in the stationery field. These included 
the following: 

Autopoint Company, Chicago, in charge of C. N. Ca- 
hill, general sales manager, assisted by T. K. Bledsoe, 
Stuart Barrett, Fred Kinney, Frank Delhi and Miss 
Anthony. 

Automatic Electric Sales Company, Chicago, home in- 
tercommunicating sets, represented by F. L. McCabe. 

Bakelite Corporation, Bound Brook, N. J. 

Eagle Pencil Company, New York, N. Y., represented 
by H. Engelberg. 

Fulton Specialty Company, 200 Fifth avenue, New 
York, N. Y., represented by Roger Underwood. 

Hanson Scale Company, Chicago, Ill., home scales, 
represented by F. L. McCabe. 

David Kahn, Inc., pens and pencils, mechanical pen- 
cils, North Bergen, N. J., represented by Wm. Goldberg 
and Harry Yager. 

Rite-Rite Company, Chicago, represented by Wein- 
man Brothers. 


— 
NEW AND BIGGER WHOLESALE CATALOGUE 
BY RELIABLE 

The Reliable Typewriter and Adding Machine Cor- 
poration, 303 West Monroe street, Chicago, announces 
that on June 10 a new, bigger and better wholesale 
catalogue will be published. This will be known as No. 
850. The new catalogue will be beautifully printed and 
its range of offerings both by Reliable and under “Buy- 
er’s Guide” will be far greater than anything the com- 
pany has heretofore attempted. A copy may be had for 
the asking by anyone who will send in his request on a 
letterhead identifying him as being a part of this in- 
dustry. 


— 
UNIONTOWN COMPANY IN NEW QUARTERS 

Having outgrown its quarters in the Second National 
Bank building at Uniontown, Penna., the Office Equip- 
ment Company on April 29 moved to spacious premises 
in the arcade of the Fayette Title and Trust building. 

The company, under the management of F. G. Ken- 
nedy, carries a line of typewriters, adding machines 
and office supplies. The business in the last year has 
shown a steady increase. 

The company is agent for the Underwood Elliott 
Fisher Company products. 


WESTMORELAND OFFICE SUPPLIES COMPANY 
SHORTENS NAME 

Recently the Westmoreland Office Supplies Company 
incorporated under the name of Wosco, Inc. The or- 
ganization operates two stores, one at Greensburg, Pa., 
and the other at Jeannette, Pa. Office supplies and 
equipment, and athletic goods are handled both whole- 
sale and retail. 


ss 
PRACTICE BEHIND ARTIST’S SPEED 

In the Irish Printer we read about an advertising 
agent who had required a line drawing of an intricate 
subject in three hours. When the agent received the 
bill he objected because the work had been done in but 
three hours. The artist replied that it had taken him 
thirty years of study and practice to finish the drawing 
in three hours. 





“The Lowest-Cost System- 
atic Way to do Storage Filing 
and Transfer Work’’ 
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10m portant Ouesti ons and Answers 


on LIBERTY Storage Boxes 


When were LIBERTY Boxes first put on the 




















market? 
In 1918 the first J 
hey E i advantages tha ke tl 
upe preferred cl f 
1ré leaders the i 
k tic filing 


essary? 


ref 
if 





age filing box? 





What has been the judgment 
towards LIBERTY Boxes? 


leading dealer from 
l LIBERTY Boxes 
a» fire? pl wee 


eia Ire jiven ill 





Why has systematic storage filing become nec- 


What features are essential in a successful stor- 


of the 


Is the stocking of LIBERTY 
Boxes necessary? 








What is the best way to feature LIBERTY Boxes? 


Through personal salesmanship. Specialties are 
ld best by personal demonstrations. Advertis 
ing, direct advertising, cataloging, and window 

displays also used. 


Why are LIBERTY Boxes called an all-year line? 


Because they are. The mid-year and year-end 
periods bring peak sales but every month 
shows a good volume of sales and the differ- 
is not great. 


ence 


How are LIBERTY Box sizes determined? 


We distinguish between fast sellers and slow 


selle rs. Any fast seller is kept in stock and 
trade called a standard size. Special sizes, slow 
llers, are made to order 
fi In what does LIBERTY Box sales cooperation 





consist? 


¢ 


Catalog layouts or inserts, direct mail aid, sales- 
men‘s helps, mats for newspaper advertising, 
window cards, and the like. 





standard What additional lines now bear the LIBERTY 
st eee oA Trade Mark? 

pt service LIBERTY Self-Locking Permanent Binders and 
juires stock LIBERTY String Binders. A brief description 

e bett of each is given on the reverse page. 
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LIBERTY BOXES 


SEE NEXT PAGE 














LIBERTY Boxes are designed for storage use — reference filing is something else and re- 
quires different equipment. Storage filing requires little reference if any, hence the semi- 
sealing feature on LIBERTY Boxes. There are two other types of filing which call for 
special handling. These are loose leaf records that are better kept in book form and 
small records that need to be packaged for easy handling and safety. LIBERTY Perma- 
nent Binders and LIBERTY String Binders, described below, meet the demand in these 
fields as effectively as LIBERTY Boxes meet general storage filing needs. 
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For Packaging Small 
Records ... “The Biggest 
Little Thing You Can Buy” 


Any size of 
covers wanted 





Permanent Binders ~ Srdary an 





traps a 120 
THEY tF/ (Kk 1re he 
; A J LF Lil / ind, LIB se 

Ss ply pl | Kage 

S show! tr Ss th 


A the illustration shows, LIBERTY Permanent Binders are for bind string is looped around the ends 


in siaes and then araw inaer 

ng loose leaf records or punched records in book form. They he tension bait a eeheis a 

are recommended for Ledger Sheets, Statements, Purchase Orders, untying. Easy, quick, safe, and 
the cost is a trifle 


Requisitions, Charges, Cash Reports, Bill of Lading, General 
Accounting Forms, City, County, State Records, and the like. 

The covers are made of steel-strength press-wood, half-bound in yt e 
brown levant-grain fabrikoid. They do not warp, chip, crack, and ize wanted wit! 
lefy both heat and water. Easy reference permitted. Punchings to i 


suit. Any size available. 





The steel binding posts are made in seven lengths—1” to 6”—and 
each post will expand at least 50% with safety. Locking is automatic unty and stat 















































1s shown in the small illustration. No tools needed. irer 
es “k 
i iep k bil 
tub ICK€ 
Note steel ring on end of inner se — in 
: ips icke 
tion of post. Easy to push ring int ur ind 
hollow tubing. Impossible to with Mi jeale 
draw it. This self-locking feature = 
strong beyond all needs. Impossible 1ttent 
to remove bound records 
' ; We have an interesting prop- 
This new LIBERTY line invites inquiries from responsible dealers. It is a osition to offer you, includ- 
quality product with fine sales possibilities. Dealerships will be awarded — * full + ~ ee 
only after consideration and will be on the usual liberal terms with full pom a teenie wll ses Ans 
sales cooperation. Interested dealers please write for full information. ; prompt attention. 
na Many LIBERTY dealers, for the money invested, find the LIBERTY | ymong t 
BT biggest profit makers. Dealers who are leading in LIBERTY y gene 
follow the LIBERTY cooperative selling plan. Let us tell you |! 1 I 
RERTY lir ao 


BANKERS BOX COMPANY, INC. 


536-538 South Clark Street, CHICAGO, ILL. 


Established 1918 
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(Meetings and Dinners—Continued from page 61) 
Remember the dates—September 30, October 1 and 2. 
Address any inquiries and communications to the gen- | 
eral secretary, Fred R. Smart, Room 614, 137 Wellington 

street, West, Toronto, Ont. 


—< 8 p—— | 


IMPORTANT CONFERENCE OF OFFICE MANAGERS | 


The Office Management Conference of the American 
Management Association took place at the Hotel Penn- 
sylvania, New York City, on May 6 and 7. Many im- 
portant papers were read and much interest and en- 
thusiasm were manifested. About two hundred fifty 
persons were present from New York City, Chicago, 
St. Louis, Pittsburgh, Boston and other important 
places. The conference was held under the direction 
of G. L. Harris, manager of sales research and methods, 
the Addressograph-Multigraph Corporation of Cleve- 
land, Ohio, and vice-president in charge of the Office 
Management Division of the American Management 
Association. 

The session of Monday morning, May 6, opened with 
an address on Standard Practice Instructions and 
Office Manuals by Stanley P. Farwell, president of the 
Business Research Corporation, Chicago. 

Russell A. Pettengill, president of Pettengill, Inc., 
New York, N. Y., spoke on The Printer, Purchasing 
Agent and the Office Manager—How Can They Help? 
Mr. Pettengill discussed some of the present day prob- 
lems of management, presenting useful suggestions. 

The afternoon session was opened by Ordway Tead, 
editor of Economic Books, Harper & Bros., New York, 
who introduced Henry E. Niles, consultant in manage- 
ment, Baltimore, Md. Mr. Niles outlined The Duties 
and Development of Office Supervisors, dividing his 
subject into several parts. A discussion ensued. 

Mrs. Edna G. Cotta, in charge of file bureau of the 
Brooklyn Edison Company, Brooklyn, N. Y., spoke on 
The Organization and Management of a Centralized 
File Bureau. A brief digest of Mrs. Cotta’s address 
appears on another page. 

Central Transcribing was introduced by Miss Louise 
Cheney, supervisor, correspondence department, Home | 
Insurance Company; president, Transcription Super- 
visors Association, and vice-president, Insurance | 
Women of New York. She divided her subject into 
seven topics, which she presented ably. 








Tuesday’s Sessions 


Alvin E. Dodd, executive vice-president of the Amer- | 
ican Management Association, presided, and introduced | 
H. Pitcher, supervisor, forms engineering, The Cuneo | 
Eastern Press, Inc., of Philadelphia. Mr. Pitcher dis- | 
cussed the printer’s part in reducing the cost of printed | 
forms to the user, while retaining the printers’ profit 

The final paper of the morning session, Profit Shar- 
ing in the Office, was presented by R. E. MacNeal, man- 
ager, standardization division, The Curtis Publishing 
Company, and representative of the National Office 
Management Association. 

Mr. MacNeal described a plan covering the activities 
of about seven hundred office workers. This plan with 
a few minor changes, can be applied to almost any | 
Office. ; 
The afternoon session of Tuesday, May 7, was under | 
the chairmanship of Coleman L. Maze, associate profes- 
sor, Department of Business Management, School of 
Commerce, Accounts and Finance, New York Univer- 
sity. This was a discussional conference, which took up 
the subject: Where Should the Purchase of Office | 


Equipment and Machines be Initiated: By an Office | Sturgis 
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KEY 
te HEALTH 


COMEORT 





Everywhere! 

Harter Dealers 
Are Getting More Business 
Than They Thought Existed! 


The 1935 Harter line is 
SELLING—first, because of 
its exclusive service fea- 
tures; and second, because 
it is a complete line. 


Harter supplies steel fac- 
tory chairs, used by the 
hundreds in some plants; 
straight chairs; general 
office chairs; arm chairs; 
high chairs; stenographic 
chairs; swivel chairs, etc. 





This 1935 Harter 
catalog describes 
and illustrates our 
complete line of 
steel seating equip- 


ment. Write for 
your copy today. 
Let us show you 
how you can make 
money with the 
Harter line. 


The HARTER CORPORATION 


Manufacturers of the World's Finest Steel Seating Equipment 
Michigan 


Write for the complete 
Harter catalog, and learn 
how YOU can cash in on 
posture seating equipment. 
















Ash 


Retails at $1.00 


This $1.00 special is the most serviceable 
smoker offered at this price. Use it as a 
leader. The low price, combined with 
quality and durability, makes the Century 
a sure seller. Comes in either Bronze or 
Ebony Sprayed Finish with Plated Trim- 
mings. No Dealer’s stock is complete 
without the Century. 


Lever for 
Dispenser 


B. 
Strong Spring 
Action 


Ash-Away smokers’ stands are air-tight—no offensive 
All metal construction—nothing to burn. Ashes 
cannot scatter or blow. The various models are finished 
in the highest grade flake-proof enamel. These features 
make Ash-Away smoking stands sure sales producers. 
Their Quality, Style and Beauty give complete satisfaction 
We invite your inquiry for descrip- 
Prices quoted 


fumes. 


to your customers. 
tive literature, prices and trade discounts. 


are retail. 
The Aristocrat 
The Empire $15.00— 
$7.50 $17.50 


— Gise > 





The Servatray 


$5.00 











Manufactured by 


The Nagel-Chase Mfg. Co. 
2811-23 No. Ashland Avenue, Chicago, Ill. 


Permanent Display—Space 803 New York Furniture 
Exchange, 206 Lexington Avenue, New York, N. Y. 
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Committee, by a Department Head, or by a Planning 
Department, or Otherwise? 

The foregoing question was discussed by P. G. Whar- 
ton, assistant general auditor, The Atlantic Refining 
Company, Philadelphia, Penna., and I. O. Royse, man- 
ager, office production, Ralston Purina Company, St. 
Louis, Mo. 

Retention of Records was debated by Harry A. Snow, 
controller, The Detroit Edison Company, Detroit, Mich.., 
and Harold C. Pennicke, associate, W. H. Leffingwell, 
Inc., New York, N. Y. 

Unique or Unusual Applications of Office Machines 
was the subject presented by Norman C. Firth, editor 
System and Business Management, New York, N. Y. 

The handling of mail for routine and peak loads was 
discussed by Allen Everett, manager, planning de- 
partment, Henry L. Doherty & Company, New York, 


| N. Y¥., and the final discussion took up the subject of 


Tardiness—Supper Money—Pay for Days Off—Smoking 
in Office—Office Recesses—Avoidance of Lost Time at 
Beginning and End of the Day. L. H. Brigham, office 


| service manager, American Optical Company, South- 
| bridge, Mass., and I. O. Royse were the speakers. 


This concluded the formal work of the convention. 
$< g>—___ 
NEW YORK STATIONERS HOLD MASS MEETING 

On Tuesday, May 21, one hundred and twenty-five 
commercial stationers gathered at the Prince George 
hotel, in New York City, for a round-table discussion. 
The meeting was presided over by Henry Frank, vice- 
president, Retail Division of the Stationers Association 
of New York. Many members aired their thoughts on 
the problems that confronted them in their daily work. 
The purpose of this meeting was to obtain, as nearly 
as possible, intimate knowledge of the daily problems 
that the stationers of New York City find most difficult 
to overcome. 

It was the consensus of opinion that the recent New 
York law signed by the Governor on May 17, permit- 
ting contractual agreements between manufacturers 
and retailers, could be used as a means of bringing 
about better conditions. 

Out of the sentiments voiced, Mr. Frank gained much 
material which can be used in conference with the 
Manufacturers Division of the Stationers Association. 
Several constructive suggestions were made. The en- 
thusiasm of the stationers attending the meeting 
augurs well for the success of the undertaking. 

a 

BUYING CONFERENCE OF COLLEGE STORES 

The National Association of College Stores held its 
first annual buying conference in the Hotel McAlpin, 
New York, April 23 to 26. About seventy buyers from 
eastern and middle western college stores attended, 
with such distant stores as those of the Universities of 
Oklahoma, Alabama and Minnesota _ represented. 
Among the larger stores were the Harvard Co-op, Yale 
Co-op, Ohio State Bookstore, Syracuse University Book- 
store, Columbia University Bookstore, New York Uni- 
versity Bookstore, University of Cincinnati Bookstore, 
University of Indiana Bookstore, Students Supply Store, 
Alabama University and Chandler’s Inc., of Evanston, 
Til. 

For the three days of the conference the ninth floor 
of the McAlpin hotel became a collegiate merchandise 
mart with nearly seventy exhibitors showing items, 
ranging all the way from the scalpel for the medical 
student to steel filing equipment for university offices. 

Business was brisk in ring books, artists’ supplies, 
brief and zipper cases, felt goods, folders, notebook fill- 
































TRANSFER 
FILE 


Look at those 


COLUMNS 2 


They are made of heavy furniture steel, 


and are found only on OXFORD FILES. 


When Oxford files are stacked, the col- 
umns take the load—and can they take it! 
“Up to the ceiling” is not only a recom- 
mendation, but actual practice in many in- 
stallations. 

Have you seen our booklet—pictures of 
Oxford corrugated board files giving satis- 
factory service everywhere in the transfer of 
all kinds of records? Just ask for Form 68.7 
and use it during mid-year transfer time to 
make more sales than ever of the “file that 
started a new industry.” 


OXFORD FILING SUPPLY COMPANY 
340A Morgan Avenue, Brooklyn, N. Y. 
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CHAMPION DAILY MAIL BOND 
for the Daily Routine of Business 
* 


The Champion mills make over 20,000,000 


pounds of sulphite bond per year. 


What 


it takes 
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TO MAKE A GOOD BOND PAPER 


Here is a paper sample book that de- 
scribes the multitude of production 
details in the manufacturing of good 
sulphite bond paper. This book shows 
close up views of production, finish- 


ing and inspection in a manner that 


is not only different from the usual 
presentation but gives a complete ex- 
position of the care necessary to pro- 
tect uniformity of high quality paper 
characteristics, such as color, clean- 


liness, strength, formation and utility. 


—~o— 


This new book will be ready for distribution in 
the latter part of June. It will be delivered by a 


Champion paper merchant, or direct on request 


from printers, advertising agencies and buyers 
of printing (United States only). Please send 


your request on your business letterhead. 


THE CHAMPION COATED PAPER CO., Hamilton, Ohio 


Manufacturers of Coated and Uncoated Advertisers’ and Publishers’ 


Papers, Bonds and Cardboards . . 


. « « Over 1,500,000 Pounds a Day 


District Sales Offices: NEW YORK, CHICAGO, PHILADELPHIA, ST. LOUIS, CINCINNATI, CLEVELAND, BOSTON 
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ers, pens, pencils, inks, pipes, smokers’ supplies and 
paper specialties. 

All but two of the exhibitors expressed satisfaction 
and surprise at the number of entirely new accounts 
they opened and the valuable advertising they ob- 
tained. 

The National Association of College Stores also 
gained valuable experience and will undoubtedly hold 
another conference in New York next year. The as- 
sociation believes that it is building a very strong 
organization. 

The various store representatives who met at this 
conference were able to see some of the real possibili- 
ties of cooperative action. A number of standard items 
were approved by the assembled group and will be pur- 
chased by the members of the association during the 
coming year. 


—_— se 
ACTIVITIES OF GRAND RAPIDS STATIONERS 

The Grand Rapids Stationers Association was organ- 
ized about six months before the NRA codes became 
effective. Before that the stationers of Grand Rapids 
were not cooperating with each other and it was at 
the suggestion of George Mandeville of the Wilson- 
Jones Company that they finally got together for their 
common good. “This fellowship and helpfulness,” says 
Floyd Mayo, president, “has been so real that I would 
not willingly abandon it, code or no code.” Mr. Mayo, 
who is an executive of the Bixby Office Supply Com- 
pany, continues: 

“We have been able to standardize our price list, 
exchange buying information and do the things that 
good competitors should do. 

“We have been able, because of the new feeling of 
confidence in each other, to investigate rumors brought 
in by our sales forces and settle to our mutual satisfac- 
tion the incorrectness of all reports to date of viola- 
tions of our ethics or agreement. 

“T am convinced that the entire ultimate good to 
come to the stationers, through the code or other 
organization, must be through local association work 

“We have been able to cooperate with local whole- 
sale houses to an extent never before realized and have 
been able to arrange with them a series of quantities 
and discounts so that we do not conflict with each 
other on price. 

“We have several people in this locality who are not 
competitors of ours all the way through, inasmuch as 
they perhaps handle only the filing supply line or rib- 
bon and carbon line or some individual line which 
competes with us only partially. They do not belong 
to our association here as they feel that not being 
competitors completely, they should belong to other 
associations such as the Typewriter Dealers Associa- 
tion. This has been perfectly satisfactory to us be- 
cause we have had committees call on them and they 
have adopted virtually our method of distribution on 
those particular things. 

“We feel that the future is very bright for the sta- 
tioner, not only: because of the steady increase of busi- 
ness, but also because the days of cutthroat competi- 
tion seem to be in the past. I may sound like a ‘Polly- 
anna,’ but I really am extremely hopeful for the 
future.” 

> 


NEBRASKA ASSOCIATIONS ACTIVE 
Jess. Faes, secretary of the Lincoln, Nebr. Stationers 
Association, says that that organization is enjoying the 
cooperation of all the agencies of distribution in Lin- 
coln, with practically one hundred per cent member- 
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Esterbrook 


the Only Fountain Pon 


with the 


Solid Duracrome Point 







There’s a smooth-flowing 
Solid Duracrome point to 
fit every style of writing, 
and each is graded to 
hair-line accuracy. 


The “dura” in 
Duracrome — 
Esterbrook’s 
new, exclusive pen point metal—means lasting 
durability. And because it is less expensive 
than gold, a really worthy fountain pen is 
available for your price-minded customers. 
The interchangeable point and feed feature 
— exclusive, too—eliminates factory point- 
repairs, and more sales for you as points are 
changed. $1.00 and up at retail. 


Esterbrook also makes the unique Re-Loading Push 
Pencil that feeds two feet of lead, as needed, by a 
simple thumb motion. @1.Q@@ and up, retail, 
and in colors to match the fountain pen. 


(Prices slightly higher in Canada) 


bstertrvuk 


STEEL PEN MANUFACTURING CO. 


4 86 Cooper Street or Brown Bros., Ltd. 


Camden, N. J. Toronto, Canada 
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Before you order 
for TRANSFER TIME 


Check up: 


If you haven’t examined one of the 
latest DE LUXE TRANSFILES you are 
missing something your customers 
are, too. 


The DE LUXE TRANSFILE has all the 
desirable features found in any cor- 
rugated collapsible file—and in addi- 
tion the exclusive steel roller bearing 
drawer suspension. No tools, screws 
or bolts are needed to assemble 
TRANSFILE. 


There are three models, a TRANS- 
FILE for every need and purse. 
Check up now and if you want to 
sell the latest, sell TRANSFILE. 


TRANSFILE 


(TRADE MARK) 










The DE LUXE TRANS- 
FILE with the steel front and en- 
tire outside finished to harmonize 
with other filing equipment. 





* 


* ‘The REGULAR TRANSFILE 
—the economical file for inactive records. 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET NEW YORK, N. Y. 
Manufacturers of GUSSCO Filing Supplies 


> 
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ship of dealers operating in that trade territory. The 
Lincoln association, because of the convenient location 
of the city, is usually host to the state association. 

The Lincoln, Omaha and Nebraska State Stationers’ 
Associations are still in the adolescent period of their 
existence, says Mr. Faes. Although they are active and 
aggressive, no more than a few of the major objectives 
have yet been attained. However, the customary ends 
of association activity are in process of materialization 
through coordination and cooperation of the members. 
The activities of the National Association and of the 
regional district organizations are discussed as soon 
as reported, and information of common interest is dis- 
tributed among the members. 

The Lincoln Stationers Association cooperates with 
the printers’ association in matters of mutual concern. 
a 
OKLAHOMA CITY STATIONERS ELECT 


At the regular meeting of the Oklahoma City Sta- 
tioners Association on Wednesday, April 24, Charles H. 
Wigger of Wigger’s, Inc., was elected president, suc- 
ceeding Frank M. Hughes, president of the Standard 
Office Supply Company, who continues as president of 
the Oklahoma State Stationers Association. 

J. L. Wren, Jr., was re-elected secretary and treas- 
urer of the local association. He has been with the 
Western Bank & Office Supply Company since 1922. 

Mr. Wigger opened a stationery store in Oklahoma 
City in 1915 under the name, Parlett & Wigger Com- 
pany. Later the present corporation, Wigger’s, Inc., 
was formed. Mr. Wigger has just moved his store to 
larger premises in the downtown retail section on North 
Robinson street. 

In his remarks at the meeting of April 24, President 
Wigger assured his fellow stationers of one hundred 
per cent cooperation with each and every one. 

President Hughes of the state association will call 
a meeting in the near future to discuss the open 
price plan and other matters of state-wide interest. 

———_ > 


OFFICE MACHINE MEN MEET AT NEWARK 


Members of the New Jersey Typewriter and Office 
Machine Dealers Association met at Newark May 11. 
Charles Muenze, secretary, reports that all dealers are 
pledged to retain the rental rate now in effect for an 
indefinite period. 

— 
ST. LOUIS STATIONERS ATTEND DINNER 

A chicken-asparagus dinner of the Stationers As- 
sociation of Greater St. Louis was held on the evening 
of May 20 at the Elks Club in Belleville, Ill. This event 
was attended by the largest crowd in the history of 
the association. Seventy-four persons were present, 
including ladies. Belleville, we are told, lived up to its 
reputation for growing and serving fine asparagus, and 
the big U-shaped table was dotted with servings soon 
disposed of, along with the broiled chicken. 

Following the dinner, bridge and bunco occupied the 
ladies and prizes donated by the stationers were 
awarded to the winners at each table. Bridge and 
pinochle took care of the gentlemen’s entertainment. 

Pete McLaughlin of St. Joseph, Mo., gave some read- 
ings for the entertainment of every one. 

Several travelers in the St. Louis territory, happen- 
ing to be in the city on Monday, joined the party. 
Among those were “Uncle” Joe Hildreth of the Ester- 
brook Steel Pen Manufacturing Company and “Willie” 
(“Bill”) Smith of the Ace Fastener Corporation. Also 
present were “Ham” Kendrick and Bennie Allen of 
American Pencil Company; Mr. and Mrs. Harry Mur- 
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OPPORTUNITY! 





‘J | M iZ WwW A bn iP PRESIDENT 
SHIPMAN-WARD 


MANUFACTURING COMPAN Y 

















personally invites all Typewriter 
Dealers, their sons and employees to 
attend a FREE COURSE IN TY PE- 
WRITER REBUILDING AND 
SELLING which will be held in the 
SHIPMAN-WARD factory, Mon- 
day, Tuesday and Wednesday, July 
Ist, 2nd and 3rd. 


SHIPMAN-WARD 
MANUFACTURING COMPANY 


Clip coupon and mail today 


4401 EAST RAVENSWOOD AVENUE : “ee 
for complete information! 


CHICAGO, ILLINOIS 














City State 
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UPHOLSTERED OFFICE FURNITURE 


IS THE OFFICE 


EQUIPMENT DEALER’S MOST IMPORTANT MERCHANDISE 


To the business man, the purchasing agent or stenog- 
rapher, the office chair is the most personal item of 
equipment. Dignity and refinement of design are 
character expressions influencing both the casual 
visitor and the occupant himself. And even more 
important is the matter of day-long comfort provided 
in a high degree by leather upholstered furniture 
such as that of the Jasper Chair Company. 


Nos. 840 and 841 chairs illustrated here are made of 
solid American walnut, upholstered with genuine 


JASPER CHAIR COMPANY, 





Chicago Representative 
W. H. Brown, 
6708 Glenwood Ave., 
Tel. ROGers Park 3644 


THE HOME OF 


“The Right Chair at the Right Price”’ 


leather. The comfortable seat is equipped with six 
springs on a steel frame. No. 842, a swivel chair 
without arms and No. 843, a leg chair without arms, 
match this general design. We have many other 
popular numbers in stock and ready for shipment. 
All are shown in our current catalog. 

Office equipment dealers can effectively appeal to the 
active craving for better things—a powerful impulse 
in most business people—with these fine chairs. 
small stock and good display may be obtained with 
very moderate investment. 


JASPER, INDIANA 
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doch of Wilson-Jones Company; Mr. and Mrs. Harry 
Kranzberg of The Scram Company; Mr. Pydlek of 
Blaisdell Pencil Company; Asa Wallace, Newell Auger 
and Mr. Voda of Wallace Pencil Company; Steve Wright 
of Geyer’s Stationer; E. C. Rohr of Eaton Paper Cor- 
poration and Pete McLaughlin of F. S. Webster Com- 
pany. 

Among the guests from St. Louis were Lou Fuerst 
of Butler Bros.; Mr. and Mrs. Herbert Held of Black- 
well-Wielandy Company; Mr. and Mrs. Moe Schwartz 
of the stationery department of Famous & Barr Com- 
pany and Mr. and Mrs. Al Grosse of George D. Barnard 
Stationery Company. 

Those to whom the association expressed its appre- 
ciation for a most enjoyable evening are George Dyson, 
chairman of the house committee; M. T. Weingaertner, 
who was in charge of arrangements, and R. H. Lewis, 
chairman of the entertainment committee and the 
members of their committees, as well as the manage- 
ment of the Elks Club. 

Mrs. Dyson aided her husband in getting out the 
ladies by contacting each one who was invited and 
“selling” them the idea of bringing along their hus- 
bands. 

The next regular meeting of the association will be 
held on Monday evening, June 17, to which all visit- 
ing dealers and travelers are invited. 

~~ 
ATLANTA OFFICE EQUIPMENT ASSOCIA- 
TION ELECTS 

The Atlanta Office Appliance Association, Atlanta, 
Ga., held its regular annual meeting recently and 
elected as president Gus Perry, manager of the ribbon 
and carbon division, Ditto Sales & Service, Atlanta; 
vice-president, W. C. Raftery, manager, Multigraph 
Sales Agency and secretary-treasurer, E. Guy Cheek, 
Atlanta branch manager, Kee Lox Manufacturing 
Company. 

All members of the association reported that business 
is on the increase and that they expected a better year 
in 1935 than in ’34. Plans were made for an outing 
during the summer. 


> 
COLUMBUS OFFICE APPLIANCE MANAGERS 

M. F. Burkhardt, secretary of the Columbus Office 
Appliance Managers Association and district manager 
for Ditto duplicating machines and supplies, reports 
that the association holds meetings every two weeks. 
During the summer it is the plan to meet once a month. 

Next fall the association plans to conduct a business 
show in connection with the convention of the National 
Association of Cost Accountants at Columbus, Ohio. 

——____ 
ART STEEL’S FAMILY CELEBRATION 

On May 24, the Art Steel Company of New York, 
N. Y., held a family celebration in honor of the fortieth 
wedding anniversary of Mrs. Alexander Burger, wife 
of the late Alexander Burger, who passed away a few 
years ago. 

The event celebrated also the birthday of Arthur 
Burger, son of Mr. and Mrs. Alexander Burger, and 
secretary of the Art Steel Company. 


EOS SCRL > 

MICHIGAN STATIONERS HOLD DAY OF GOLF 

On May 14, a group of stationers from Toledo and 
Detroit met on neutral ground at the Monroe Country 
Club, Monroe, Mich., for a day of golf. 

Kickers’ handicaps were won by H. C. McPike of 
Monroe, and T. W. Bussing of Detroit. 

Dinner was served to nineteen persons. 

The same group intends to meet in June in Toledo 
and later in the summer in Detroit. 
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Strong one 
piece cloth 
gusset extends 
around both 
sides and bot- 
tom —and will 
not crack. 





Flaps are given 
added strength 
by means of 
two linen discs 
—one at each 


end of the fold. 


THERE IS A STEADY DEMAND 
FOR NEARLEATHER PRODUCTS 


Year after year there is a steady demand for G/W 
NEARLEATHER wallets, envelopes, folders, and file 
pockets. They are ideal containers for protecting im- 
portant and valuable papers. The cost is so little for 
the splendid, long-lasting service and convenience. 
Made in many styles for many uses. Write for addi- 
tional information and prices of this profitable line. 





Z 


| ez 

| 
Heavy Back 
Provides a stiff re- a 
inforcement that Sp 


keeps tab rigid, pre- 
venting cracking or Enlarged view to 
breaking. show construction. 


Globe -Wernicke 
UTILITY INDEX TABS 


Every kind of business can use Utility index tabs. 
They are ideal for indexing records and books— 
save time and work. 


Made in three styles—with indexing printed di- 
rectly on the celluloid (green only), strip type 
that can be cut to any size, and shield type tabs, 
both of the latter having blank removable insert 
labels and furnished in green, blue, orange, 
yellow, and clear celluloid. 

There is a Globe-Wernicke Utility index tab for 
every indexing requirement. Write for samples 
and prices. 


Flexible Apron 
Of transparent 
clear celluloid is 
applied easily, sticks 
tight. Positive auto- 
matic stop assures per- 
fect alignment. 


Globe-Wernicke 


Cincinnati, Ohic 
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An Important 
Announcement 
of 
Interest to Dealers 


in Briefcases, Ring 

Binders, Envelopes 

and other leather 
business cases 


VOUS C OVO OVI OOO VINIOOCGIOE 


. 
4 


E ARE pleased to inform the trade 

that patents covering Stebco designs 
of multipockets and disappearing handles 
have been allowed by the Government 
Patent Office. These original features of 
Stebco business cases have contributed 
much to their steadily increasing popu- 


larity and sales. 


ICC 


VUOUOVE ¢ 


- 
4 


FUN 


Granting of these important patents will 
be of decided advantage to Stebco deal- 
ers. They provide protection against the 
copying of designs, thus giving our deal- 
ers the exclusive benefits of Stebco design- 
ing skill. They also assure uniformity 
in price and quality. The Stebco dealer 


COOCVIOVV0000 


- 
4 


is now equipped to meet the most exact- 
ing demands. There is no better, more R 
complete or profitable line of business ® 
cases in existence. 

> 


© 


- 
4 





Let us send our catalog and explain our 
effective merchandising service. 


Stein Bros. Mfg. Co., Inc., 


564 W. Adams St., Chicago 


New York Sales Rooms, Empire State 
Building, Mr. E. R. Manning in charge 


PORBOOOOOOOOOOOOOOOOOOOOOOOOOOOOORAAAOABOBOROORBARORORARLLOOERRALOBBL020000000 RBOADOOBOQOOWOBOABOOAOAC 


PIOUS IOI II OII II GOO OSI OI IIIS OIOICICOIIOICIOICICION 


CODOIOIOIOIOIIOIOIOIOIOIOIOIOIOIOES CHICIOIOICIOICIOIOIOIOIOIOIOIOIOICIOIO 


OFFICHI 


APPLIANCES 


CHICAGO ROYAL OFFICE FINDS BUSINESS GOOD 


Paul Jones, Chicago branch manager for the Royal 
Typewriter Company, reports that business in the ter- 
ritory under his jurisdiction is increasing steadily so 
that each month is ahead of the corresponding month 
for the previous year. For the first quarter of 1935 
the record is fifteen per cent better than the first quar- 
ter of 1934. 

Not only is the Chicago branch recording a fine sales 
volume but is also leading the other branches of the 
Royal Typewriter Company in the matter of collec- 
tions. Last November Mr. Jones and his staff took 
first place in this regard, dropped to second place in 
December, regained first place in January and has held 
it ever since. 

Keeping pace with the increase in business, the Chi- 
cago sales staff has been increased by the appointment 
of F. G. Rupertus and C. J. Stevens to loop territories 
and J. D. Edwards to a territory adjacent to the loop. 
A new office has been established in Gary in charge 
of J. L. McGrath. J. W. Force is representing the com- 
pany in Waukegan. 

H. C. Mather, who formerly had a territory in the 
loop, has been transferred to Los Angeles. 

In addition to regular sales meetings held each week, 
Mr. Jones conducts two meetings at night each month. 
During the evening meetings the wives of the sales- 
men assemble in another room of the building for so- 
cial intercourse. This innovation has proved quite 
successful for the ladies who come from various parts 
of the city and different suburbs. 

Not to be outdone, the service department of the 
Chicago Royal office has shown an increase in profit 
each month and the employment department under the 
direction of Mrs. Jessie Parks has increased the num- 
ber of typists and stenographers it has placed in posi- 
tions. 

During May Mr. Jones called on Royal dealers and 
representatives in all of the outlying territory under 
the control of the Chicago office. He reports cheerful- 
ness everywhere due to business betterment. 


+ —— 
NEW EDCO DESK CATALOGUE 


The Evansville Desk Company, Evansville, Indiana, 
has issued a new catalogue bound in limp covers with 
vivid colors and graceful ornamentation. The body of 
the catalogue is printed on highly finished stock. It is 
designated as No. 30, and contains thirty-six pages, 
each bearing text and illustrations. The title page 
shows a picture of the factory, with an introduction on 
the page following giving an outline of the company’s 
policies. 

Modern office furniture should reflect harmony of 
design and should possess stamina and eye appeal. The 
company is certain that the lines described and pic- 
tured in Catalogue No. 30 possess these essential char- 
acteristics as well as other desirable features. 

The new Edco 4,000 series is first shown en suite— 
desk, table, chairs, costumer, waste basket, telephone 
cabinet, etc. This suite is made of butt walnut and is 
beautifully designed and finished. It is said to be the 
leader of the Edco line. 

Next come the 3,500, 3,600, 300, 2,600, 2,500 and 1,900 
lines—each series being different, but all having dis- 
tinctive and desirable characteristics peculiar to the 
Edco line. 

The company calls attention to the features of the 
3,600 line—one of the recently announced series. 

Catalogue No. 30 is a worthy addition to the cata- 
logue publications of the office furniture industry 
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With Awt Metal 
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THE ART METAL CATALOG 
—the most complete line in the field 
between the covers of one book 
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Typical of the modern styles 
found in every Art Metal prod- 
uct, are the up-to-date desk 
models exemplified by the Dy- 
namique, and the Mount Ver- 
non. Planned to harmonize 
with present day trends in de- 
sign and decoration, they also 
meet the requirements for 
sturdy, quiet operating desks 
that will give a lifetime of ef- 
ficient service. 

Art Metal engineers are con- 
stantly developing more efli- 
cient files, safes, transfer cases, 


and shelving. They have pio- 
neered such important im- 
provements as Arco roller-type 
suspension and the friction 
clutch, side lock compressor 
for files, and Mono-Dry insu- 
lated construction for safes. 


Dealers everywhere find that 
Art Metal’s complete line of 
modern steel equipment brings 
greater sales and increased 
profits. A few territories are 
still open. Write for complete 
information. Agency Division, 
Art Metal Construction Co., 
Jamestown, New York. 
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What- NIAGARA 








The tremendous interest displayed in Niagara 
Duplicators has prompted this advertisement. 
Questions concerning Niagara Duplicators and 
Niagara policies from the United States and 
abroad reach us daily. Our purpose here is to 














A. F. ELECTRIC MODEL 


‘*The Sensation of the Stencil 
Duplicating Field!"’ 


1. CONFIDENCE 


Niagara Duplicators merit selection by the 
most critical merchants. They faithfully 
perform the services claimed for them, and 
for which they are sold. 


2. GUARANTEED PERFORMANCE 


Niagara design and construction GUAR- 
ANTEE ease of operation, HAIR-LINE regis- 
tration, TRUE reproduction. Even the 
most exacting owners are amazed by the 
performance of Niagara Duplicators. 


3. EXCLUSIVE FEATURES 


Niagara Duplicators bring new advances to 
the art of stencil duplication with such ex- 
clusive features as Self-Aligning Impression 
Roller, Automatically Elevating Feed Tray, 
Selective Inking, Modern 4-Speed Electric 
Drive, new simplicity in slip-sheeting, and 
the NIAGARA feeding arrangement, which 
makes the automatic feeding of any weight 
stock from onionskin to cardboard and any 
size from postcard to legal length a com- 
monplace. AND, ABOVE ALL, NIAGARA 
HAIR-LINE REGISTRATION! 


answer those of common interest. 


4. COMPLETE LINE, INCLUDING ACCES- 
SORIES 


Dealers handling Niagara products enjoy 
the advantages of a complete line. Niagara 
builds duplicators for every standard pur- 
pose; priced from $75 to $320, and a com- 
plete group of accessories, including the 
amazing Niagara Slip-Sheeter, the ad- 
vanced electric drive, and the Niagarascope. 


5. PROTECTION TO THE DEALER 


Niagara Duplicators and Accessories are 
sold exclusively by responsible and approved 
retail dealers; the factory does not retail its 
products. 


6. ASSURANCE OF STABILITY 


The Niagara Duplicator Company's invest- 
ment is heavy in the duplicating machine 
business, and sound NIAGARA policies 
assure dealers and users of permanency and 
progress. 


For further particulars please address 





NIAGARA DUPLICATOR CO. 
5815 Third Street San Francisco, Calif., U. S. A. Cable Address: ““Niado”’ 


NIAGARA 
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SALINA CONCERN CHANGES HANDS 

The New Salina Typewriter Company of Salina, Kas., 
dealers in Woodstock typewriters, Marchant calculators 
and other machines, is reported to have been taken 
over by J. W. Densford and Hayden Phillips. The word 
“New,” we are told, will be dropped from the name 
and the company will henceforth be operated as the 
Salina Typewriter Company. 
Santa Fe avenue. 


The address is 127 South | 


Densford & Phillips have been operating as the 


Densford Typewriter Company of Salina for the last 
year and a half. That name will be discontinued and 
the new one substituted because the Salina Typewriter 
Company has been operating for a number of years. 
The Densford Brothers, well known typewriter men in 
the Southwest for a score of years or more, operate in 
Tulsa, Okla., as the Densford Typewriter Company, and 
the two concerns at Salina and Tulsa, respectively, 
will be operated as separate units, but cooperating in 
every practical way. It is stated that the Densford 
Brothers have been connected with direct agencies or 
selling agencies of the L. C. Smith & Corona Type- 
writers, Inc., for more than twenty years, J. W. Dens- 
ford having been a branch manager for the company 
for some years. He was manager at Kansas City, we 
are told, when he left the direct employ of the com- 
pany. 

It is stated that the new concern will be authorized 
dealers for L. C. Smith and Corona typewriters in the 
northwest section of Kansas and will also handle office 
specialties, used typewriters, etc. 

Hayden Phillips, who is now identified with Dens- 
ford Brothers, is a young man just out of college. He 
is a native of Salina, and is without previous experi- 
ence in typewriter work. 

The company will do a general typewriter exchange 
business handling all portable typewriters, new type- 
writers, etc. 

- a 
COLUMBIA RIBBON AND CARBON ISSUES 
NEW CATALOGUE 

A new pocket size catalogue has just been issued by 
the Columbia Ribbon & Carbon Manufacturing Com- 
pany, Inc., Glen Cove, L. I, N. Y. This catalogue, its 
sponsors claim, is both unsual and comprehensive. 
was particularly planned for quick, certain reference, 
furnishing at a glance a large amount of detail with re- 
gard to any item in which dealer or consumer may be 
interested. Informative sections define and explain 
the several kinds and types of ribbons and carbons for 
different uses. Important points are also outlined in 
detail, whereby particular requirements may be checked 


and ribbons and carbons which conform with such re- | 


quirements obtained. 

The characteristics of typewriters and typewriting 
are also taken into consideration. 

Considerable space is devoted to an outline and de- 
scription of Columbia made supplies which are allied 
to ribbons and carbons. Persons interested are re- 
quested to write to the Columbia Ribbon & Carbon 
Manufacturing Company, Inc., at the address given 
above. 


Se 
TYPEWRITER SHOP TAKES OVER JAYNES SERVICE 

The Typewriter Shop, managed by Carl B. Baer, has 
bought out Jaynes Typewriter Service and is now lo- 
cated at 11% South First avenue, Walla Walla, Wash. 
Mr. Baer has been in that city for the last ten years 
first handling the Royal and now having the Wood- 
stock. A large rental and repair business is enjoyed by 
this establishment. 
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COLUMBIA WIDE SECTION LINE 

COLUMBIA HALF SECTION LINE 

COLUMBIA CARD INDEX LINE 
COLUMBIA sHORT LINE 


CARD LEDGER DESKS 


PROGRESSIVE SUSPENSION 





APEX LINE 


PROGRESSIVE SUSPENSION 
COLONIAL LINE 
PROGRESSIVE SUSPENSION 


ATLAS LINE 


NON SUSPENSION 


POSTING TRAYS 


Co LUMBIA CROSS FILES 
presi BANK EQUIPMENT 
x= DESKS 





MANUFACTURED BY 


COLUMBIA STEEL EQUIPMENT CO. | 
PHILADELPHIA | 
P.O. BOX 2944 | 


OFFICE AND SHOWROOM 
LINCOLN LIBERTY BUILDING 
N. E. COR. BROAD AND CHESTNUT STS. 
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CEN GRIIccL | 
SENGBUSCH 


Sanitary 


MOISTENERS 


Sell easily— 
on suggestion! 


Ideal 


| Sanitary 
J Moisteners 






are the sanitary way to moisten fingers, 
envelopes, stamps, labels, etc., applying 
just the right amount of moisture quickly, 
surely and easily. Wheel revolves smoothly, 
silently. Glazed white porcelain—nickel 
plated metal parts—nothing to wear out. 
And don’t forget the Junior 
moistener for general light duty 
office use at a phenomenally low 
price. 


No-Over-Flo 
Sponge Cups 





remove all danger of splashing or overflow. 
Liquid flows back into sponge when pres- 
sure is released. Live red rubber sponge 
stays firmly in place with just enough pro- 
jecting to make it easy to use. Keeps evap- 
oration at a minimum. 


* and to help you sell— 


This attractive 
display unit 
featuring Sani- 
tary Moisteners 
and No-Over- 
Flo Sponge Cups 
is made avail- 
able to dealers 
on request. It 
is one of a series 
of five. Ask for 
No. 102. Also 
CLEAN mailing cards 
es ag = Nos. 6and 9 with 
your imprint. 


SENGBUSCH 


SELF-CLOSING INKSTAND CO. 











615 SENGBUSCH BLDG., MILWAUKEE, WIS. 
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DUNCAN NEW VICTOR SALES REPRESENTATIVE 
John J. Duncan has recently taken over the duties of 
district sales manager in Ohio, Indiana, Michigan and 
Kentucky, for The Victor Safe & Equipment Company, 
Inc., of North Tonawanda, New York. 
Mr. Duncan is well fitted to assist the dealers in his 
territory and to understand their problems, having 





J. J. Duncan 


been connected with various prominent dealers in the 
stationery trade for many years. 

For nine years Mr. Duncan was with the Buntell- 
Roth Company, now the Roth Office Equipment Com- 
pany, at Dayton Ohio, as branch store manager. He 
was buyer and store manager for E. H. Sell & Co., 
Columbus, Ohio, for five years. For several years he 
was department manager for one of the leading office 
equipment dealers in Atlanta, Ga., and, more recently, 
served in the same capacity with an Indianapolis 


company. 
Mr. Duncan’s many dealer friends will welcome him 
in his new capacity. —— 








=? im 
sisi? 




















D. M. Oldfather 


D. C. Coleman 


Mr. Coleman and Mr. Oldfather are both members of the 

home office staff of the American Rotaprint Corporation, 

Cleveland, Ohio, the former as an expert in photography 

and photo lithographing and the latter as service manager. 

Reference to the connections of these men was made in the 
May issue on page 53. 


——> 
DONALD LOCKWARD PROMOTED 

Donald Lockward, formerly of the New York sales 
staff of All-Steel-Equip Company, Inc., has been pro- 
moted to the position of assistant manager of the All- 
Steel-Equip Company’s New York office and warehouse, 
which now services the entire northern section of New 
England. 

The foregoing announcement comes from F. R. Mc- 
Quown, A-S-E vice-president and general sales man- 
ager, 602 John street, Aurora, IIl. 




















2 direct Sehiaclion Portable 


at the lowest price in history 













Large clear 
visible dials 


properly 3 
located 


ey 
IS Standard full 
Yi) keyboard — quiet, 
easy key 
depression 


De-luxe pnares ij 

case-compact, 2* 
durable, 

portable 


Ota tae 


Users and dealers alike have been waiting for a 
COMPLETE adding machine at a popular price— 
here it is. Standard design—standard operation. 

Operating parts are the same as used in our 
larger expensive machines, time tested for 20 
years. The quality, design and weight of steel in all 
vital parts have been rigidly maintained—economy 


was effected only in the saving of space and the © 


elimination of non-essentials. 


The Allen "95" handles the greatest variety and volume of adding machine work per 


AS N 


CALCULATORS 


INCORPORATED 


EXCLUSIVE 


automatic 
two color 


clear signal 


2 


Right hand 


‘ 









Exclusive unique 
subtract key 






control 
$2 greatest variety 
[ (iq Aree Repeat ley 4 ond volume of 
\ ay work per dollor 


'T tgnld Bans of cost 















Adds up to 10,000,000 units or $1 


In addition to the Allen "95", there is the A 
"75", with the same capacity but without st 
tion at $75. Also the famous Allen "66"—a 
duty, low capacity adding machine for 
—light, compact, adds up to $10,000.0 
for only $55. Write for new folder des 
entire Allen line. “sf 


EXECUTIVE OFFICES 40 RECTOR STREET, NEW RK CIT 





VISIBLE DIALS 


AUTOMATIC CLEAR 





SIGNALS 
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In the Springtime. .. 


BUSINESS MEN’S FANCIES TURN TO THOUGHTS OF 
better offices and more business 


A STYLE AND SIZE 
FOR EVERY OFFICE NEED 








THE DESK WITH ENGINEERING FLEXIBILITY 
“ALWAYS HIT ON ALL SIX” LEGS NO 
MATTER HOW UNEVEN THE FLOOR 


HISTORY REPEATS ITSELF 


A man comes into your store and asks for a 
wood file. Wood files are obsolete — you 
sell him steel — you're steel file minded. 
Steel files have proven themselves. 


The evolution in desks from wood to steel is 
just as inevitable. Why resist it? Lead the 
field. Become steel desk minded. Steel 
desks have proven themselves also. 


The biggest opportunity to sell the large cor- 
porations is knocking at your door. Those 
corporations demand the utmost in quality 
and service. Those corporations with their 
engineers and testing laboratories have dug 
deeply into the merits of steel desks. They 
know—they don’t guess. They know where 
and what to buy to give the lowest cost per 
dollar per year of service. 


The one to ten desk user is quick to follow the 
known facts dug up by the large corporations. 


With this new Browne-Morse 1000 Line you 
can now sell beauty of design and style, with 
quality engineered into every bend, angle, 
and spot weld of the most enduring material 
known to man—steel. And due to advanced 
engineering principles, at the lowest price at 
which steel desks have ever been offered. 


Remember, too, in selling steel desks you are 
doing away with service calls to fix that bind- 
ing drawer or that splintered desk leg. These 
service calls are just as annoying to the user 
as they are costly to the dealer. 


This line is priced as low as $44.50, freight 
allowed. Slightly higher in Zone 2 and Zone 
3 territories. 


THE FIELD IS RIPE — ARE YOU READY? 


BROWNE-MORSE COMPANY 


MUSKEGON, MICHIGAN — NEW YORK OFFICE, 140 MAIDEN LANE 
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Dees ASSOCIATION NEWS ® 


C. Elmer Anderson, President 
104 E. Colorado St., 
Pasadena, Calif. 


G. N. Hammond, Treasurer 
613 J St., 
Sacramento, Calif. 


W. F. Clausing, Vice-President 
231 W. Monroe St., 
Chicago, Ill. 


C. O. Scott, Secretary 
578 E. Main St., 
Ventura, Calif. 


IDEAL CARBON 





COPIES 


Board of Directors 


A. H., Kellstedt, Peoria Typewriter Com- 
pany, Peoria, Ill.; Theodore Schafer, 
United Typewriter Company, New York, 
N. Y.; A. L. Young, Fred Guy & Young 
Company, Oakland, Calif.; J. P. Ward, 
Sr., Shipman-Ward Manufacturing Com- 
pany, Chicago, Ill.; R. E. Huffman, Huff- 
man Typewriter Company, Aberdeen, 
S. D.; L. H. Wood, Midwest Type- 
writer Company, Kansas City, Mo.; 
G. W. Boyce, Boyce Typewriter Service, 


Pueblo, Colo.; F. C. Waltz, Waltz Type- 
writer & Adding Machine Company, 
Cincinnati, Ohio; E. E. Thornton, Cali- 
fornia Typewriter Exchange, Los Ange- 
les, Calif.; W. T. Corey, Thomas & 
Corney Typewriters, Ltd., Toronto, Can- 


are assured by using 
ada; R. A. Tiernan, Santa Ana, Calif; 


CEN=TR=KOTED 
Adding Machine Conoury, Wanioe | CARBON PAPER, TOGETHER 


ton, D. C. 





LAFLEUR HEADS TYPEWRITER ASSOCIATION | WITH THE PERFECTED 


ENTERTAINMENT COMMITTEE 


A. B. LaFleur of the Washington, D. C., branch of the | CEN-TR-KOTED BACKING SHEET! 


Woodstock Typewriter Company, has been appointed 
chairman of the entertainment committee for the Na- | 





tional Typewriter and Office Machine Dealers Asso- 
ciation convention at Washington, D. C., this summer. 
He has for his co-workers L. D. Waller of L. C. Smith 


REVOLUTIONARY! 


Our New, Improved Two- 

Color Ribbon Achieves 

Durability and Brilliance 
Heretofore Unknown! 


GRAND PRIZE 


CARBONS AND RIBBONS 





4. B. LaFleur 


(Buckingham Studio Ihoto) 


PACIFIC CARBON AND 
RIBBON MFG. CO. 


HEAD OFFICE AND FACTORY: 
1451 Harrison St., San Francisco, Calif. 


& Corona Typewriters, Inc.; B. Longstreet of Under- 
wood Elliott Fisher Company; L. Colwell of Remington 
Rand, Inc., and George Clark of the Royal Typewriter 
Company, Inc. 

The committee is all set and ready to make things 
hum during the August convention. 

It is said that there will be a lot of surprises and 
that members attending are sure to have a wonderful 
time. Headquarters will be at the Mayflower hotel, 
one of Washington’s finest establishments of its kind. = SEND FOR HELPFUL BOOKLET 

ine 
MAY MERCHANDISE MESSAGE FROM DIVELBISS 


From L. B. Divelbiss, Columbus, Miss., comes a book- 


CARBON PAPER FACTS! 
let of ten pages and cover offering “Messages of Mer- 


chandise.” Bargains are offered in office supplies, This interesting booklet will help to increase your 
office machines, office furniture and rebuilt typewrit- sales! Gives important information about manufac- 
ers. A schedule of prices tells of the several grades of “> : 

ture and use of carbon paper and typewriter ribbons. 





Write Now for Your Copy of 





rebuilding typewriters. 


This booklet is well done, with some very effective 
and the reader pages were 


illustrations. The cover 
done on the Mimeograph. 





Free 


yours simply upon request! 
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SURPRISE 


IS A MILD WORD FOR IT! 


® Watch your secretary's face light up when 
she hears Nuphonic* Reproduction for the first 


time! If you have the slightest feeling that we 
are over-enthusiastic about it, ask your own 
secretary to try it. Have her use this outstanding 
transcribing instrument—for just one day! 

Tell her not to judge it entirely by the at- 
tractive outward appearance that Stanford 
Briggs, the industrial designer, has given it. 
Let her get to the bottom of this Nuphonic 





Reproduction business, just as thousands of 
other secretaries have. It will be a new ex- 

perience to her. 
The Dictaphone office in your city will have 
her desk within a few hours 


an instrument on 
atter she phones them 
test today. 


Have her put it to the 


“Nuphonic Reproduction a new development of 
the Dictaphone laboratories gives a new standard 
of voice clarity such as secretaries have never before 
experienced. 

Dictaphone Sales Corporatior 
420 Lexington Avenue, Ne 
In Canada—70l1 Wellington CODs 

I want to see your representative. 


nd me your Nuphonic Progress Portfoli 


THE NEW B-12 


DU CWAP EONS 


The word DICTAPHONE is the Registered Trade-Mark of Dictaphone 
Corporation, Makers of Dictating Machines and Accessories to which said 


T rade-Mark is Applied 


' tant post for a citizen. 
| elected, Mr. Gill will have added scope for greater busi- 


| to take in state-wide activities. 





OFFICE APPLIANCES 


PACIFIC NORTHWEST NEWS NOTES 

The stationers of Seattle, and other cities, were bene- 
ficiaries of the chain letter fad which reached propor- 
tions that threatened to engulf other businesses and 
spoil the peace of mind of the good people of the North- 
west. Stationers featured the new forms printed at the 
rate of five for a nickel. As accessories they sold foun- 
tain pens, ink and a variety of other stationery requi- 
sites. Many persons who had not written a letter in 
years began to catch up with their correspondence and 
write to friends from whom they had not heard in 
years. Post offices of the Northwest—as well as else- 
where—were deluged with the “spare-a-dime” missives 
that emanated from the stationery stores. 


* . * 


Richard G. Montgomery, assistant manager of The 


| J. K. Gill Company, Portland, Ore., has received new 


honors. He was selected recently as vice-president of 
the Oregon State Chamber of Commerce—an impor- 
With the other new officers 


ness development. His executive capacity will broaden 
The new officers plan 
to carry the work of the state chamber to new objec- 
tives in 1935 and 1936. 

The office equipment field was stimulated when the 
state of Washington’s new sales tax went into effect in 
May. The tax brought about the purchase of many 
calculating devices, cash registers and stationery. The 
computation of the tax is the bane of many sales clerks, 
bookkeepers and billers. Many stores have ordered 
new sales books with special column ruling for figuring 
the tax. One grocery store chain ordered 125 new cash 
registers which were arranged to total fractions on 
sales slips. Clerks in other stores have been provided 
with new devices and office equipment. Much instruc- 
tion is necessary to plan for the collection of the 
“kitty” on every business transaction negotiated in the 
state. 

* x x 

A reunion dinner for employees of the Lowman & 
Hanford Company, Seattle, recalled vivid memories of 
the pioneer stationery and office supply houses of Seat- 
tle. The dinner was held a short time ago by employees 
of this large house at the Pine Tree tea room. Robert 
Chambers, traffic manager, was the guest of honor at 
the dinner. He has been with the company thirty-five 
years. The committee of arrangements for this special 
celebration was composed of Perrin Martin, chairman; 
Mary H. Lammers, Esther E. Johnson, Charleen K. 
Curtis, F. G. Pratt and R. J. Williams. 


* * * 


Although the United States Senate voted in mid- 
May to extend NRA until April 1, 1936, instead of two 
years, as President Roosevelt demanded, the state code 
of Washington gives the president his wish, so far as 
the Northwest commonwealth is concerned. The legis- 
lators voted a continuance of two years of the existing 
code and trade practice setup, regardless of what Con- 
gress may do. 

* 7 + 

Good progress is being made in the modernization of 
the deWolfe building, Seattle, for the Remington Rand 
Business Equipment Company. The plans contemplate 
one of the finest offices, display and salesrooms for of- 
fice equipment in the entire northwest area. The re- 
modeling is to be completed early in June for the spec- 
tacular display of the complete Remington Rand line. 
The lease was negotiated only recently so that the 
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fast-selling items that yield 
|e 40) Ce 


BIGGER PROFIT 





SpeedyeAccurate 
SimpleeCompact 


The only machine that 
actually does the work of 
a $300.00 adding ma- 
chine, yet sells for as 
little as $7.50, complete. 
Your customers will buy the ADDO- 
METER on sight because never be- 
fore has there ever been an adding 
machine that does such wonderful 
work at such small cost. ADDO 
METER performs a useful, practical 
and necessary service in the every- 
day life of almost every business man. 
Put them on display both in your 
window and on the counter. They'll 
sell themselves and give you a big 


profit on each sale. 
FOR 


RETAILS 


“4 30 


($10.00 WITH LEA- 
THERETTE CASE) 


ase cers 





VE-PO0-AD 


OVER 1,000,000 SOLD IN DECADE 


You will find this small 
VEST POCKET ADD- 
ING MACHINE an- 


other easy-selling item. 


Imagine yourself com- 
puting figures up to 
999,999,999 on such a 
small compact little 
device that actually fits 
a vest pocket. Hun- 
dreds of times your 
customers have occa- 
sions to use a machine 
like this. Doctors, law- 
yers, architects, mer- 
chants, farmers, sales- 
men, everybody, in 
fact, can use this little 
machine constantly. 
All you have to do to 
sella VE-PO-AD is give 
a3 minute demonstra- 
tion. Like the ADDO- 
METER, the VE-PO-AD 
affords a big opportu- 
nity to make more 
money for you, because 
your profits are high on 
every machine you sell. 





SELLS 


FOR 
sale of VE-PO-AD. Let us show 


<4 
oy 
you how this remarkable little 


LEADING STATIONERY STORES 

SOLD THOUSANDS OF THESE 

LITTLE VEST POCKET ADDING 
MACHINES 

For the last five years Stationery 

Stores everywhere have been m 

ing additional profits through the 





machine can increase your profits. | 











Tae eS i 
ry te 


These TEN exclusive 


ADDOMETER 





features make the ADDO- 


METER absolutely indispensable to anyone who 


makes use of figures. 


1. Does direct subtraction 

2. Adds and subtracts frac- 
tions 

3. Clears instantly 

4. Embodies handy ruler 

5. Size only 1144’’x24o"x 54" 
weighs 14 oz. 

6. Can be placed right over 
the figures being com- 
puted 


DDOMETER is offered in three popular models. 
and operates on the same basic principle. The only 
difference is in the dial readings and in 
All are finish 

brown, with figures instantly clear and readable. 


chanically perfect 
embodied in each machine. 


given below. 

FRACTIONAL STANDARD 
DECIMAL DECIMAL 
MODEL A MODEL B 

Capacity Capacity 

99,999.99 7/8 999,999.99 


. 8column capacity 


adds 
to 99,999.997, 


. Shows total at all times 


9. Each machine carries an 


unqualified 2 year guar- 
antee 


Amazing low price 
easily within the reach 
of every business man 


Every model is me- 
aduated markings on the rule 


in a beautiful shade of walnut 
Complete description is 


LINEAL 
MEASURE 
MODEL C 


Capacity 
999,999 11/12 7/8 


Every model 6 mechanical gem. Your customers will be pleased with it. 


Order a today t 





with gongiete descriptive literature 


and quantity prices. Fill out the « coupon and mail 


RELIABLE TYPEWRITER & 


ADDING 


MACHINE 


CORP. 


303 W. Monroe St., Chicago, U.S. A. 
Cable Address ‘‘Reliable Chicago” 


Reliable Typewriter & Adding Machine Corp. 


303 W. Monroe St. 
Chicago, Il. 


Send descriptive literature on the ADDOMETER. 


VE-PO-AD. 
Firm Name 


Address 


crc a 
| | 
| | 
| ! 
| Send descriptive literature on VE-PO-AD. | 
| Send quantity price list on both ADDOMETER and | 
| ! 
| | 
| | 
| ! 

J 
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PRONTO 


TIME is here! 


Transfer time—mid year—your customers are going 
to need storage files for transferring. You are going 
to get some of this business whether you go after it 
or not—but—why not put a PRONTO under your 
arm and go out and get some real business—and 
make some real money? Other dealers will do it. 





Everything is in your favor with PRONTO— 
Strength— A ppearance—Accessi- 
bility—easy assembly and econ- 
omy. Remember PRONTO has 
SSS SSO—tsar ll steel drawer front and steel 


sey sd reinforced drawer and case. 


BLOCKS 
strat tomencrs PRONTO FILE CORP. 


when tre crawerisbut parily = 46.36 BROADWAY NEW YORK, N. Y. 





















THE NEW LOW PRICE “W” 


CLEVELAND FOLDER 


LETTER SHOPS e OFFICES —— ~~ 
will fold your ~ 
CIRCULARS @ LETTERS © ENVELOPE 
STUFFERS e SMALL BROADSIDES 
at highest speeds and lowest cost 





8!/.x11” letters can be folded 2 or 3 folds at 
speeds of 10,000 sheets and up per hour. 

Small circulars |, 2, 3 folds at higher speeds. 
Folds practically every kind of paper that can be 
folded in sheet sizes 4x5” to 14x20’. 

This High Speed, Automatic Fed machine folds 
with extreme accuracy. 

Easy to adjust and operate. Just as well de- If you have folding to be done write us for 
signed and built as larger Cleveland Models. literature describing the Model "W" Cleveland. 


DEXTER FOLDER COMPANY 


28 West 23rd Street, New York City 


CHICAGO PHILADELPHIA BOSTON CLEVELAND ST. LOUIS SAN FRANCISCO 


117 W. Harrison St. 5th & Chestnut Sts 185 Summer St. 1931 E. 61st St. 2082 Ry. Ex. Bldg. Harry W. Brintnall Co. 
430 Howard St. 
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Seattle area can be developed more constructively, and 
its importance increased. 
*. * - 

The Washington State College at Pullman, through 
its business administration department, has compiled 
interesting statistical material covering typewriters. 
This indicates contemplated purchases, and approxi- 
mate market in the city for these business machines, 
based on comprehensive commercial surveys by the 
students of the business course. 

* * . 

Alterations and improvements are being made at the 
plant of the Lowman & Hanford Company, 72-74 
Washington street. Rearrangement of partitions and 
remodeling will aid the efficient operation of the large 
organization centralized in this lower location in Seat- 
tle —CML 

> 
HANDSOME DISPLAY OF MARKWELL PRODUCTS 

The Markwell Manufacturing Company, Inc., 200 
Hudson street, New York, N. Y., have in readiness a 
handsome display of Markwell staplers, staples, pins, 
etc. Part of the display is shown in the accompanying 
cut. The company claims that their improved and 


PINS AND STAPLES 


up TO 60 SHEETS 
HOLDS » 


290 


STAPLES 


LIBERAL ALLOWANCE 
ON YOUR OLD 
STAPLER - 


cada GUARANTEED / IO YEARS 





One of the New Markwell Display Pieces Offered Dealers 


patented staples are free from competition; that they 
are precision-made by experts, and that the consumer 
is therefore protected. Only these staples can be used 
in Markwell improved fasteners. The Markwell prod- 
ucts, it is claimed, are built up to a standard and 
merit recognition for their quality. 
es 

PILGRIM CARRIES TYPEWRITER TO THE POPE 

Rev. J. W. Selinger, pastor of the Catholic church of 
Groton, N. Y., where the Corona typewriters are made. 
Sailed May 8 to visit Pope Pius at the Vatican. He car- 
ried with him a Corona Silent, which will be presented 
to Pope Pius on behalf of the Groton congregation. 
The typewriter is a regular Corona Silent model, fin- 
ished in white especially for the Holy Father. 
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CARD SIZE 
PRESSBOARD 
INDEXES 


All Sizes 3x5, 4x6, 5x8 and 6x9 Inches 


PLAIN AND 
CELLULOIDED TABS 





Tue Dealer who centers special sell- 
ing effort on Pressboard Indexes is 
building good will with every sale. 
Consult our price list and see how 
really trifling the difference in cost. 


If you haven’t our Current Price List 
Mail Coupon Below 


bd 


Che Wabash Cabinet Co. 


Wabash~indiana. 











The Wabash Cabinet Co., Wabash, Ind. 
Please send us a copy of your NEW PRICE LIST with NEW 
TERMS and NEW DISCOUNTS. 





Name eee 


Address ae" — aia 




















They take the Note the 
. two rows 
noise and effort of ball 





bearings 


from the moving 


of office chairs 


























FAULTLESS 
CASTERS 


Faultless office chair casters represent 
the finest type of construction and 
swivel with little more than a sugges- 
tion of effort on two complete rows of 
balls. Dust-proof construction pre- 
vents dirt and dust from clogging the 
bearings. The casters do not mar 
floors or floor coverings. 


An attractive new package is a definite 
sales help. The particular caster in 
each box is pictured boldly on the out- 
side. Complete directions are printed 
on inside. 


Their excellent qualities and modern 
packaging take Faultless casters out of 
the commonplace and make them a 
live, moving number for ente rprising 
dealers. Display them, put them in 
your service kits, demonstrate them to 
your customers and you will profit. 


FAULTLESS CHAIR GLIDES 


A fitting companion 
line to Faultless 
casters. Made of 
formed hardened steel 
with live rubber in- 
sulation to protect 
from jars and vibra- 
tion. Easy to attach. 
Will outwear the furni- 
ture. 

Complete information 

upon request. 


FAULTLESS 


CASTER CORPORATION 
EVANSVILLE, INDIANA 
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RELIABLE STATIONERY COMPANY ESTABLISHED 
IN NEW HOME 

Late in April the Reliable Stationery Company moved 
into new, larger quarters in the building at 303 West 
Monroe street, Chicago, Ill. The entire fourth floor of 
the building is occupied by the general offices, the 
stock room and the printing department of the com- 
pany. In the building adjacent to the west, connected 
by a doorway cut in the walls of the two buildings, 
considerable additional space is used for general stor- 
age purposes. 

On emerging from the elevator, a visitor is impressed 
by the fine appearance and arrangement of the office 
space in the new location. Along the north and east 
walls, looking out upon Monroe street and Franklin 
street, are partitioned offices for the executives. The 
rest of the office space, with the exception of a small 





Building Whose Entire Fourth Floor Is Occupied by the 
Reliable Stationery Company 


reception area, is occupied by the desks of salesmen, 
stenographers and general clerical workers. 

The Reliable Stationery Company was organized by 
Maurice and William Sokolek in 1918. From a small 
capital and a small inventory, the organization has 
grown in seventeen years to its present position as an 
important factor in the commercial stationery indus- 
try in Chicago. It is reported that each year shows 
an increase in business over the previous one and that 
during each year of the depression a profit was earned. 

In addition to its regular commercial stationery 
business, the company operates a print shop with fa- 
cilities for cutting, perforating, tabbing, etc., as well 
as regular job printing. 

In Milwaukee the company maintains a branch office 
with stock. 

The Chicago sales staff, including executives, num- 
bers about twenty. Ten sales representatives are lo- 
cated in different parts of the country with the result 
that merchandise is shipped to every state. 

——> 
SOME NEW WOODSTOCK DISTRIBUTORS 

Among recently appointed distributors for the Wood- 
stock Typewriter Company, Chicago, are the follow- 
ing: Richard S. Buck, B & C Office Equipment Service 
Company, York, Penna.; J. C. Tompkins, Woodstock 
Sales Company, Syracuse, N. Y.; C. R. Smith, Harris- 
burg, Ill.; Charles Sims, Batesville, Ark. 

> 
NEW CONCERN IN MARSHALLTOWN 

Allbee Office Equipment Company is the name of a 
new firm recently organized at Marshalltown, Ia. Mr. 
Allbee has been connected with the office equipment 
business in Marshalltown for some time.—FCS 
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These newcomers to the 
Carter’s Cube line com- 

plete the most famous | 
Ink family in history. 
First, the 10¢ Cube which 
attained such sensation- 
al popularity; then the 
15¢ and 25¢ sizes—and 
now Cube Quarts and 
Pints. 


Carter’s NEW CUBE Quarts and Pints! 


Here’s the latest addition to the Carter line of 
modern ink packages. The same striking features 
of the popular 1l0¢, 15¢ and 25¢ Cubes now applied 
to quarts and pints. The pleasing design and 





colorful labels make them stand out in any dis- 
play. They are easy to handle, and the successful 
Carter pour-out simplifies filling inkwells. The 
Carter's Ink Company, Boston, New York, Chicago. 


eceran "§ Wy a 
--. CARTER 
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UFIL 


““LITTLE DANDY” 
Steel Office Stands 


**Little Dandy”’ makes so many kinds of office work easier 
to do that every one in use helps to sell another. It is a 
quality product throughout—from the cold rolled steel 
structure that is rigid and durable for lifetime service, with 
a surface that takes a smooth, lustrous finish, to the large, 
soft rubber tread casters and the carefully sanded and 
finished baseboard and side leaves. 


Side leaves are furnished left, right or both sides and pro- 
vide extra working space. They and a raising and lower- 
ing device can be made part of the original construction. 
The substantial construction and first-class finish of 
‘Little Dandy”? Stands put them in a class far above 
products offered for this purpose on a price basis. Office 
Furniture Merchants who carry “ Little Dandy” know that 
it gives absolute satisfaction in use. 

There is no assembling cost and the demand makes 
advisable having at least three stands in stock all the time. 
The investment is small and the freight cost low. 
‘“*Postur-Chair”’ and the many other UHL items provide 
many sales opportunities. Keep a stock of them and have 
The the UHL catalog always available. 















Saves 
TIME AND 
LABOR 


Doubles 
TYPEWRITER 
USEFULNESS 








No. 671-TS 


Toledo Metal Furniture Company 
1576 HASTINGS STREET TOLEDO, OHIO, U.S. A. 






No. 671-LSX 











ete =6() years of 
Desk Building 


This extended, continuous operation 





No. 578 Secretarial Desk, a popular proves the genuine quality and popu- — 
commercial design in full quartered +e larity of the Jasper Desk Co. fur- vy 
oak or in walnut and mahogany fin- be niture. Sturdy construction, attrac- 2 

ishes. Measures 60x34 inches, 30% ff tive appearance and features of mod- 

inches high Typewriter compart- ey ern convenience are combined in all tunity in this line will convince you 
ment is placed in right or left pedestal our products. of the advisability of putting it in on 
as per your order. Office Furniture Dealers: A com- a regular basis. For details and 


parison of the value and sales oppor- __ illustrations, see our catalog No. 421 
New York Warehouse: 


Chicaey Representative: Louie tt acter. JASPER DESK COMPANY, Jasper, Indiana 


529 S. Wabash Ave. Phone WEBster 3217 
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BILL McADAMS AN EYE WITNESS TO EXPLOSION 


The following item is taken bodily from the New 
England Travelers News for May 1: 

One of our best known stationers, Bill McAdams of 
Boston, was an eye witness to the terrible explosion at 
Weymouth landing a short time ago. Bill was watch- 
ing the water flooding through the Square from the 
creek which runs through the town and which had 
overflowed the landing to a depth of two feet in some 
places. This was around two o’clock in the morning, 
when suddenly he saw the walls of a chain of three 
buildings “jump” forward as if some huge hand had 
smacked the rear surface, the roof opened up in sev- 
eral places and debris came flying through, and then 
he heard the shattering blast. As soon as the falling 
timbers and bricks had ceased splashing into the water, 
Bill volunteered his services to the fire department 
which was already on the scene, pumping water out of 
store cellars, and helped to pull the wounded out of 
the ruins. Bill says he never wants to go through a 
like experience again. 


CMSTP &P 
oo =e 


~ ms } 
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4 Solid Carload of Wilson-Jones Company Loose Leaf and 

Blank Book Merchandise Shipped to the Zellerbach Paper 

Company, Los Angeles, Calif.. Recently.—The picture was 

taken at Los Angeles just prior to unloading the shipment. 
—~<———_ 


SOME DO MORE CHAIR NOTES 


Frank Chapman spent the week-end of May 11th at 
the home office of the DoMore Chair Company in Elk- 
hart. Mr. Chapman is the Toledo agent of the 
company. 

*x ” « 

A. Pomerantz & Company, Philadelphia representa- 
tive of the DoMore Chair Company, has installed a 
DoMore Health Seating Display department. 


* + * 


The Myers Office Furniture Company, Kansas City, 
Mo., has also opened up an exclusive DoMore display 
department, which is under the direct supervision of 
Claude Myers, assisted by his health seating expert, 
Frank Thompson. 

oo * 7 

George Whitney, DoMore field representative, re- 
turned to Elkhart, Ind., during the middle of May after 
a three months’ trip through the South. Mr. Whitney 
found more interest everywhere in the higher priced 
DoMores than in cheaper models. 

wiitinains 
REMINGTON RAND COMPANY LEASES PREMISES 
IN INDIANAPOLIS 


It is reported that the greater part of the seventh 
floor of the Test building, Indianapolis, Ind., has been 
leased by Remington Rand, Inc., in order to give their 
branch store more space. This action was taken on ac- 
count of increased business.—EB 
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STAPLING JOBS MAKE 
ACE THE CHOICE 





ACE No. 102 


Unrivaled among 
all stapling ma- 


Legions of users depend upon 

the ACE FASTENER LINE for 
chines. Perma- all-around perfect, continuous 
Fasten 33 to 40~—s Service. Jam_ proof, all-steel 
construction coupled with a life- 
time guarantee means satisfac- 
tion for your customers. 


sheets average 
weight paper. 
Loads 210 staples. 
Weight 20 oz. Re- 
tail price $6.00. 


No. 402 





The stapling machine that Details same as Pilot. Pro- 
will give years of wear. Has fessional and home users 
no equal in its price range. like Cadet. Loads 105 staples. 
Loads 210 staples. Retail Weight 11 oz. Retail price 
price $4.00. $3.00. 





ACE STAPLES 
No. 2025 
Made to fit Ace, Pilot, Cadet and all standard-make 
staplers. Hand picked, precision made. Use Ace 
Staples in your Ace Fasteners to complete life- 
time guarantee. Packed 5000 staples to box. 210 
to a strip. 


Prices apply east of Rockies. 


AcE FASTENER 
CoRP. Geico a 
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“THE ‘EYES’ HAVE IT/” 





Why 9a 


Because it’s the 


Sells on Sight 


best metal waste 
and it looks it. 
with the 
office furniture and ‘“‘fit the 
picture.”” The Victor looks like the 
thorobred of its field and its service 
It is truly a 


basket in America 


Because it can hob-nob 


finest 


lives up to its looks. 
thing of beauty and a servant for- 
ever. Neatly designed, sturdily built, 
beautifully finished—-a magnet for 
eyes that know a good thing when 


they see it. 


Let us send you prices, discounts and 
full information on this outstanding 


waste basket the Victor. 


‘STEELCASE 


L, Business FE guipin ent. 





MEMo 


SY-tale me celamaell 


Tahrelsurchilelamela 


METAL OFFICE 
FURNITURE COMPANY 
Grand Rapids, Michigan 


METAL WASTE 
BASKETS 
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NORTHWEST TRAVELERS NOTES 


By Fred C. Schaefer, Correspondent 


Eddie Cooper, popular as an invalid as well as a well 
man, representative of the Boorum & Pease Company, 
had the first cast taken off his injured foot the early 
part of May. It seems that if all goes well, he will be 
back on the road soon. 

* . - 

Harry Spurlock, northwestern representative of the 
National Blank Book Company, and president of the 
Northwest Travelers Club, spent some time at his home 
in St. Joseph, Mo., during May. He attended the grad- 
uation of his daughter, Jean. Mr. Spurlock expects to 
spend the summer at Lake Minnetonka with his fam- 
ily. 

x od . 

Herbert Morgan of the Associated Stationers is chair- 
man of the committee in charge of arrangements for 
the Twin Cities golf tournament of the Northwest 
Travelers Club. Plans for this event are now going 
forward and announcement of the date of the tourna- 
ment will appear in an early issue. 

* * x 

Harry Woodmansee of Bismarck, N. D., visited the 
Twin Cities early in May. 

* * * 

The seventh district is looking forward to some con- 
structive association work during the governorship of 
Joe Popple of Zaiser’s, Des Moines, regional governor 
of the district. 





New Display Piece for the Hotchkiss Model 5.\ 
Stapling Machine.—Text reference to this dis- 
play appeared in the May issue on page 53. 


_— 
PATTILLO TAKES WOODSTOCK AGENCY FOR 
COLUMBIA 

E. N. Pattillo, owner of the Typewriter Exchange, 
1203 Lady street, Columbia, S. C., was recently ap- 
pointed Woodstock distributor for that city and sur- 
rounding territory. 

Mr. Pattillo has been in business in Columbia for 
about fifteen years and much of that time he has han- 
dled new typewriters for another well known manu- 
facturer. 

~— 
NEWARK DEALER OPENS BRANCH STORE 

S. N. Thomson, 219 Washington street, Newark, N. J., 
recently opened a branch store at 993 Broad street, in 
that city. 

Mr. Thomson has been in business over twenty years 
and is operating branch establishments at 1166 Eliza- 
beth avenue, Elizabeth, N. J., and 178 East Front street, 
Plainfield, N. J. 
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but in One Year’s Time 


VICTOR STENCILS AND INK HAVE GIVEN 


NEW IDEAS ABOUT 


T’S getting to be a byword! Whenever duplicator 
a £ ; 

stencils and inks are discussed, Victor quality is 
bound to pop into the conversation—yes, and win ap- 
plause from everyone who has sold them. 


It’s another tribute to the importance of starting right. 
Victor Stencils were engineered correctly from the 
very beginning . . . ‘“tailored”’ to fit the expectations of 


customers who know stencils at their best. 


Victor Stencils are famously easy to type; letters do 
not punch out; type does not clog. Excellent for stylus 
work, too. Simple to correct—and no one can detect 
the change. There are many other advantages, such as 





QUALITY and Profits 


the resistance of Victor Stencils to deterioration while 
in stock, their excellency on re-runs and, last but not 
least, the absence of unpleasant odors. 

But better get all these facts first hand. You owe it to 


future profits! Just send the coupon, we'll do the rest. 
Victor Safe & Equipment Co., N. Tonawanda, N. Y. 





f Please send me Victor Stencil samples so I can test them 
out myself. } 
Firm Name 
; Your Name . 
Address | 
| | 
\ City State J 











VICTOR STENCILS AND INK 
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No use, boys—Those Corners Simply 
Won’t Give Way! 
= 




















Reinforced 


Where Wear is Greatest 





This means increased sales for you and better 


service to your customers ... Leatheroid File Q ua lity Pa rk 


Pockets also have foldover gusset tops and 


double fronts and_ backs. Glue welded Envelope Co. 
throughout. Made in all sizes with 134, 31 
and 5-inch expansion. We'll gladly send [1-116 Merchandise Mart, Chicago 


Cs.) HOLD YOUR CUSTOMERS 


mo eo 
wis Cleangrip 


(Patent Applied for) 














You have often lost profitable carbon paper accounts because competitors call 


Cues ing upon your accounts CLAIM to have something “just as good. 
The customer doesn't know better because to him all OLD STYLE Carbon 
CARBON Papers LOOK ALIKE. 
PAPER YOU CAN HOLD your accounts with CLEANGRIP. Distinctive in ap 


pearance, it LOOKS and IS DIFFERENT from all others. 

CLEANGRIP is CURL-RESISTANT. Its uncoated end margins are RE 
ENFORCED (patent applied for) which adds strength and permits of speedy 
alignment without ends wrinkling, tearing or curling. This feature is found 


H.M. Storms Co only in CLEANGRIP. 
CLEANGRIP possesses all the durability and writing qualities of the highest 
grade Carbon Papers PLUS THE EXCLUSIVE CLEANGRIP FEATURES. 
a THEREFORE, regardless of competitors’ claims, CLEANGRIP users will 


demand CLEANGRIP exclusive features. This makes resistance to “sales 
talk” almost impregnable. 


Patent applied for 


Our Dealers Plan Manufactured Exclusively by 


means new business for YOU. 


Write promptly for samples, Hi. v4. XNtorms Company 


prices, territory, etc. 
Vakers of “The Complete Line” of Carbon Papers and Typewriter Ribbons 


Dept. “O” 


361 Grand Avenue Brooklyn, X\. Y. 




















LATE OBITUARIES 
W. E. HAGGERTY 

William E. (“Bill”) Haggerty of the New England 
organization of the Joseph Dixon Crucible Company, 
died from a heart attack at the Providence Biltmore 
hotel, Providence, Rhode Island, Thursday, May 23. 

Mr. Haggerty was born in Bridgeport, Connecticut, 
and was a graduate of the Bridgeport high school. 
Soon after graduation he became connected with the 
Columbia Phonograph Company in Bridgeport, where 
he was assistant purchasing agent. He left this posi- 
tion thirteen years ago and in August, 1922, associated 
himself with the Joseph Dixon Crucible Company as 
a member of their New England staff. He was forty- 
six years old. Mr. Haggerty’s wife survives him. 

He was a devoted Catholic and belonged to the con- 
gregation of Saint Joseph’s Cathedral at Hartford, Con- 
necticut, where funeral services were held, May 27. 

Mr. Haggerty’s residence was at 656 Farmington ave- 
nue, Hartford, Connecticut. He was active in the af- 
fairs of the Connecticut Valley Stationers Association 
and belonged to the New England Travelers Club. He 
had a genial personality and was regarded with sincere 
affection and esteem by all who knew him. 

W. W. PRIOR 

Walter W. Prior, proprietor of the Prior Typewriter 
Exchange, Trenton, N. J., passed away on May 15 of 
pneumonia at his home in Trenton. He was forty- 
eight years of age. 

Mr. Prior was born in Trenton and received his early 
education in the local grammar schools and at the old 
Trenton high school. He was a star football player 
and as quarterback directed the gridiron destinies of 
the Trenton high school teams for several years. Later 
he figured prominently as a football star at Lafayette 
college. During his quarter of a century of business 
in Trenton, he has followed amateur sports with keen 
interest and enthusiasm. 

He started in business in 1910 after having spent 
several years repairing and selling used typewriters. 
His first shop was in the old Elmore building. Later 
he removed to 234 East State and finally, in cooperation 
with his brother, the present structure was erected in 
1929. Mr. Prior was active in fraternal affairs, having 
been a member of many lodges, including the Masons, 
Elks, Moose, etc. He leaves his wife, Mrs. Katharine 
F. Prior, a daughter, Miss Katharine Prior, his mother, 
Mrs. Clara V. Prior, a sister Miss Grace B. Prior, and 
a brother, Thomas. 

J. H. GORDON 

John Hamilton Gordon, 44 years old, vice-president 
in charge of sales for the Boorum and Pease Company, 
manufacturers of loose leaf diaries, blank books, and 
other specialties, died last month of pneumonia at his 
home, 30 Orange street, Brooklyn, N. Y. He had been 
ill about a week. 

Mr. Gordon was born in Omaha in 1891 and received 
his finishing education at Yale University. During the 
World War he served in the Aviation Corps with the 
rank of first lieutenant. While on active duty he was 
severely wounded and suffered the loss of a leg. 

Mr. Gordon was employed by the Boorum & Pease 
Company in 1913, immediately after his graduation 
from Yale. His service with the company was inter- 
rupted by the war, but after his injury had healed he 
returned to the United States and re-entered the em- 
ploy of the company. He leaves his wife, Mary Avery 
Worth Gordon; a daughter, Kitty; and a son, Jack: 
and his parents, John and Emma Bacon Gordon. 
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TAKE THE “WASTE” 


OUT OF 


WADTE 


AMERICAN CAN 


BASAL 


SELLING 


a Handling several lines of baskets means 


tying up your money, boosting your inventory 


WASTE. 


Stocking incomplete lines means losing sales 


— WASTE. 


Saddling yourself with slow-moving lines 
means giving away profitable space in your 


—~WASTE. 


store 


Selling inferior baskets means dissatisfied 
customers, fewer repeat sales —WASTE. 


Canco takes the waste out of waste basket 
selling—offers you a fast moving, profitable 
line. Complete, for every type of customer. 
Styled for every type of market— institution, 
office, home. Canco baskets will lower your 
inventory, increase your turnover, show you 
steadier profit. 


Canco baskets are metal, fireproof, durable. 
Handsomely lithographed in oak, mahogany, 
and walnut finishes, as well as green and white. 
They are priced to today’s needs; they are 
staunchly built by a company famous for 
metal work. We urge you to get the facts. 


Galvanized Ware Department 
COMPANY 


City Park Avenue and Hamilton St. 
TOLEDO, OHIO 


























French stenos fair in francs are paid— 
Italy’s maids in lire; 
Both know when mistakes are made 


That SUEDE erases clearer! 


SUEDE corrects mistakes in any lan- 
guage and any monetary unit. It speeds 
up bookkeeping and typewriting. Away 
go typing errors, pencil marks, smudges 
without a scratch or a scrape. Its easy- 
to-hold, easy-to-use, rounded octagon 
shape increases its popularity. 

SUEDE is Weldon Roberts Eraser No. 
900. Like every Weldon Roberts Eraser 
it is a product of specialization—finest 
quality—scientific compounding of ma- 
terials—knowledge of use. It is one ex- 
ample from the unusually complete 
Weldon Roberts line—a line with fast 
selling, quick turnover leaders. 


Feature Weldon Roberts Erasers by 
name in your store. Feature SUEDE 
with every display of typewriter sup- 
plies. Feature your knowledge of your 
customers’ preferences and your ability 
to supply them. 


WELDON ROBERTS 
RUBBERCOMPANY 
Amer ica’s Erase: 


Specialists 


Newark N. J. 




















OFFICE APPLIANCES 


A MESSAGE FROM THE SOUTHERN TRAVELERS’ 


CLUB 

At the meeting of the Southern Travelers’ Club held 
in Tampa, Florida, during the annual tenth convention 
of the fourth Regional District of the National Sta- 
tioners Association, Jack Gram was appointed perma- 
nent chairman. In that capacity he sent out the 
following message to members of the club compliment- 
ing them on their enthusiasm and helpfulness at the 
convention and urged the continuation of the spirit 
of good fellowship evident at the party held at the 


convention in honor of Roy Simpson. 


“The writer had the pleasure and privilege of attending the recent sta- 
tioners convention held at Tampa, and was happy to meet many of my 
old friends, and sorry to have missed others who were conspicuous by 
their absence. The convention was a big success, probably one of the 
best ever held in that district 

“*Much enthusiasm was shown among the traveling men to bring back 
the Southern Travelers’ Club with the old pep and enthusiasm which it 
has been known for all over the country in the past. The writer was 
appointed permanent chairman, and I acted in the capacity at a meeting 
held for the purpose of revamping the good old club. 

“A nominating committee was selected, and I believe they did a very 
good job electing the present staff of officers. They are all hustlers and 
no doubt will make a dandy showing during their term of office. 

“The usual good spirit was shown by all the traveling men, manufac 
turers and dealers who attended. Dues for this year were promptly paid, 
and a donation was willingly given by all to put on a stag party, which 
was held in the cool of the evening at a golf club, open air theatre, and 
what a success it was! 

“One of the finest entertainments was given, and a most wonderful 
dinner was served, and all agreed they had an evening of continuous 
pleasure. It was really one of the old-time Southern Travelers’ Club 
parties. So, let us all pull together and make the Southern Travelers’ 
Club the outstanding club of all times. 

“PAY DUES PROMPTLY, WORK HARD TO GET NEW MEM- 
BERS, GET THE DEALERS INTERESTED, AND. GET YOUR 
BIG BOSS ALL PEPPED UP SO HE WILL ATTEND OUR VARI- 
OUS MEETINGS. 

“Your officers need your help and co-operation, and our good old 
friend and custodian, E. G. Harpold, has promised to do his part, which 
we all know has been plenty in the past. 

“Brother, if you had heard the beautiful tribute given by a dealer just 
as the entertainment was to start at our stag party in honor of our good 
buddy, Roy Simpson, you would have felt as I and all who attended, 
that the good fellowship is still strong as steel among your fellow travel- 
ers and dealers throughout the South. Good work has already started 
and we want you to do your part.” 
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SPONGEX CUSHION ADVERTISED BY 
NEW DISPLAYS 


The Sponge Rubber Products Company of Derby, 
Conn., have devised new displays in four brilliant col- 
ors hand made in fadeproof paints. The illustration 


WORK BETTER 


YouWil FEEL BETTER| 
SPONGEX 


Recent Spongex Rubber Chair Cushion Display 
Card 





herewith shows a display for a window, for the top of 
merchandise shelves or other appropriate locations. 
Its size is fourteen and one-half by nineteen inches and 
it can be used with or without merchandise displays. 
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SPEEDO WORKS WONDERS WITH 
a JANES FILING. THROUGH AT FIVE. 








SPEEDO TRANSPARENT INDEX TABS 


and dealers are realizing quick profits by selling them. 


SNIP PROFIT 


convenient exposures. 


Attractively packed: 


25 feet in a carton. 


Colortual, 


sales- 


PED JE D> HER DE 
WHY DON’T SPEEDO TABS 
| CAN NEVER YOU INDEX PLEASE! 
LEAVE, AT WITH SPEEDO lad sIC 
FIVE TABS 2 ‘4 ‘ 
é <S 
~ \ —a 
ba L a Dn = 
Wo ¢ Ke — * a 
an << ane | Ty 
-~ ei aup p on | x W 
SO MUCH FILING — AND NEVER A FRIEND ‘TIPS’ JANE OFF att Gatien ene 
THROUGH ON TIME... TO SPEEDO TABS ... 
Office workers take the drudge out of filing . . . with YY YY Yi 
































S WiTHh SPEEDO TABS 


SPEEDO TABS are permanent, flexible and come in three / 
one foot (two 6” strips) in a cellophane YY ~ 
envelope including blank inserts, 5 feet in a window box. YY 2 
producing display FREE yy 
YU 
Y 
Samples and price information on request YY Y 
D 4 R UO K 





City Hall Annex 
Dept. Receiver of Taxes 
Philadelphia, Penn'a 














You need the closest kind of co-op- 
eration from the factory to handle 
special built to order work success- 
fully, your letters, requests for 
quotations and filing equipment 
problems must have prompt and in- 
telligent attention. 


“STEEL AGE” Dealers have a large 
staff of Engineers and Designers at 
their disposal who give their closest 
attention to all data and furnish 
drawings and specifications immedi- 
ately. 


CORRY-JAMESTOWN MFG. CORP. 


Corry, Penna. 


EXPORT DEPT.: 5713 EUCLID AVE., CLEVELAND, OHIO 


CABLE ADDRESS CORJAM 











Branches in Principal Cities 














Corry- AMESTOWN 


STEEL FURNITURE 
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BELIEVE IT OR NOT! 


A combination Stapling Machine and 
Tacker that retails for $2.15 


Including Staples. 
IT STAPLES, PINS AND TACKS 




















Used as Desk Type or Portable 


MARKWELL 
MODEL ‘‘RX"’ 





LIBERAL DEALER DISCOUNTS 


IT’S FULLY GUARANTEED 
ORDER NOW 





Write for details of 
CONTROLLED DEALERSHIP PLAN 














g 
MARKWELL PROTECTS DEALER AND CONSUMER 


Our Improved Patented Staples are FREE from ruinous, vicious, cut-throat competition. They are 
Precision Made, under the strictest supervision, by Skilled Craftsmen; hence the Consumer is Pro- 


MARKWELL MFG. CO. INC. 








200 HUDSON STREET, 
NEW YORK, N. Y. 








CARBON 


Or PERS 


Are Guaranteed! 


\ J HAT a wonderful feel 


ing it 1s to be sold on 





the quality of the carbon pa 


pers you sell! How satisfying 
it is to Anow that Codo Carbon 
Papers not only give the best 
possible service, but that the 
good will gained results in 


new and repeated sales—and 


at substantial profit 





CCONFID! NCE in your mer 


chandise is inevitably re 





“KILIAN” 


Unground Ball Bearings for the 
Metal Office Furniture Industry 


flected in increased sales. And 


your confidence in Codo Car- 


bon Papers is amply justified. They always give strong, clean 
cut impressions; are unusually long-lived; never flake off; and 
they cannot dry out That's why Codo carbons are guaranteed 
against deterioration for ve years. There's a Codo carbon 


sheet for every copying purpose and in all practical colors 


Codo Typewriter Ribbons, too, excel in 
quality. Be convinced by a trial order. 


Codo Mig. Corp. 


New Vork Coraopolis, Penna. Chicago 





(U8 Patent 1.782.622. Canadian Patent 324,059. Other patents pending) 

All parts machined from bar stock and heat-treated, 
outer races are one piece and can be made in any 
desired shape. (No soft stampings used whatsoever.) 
For cradle slides our ball bearings and rivets are in one 
unit for quick assembly. 95% of filing cabinet drawer 
slides in United States and Canada operate on “Kilian” 
unground bearings. Samples made to your specifi- 
cations. 


Kilian Manufacturing Corporation 
107 North Franklin Street Syracuse, New York 
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WIS-ILL CLUB NEWS NOTES 

Visitors at the May 3 meeting of the Wis-Ill Club, 
held as usual in the Boston Oyster House, Chicago, 
included Lou Tavernier and Roger Underwood of Fulton 
Specialty Company, Elizabeth, N. J., and Harry Yager 
of David Kann, Inc., North Bergen, N. J. They 
expressed their satisfaction in the character of the 
meeting place, the luncheon and the fellowship with 
the travelers and their dealer guests. 

* * * 

Commencing the first Friday in May the Wis-Iil Club 
arranged to have entertainment at each of its Friday 
meetings. Entertainment May 3 was provided by Sid- 
ney Allen, who played several numbers on the cello, 
accompanied by George Fannilo. Mr. Allen, who is 
connected with Associated Stationers Supply Company, 
is a member of the Chicago Business Men’s Orchestra. 
A later entertainer was Art Fuller of U. S. Playing Card 
Company, a magician of remarkable ability. A pianist 
furnished the entertainment at another meeting and 
Gordon Kickels of the Globe-Wernicke Company led 
the group in the Wis-IIll’ers’ song. 

- ” ” 

On the evening of May 21 Ralph Maneval and Ben 
Powell of A. W. Faber, Inc., Russell Carpenter of San- 
ford Manufacturing Company, Harry Balch of Quality 
Park Envelope Company, and Herbert Walsh of South- 
worth Company, all members of the Wis-IIl Club, enter- 
tained Augie Hunn of H. H. West Company, Milwaukee; 
Al Linde of H. C. Miller Company in the same city; and 
Walter Snelling of Horder’s. After an elaborate dinner 
at the Medinah Club the party went to the Chicago 
Stadium to see the International Golden Gloves Cham- 
pionship Fights between the Chicago team, the United 
States champions, and the Italian team, winner of the 
preliminary contests in Europe. 

President Russell Carpenter has announced that the 
Wis-Ill Club’s first golf game will be held June 21 at 
Westward Ho Golf Club, which is located north of 
Elmhurst, Illinois. The golf committee is composed of 
George Cormack, chairman, Ollie Hamilton, Ben Powell. 
Gordon Kickels and Ben Allen. The plan is to tee off 
at one o’clock and to remain for dinner. It is under- 
stood that a number of Chicago stationers, including 
members of the Chico Club, will participate. 

* a * 

“Chief” G. J. Aigner of G. J. Aigner Company visited 
the Wis-Ill Club May 24 and before the meeting was 
over became a member. Mr. Aigner returned a few 
days before from a month’s trip through Indiana, Ohio, 
Pennsylvania, Washington, D. C., to New York and back 
through Albany, Buffalo and Detroit. He called upon 
many dealers, attended a stationers’ meeting in New 
York, visited at the New York office of Office Appliances 
and attended a code meeting. He reported an attractive 
volume of business. 

* * * 

A Wis-Ill’er whom other members were particularly 
delighted to see at the meeting May 24 was Charles 
Underwood of Fulton Specialty Company who is recu- 
perating from seven weeks of serious illness. To help 
out in the emergency his brother, Roger Underwood, 
came out from the East and completed a trip which 
was interrupted by Charles’ physical condition. 

* * ” 

Norman Pearce is back on the job after five days in 
the hospital because of a painful shoulder condition. 
At the Wis-IJ] Club luncheon he appeared to handle 
his knife and fork with ease, an indication that the 
shoulder had responded to treatment. 





Counter height Cello-Clip 
sections serve as files and 
counter: 


“HANG THEM UP” 


A better way to file large sheets 


The Cello-Clip “hang them up" method of filing blue prints, 
tracings, drawings, art work, maps, etc., saves time, work, and 
valuable storage space ... ideal for advertising depart- 
ments, engineers, architects, and all offices where large sheets 


are filed. 


Any sheet may be referred to without removing it from the 
file. Material is indexed by numerical or classification guides. 
Cello-Clips are easily attached to paper, board, or cloth 
sheets and give many years of good service. They are in- 
stantly snapped on or off the rods. 


Send for additional information about the opportunities to 
sell Cello-Clip files in your community. 








A SIZE AND SEVEE 

OF G/W STORAGE 

CABINET FOR EVERY 
REQUIREMENT 


Steel storage and wardrobe cabinets have many uses in office, 
factory, garage, or home. Contents are kept clean and 
quickly accessible. Loss is prevented—privacy assured. They 
are fire resistant and practically dust-proof. 


Globe-Wernicke storage and wardrobe cabi- 
nets are furnished in two grades and in 
a variety of styles and sizes to ac- 
commodate every storage need 

and the floor space available. 









Send for cata- 
log and prices. 





Cincinnati, 


‘Olitts 
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Since Respirator Chair Cushions were placed on 
the market the old joke about providing a soft 
seat has been discarded and now employers fur- 
nish their office help with Respirator Cushions 
to secure greater efficiency. 

Increased efficiency is a very effective sales 
argument these days and it is possible to secure 
orders for Respirator Cushions where ordinary 
cushions would not even be considered. 
Respirator Cushions are ventilated by the re- 
spiring action which takes place while cushion 
is in use. The illustrations which follow repre- 
sent cross-section of Respirator Cushion in use 
and demonstrate how the respiring action takes 


place. 


Cross Sectional Views of 
Respirator Cushions in Use 





osition is natural. 
exes in accordance 


No | In Illustration No. 1 the 
. ba This shows how cushion 
with curvature and weight of the body. 





No 2 In Illustration No. 2 person seated is leaning 
. ° to the left, permitting cups on right side of 
cushion to expand and compressing cups on left side of 
cushion. 





No 3 In Dlustration No. 3 person is leaning to the 
4 aa right, compressing cups on right side, allowing 
cups on left side to expand. 

These illustrations demonstrate the action which takes 
place while cushion is being used; causing air currents to 
—_ in and out of cushion, a respiratory or breathing 
action. 


Manufactured by 


L. M. BICKETT COMPANY 
Watertown, Wis... U.S. A. 
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VINTON MADE MACEY DISTRICT MANAGER 

The increasing demand from dealers in the middle 
west for Macey products has prompted P. H. Millar, 
sales manager, Grand Rapids, Mich., to appoint George 
E. Vinton as central district sales manager. Mr. Vinton 
has had a wide experience in the office equipment field. 
He was formerly Chicago manager for the Yawman 





George E. Vinton 


and Erbe Manufacturing Company, and is chairman 
of the Chicago Steel Office Equipment Association. Be- 
cause of his extensive experience, Mr. Vinton is well 
qualified to assist office equipment dealers in the retail 
field. He plans to devote considerable time to this 
class of work with authorized Macey dealers. 
Mr. Vinton will make his headquarters in Chicago. 
ae 
ROYAL OPENS BRANCH IN MONTGOMERY 


The Royal Typewriter Company, Inc., has opened a 
distribution branch office in Montgomery, Ala., with 
A. R. Coleman, former assistant manager of the office 
at Knoxville, Tenn., as district manager. The territory, 
according to Mr. Coleman, includes Montgomery, Mo- 
bile, Pensacola, Troy, Dothan, and Selma. 

J. B. Tomlinson will be in charge of sales in Mont- 
gomery, while G. D. Herndon will be assigned to the 
rural territory. C. E. Hitchcock has been transferred 
from Atlanta and placed in charge of the service de- 
partment, with E. W. Juergens as assistant. Mrs. M. G. 
Tatum will be secretary and in charge of the employ- 
ment department, where stenographers can register 
without charge—-GHW 
GOOD BUSINESS ON “STANDARD” DUPLICATORS 


H. L. Gevaart, Milwaukee agent for the Standard 
Mailing Machines Company, reports good business in 
the several lines his company manufactures, partic- 
ularly in the “New Process” duplicator, involving the 
use of a special fluid. The rotary duplicator using 
gelatin films also shows increasing sales.—JCR 
es 

ARTISTIC DESK PAD ENLARGES SALES FORCE 

The Artistic Desk Pad & Novelty Company, 171 
Greene street, New York City, has appointed R. A. 
McGinty as sales representative covering the south- 
eastern states and M. Wishnow as representative in the 
New England states. 

~~ 
CHI-CO CLUB PLANS GOLF FEST 


The Chi-Co Club has issued a manifesto in tones of 
blue and white, summoning members and their friends 
to attend the coming golf outing, to be held June 5 at 
Navajo Fields, 123d street and Ridgeland, Chicago. A 
report of the event will appear in the July issue. 
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| “MAIL IT TO VAIL” 


U HE SLOGAN above implies more than a request for your order. 

‘ee Dealers in Vail products know that replenishment of stock ‘ew 
may not only be quickly accomplished by mail, but that the 

goods received will always be of the highest quality. This con- 

fidence has been gained through repeated satisfactory experi- 

[>> ences. If you do not handle the Vail line at present, you need 

( have no misgivings as to placing your initial order by mail. Vail 

products and service never recede from the highest possible 

| standard. 
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PAPER CLIPS PINS 
> BRASS FASTENERS — 
THUMB TACKS STAPLES 


Write for Price List 11354, Describing and Quoting our Complete Line 
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Vail Manufacturing Company 
1752-58 East 75th Street, Chicago, III. 
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Get your good share of the business with this line of 
POPULAR MACHINE BOOKKEEPING EQUIPMENT 


Illustration at left shows the New Model “E” ADJUSTO TRAY BINDER 
—the only device that combines all good features of Posting Tray and 
Binder, providing capacity, security, and efficiency in operation. 








Furnished in twelve standard sizes with sheet capacity of from 71 to 264 
inches. Also made to order to meet special requirements. 

Truck Base sturdily built, and equipped with easy rolling, long life swivel 
casters. Furnished in all standard and special heights and sizes. 




















You sell direct from our factory. We 
carry the stock, and furnish the right 
equipment on each order. 

















ADJUSTO TRAY-BINDER 
with Truck Base 








Illustration at right shows our Combination Outfit No. 12-L, made to ac- 
commodate the current ledger, surplus sheets, and transferred account sheets, 
all in one unit. Convenient, practical, and easily portable. 


This equipment is furnished in several standard sizes, and also built to order 
as required. 
Write for Folder No. 552 and Dealers Price List 


LEFEBURE CORPORATION 


ORIGINATORS AND MANUFACTURERS 
: ‘ ADJUSTO TRAY-BINDER 
3117 First Ave., 8S. E. CEDAR RAPIDS, IOWA with Filing Cabinet Base 
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The 
GEORGIAN 
PERIOD 
DESK 















No. 5000—28x52 
32x52 
34x60 
36x72 







We take pleasure in again presenting this gorgeous 
desk. All the exterior exposed parts and the drawer 
sides and drawer backs are genuine American Black 
Walnut, and the face veneers are the finest 4-joint 
Butt Walnut procurable. This desk has been accepted 
Foo! shipments of these by many of our dealers with their compliments, and we 


Chairs, offer savings in’ want all the trade to know more about it. Write for 
time and freight, worth ° 
further particulars and photographs. 


investigation. 


INDIANA DESK COMPANY.... JASPER, INDIANA 


PU UU EMCO CL 


Bank of England 


No. 501 























one of the 
NEW INDIANA 
OFFICE CHAIRS 
in brisk demand 








BE SENSIBLE about 


fire protection 


The danger of fire is ever present—times of 
prosperity or of business quiet are alike subject 
to the threat of fire destruction and although a 
business may be worth more dollars and cents 
in good times than in bad, any business worth 
having is worth protecting. 

SCHWAB SAFES are not prosperity luxuries. 
They are equipment to be recommended to any 
business man who has valuables to protect 


A chair for business, thoroughly comfortable, well constructed 
and priced to sell in profitable volume. Made by craftsmen 
specializing in office chairs, in a modern plant, it is a design to 
stimulate office furniture business. If you don’t know about 
the good quality of these chairs, order a few of No. 501 and the 


side chair No. 502—you can have them shipped with your 

order of Indiana Desks reducing freight cost and improving records to maintain. Their service has been 
service. You'll find you will want to have them on a regular scientifically ascertained and measured. They 
basi Catalog on request can be matched against your customer's prob- 


able fire hazards with assurance. The Schwab 


sales plan is devised for your sales help and will 
be explained to you in detail on request. 
The Schwab Safe Co. Enns) 


LAFAYETTE, INDIANA NE ae, 


New Indiana Chair Company 


JASPER, INDIANA 
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PASS EP eT AF 


J. E. NEAHR 
Jacob E. Neahr, for more than a quarter century an 
outstanding personage in the field of typewriter sales, 
died at St. Luke’s hospital, New York City, at 11:00 





MORE 


P. M., May 1, where he had been under treatment fol- 
lowing an operation in January. e 


Mr. Neahr was seventy-two years old. He served the 
old Underwood Typewriter Company of New York as 


The Late J. E. Neahr 





salesman, branch manager and general sales manager 
for nearly thirty years. He made a remarkable record 
in the sales department. 

Mr. Neahr terminated his connection with the com- 
pany in 1929 soon after it was merged into the Under- 
wood Elliott Fisher Company of New York. He was a 
native of Fonda, N. Y., and formerly lived at Scarsdale. 

Surviving are his widow, Mrs. Marie E. Neahr, a son, 
Jack, and a daughter, Mrs. Blaine Rawdon of Wynne- 
wood, Penna. 

After graduating from the Fonda high school, Mr 
Neahr began his selling career as a sewing machine 
salesman, but when the cash register was perfected he | 
removed to Troy, N. Y., where he was employed as a) 
cash register salesman. In 1900, seeing great possibili- 
ties in typewriters, he joined the Underwood Company 
and opened its branch offices in several cities. He re- 
turned to headquarters in 1908 to become general sales | 
manager, a position he held until his retirement in| 
1929. Soon afterward Mr. Neahr removed to Jackson- | 
ville, Fla., and two years later became manager of the | 
Jacksonville branch of the Underwood Elliott Fisher | 
Company. 

Mr. Neahr, more familiarly known in the machinery 
division of the office equipment industry through many 
years as “Jake Neahr of Underwood” gave good account 
of himself to his employers. Upon him rested respon- | 


We don't claim that Fiberstok can 
cure depressions or raise you to the 
heights of prosperity—but we do 
maintain that FiberstoK purchases 
can be converted into more profitable 


sales. 


Every dealer knows the value of 
standardizing on quality products. 
And FiberstoK Flat and Expanding 
Envelopes and File Pockets are Qual- 
ity Products. Made from the finest 
materials and rigidly inspected be- 
fore leaving the factory—your guar- 
antee of an ultimately finer Filing or 
Mailing Container. 


Overcome sales resistance by stock- 
ing the Fiberstok line—and be as- 
sured of easier and more frequent re- 


peal sales. 


“YOU CANT BUY WRONG 


WHEN YOU BUY FIBERSTOK” 





NATIONAL FIBERSTOK ENVELOPE CO. 


429-447 Moyer Street, Philadelphia, Penna. 
Chicago Warehouse e Los Angeles Warehouse 
308 W. Randolph St. 401 S. Flower St. 
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why customers are pleased with... 





MARS ond GLOBE -TROTTER 
COPYING PENCILS BY STAEDTLER 


They are the best hectograph pencils made 
1 —with the greatest possible copying 
power and density of color. 

They are a high priced line of unequalled 
2 quality thus eliminating complaints and 
assuring repeat business. 

Available in six colors 

Purple No. 933 Green . No. 2967 
Red . . No, 2965 Lilac . . No. 2969 
Blue . . No. 2966 Brown . No. 2970 


J. S. STAEDTLER, INC. 
53-55 Worth Street New York, N. Y. 














....: AND 
iT’'S AS 
GOoobD 
AS IT 
LOOKS 


No. 902 
15x11 inches 


This New “National” 
Has Made a Hit! 


Customers like it—dealers like it. Naturally. Note the 
compactness, convenience and attractiveness of this 
new 8&pocket zipper envelope. Fine quality, too— 
genuine top grain cowhide. Black or mahogany. 
Order a few—you’ll soon need more. 


We'll gladly send catalog of our complete line 
of zipper business cases upon request. 


National Brief Case Mfg. Co. 


512-532 S. Peoria Street, Chicago, III. 
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sibility for the company’s domestic sales exclusive of 
the New York City area. What he achieved year after 
year was reflected in the company’s annual statements. 

To Jake Neahr, business was a contest for place. Fair 
field and no favor, the conditions. Underwood first last 
and all the time, his slogan. Who would carry a branch 
managerial banner must—“get the business.” Advance 
the line or make way for one who can. Severely prac- 
tical but just with all. The philosophy of round pegs 
for round holes, square pegs for square holes. The 
replaced man may do better elsewhere. And besides, 
non-producers are dead weight on the producing mem- 
bers of the organization. 

No talk about the science and psychology of sales- 
manship. Frequent reference to their synonyms, “use 
your common sense.” No participation in sales mana- 
gers’ meetings. No addresses upon “how we do” this 
and that. No pretense of fraternity with competition. 
No pretense of any sort. 

Pleasant times for managers who kept their divi- 
sions advancing the line. Not so pleasant for those who 
failed to do so. “Get the business.” 

To suggestion that “by adding (this or that feature or 
gadget) we could sell more typewriters.” “If you have 
any suggestions for improving the Underwood type- 
writer, send them to Charles D. Rice, superintendent of 
manufacture at Hartford, Conn., but keep this in mind. 
The company employs us to sell the machines they 
manufacture. If we cannot do that the company has 
no need for our services.” The point is plain. 

Thus Jake Neahr. Blunt. Quick in decision. Some 
whims. Some errors of judgment—‘“even as you and I.” 
But enthusiastic for and alert to any opportunity to 
advance the Underwood. Driving hard all along the 
line. A sales policy with something of military tech- 
nique. Hence a compact sales force of efficiency units 
of sales production which operated profitably. 

Quick to dramatize every sound suggestion for ad- 
vancing the claims for the “Underwood” and for en- 
hancing its prestige. The speed department organized 
immediately announcement was made by Office Appli- 
ances of the “International Contest for Speed with 
Accuracy in Typewriting,” the giant typewriter, first 
shown at the San Francisco exposition twenty years 
ago, the illusion pictures which portrayed the advance 
of the typewriter. Other lesser things highly developed 
if not originated by the sales manager. 

New times. New customs. Jake Neahr has been 
referred to as “of the old school” which may mean 
much or little. Circumstances change. Human nature 
remains about the same. What was good is still good. 
By little readjustment old customs fit into new times. 

The passing of Jake Neahr will bring regret to many: 
to his coworkers of the old Salesmanagership days and 
to those outside of the organization who had the good 
fortune to be in his confidence. By these he will always 
be held in pleasant recollection. Office Appliances ex- 
tends its sympathy to the distressed family. 

D. C. BLACKIE 

David C. Blackie, assistant treasurer of the Addresso- 
graph-Multigraph Corporation, passed away on May 9. 
He had been connected with the firm since 1909, at 
which time he joined the Multigraph sales office in Chi- 
cago. He was transferred to Cleveland the same year. 
When the two companies were consolidated in 1930 Mr. 
Blackie was made cashier. A year ago he was ap- 
pointed assistant treasurer. He was forty-seven years 


of age and was a native of Chicago. Surviving are his 
widow, Mrs. Marie Blackie, and three children—Jean, 
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THE STAPLING MACHINE LEADER 


ACME 
No. 1 


in a special 
selling offer 


A Real Sales 
Opportunity 
for Office 
Equipment 
Dealers 





Acme No. | Stapler has a wide range of utility. 
A heavy duty machine, it will drive a half inch 
staple through *% inch of paper or will make'a 
neat fastening with a quarter inch staple of 
two or three sheets. Acme No. 1 is a truly 
superior machine, passing with high mark the 
test of practical service. We are making a 
special offer of it that is a trade builder for 
stationers. If you haven’t received our ““REAL 
STAPLER” folder, write for it and our proposi- 
tion of imprinted folders for distribution to 
your trade. 


Acme Staple Company 
1643-1647 Haddon Ave., Camden, N. J. 














STENCILS 


AND 


DUPLICATOR 
SUPPLIES 








Write for samples and full information on our New 
PENGUIN Brand . . . a Business Builder . . . meets all 
competition ... retails for $2.50 per quire. Guaranteed 
performance ... Liberal Dealer Discounts. Cash In NOW! 


FIBROIN STENCIL CORPORATION 
306 West Adams Street . . . Jacksonville, Fia. 
Branches: Cincinnati, Dallas, Boston, Los Angeles 





No 


matter 
what they 
want= 


SHOW- 
BLOTT 






sells them blotters 


Your customers will be attracted to the colorful display of 
Wrenn’s Show-Blott and reminded to buy blotting. You 
will find long profit blotting sales climb steadily after you 
install Show-Blott. It sells more blotting to more customers 


—in addition to the particular things they came in to buy. 


Wrenn Show-Blott displays under glass a balanced assort- 
ment of the popular grades of Wrenn Blotting. The stock 
is clearly visible, yet constantly protected from dust, handling 
and shopwear. It is available to you—completely stocked 
with a “balanced assortment” of best sellers on a very 


special offer. 


May we make this special offer to you? 


THE WRENN PAPER COMPANY 


MIDDLETOWN OHIO 


o-* 


7 
F«M Memory 
Masterpieces 


For the Office-- 
For the Home-- 
















No. 20 
“Secretary” 
Retails at 


POO OO OOOO Or er PPP PP PPP OPA 





$2.00 
) 
No. 15 
“ACE” ‘ 
Retailsat 4 
$1.50 





No. 10 
“Utility” 

Retails at 

$1.00 





DEALERS--Send for prices and descriptive folder showing the 
full line of F & M “Memory Masterpieces” 


Finch & McCullouch, Aurora, IIl. 
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DUPLICATORS COME — and 


DUPLICATORS GO— 


but 


‘RROTOSPEED" 





GOES ON 
and ON - 


Since Rotospeed was founded in 1912 almost every 
year has found new names in the duplicator field. 
But through all these years only a “Shand-ful” 
lasted--and among them ROTOSPEED STANDS 
HIGH. 

isn’t it important to know that the company 
from whom you buy today will be here tomorrow 
that it has been producing honest duplicators and 
supplies for 23 years? Isn’t it especially important 
when that company continues to offer you quality, 
service and a price range that makes selling easy? 

Why not write today for facts and illustrated 
literature about Rotospeed and about our liberal 
dealer policy? 


THE ROTOSPEED COMPANY 
344 S. Wilkinson St. Dep't R-15 


“Makers of Duplicating Machines, Stencils and Supplies since 1912” 





Dayton, Ohio 








A COMPLETE LINE 
Correct in Design 


Honestly Built 
At the Right Price 





Glad to send catalog 





Jasper Seating Co. 


JASPER, INDIANA 


NEW YORK: 
Office Furniture Warehouse 
573 Broadway 


CHICAGO: L. H. Farber 
529 S. Wabash Ave. 
Telephone WEBster 3217 














MERCHANDISE or BETTER QUALITY 


THE CUSTOMER WHO BUYS IT 


BENEFITS rie DEALER WHO SELLS IT 


THE MANUFACTURER WHO MAKES IT 


PECO@O 


"22000 
a 8 
’ 


THIS DISPLAY SHOWS YOU AREA QUALITY DEALER 





v ™~ §& °o 


INTERNATIONAL 


TY PE wRIETER 


GOG0000606090 


Munson Suppry Co., 348 Hudson St., New York City 


Please send information about the New Key 


New Package and Counter Display to 
Name. 
Address 
Cily. es , . Stale 











Style 
No. 24B 





A New and Im- 
proved Sherman- 
Manson Tubular 
Steel Stand with 
adjustable ma- 
chine rests in 
place of the usu- 
al solid top. 





Can be equipped 
with raised or 
flush, inter- 
changeable right 
and left side 
shelves. 


Fits . 
Any Typewriter 


or Hand Operated Adding or Calculating Machine 


{ Write for further particulars and prices } 


SHERMAN-MANSON MFG. CO. 
621-31 S. KOLMAR AVE., 
CHICAGO 
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Benson and William. Mr. Blackie was a member of the 
Masonic fraternity. Funeral services were held on May 
13 at the De Vand Funeral Home with interment in 
Acacia Park Cemetery.—AED 


HADAR SCHMIDT 

On April 12 Hadar Schmidt of Stockholm, Sweden, 
head of the widely known house of Hadar Schmidt A/B, 
passed away, to the sorrow and regret of everyone who 
knew him. He was in his fifty-first year. 

Mr. Schmidt handled several American office 
machines. For a long time he had represented the 
Sundstrand adding machine, with which he was mark- 





The Late Hadar Schmidt 


edly successful. Other American machines which he 
handled included, we believe, the Underwood type- 
writer and the Woodstock, and one or two others. 

He was an outstanding figure in the office equipment 
and office specialties field in the Scandinavian coun- 
tries. A man of liberal education and organizing abil- 
ity of a high order, he put into his work an enthusiasm 
and loyalty which made him one of the leaders in the 
industry abroad. He covered every part of Sweden with 
a large selling force, using automobiles to introduce the 
lines he represented, carrying his specialties into even 
the remotest parts of the kingdom. His dynamic per- 
sonality was impressed upon every member of his 
organization. 

TYLER HASWELL 

Tyler Haswell, proprietor of the Haswell book and 
stationery business at Bryan, Texas, passed away April 
30, following a long illness. He was born and reared at 
Bryan, the son of Mr. and Mrs. George T. Haswell. He 
entered business at the age of fifteen, and accumulated 
a large estate, his holdings including property at Bryan, 
Houston and other cities, as well as several farms. Mr. 
Haswell was sixty-six years old, and is survived by his 
widow; one daughter, a grandson and a sister—Mrs. 
J. D. Irons, San Antonio. 
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WILL E. WILBUR 

Will E. Wilbur, factory representative for a number 
of eastern houses at San Francisco, succumbed to a 
heart attack at his home in Glendale May 2. He was 
but forty-five years old, former manager at Los An- 
geles for The H. S. Crocker Company. A wide circle of 
friends regret his passing. Surviving are his widow, 
four sons and one daughter. 

0. H. VAN NAUKER 

O. H. Van Nauker, forty-four years of age, at one time 


head of the Remington Rand offices in New York, Bal- 
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INTRODUCING 


OUR NEW 


"3300" LINE 
Vertical Uprights 


(COMMERCIAL GRADE) 


We offer this new line of Vertical Up- 
rights in reply to the insistent demand of 
business for a file with smooth, easy 
operation for use in the commercial as 
well as the private office. 

\lany of the superior constructional fea- 
tures of our higher grade line are em- 


bodied in this new series. Among them 


are: 


Progressive Ball Bearing 
Slides, Side Locking Fol- 
lower Block, Solid Brouze 
Hardware, Heavy Gauge 
U Channels, Rounded 
Bases, 27’ Filing Capac- 


ity, Baked Enamel Finish. 


Furnished in one, tv.o, 
three, four and five 
drawer heights with all 


types of insert combina- 





tions available. 


WRITE FOR CATALOGUE 


PEERLESS STEEL 
EQUIPMENT CO. 


Hasbrook and Unruh Sts. Philadelphia 
OFFICES 

Philadelphia Los Angeles, Cal. 

New York, N. Y. Baltimere, Md. 
Boston, Mass. 




















’ a 
Going Strong! 
The new HOTCHKISS 5A—the only machine in existence that 
will use, without change of parts, any “standard” size staples 


with !4" legs and 14" crown from .019 gauge up to and including 
the 2C staple and drive same without clogging—is taking the 
industry by storm Remember that there are “olf gauge” 
staples in the market called “standard” that will clog any 


standard machine 


Until production can catch up the deliveries will be slow and it 
is absolutely essential that orders be filled in order of receipt. 
Get yours in NOW! 


y @ Some makers are sell- 
Ww arning! ing “off gauge” staples <<HISE [ POINTES 
so make sure the staples you buy and sell are m7 
“standard” size. If in doubt ask us = ——— 


Genuine HOTCHKISS Staples are guaranteed TRADE MARI 


standard and are now 
The Hotchkiss Sales Co. 


Norwalk Connecticut 


HOTCHKISS 
CROWN 


Typewriter Ribbons and Carbon Papers 





Whether a consumer, a dealer or a dis 
tributor, the Crown line should meet your 
every requirement. Its wide variety of 
weights and finishes of carbon and the ex 
cellence of the fabric and inks, which readily 
adapt themselves to the various typewriter 
ribbon needs, enable you to provide and 
maintain satisfactory service 


Write today for full details covering our 


proht-yielding proposition 


5 t 


TheCrown Ribbon & Carbon Mfg. Co. 
782-790 St. Paul St. ROCHESTER, N. Y. 


Good Impressions for More Than a Quarter Century 
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timore, and Erie, Penna., died recently in an Indi- 
anapolis hospital. His passing at the early age men- 
tioned is a source of deep regret to his many friends. 
Surviving are his widow, two daughters, his mother, 
two brothers and three sisters ——EB 
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JOHN BURGHAGEN 


John Burghagen, father and partner of Hans Burg- 
hagen, forming the firm of John Burghagen Verlag, 
publishers of Burghagen’s Zeitschrift fur Burobedarf, 
(Journal for office requirements) Hamburg, Germany, 
passed away on April 18 in his seventy-sixth year. On 
Christmas Day in 1934, he celebrated his seventy-fifth 
birthday. 

In 1906 Mr. Burghagen succeeded his brother, Otto 
Burghagen, who founded the Schreibmaschinen- 





The Late John Burghagen 


| Zeitung in Hamburg in 1898. Shortly after taking the 
editorship, John Burghagen changed the name to 
‘Burghagen’s Zeitschrift fur Burobedarf, the present 
title of the publication. 

Mr. Burghagen was greatly loved by his family and 
a large circle of friends. His son says of him that he 
was an ideal man in industry and character and that 
this impression of him prevailed among all his co-work- 
ers and throughout his social contacts. He had the 
welfare of the office equipment industry constantly in 
his mind. “To me,” says Hans Burghagen, “his work 
stands forth as ever worthy of imitation.” 

Hans Burghagen who has been associated with his 
father for twenty-five years has succeeded to the 
editorship of the journal so long under the guidance 
of his father. 

He will continue the policies which the elder Burg- 
hagen inaugurated, making the journal a fair and true 
mirror of the office equipment industry in Germany. 

WILLIAM M. HERRMANN 

William M. Herrmann, who had been connected with 
The Dulaney-Vernay Company, Baltimore, almost 
thirty years, passed away suddenly early in May. He 
had suffered a nervous breakdown. 

Surviving are his widow, Mrs. Lottie Herrmann; two 
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— @ This Desk (No. 667-A) 


is just one of a complete line designed 
and built by Imperial to meet the 
present requirement for well-built, 
well-styled desks of exceptional value. 
These desks will help the dealer help 
himself to quicker sales and profits. 


This is just one example. A letter 
e from any interested dealer will bring 
our new Imperial Desk Selling Kit 
and Catalog No. 31. Write for them! 


IMPERIAL DESK CO. 


EVANSVILLE, INDIANA 
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DICTATOR 


STENCILS 


After more than a year 
of intensive practical 
tests we are now offer- 
ing to the trade these 
new non-cellulose 
stencils, attractively 
packed, for all styles 





INKS 


chines. 

















PROGRESS 
ADDING 
MACHINE 


ROLLS 





| ADDING 
ACH IN Sa 


ROLLS 


Are SUPERIOR moderately priced rolls— 
made from bright white paper—strong— 
lintless—tightly wound—full footage— 
feed perfectly in any machine, and give 
clear sharp impressions. 

The PROGRESS self-display will sell more 
rolls for you. Write for advertising pieces, 
sample strips and information pertaining 
to this line and 

OTHER ROLL SPECIALTIES, PROGRESS 
Cash Register Rolls, Telautograph Rolls, 
Teletype Rolls, Mailer Rolls. 


Bradner Smith & Company 


333 So. Desplaines St. Chicago, Ill. 








and size machines. 


DICTATOR 


This new quick drying non-offset 
ink is guaranteed not to injure 
any type stencil. It is an intense 
black and comes in grades for 
either open or closed drum ma- 


We co-operate with dealers to 
the fullest extent. 


INK SPECIALTIES CO. 


FRED B. CANODE 
519-21 South Laflin Street 
CHICAGO, ILL. 











There's an Active Demand 


for the A-S-E 


Combination Cabinet! 


Here’s a practical storage unit 
that holds both clothing and 
supplies. There are countless 
places — shops, small stores, 
garages,etc.—as wellas smaller 
offices—where there is an ac- 
tive demand for the A-S-E 
Combination Cabinet. 

It’s good looking, holds a sur- 
prising amount, and is priced 
to give you every chance for a 
sale. 

It has all the features that 
make A-S-E cabinets the top 
in quality. 

57 styles and models; im- 
mediate shipments. Other 
members of the A-S-E line in- 
clude: Lockers, Filing Equip- 
ment, etc. Write for catalogs 
on this line that sells. 


602 JOHN ST. 


ALL-STEEL-EQUIP CO. 


INCORPORATED 








“Popular’’ Combination Cab- 
inet for both clothing and sup- 
plies. Heavy gauge doors with 
panel reinforcements. Adjust- 
able shelves in storage com- 


partment 





AURORA, ILL. 
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INDEX CARDS 


Finest Quality Lowest Price 














Made in all standard sizes, weights and 
colors. 
Make sure you are buying them right. 


Send for samples. 


IMPERIAL METHODS CO. 
FOREST PARK, ILLINOIS 


Western Representative 
C. J. Schubert, Jr. 
307 East Third St. 
Los Angeles, Calif. 


Gerard D. White 
100 Worth St. 
New York City 








The occupant of this chair 
may know little about leather 








but he has a definite opinion about its appearance and the service | 
given... 
| . . and that opinion is very important to the dealer from whom 


he purchased the chair. High-grade leather is the customer’s pro- 
tection and the dealer’s security. Eagle-Ottawa serves manu fac- | 

| turer, dealer and user by supplying leathers of excellent quality 
and attractive finishes. Specify it on every occasion. 


We will gladly send you sample books and neces- 
sary information about grades and finishes. 


EAGLE-OTTAWA LEATHER CO. 


GRAND HAVEN MICHIGAN 
Salesrooms: 
New York 2 Park Avenue San Francisco 569 Heward St. 
Chicago.912 W. Washington Bivd. Los Angeles. 1012 Broadway Place 
St. Louis 1602 Locust St. Portiand 1238 N. W. Glisar St. 
High Point, N. C...P. 0. Box 386 








SPEED-O-PRINT 


World’s Lowest Price for a Full 
Sized Rotary Stencil Duplicator 
Speed-O-Print reduces stencil duplicating to its simplest and 


most economical form All troublesome “gadgets,” compli- 
cated mechanism and gears are eliminated 


Although light in weight, Speed-O-Print is strongly constructed 
and will give efficient service for a lifetime. It has nothing 
to get out of order and is not subject to noticeable wear. 


Speed-O-Print has attractive, modern streamline construction 
with crackle-finished chassis and nickeled parts. 


High priced duplicators are inked from the inside; so is Speed-O- 
Print. 


Write for prices and samples of work 


SPEED-O-PRINT CORPORATION 


180 W. Washington Street, Chicago, Ill. 


SoD 2350 









Takes a Post Card to Legal Size Paper 








“Goop Desks for Lirrte Money 


is not only an Alma slogan, but 
is also a true statement of fact, 
descriptive of Alma’s Policy, 
and reflected in the honest en- 
deavor of our entire organiza- 
tion to build dependable office 
furniture in the low price 


bracket. 





ALMA DESK COMPANY 


HIGH POINT, NORTH CAROLINA 
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daughters—Mrs. Edna Eggan and Mrs. Mildred Messer- 
smith; one sister, Mrs. Carrie Carrmeyer; one brother 

-Edward Herrmann; one son—William M. Herrmann, 
Jr. 
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POEM READ AT THE FUNERAL OF LEONARD BAER 
The following touching poem was read by Rabbi 


Charles B. Latz at the funeral of Leonard A. Baer at 
Canton, Ohio, on April 23: 


AS WE OLDER GROW 


A little more tired at close of day, 

A little less anxious to have our way; 

A little less ready to scold and blame; 

A little more care of a brother’s name; 
And so we are nearing the journey’s end, 
Where time and eternity meet and blend. 


A little less care for bonds and gold; 
A little more zest in the days of old; 





A. Baer 


The Late L. 


A broader view and a saner mind; 

A little more love for all mankind; 
And so we are faring adown the way 
That leads to the gates of a better day. 


A little more leisure to sit and dream; 

A little more real the things unseen; 

A little nearer to those ahead, 

With visions of those long loved and dead; 
And so we are going, where all must go, 
To the place the living may never know. 


A little more laughter, a few more tears, 
And we shall have told our increasing years 
The book is closed and the prayers are said, 
And we are part of the countless dead. 
Thrice happy if then some soul can say, 
“I’m better because he passed my way.” 
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C. C. NOTT 

C. C. Nott, for many years sales manager for South 
Florida for the Burroughs Adding Machine Company, 
died at his home in Tampa, Fla., April 24. He was six- 
ty-eight years of age. 

Prior to his connection with the Burroughs Adding 
Machine Company, Mr. Nott was for a time, vice-presi- 
dent of the Office Equipment Company of Tampa. He 
was prominent in Masonry, a past president of Rotary, 
and frequently a director of the Chamber of Com- 
merce.—HWL 








Bates Staplers 
ave all dressed up 


in a new suit 





“Makes its own 


Staples.” 5000 
staples in one 
loading. Can’t 
jam or clog. 





OME call the new Bates Stapler “‘Air- 
Flow,” some call it ““Stream-Lined,” 
some call it “De Luxe” —but everybody 
calls it the best-looking stapler ever 
made. It still makes its own staples; it 
still carries 5000 staples in one loading; 
it still saves time, money and effort. The 
list price is still the same. 

This handsome new model, with 
chrome nickel base, gunmetal finish, 
and new flowing lines, gives you a big 
chance to make new sales. Push the 
Bates Trade-In Plan now. Get these 
staplers out and watch the profitable 
refill business flow in to you. Remem- 


ber it’s the stationer’s own Stapler. 


The 


Bates Manufacturing Co., Inc. 


Orange, N. J. 
New York Office, 30 Vesey Street 


Bates Numbering Machines, Bates Indexes, Bates File Fasteners, 
Bates Eyeleters, Mun-Kee Stamp Pads, Bates Ink, Bates Eyeleis 
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The tabulation here comes from the United States Department of Commerce, showing imports and exports of business 
machines. It is interesting to note the stimulation of imports of typewriters made in the British Empire after the ‘“ Empire 
Preference’’ went into effect. There was an increase in imports of typewriters from British countries, including the Dominion 
of Canada, following the establishment of preferences. 

1929 1930 1931 1932 1933 
IMPORTS Value Value Value Value Value 
Typewriters No : No ‘ No £ No : : No. £ 

Germany 3,005 27,859 2,629 27,580 3,107 29,829 1,128 8,230 2,630 18,741 

United States 63,025 711,328 52,237 562,768 59,262 591,545 9,256 76,108 42,713 280,258 

British Countries 39 511 145 1,319 43 491 565 3,712 195 1,117 

Other Countries 279 9.157 783 4+,804 R&S 6,797 424 3,247 

Canada 10,799 180,897 4,126 8,798 

rorTal 66.438 741,855 55,434 596,561 63,295 628,662 21,980 270,111 50,666 362,161 
Parts Tons : Tons 
United States 25 25,668 101 72,605 
Others 9 7,820 1 5,828 
roral 34 33,488 102 78,433 
Tons 
Accounting and Calculating Machines 
and Automatic Cash Registers ° ” 

Germany 38 38,439 19 48,668 

United States 231 369,864 201 352,540 

Canada 51 31,160 236 105,574 

TOTAI 329 ~=«-448,598 159 520,378 
EXPORTS OF IMPORTED MERCHANDISE ; b q 
= ee No No No No No 
oland 753 10,325 83 615 

Germany 173 1,875 386 3,461 112 1,003 1,269 18,115 aoe an 

Netherlands 134 952 296 1,662 214 1,452 152 1,179 413 176 

Belgium 245 1,709 14 179 369 2,126 

France 410 2.555 175 1,886 99 1,231 32 266 + ** 

Switzerland 115 967 397 3,130 + ** 

Austria 708 3,597 746 5,630 1,327 8,145 478 2,789 257 1,567 

Other British Countries 9 239 33,971 1,957 30,372 1,668 27,272 78 1,153 177 3,426 

Irish Free State 889 11,993 03 7,155 

British West Africa 50 634 50 711 

rOTAL 5,376 64,758 4,580 52,507 “4,044 45,316 3,000 $1,241 1,985 20,733 
Accounting and Calculating Machines 
and Cash Registers . . * Tons 

France 2 5,250 1 1,596 

United States 5 11,052 l 2 

Irish Free State 14 21,645 a 12,067 

Other British Countries 3 2,416 7 12,767 

Other 3 6,807 

roral 31 57,084 tsi 33,889 
EXPORTS*** 
Typewriters No No No No No 

British India 652 9,119 1,123 14,336 215 2,348 49 585. } 696 7,563 

Australia 830 13,793 752 10,957 434 5,839 702 10,403 * 1,395 17,226 

Other British Countries 2,861 39,825 2,763 41,368 2,030 26,194 2,144 28,293 2,335 29,704 

Other Foreign Countries 1,723 24,418 1,642 22,478 1,124 13,497 1,024 13,378 1,462 18,605 

rOoTAI 6,066 87,15: 6,280 89,139 3,803 47,878 3,919 52,659 5,888 73,087 
Parts Tons Tons Tons Tons Tons 
Foreign Countries 6S 46,856 22 31,955 37 32,563 33 35,500 69 46,300 
British Countries 16 31,207 17 28,447 20 24,308 — 24 34,797 31 33,687 
rotal ~ 84 78,063 39 60,402 57 56,871 57 70,297 100 79,987 
Accounting and Calculating Machines 5 we 
and Automatic Cash Registers + . * * ‘ Tons Tons 

Denmark 3 5,427 228 

France 3 12,873 12 27,476 

Spain l 4,974 2 5,893 

Other Foreign Countries 7 11,601 3 12,887 

British Countries 9 21,893 —_ 13 21,024 

roTAl 23 56,768 30 67,508 
* Not shown prior to 1932 —— 
** Not shown, totals to all other foreign countries—440 tons —4,922 
*** Includes only Machines and Parts wholly of British manufacture 














BRITISH IMPORTS OF TYPEWRITERS AND 
PARTS—1934 
These figures were received after the statistics above 
were set. 


Imports from Tons Value £ 
ee ae 9p 3m eee ake ne 7 2,646 
Other British countries.............. rr 936 
ee ns oe eee 626 392,378 
oe re 33 30,990 

MEE 4.40606 Cescenusabunmer 663 426,950 


> 

CHIHUAHUA REGIONAL FAIR 
Commerce Reports states that the fourth regional 
fair of Chihuahua will be held in the city of Chihuahua 
in Chihuahua, Mexico, September 28 to October 13, 1935. 
The fair will be held under the auspices of the National 
Chamber of Commerce and industry of Chihuahua, with 


the cooperation of the governor of the state and local 
trade organizations. It has for its purpose primarily 
the exhibition of national industries, such as minerals, 
industries, and agricultural products, including live 
stock. Invitation is also extended to foreign firms de- 
sirous of exhibiting their products. 

American exporters who wish information regarding 
space and premiums to be awarded at this fair should 
communicate with Senor Ricardo Hernandez, Presi- 
dente, Cuarto Feira Regional de Chihuahua, Calle 
Aldama Numero 205, Chihuahua, Chihuahua, Mexico. 

as. ee 

ORANGE BRANDING MACHINE FOR AUSTRALIA 


The United States Department of Commerce, Wash- 
ington, D. C., has an inquiry from Berri, South Aus- 
tralia, for a machine to brand oranges. American 
manufacturers interested can secure the name and 
address of the inquirer by mentioning File No. 8923. 








176 Fulton Street 
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Because It's the Key With the 
= 
Reputation 
PEERLESS Means Mere Sales 

PEERLESS RUBBER TYPEWRITER KEYS are 
known by name to your customers. They have the 
quality, the advertising, the special features, the co- 
operative dealer policy that make them leaders in sales 
and profits. 

The Peerless Security feature alone—the exclusive con- 
struction that prevents key tops from loosening or turn- 
ing in the base—is reason enough for making Peerless 


your leader. And Peerless has a longer guarantee, more 


talking points, bigger value. 
Send for the Peerless plan, samples, prices and get your 
share of the rubber key business from now on. 





PEERLESS KEY CO., INC. 
Manufacturers of the only complete line of 
rubber keys sold through dealers 


Chicago: 19 So. Wells St 
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New York, N. Y. 


THE MOST OUTSTANDING 
BOND PAPER DEVELOPED IN 








EATON'S 


CORRASABLE 
SIVE EATON PAPER with AMAZING ERASING 
QUALITIES. 


nary pencil eraser. 


stenographer’s time and paper ordinarily wasted. 
A demonstration means a sale 


Sam ples and prices furnished dealers on request. 


EATON PAPER CORPORATION 


Berkshire Typewriter Paper Dept 


PITTSFIELD, MASSACHUSETTS 





THE TWENTIETH CENTURY 


BOND is an EXCLU- 


Typewritten errors can be erased easily with an ordi- 


No evidence of erasure—no rubbing holes in the pa- 
per — no unsightly corrections — economical, saving 


-a sale a repeat order. 


























300 


NEW ITEMS 
IN A SINGLE YEAR 


In a single year Office Appliances announced 
some 300 items in the section devoted to new 
machines and devices. 


Usually this information is given before the 
items appear on the market and always in 
advance of most sources of such news. It is 
not uncommon for a dealer to tell us that 
some of his best selling lines have been secured 
from seeing the things in Office Appliances. 
Many readers say this section in itself is 
worth the subscription cost, not to mention 
all the other features. 


If you want to keep in touch with the activi- 
ties of the office equipment industry, there is 
no better way to do it than by entering a sub- 
scription to Office Appliances. The rates are 
$2.00 a year, $3.00 for two years; Canada $2.50 
and $4.00; Foreign $3.00 and $5.00. 


The Office Appliance Company 


417 South Dearbern Street 
Chicago, I11. 





























Tested Attractive Display Gives You 


A COMPLETE PENCIL 
DEPARTMENT 


In 30 Inches of Counter Space 





E-102 The Only Pencil With 
assontmENT | WOBBLE-PROOF “GRIP-TIP” 
MOST POPULAR ERE is a complete display with a price-range 
NUMBERS which will take care of 90% of yout & pencil 
volume! This counter ar Steellor & eatures the only 


Priced from 25c to 
75c¢ Exceptionally 


All numbers can 
be re-ordered sep- 
arately. Pencils for 
every use ; single and year! See ¢ 
double points, open direct or from jobber. 

erasers, capped mod- . 
els. Lead and eraser 
cartridges included 


v Better Pencil 


inch. rdy, durable. Richineyea 
of AUTOPOINTS and REALIT 





AUTOPOINT CO., Dept. OA-6, 1801 Foster Ave., Chicago, Ill. 


mechanical pencils with the wobble-proof point 
; i . Leads can’t twist, wobble or slide; they write 
Liberal Gecounte. I with poriact comfort down to the last ei 


ate = last 
iculars of display at left; then order 


wake. 
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Hi-Speedo-Graph 
A. Real Duplicator 


Substantially built, attractive in appearance, 
easily operated—this Letter Size Duplicator has 
Customer Appeal. 


Hi-Speedo-Graph features— 
Positive Automatic Stop 
Automatic Register Control 


Prints up to the top of the sheet, 
including postcards. 


Exclusive territories are open. Write now for detailed 
information. 









$22.50 


retail, comp!ete 
with supplies 
f.o.b., Chicago 


Fully 
Guaranteed 









ROYAL DUPLICATOR CO. 


9 So. Clinton St. Chicago, Ill. 
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Wall Savers 


Office Managers who want to hang up 





charts, maps, drawings, prints and light- 
weight pictures, without marring their 
walls or woodwork, will buy 


Moore Aluminum Push-Pins 


wherever they are dis- 
played. 

When hammered into 
walls, they hold tightly. 


To make sales, show our 
new Revolving Cabinet, 
containing the popular as- 
sortment of 72 Window- 
front Packets of Moore 
Push-Pins, Aluminum 
and Glass Heads, and 
Moore Push-less Hangers. 


Ask your Jobber for one. 





Also manufacturers of 
Moore Metal Maptacks, 
Send 





Thumbtacks, etc. 
for Price Lists. 








113-125 Berkley Street, Philadelphia, Pa, 














All-Metal Utility Stand 


A new stand offering distinct 
advantages in quality, utility and price 







Electrically 
2616" High : 


: Welded 
Including 
Casters Absolutely 
Rigid 


Heavy Gauge 
Steel Top Full Size 
Stationery 
Drawers 

9” Wide, 12” 
Deep, 2” High. 


lop 
1716" Wide 
14” Deep 


This stand is particularly useful for typewriters and 
other office machines, ledger trays, large books, etc. 
Its features will commend it to your customers. At- 
tractively finished in olive green baked-on enamel. 
Special finishes extra. Shipped knocked down. Easily 
and quickly assembled. Leaves and drawers mounted 
either side and are sold separately. Locking casters 
of special design prevent stand from moving when 
brake is on. 

Write for sample, quotations and exclusive distribu- 
tion plan. 


THE OFFICE APPLIANCE COMPANY 


905 Walnut Street Philadelphia, Pa. 



















IF IT’S NOT IN YOUR STOCK 
DRAW ON OURS 


FILES 
FOLDERS 
GUIDES 





WASTE 
BASKETS 


STAPLING 
MACHINES 


STAPLES 





IN 


NEW YORK STOCK 





CAL CAMERON 
140 MAIDEN LANE 
NEW YORK, N. Y. 
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THREE AND A HALF YEARS OF PROGRESS 


In the relatively short period of three and a half 
years the Washington branch office of the Woodstock 
Typewriter Company has grown from an organization 
of five employes to eighteen. A. B. LaFleur, manager 
of the branch, modestly attributes much of the devel- 
opment to the fact that a small organization has a bet- 
ter chance to grow rapidly during the first few years of 
its existence. Yet behind the organization is Mr. La- 
Fleur’s “plan to start small and gradually to build up 
little by little, making sure that the branch made a 
profit each and every month.” The results provide 
evidence of the successful adherence by Mr. LaFleur 
and his associates to the theory that creeping precedes 
walking. With justifiable pride he says, “If we have 
achieved a small measure of success we believe it is be- 
cause we have tried to put the personal touch in busi- 
ness in an age that is celebrated for its robots.” 


> 


WILTROUT TAKES NEW POSITION 


R. E. Wiltrout, formerly buyer for the S. Spencer 
Moore Company of Charleston, W. Va., is now asso- 
ciated with the Laird Office Equipment Company, 922 
Quarrier street, and hopes to see his old friends among 
the travelers at the new place. 








STA Lie ee Ff 


Atlanta, Ga.— Robert Duncan has been appointed buyer for the stationery 
department of the Davison-Paxon Company department 
graduate of the Harvard business school 





store He is a 


Asbury Park, N. J.—-Frank’s Stationery, Inc., Room 218, Kinmonth 
building has been chartered; capital stock, 1,000 shares; incorporators 
Margaret Ellison, Marjorie Klein, Frank C. Klein 

Chicago, I11._-The Marvin Envelope & Stationery Company, 626 Federal 
street, plans adding stationery items to its line 

Chicago, I1l.—-Ninon’s Bookshop, conducted at 1451 East Hyde Park 
boulevard, by Merrell W. Crawford, was auctioned by the order of the 


United States District Court May 15 
cial stationery items, 
Chicago, UI.—The Morris Stationery Supply Company, Suite 1310, 
West Monroe street, has been chartered to deal in retail stationery 
stock, 250 shares par value common ; incorporators 
& Alster, Suite 1310, 110 West Monroe street 
Cleveland, Ohio.--The Irving Office Supply & 
been chartered ; capital stock, 300 shares no par 
William W. Bruml, Abraham L. Adelstein (the 
sentative) 
Greensburg, Penna.--The Westmoreland Office Supply Company, operat 
ing here and at Jeanette, Penna., has changed its name to Wosco, Ine 
Hartford, Conn.—Witkower's celebrated its hundredth anniversary in 
May here have been seven principals in this business during one cen- 
tury 


The stocks included many commer 


as well as books 


110 
capital 
Friedman, Schimberg 


Printing 
value ; 
latter 


Company has 
incorporators 
is charter repre 


Jersey City, N. J.—-Jersey City Stationers Corporation, 
avenue, has added 1,000 square feet of space to its facilities 
is president and Irving Resnick is treasurer 

Los Angeles, Calif.—Herman Burk & Company is 
George F. Cram Company, globes and atlases 


Newark, N. J Inc., 


906-10 Bergen 
Max Resnick 
now representing 


Frank's Stationery, has been chartered to deal in 


stationery ; capital stock, $100,000; Simon Diamond, charter representa 
tive 

New York, N. Y.--The Whiting-Plover Paper Company has moved its 
office to 71-73 Murray street 


New York, N. Y.—-Tannenbaum & Corwin has been established as a sta 
tionery business by Samuel Tannenbaum and Sidney 8S. Corwin, at 
East One Hundred Forty-ninth street 

New York, N. Y.--The Tedmar 
been chartered to conduct a 
100 shares no par value 
street, charter representative 


Q-* 
ode 


Printing & Stationery Corporation has 
stationery and printing business; capital 


stock, Samuel P. Bazil, 33 West Twenty-second 


New York, N. Y.-The Standard Stationery & Printing Company has 
been chartered to conduct a printing and stationery business; capital 
stock, $5,000; Irwin Mandell, charter representative, 220 Broadway ; incor 
porators—-Nathaniel M. Gottesmann, 383 Bradford street, Brooklyn: Leo 
nora Rosner, 954 East Twenty-second street, Brooklyn ; Louis G. Hart, Jr., 
80 Center street, Williston Park, L. I 

Philadelphia, Penna..-The American Fibre Velope Company has pur 


chased 
street 


Portland, Ore.-Miss Betty Rankin, formerly with Klumps, has become 
buyer for the stationery department of Olds, Wortman & King 


the premises adjacent to its plant at 229-31 North Sixty-third 


Portland, Ore._-The Pacific Stationery & Printing Company has taken 
on the lines of The Scram Company 

Salem, Ore.—-James L. Cooke has taken over the Patton Bros. book and 
Stationery business on State street, the purchase being effected under 
orders from the probate court The store will be continued under the 











STURGIS 


POSTURE CHAIRS 


Easy 
Quick 
Adjustments 


A complete and out- 
standing line of pop- 
ular metal posture 
chairs sold through 
office furniture deal- 


ers. 
a 


Write for 
Particulars 





This new chair has a different, sensible, roomy, comfortable 
seat, size 14 x 16 inches. Back support adjustable up and 
down, forward and backward in one operation. Upholstered 
in genuine leather. Hard rubber casters. 
STURGIS POSTURE CHAIR CO. 
STURGIS, MICH. 
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A TOLERANCE OF ONLY 10 GRAINS is now 
allowed between each ounce division by the U. S. 
Postoffice Department. With the prevailing post- 
age cost ranging from 32c to 96c a pound, it is im- 
perative that every mailing piece be checked on 
thoroughly accurate scales to prevent postage waste 


Triner New-Type Scales 


may be relied upon to perform this serv- 

ice. Their efficiency is attested to by 

the fact that more than 20,000 Triner 

Scales are now in use in U. S. Postoffices. 
Airmail No. 1—Capacity 1 Ib. x 4% oz. with computing chart. 
Airmail No. 4—Capacity 4 lb. x % oz. with computing chart. 
Airmail No. 9—Capacity 9 oz. x 4% oz. without computing chart. 
Computing chart shows all mail and parcels post rates up to full capacity 


TRINER SCALE & MFG. CO. 


2714 W. 2ist Street Chicago, Ilinois 
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The 

new 

catalog 

price 

sheets e 





TODAY 


These new sheets contain illustraticns, descriptions and prices of 
the full line of Cook's File Signals, “Burro” Paper Clips and In- 
dex Tabs, Bull Dog Letter Clips and Vacuum Cup Clips. They 
measure 8'4”x 11” and are punched for standard ring binder. 
Your salesmen should have this up to date information handy. 
We will gladly supply each of them. Let us know how many. 


THE H. C. COOK CO.., 14 Beaver St., Ansonia, Conn. 


cookK’sS 


STAINLESS STEEL \-4 Ls 


FILE SIGNALS 





FOR YOURS 








A Posture CHAIR 


that LOOKS GOOD 
and is COMFORTABLE 


A posture typewriter chair 
that executives welcome be- 
cause it allows the greatest 
efficiency and comfort to operators 
without making any sacrifice in its ap 
peerance. Now equipped with ball- 
bearing swivel iron at no extra cost... . 
@ tested design of finest craftsmanshic 
and materials. That this Boling’ Chair 
is retained in the populer price class is 
@ tribute to our 40 years of chair build 
ing, plus the finest of modern equip 
ment Write for catalog on Boling 
Office Chairs 
















No. 8204 

Quartered Oak 
No. 8214 

Pecan, Walnut 
No. 8224 

Maple, Mahogany 
No. 8234 

Stee! Green Oak 


uy 4Atp 


SILER CITY NORTH CAROLINA 








OFFICE APPLIANCES 


trade name of Patton Book Store, and at the same location. The store was 
Jriginally founded in 1886 by T. Patton, and continued later by his two 
sons, both of whom have passed away. Mr. Cooke has been in Salem in 
the typewriter business for several years 


San Francisco, Calif.—D. K. Stevenson, head of Stevenson & Son, lo- 
cated at Mission and Second streets, is returning from his eastern trip by 
way of the Panama Canal 

San Francisco, Calif.—The Office Stationery Company has added several 
new departments, including one for repairing fountain pens 


San Francisco, Calif.—The Office Stationery Store at 220 Bush, George 
G. Geramoni, proprietor, has added a number of side issues such as foun 
tain pen repairing, films and film developing, and picture framing 


San Francisco, Calif.—Plans are being completed for the holding of the 
national convention of the Association of College Stores at the St. Fran 
cis hotel, July 21 to August 3 P. Marples is acting as secretary of the 
convention committee. The convention of the Western states division will 
be held two days earlier 

San Francisco, Calif.—The Stationers’ Association of Northern Cali 
fornia on April 26 re-elected all officers for the ensuing year. These are 
President, Edward H. Wobber ; vice-president, Harry L. Stratford, of Neal, 
Stratford & Kerr; secretary, Elton A. Wood, 935 Market street. These 
act as part of the executive committee, together with Owen Bronson, of 
A. Carlisle & Co.,Upham & Rutledge, Inc. ; E. E. Crandall, of Schwabacher 
Frey Company; D. C. McMillin, of Zellerbach Paper Company; Arthur C 
Moench, of the H. 8S. Crocker Company; J. A. Parsons, of Smith Bros 

Seattle, Wash.Earl A. Cox has opened a stationery store at 4865 
Rainier avenue, 


Toledo, Ohio.—The Toledo Blue Print Paper Company has moved from 
310 Superior street to 320 Superior street. The space occupied has been 
expanded H. J. Detzer is the owner of this business, which specializes 
on supplies for architects and engineers 

Warren, Ohio.—-The partnership of W. R. Hughes and 8S. A. Barnes, 
operated as The Warren Office Supply, has been dissolved. The business 
will be conducted by S. A. Barnes under the name of The Warren Office 
Supply Company 








FURNITURE 


Charleston, W. Va.—-The Quality Press has added an office equipment 
department, which is in charge of G. R. Phillips 


Chicago, til.—The Royal Metal Manufacturing Company, 1140 South 
Michigan avenue, has leased space in Toronto for a new branch assembling 
and finishing plant for the Canadian trade. 





Corry, Penna.—D. A. Hillstrom, secretary and general manager of the 
Corry-Jamestown Manufacturing Corporation Company, completed a seven 
week trip to the Pacific coast in May 

Grand Rapids, Mich.—-George E. Vinton has been appointed central dis 
trict manager by The Macey Company. His headquarters are at Chicago 
Mr. Vinton has had an extended experience in the commercial furniture 
field, and is chairman of the Chicago Steel Office Equipment Association 


Grand Rapids, Mich.—W. Palmer Jones has been appointed New England 
representative of The Gunn Furniture Company. He has a wide circle of 
friends in the office equipment trade through his previous connection with 
the Orpin Desk Company, of which he was general manager 

Minneapolis, Minn.—-The Office Supply Company, conducted by A. W 
Gran, Des Moines, lowa, was opened at 111 South Sixth street May 6 
The store carries a complete line of office furniture, supplies and filing 
equipment and supplies. 

New York, N. Y.——Donald Lockwood has been promoted to assistant 
manager of the New York office and warehouse of the All-Steel Equip 














Company He had been a member of the sales staff. 


New York, N. Y¥Y.—The Accesso Desk Tray Agency has moved from 66 
St. Paul's place, Brooklyn, to 130 West Forty-second street, Manhattan 


New York, N. Y.--The Mazer Store Equipment Company, Inc., has been 
chartered to deal in store and office equipment; capital stock, $10,000; 
Harris Koppelman, charter representative, 144 Rivington street 


New York, N. Y.—The Weis Manufacturing Company, Monroe, Mich., 
has bought the assets of the A. H. Denny Company, and opened a ground 
floor store at 54-56 Franklin street. This is exclusively for the conven 
ience of the stationery trade 


Port Angeles, Wash.._The Olympic Stationers opened for business at 104 
East First street. Thomas N. Hibben has organized this business to handle 
all requirements for the modern office. School supplies are carried also 


San Francisco, Calif.—4joodman’s Office Equipment has moved from 791 
Mission to 55 Second street, where it has three store fronts advantageously 
located for advertising display. Plenty of glass makes the entire place a 
great display window with an attractive variety of office furniture of all 
kinds. 


San Francisco, Calif.—Richard A. Jonas, Jr., representing the Oxford 
Filing Supply Company of Brooklyn, N. Y., was a recent visitor. He has 
been calling on the retail trade of the Pacific coast in company with the 
Western representative, Miss Edna N. Davis. He reports prospects good 
for a good year with a heavy fall pickup 


San Francisco, Calif.—-The new store of H. S. Crocker Company at the 
corner of Montgomery and Pine is all that it promised to be. Two large 
front windows on Montgomery and seven windows along the Pine street 
frontage give a rare stretch of display. The interior is finished in white 
and cream tint, with just enough dark trim to accentuate. Open display 
with floods of overhead light. A special feature is a long table stretching 
the length of one side, presenting numerous small items after the manner 
of the five-and-ten stores. The opening day brought many congratulatory 
floral gifts and well-wishing visitors. And succeeding days have followed 
with increasing numbers of customers L. E. “Ned’’ Thomas is store 
manager 


Seattle, Wash.—The plant of the Lowman & Hanford Company, 72-74 
Washington street, has been remodeled 


Seattle, Wash.—Remington Rand Company has leased the second and 
third floors of the DeWolfe building, 1318 Second avenue. 


Washington, D. C.—-A factory branch and sales office has been estab 
lished by the DoMore Chair Company at 806 Vermont building Estes 
Brand is in charge 























MORE 
CARBON 
PAPER 





Zs Easier and Quicker 


with the 


IMPERIAL MERCHANDISER 


\ brand new idea—simplifies carbon paper 
selling. Multiplies sales volume. And anyone 
in your employ can use it. No experience 
necessary. Use this to get the business that’s 
now going to’your direct-selling competitor. 
You can make fine profits with IMPERIAL 
CARBONS and RIBBONS—both real quality 
products priced low enough to enable you to 
compete with “price’’ merchandise. Write now 
for unusual details—samples and price list. 
= 


IMPERIAL MANUFACTURING CO. 
The Manufacturer with the Dealer’s Viewpoint 
GENERAL OFFICE: 176 Fulton St., New York, N. Y. 
FACTORY: Newark, N. J. 


Ch'eago: 19 So. Wells St. 











VABI-IYPER 





DEALERS and SALESMEN:- 


Write for Booklet “Vari-typer and the 
Salesman,” if you are interested in 
selling an office appliance which meets 
a new need and is sold on the saving 
in dollars the machine makes possible. 


COXHEAD CORPORATION 
17 Park Place 
New York City 


RALPH C. 


250 STYLES OF TYPE = NEARLY ALL LANGUAGES, 
IMSTANTLY INTERCHANGEABLE OW ONE VARI-TYPER 
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For More 
and Better Business 


Readers of Office Appliances 
have a constant source of 
useful ideas. 


The journal contains 
thoughts that many identi- 
fied with office equipment 
can use to advantage. It is 
a common meeting place for 
the exchange of worth-while 
information. 


If you want more and bet- 
ter business, you can profit 
by a subscription to Office 
Appliances. Domestic rates 
are $2.00 a year, two years 
for $3.00; Canada, $2.50 and 
$4.00; Foreign, $3.00 and 
$5.00. 


The Office Appliance Company 
417 S. Dearborn Street 
Chicago, IIl. 
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: 


that packs more sales punch than anything else on the 
market at the price .. . 

that boasts a big 14-kt. solid gold pen point . . . AND is 
iridium-tipped 

that has a neuen a point such as is paid 
found on more expensive writing instruments . . 

that is making history in the great FREE TRIP TO 
HOLLYWOOD CONTEST centered around —: motion 
picture and story “DAVID COPPERFIELD”. . 

that you should be using right now to increase your sales 
and profits. 


Running Mate 
A wonderful 3-action pencil in newest colors, 
with a year’s lead supply right in its visible 39e 
chamber! It retails for 


DAVID KAHN, INC, 
North Bergen New Jersey 
Send for Complete New Catalog 
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Sidi 


, 5 oe everywhere are 


becoming convinced that a 


‘ RING BOOK 


bearing the above trade mark 
is designed and built scientifi 
cally by a pioneer Loose Leaf 
Manufacturer 


Finest materials and work 
manship plus the desire to 
serve and cooperate with the 
trade 100% have linked the 
name Judie with Highest 
Quality merchandise. 


Watch us Grow 
IND 
Grow with Us 


TRUSSELL MANUFACTURING CO 
Poughkeepsie, N. Y 




















The Bentson 700 Line 


A Quality Product 
at Moderate Cost 


Made with Cradle Type Rust-Proof 
Roller Bearing Suspension Slides 


The 700 line answers all re- 
quirements for appearance, 
convenience and durability. 
The outer case is furniture 
steel, with corners acetylene 
welded and smoothed to give 
attractive finished appearance; 
connecting parts electrically 
welded, and case welded to 
inner framework. No addi- 
tional sides or end panels 
necessary. Dust-proof flange 
seals opening between drawer 
and case when drawer is 


closed. 


The merits of this line war- 
rant your careful investiga- 
tion. Complete information 
upon request. 


THE BENTSON MFG.COMPANY 
AURORA - - ~~ ILLINOIS 
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S-100 STAPLING PLIER 





In Full Nickel 
Finish 








VERY possible improvement shown by test and use to be an 
E advance in operation, durability and appearance has been 

featured on this machine. Engineering skill and expense have 
not been spared in adding refinements of construction, design and 
finish, with a view to making this machine the finest possible 
precision tool. 


Probably nine out of every ten pliers you sell will never be put 
to hard usage which these pliers are intended to endure. Yet—it 
is important for you to know that, no matter what purpose this 
machine is sold for, it will deliver satisfaction.. Its close toler- 
ances and accurately fitted parts make this more than just a 
paper fastening machine. Its construction and leverage are such 
that day in and day out production is its regular performance. 


And may we remind you that the price has not been advanced. 
At $4.50 it is a standard of value. 


You will have continual profit from the sale of genuine NEVA- 
CLOG Stapling Machines and genuine NEVA-CLOG Staples. 


NEVACLOG PRODUCTS. Inc. 


BRIDGEPORT, CONN. 





























Improved Quality 
WARSHAW FOLDERS 


No Extra Cost 


Always a good buy for your money. 
WARSHAW FOLDERS now made from a 
higher grade stock, are unbeatable. And 
mind you—at no increase in cost. 


Perfect workmanship—round corners 
carefully scored—in all standard sizes 
and cut 4, '4, 4 or %. £4Write for 


samples now. 


WARSHAW MFG. CO., INC. 
One Main St., Brooklyn, N. Y. 
SS AAAS Te 
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TYPEWRITER S 





Chicago, I!1.—H. J. Crewdson, sales manager of the typewriter division, 
Underwood Elliott Fisher Company, visited the local branch in May 
Fort Smith, Ark.—D. C. Baldwin, the ‘‘Old Typewriter Man,"’ grabbed 
off early pickings in promoting a ten dollar chain gang letter among the 


big, rich typewriter men bere 

Fremont, Ohio.—A branch of the Typewriter Inspection Company, 510 
Madison avenue, Toledo, has been established at 428 Croghan street, in 
charge of J. D. Baughman 

Hartford, Conn.—C. W. Spargo has joined Rose & Martin, Inc 186 
Pearl street typewriter dealers He had been formerly with the Royal 
Typewriter Company, Inc., at Springfield, Mass 

Indianapolis, ind.——It is stated that Remington Rand Inc., has leased 
the greater part of the seventh floor of the Test building, to permit in 
creased space for the branch store 

Montgomery, Ala.—A distribution branch office of the Royal Typewriter 
Company, Inc., has been established here, with A. B. Coleman as district 


manager 

New York, N. Y The E. W 
from 321 Broadway to 395 Broadway, 

New York, N. Y.--The 
24 Stone street to 19 Beaver 

Princeton, I11.-The Johnson Typewriter Company, 
Johnson, has moved from an upstairs location to a 
buiiding on South Main street 

Salina, Kans.—-The Salina Typewriter Company, 
avenue, is a change in name of the New Salina Typewriter Company. This 
business is reported having been taken over by J. W. Densford and 
Hayden Phillips. These gentlemen have been operating as the Densford 
Typewriter Company 

San Francisco, Calif..-At the May 8 meeting of the Typewriter Dealers 
Association of San Francisco a moving picture demonstration of the new 


Eurich Typewriter Company has moved 
corner of Walker street 

moved from 
is occupied 
Arthur 
Uthoff 


Peerless Typewriter Company has 
street, where increased space 
conducted by 
store in the 
127 South Santa Fe 


as 


Royal portable typewriter was given The association adjourned to meet 
again in September, when the election of officers will take place 

Santa Ana, Calif.—-The R. A. Tiernan Typewriter Company has moved 
to 10 West Fourth street. Office machines and furniture are included in 
the company’s lines. 

Uniontown, Penna.—The Office Equipment Company, agent for Under- 
wood Elliott Fisher products, has moved to the arcade of the Fayette 
Title and Trust building 

Waukesha, Wis.—L. E. Perkins has purchased the business of the 
Merten Brothers Printing Company, and will operate the business. Type- 
writers are carried Mr. Perkins had been manager at Racine for the 
Remington Typewriter Company and Remington Rand 








ADDING MACHINES 





Chicago, I!1.—R. J. Smith, distributor for the Allen Calculators, has 
taken 100 per cent additional space on the eighth floor of the Fisher 
building 

Chicago, Hl.—A comptometer was stolen from the Englewood high school 
in May. The machine was sold, and the purchaser sentenced to six months 
in the Bridewell. 

Cleveland, Ohio..-The Burroughs Adding Machine Company has leased 


the second floor of the Huron road, for a five 


years 


OTHER 


Smythe building, term of 


NE §S 








MACH I 





New York, N. Y.—The Duplicator Specialty Company has been char- 
tered to handle duplicating machines, typewriters, etc capital stock, 
$20,000; Leon Alpert, charter representative, 551 Fifth avenue 


North Tonawanda, N. Y.—John J 
sales manager by the Victor Safs 
Indiana, Michigan and Kentucky 

Philadelphia, Penna.—Shipping Room Supply Company, 401 North Broad 
street, has been registered as a commercial title in the common pleas court 
by Ralph T. Lichtenstein, 179 Wellington road, Upper Darby. Subsequent 


Duncan has been appointed district 
& Equipment Company, covering Ohio, 


to this registration, Mr. Lichtenstein withdrew from Shipping Room Supply 
Company 
San Francisco, Calif.—Jack Linsky recently completed a trip of the 


Pacific coast, representing the Parrot Speed Fastener Corporation of New 
York. The representative is Sam Flatau, of Los Angeles. 
San Francisco, Calif.—Frank R. Curtiss, general manager for Neva-Clog 


Products, Inc., Bridgeport, Conn 
cific coast, in company with O. H 
tributors he finds quite enthusiastic 
staples 

San Francisco, Calif. 


is now visiting the dealers on the Pa- 
Davison, western representative. Dis 
about the new models with off-standard 


The International Business Machines Corporation 
branch is moving from its present location at 529 Market street to 25 
Battery street, cornering Bush Formal opening is set for June 3 Mean- 
while workmen and decorators are busy making it a classy up-to-date show 
place inside and out 

Toledo, Ohio..-The International Business 
leased the store at 1712 Madison avenue 


MARKING DEVI 


Machines Corporation has 











Chicago, t1!.—The Superior Type Company has made alterations to its 
plant 
—__—g—___—_—. 
Week End Vacations for British Staff 
The British Stationer reports that the staff of Messrs. G. F. Rapkin, 
album manufacturers, Goswell road, E. C., London, England, receives one 
Saturday off a month in rotation. The five-day week plan has been in 


operation in many business houses for considerable time. Where the plan 


is considered inoperable the alternative is the system of granting every 
member of the staff a long week end (Friday night to Monday morning) 
working in rotation. This is naturally well received by the sta 
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DISPLAY & SELL 
TOGETHER 


HIGGINS’ WATERPROOF 
BLACK DRAWING INK 


HIGGINS’ DRAWING 
BOARD & LIBRARY PASTE 






By doing so you can 
DOUBLE your sales 
and profits on these 
Push BOTH of 


these necessities to 


items. 


students, artists, engi- 


neers, draftsmen. 


HIGGINS' WATERPROOF BLACK 
DRAWING INK—the standard since 
1880. HIGGINS’ DRAWING BOARD 
& LIBRARY PASTE—a strong adhesive 
and the ONLY one of its type. Manu- 
factured under a special formula to per- 


CHAS. M. 
HIGGINS 
& CO., Inc. 


271 Ninth Street 
Brooklyn, N. Y. 


form the unusual work for which it is in- 
tended. Each item 25c retail. 








TIFFANY STANDS 





Model 






The Model A Stand is built in two heights. 
26 and 35 inches. With patented adjustable 
head, raising and lowering device and leg 
leveling device, this stand meets every 
general office business machine requirement 
and at the same time possesses an attractive appearance so desired 
in modern office furniture 
Constructed of angle steel, not tubing, with welded steel web re 
inforced corners, the new TIFFANY stand is more rigid than the old 
style. Swaying is eliminated 
One olive-green crackle steel leaf is furnished as standard and may 
be mounted as operator desires, on either side of stand. This leaf is 
easily raised and lowered with one hand, but, once raised, it cannot 
be knocked or jarred down. It must be lowered by operator. An 
additional leaf may be mounted on the stand at nominal extra cost 


Dealers—WRITE TODAY for descriptive folder showing other 
models and ask for our attractive sales proposition. 


TIFFANY STAND COMPANY 


3725 Commonwealth Ave. St. Louis, Mo. 
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PERSONAL 
FILE 


INSURES 
SAFE KEEPING 
OF PERSONAL 
RECORDS 


LIGHTWEIGHT-COMPACT 
DUSTPROOF— DURABLE 


. The “Green-Edge” Personal File 
OPEN NEW is completel a — in- 

dexed and titled folders for con- 
/ MARKETS veniently filing important private 


and personal papers in the home 





Home or Family Records or office. The folders, ag oy 
“1 an show tabbed in green, together th the 
Student or Teacher well finished container of the same 
Executive or Profession color make for good appearance 
al and utility. 
: > or Stor The Personal File is of the same 
Shop or St ~~ ingenious constructional features 
Chain Store Record: of the popular “Green-Edge” Stor- 
Pp neue Sent age File. Walls are double thick 
aper House Sample fluted fibre with edges securely 
Premiums and Gifts cloth bound. No sharp metallic 
. eee corners to mar furniture. Low- 


Many other uses priced—easy to sell from a display. 


too numerous to Write for additional information 
mention. and sample of this fast-moving 
product. 








. . ‘ Si7 S. Jefferson St. 
. - L. BARKLEY A ’ 0. Chicago age Tilinois 


MANUFACTURERS—FILING SUPPLIES 











Stencils 


for 
ROTARY 
DUPLICATING 
DEVICES 





The one stencil that brings repeat orders. 
Produces an excellent copy on noiseless as well 
as all standard typewriters. 

TEMPO means more sales and greater profits. 
New list price—Liberal Discount to dealers. 
Shipments made from Tempo Duplicator & 
Supply Co., 435 North Wells St., Chicago, or 
direct from our factory. 

Order today or ask for samples and prices. 


Manufactured by 


MILO HARDING CO., LTD. 
1362 So. Hill St. LOS ANGELES, CALIF. 
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BUSINESS OPPORTUNITIES 


Important to Manufacturers 
The following detailed inquiries, received direct from readers of Orrict 
APPLIANCES, are tangible business opportunities. 
Wants Abroad 

Furniture and Machines for Belgian Trade.._The General Import Com 
pany, 17 Galerie de la Reine, Brussels, Belgium, offers its services as 
representative of American steel office furniture and business machines 
The company moved recently to a new establishment in the business center 
It has excellent facilities for display in its new location 

Wanted Here at Home 

Catalogues for Illinois Office Machine Dealer.—The Johnson Typewriter 
Company, South Main street, Princeton, Ill., requests catalogues in dupli 
cate for its files, the catalogues to cover ‘‘Everything for the Office.’’ The 
company is authorized distributor for L. C. Smith & Corona Typewriters 
Inc., The Shaw-Walker Company and Wilson-Jones Company 

Salesman Available.—To any manufacturer of office appliances or sta- 
tionery items desiring the services of a man who has traveled extensively, 
and knows the dealer trade from coast to coast; is able to finance himself 
and can furnish excellent references ; salary or commission. Address Sem 
63, care of Office Appliances, 417 South Dearborn street, Chicago, Il. 

Stationery Distribution Wanted for Canada.—A. R. Davey & Company, 
60 King street, East, Toronto 2, Ontario, Canada, wishes to take on the 
distribution of lines of medium priced account books, ring books and other 
specialties. The company also seeks a line of children’s story books for 
its territory Please mark correspondence for the attention of Mr. A. R 
Davey 

Supplies Lines for Traveling Salesman.—Earl H. Prentzel, manufacturers 
representative, 326 Fairview avenue, Willow Grove, Penna., wishes to add 
lines of filing supplies, carbon paper and rubber bands to his present mer- 
chandise. He calls on dealers in Pennsylvania, New Jersey, Delaware, 
Maryland, and the District of Columbia 

Traveler Available for Brazil and South Africa.—Manufacturers sales 
representative now traveling Brazil and South Africa and the Far East, is 
now in New York looking for additional office appliance lines. Address, 
Sem 64, care of Office Appliances, 100 East Forty-Second street, Pershing 
Square building, New York, N. Y. 

Wisconsin Office Equipment Department Expanding._-The Merten Bros 
Printing Company, 801-05 Clinton street, Waukesha, Wis., has been pur- 
chased by L. E. Perkins, who was associated formerly in a sales executive 
capacity with the Remington Rand Company. He plans to expand the office 
equipment department and wishes to hear from manufacturers and whole- 
sale distributors of office equipment and supplies. Correspondence is 
invited from manufacturers interested 

Trade Literature for Huntington Stationer.—The Standard Printing & 
Publishing Company, 912-14 Fifth avenue, Huntington, W. Va., wishes to 
receive catalogues from manufacturers of office equipment and supplies 
The company is bringing its catalogue files up to date 











PENS AWD PENCILS 


Chicago, tI!._-Hamilton Kendrick, division manager for the American 
Lead Pencil Company, made his usual trip to Milwaukee, Duluth and 
the Minnesota Twin Cities in May 

Chicago, tl!._-E. J. Bradley, special representative of The Conklin Pen 
Company, made an extended trip of the southern states in May, getting 
in touch with the territorial representatives 

Hoboken, N. J.—Pencil Specialty Company, Inc., has been chartered to 
conduct a stationery business; capital stock, 1,000 shares no par value; 
Forrest W. Stewart, charter representative 

New York, N. Y.—-Carl M. Schutz has joined The Eagle Pencil Company, 
co-operating with commercial stationers in the middle and southwest 

Lewisburg, Tenn.—The Ozark Pencil Company is proceeding with plans 
to rebuild its pencil plant, which was partially destroyed by fire late in 
April. 

San Francisco, Calif._-Oliver Pierce, Pacific coast manager for The 
Conklin Pen Company, 101 Post street, reports the ‘‘Nozac’’ line increasing 
acceptance. The DeLuxe assortment of eight pens in scarlet and gray, 
marine green and black is highly popular. Leaders are the DeLuxe 
Decagnol large size, and modernistic chrome and pyralin desk sets. 


LOos&c LEAP 


New York, N. Y¥.—Armed bandits stole the payroll of the Federbusch 
Company, Inc., 91 Seventh avenue, May 8 
ve 
Tendency Toward Loose Leaf Records Abroad 
Commenting on the results of the British Industries Fair held in England 
a month or so ago, The British Stationer made a reference of interest to 
American stationers: ‘“‘Account books are tending more and more to be 
on the loose leaf system, and the producers of this form of commercial 
stationery are offering loose leaf books for every office purpose where a 
bound account book was used formerly. Here a certain amount of special 
ized knowledge is called for if the stationer is to make the most profitable 
use of this side of the business. Detail improvements in account books, 
both loose leaf and bound, have added further selling points to this line 
of merchandise.”’ 














—__—_<g——— 


Foreign Trade Meeting for Houston 

The twenty-second foreign trade convention of the National Foreign 
Trade Council will be held at Houston, Texas, November 18-20, inclusive 
This promises the largest attendance of delegates in the history of these 
annual meetings. America’s cotton problems will engage the special atten 
tion of the convention at a session representing the raw cotton interests 

The date of the National Foreign Trade Companion has been set to fol 
low the convention of the American Bankers Association, which meets at 
New Orleans November 11-14, inclusive. This will facilitate the attendance 
of bankers at Houston, who form a very important section of the delegation 
representing foreign trade activities. The Houston date has been arranged 


also to follow the meetings of the American Petroleum Institute at Los 
Angeles 
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LOOSE SFvV Jus LEAF 
EQUIPMENT 






MACHINE POSTING 
BINDERS and FORMS 


Our New Catalog of Machine Post- 
ing Equipment illustrates and de- 
scribes many new items—distinc- 
tive types of devices and forms that 
represent the last word in speed and 
utility. Send for your copy today. 










—Agencies Available— 






Exclusive protected territory is available 
to active established dealers. Complete 
Catalog and full details on request. 







THE C. E. SHEPPARD CO. 


4401-4429 Gey, Long Island City 
Cwenty-First St. (Geet New York 
















Your Customers 


Are Getting Ready. . 


This summer will be a 





busy time with many of 
your customers who are 
making careful prepara- 
tions for better busi- 
ness in the fall. 


DisplayProminently 
and Push NOW: 
FULTON OFFICE PRINTING OUTFITS— 


for making up notices, signs, price tags and cards, labels 
and other forms. Each set complete with all accessories 
ee : yntains well known, deep cut FULTON RUBBER 
rYPE 
DRI-KWIK STAMP PADS—the market's out 
standing pad for quick drying rubber stamp impressions 
Pad has no odor and gives great wear. Will not injure 
rubber nor dry out Fiv e colors 
FULTON SELF-INKING STAMP PADS 
The trade's standard utility stamp pad. Contains pure 
glycerine ink, unsurpassed in purity and strength of color 
FULTON INKS— 

FULTON STAMP PAD INK—The ideal ink for 
standard pads 

DRI-KWIK INK—for stamp pads and self-inkers 
Smaller sizes in new, modern bottles with composition 
screw tops 
Write for our new catalog—just off the press 


FULTON 


SPECIALTY CO. 


ELIZABETH, N. J. 
SALES OFFICE: 200 Fifth Ave., New York, N. Y. 


Pacific Coast Representative: O. P. Davison, 74 New Montgomery St., San Francisco 












































No. 5160 


The life of the Automobile Industry de- 
pends upon creating obsolence by new de- 
signs, features and gadgets. 

There has been no comparable progres- 
siveness in the desk industry except for the 
WAGEMAKER **10-Point Desk.” 

That is why it is the livest line on the 
market today. 

Be the one to have the WAGEMAKER 


agency; it’s valuable. 


GRAND 
RAPIDS 


MICH. 








BUMP STAPLER 


Outstanding Features 


SIMPLICITY 
LOW PRICE 
BEAUTY 


AUTOMATIC STAPLE 
FEED 
DURABILITY 
All included in the new 
BUMP STAPLER 


Uses Standard 14 inch Crown Staples. 
Write for complete details. 


BUMP PAPER FASTENER COMPANY 


LA CROSSE, WISCONSIN, U. S. A. 
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Our REDUCED Prices 
Are increasing sales 


Our Walnut, Mahogany, Oak, Green, in the 
14x17 inch size to retail at $5.00. In the 
larger stand, 17x24 inch in all finishes, slightly 
higher. Side leaves can be attached to either 
size. 

Our own improved and exclusive Metalstand 

principles of construction. 

No. 1500 Oak 


5 ieeatabneten Btensincnnd METALSTAND COMPANY 
New construction tarmore @ 135 N.22d St. Philadelphia, Pa. 


Rigid. Shipped K.D 


STENCIL SHEAFFERS 


Manufacturers and Distributors Should Write to 


iy 
THE reserits 



















No. 1200 Olive Green 
No. 1300 Walnut 
No. 1400 Mahogany 























The 
First Lad 


— a new light-weigl.t pen streamlined 
for Balance® and with special clip de- 





TECHNY, ILLINOIS | 
ra t —— a =. — ~ —_ 

i s y hree colors. onized Pearl, Grey Pearl an 
— ae pe — —r we Black. Two prices—$5 and $8.75. One-stroke 
They Are Perfect filling, emptying, cleaning in either lever or 

MADE FOR ALL STENCIL DUPLICATORS visible barrel types. An immediate hit 
W. A. SHEAFFER PEN CO., FORT MADISON, IOWA 
som 





ee Se ee ee ee eo ] 


ee ee ee ee ee ee ie se ie ie ie as i ie aie as ms at ls ie ng 


The “Aluminum” Pocket Seal 
The Problem of Photograph 








and other MARKING DEVICES 


_———=§ = oe oo 


ALMA Ea eee eee 





Mailing. 
' Here s the answer....in the Col- 
' umbian Safeway Photo’ Me ailer. 
' highly profitable stationer’s ite m. 
Special display rack free with origigit 
POCKET SEALS = SPECIMEN IMPRESSION LEVER SEALS) =f) al order ... Mailer made of sp 
Al Kraft lined bos ard... bends into 
without breaking ... 100% pre on 
MEYER &X WENTHE - CHICAGO even at corners ... Easy to, © nce 
Printed address form onf@te ... 7 


stock sizes Write for samples, prices 
and complete information to United 
States Envelope Coy Dept. C., 
Worcester, Mass. ~ 


OFFICE & FACTORY - 24to30 S. Jefferson St. 
LOOP STORE - 31 North Clark Street 


WEST SIDE STORE - 30S. Jefferson St. . 
25525252 PPIESPERPP PEPPER PPPS Columbian Safeway Photo Mailer 
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A COMPLETE LINE OF METAL PARTS 
FOR THE LOOSE LEAF BOOKBINDER 


FOR FOR 
POST RECORD 
BINDERS BOOKS 








FOR RING BOOKS 
THE TENACITY MANUFACTURING CO., Cincinnati, O. 
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AND CARBONS 


the Codo Manufacturing com 
patent backing sheet for 


RIBBONS 


Chicago, Il!.—F. S. Cooper, 
pany, has been granted a Ur 
typewriter manifoiding 


Cincinnati, Ohio.—The Harris-Moers Company, representing the Colum 
bia Ribbon & Carbon Manufacturing Company, has moved from 121 Oper: 
place to the Sherwin-Williams building 





president of 


ted States on a 


—— 


Job for Good Carbon Papcr 
The United States Tariff Comn issued a call for a hearing on un 
fair competition in the importation or sale of cigar lighters The call 
specified that briefs may be typed on letter sized paper, with inner margins 
not less than one inch wide. Emphasis was laid on the fact that all copies 
t selling 


ission 





must be legible Which might be a good point to bring up when 
carbon paper to lawyers 
> 
United States Exports of Writing Instruments, February, 1935 
9301 
Refillable 
pencils 
and 9311 
refill 302 Metallic pens 
lead Other pencils except gold 
‘ ! Value Dozen Value Gross Value 
Austria $ 2 
Denmar! 1,824 3 
Finland ) 204 §$ i2 
France 799 4.447 
Italy l 29 
N therland SOS 
Norway 1,24 ] 
Spain 78 
Sweden 50 tO8 204 
United Kingd sN 1,44 434 4 
Yugoslavi t 2 
(Canada 7,931 1,62 2,215 1,2 
Costa Rica 21 o4 
Guate ila 14 2 
Honduras , l 1! 
Nicat ia l 74 l 21 
’anama 12 
Salvador 44 
Mexice l 1,597 i 
Newfoundland and Lab 131 28 
Bermuda t 12 
Jamaica t 
Trinidad and Tot 1,12 2 l S 
Other British W Ind 72 ( 41 < 
Cuba 1,142 27,64 7,089 624 £12 
Dominican Republ 1% 1,311 167 25 21 
Netherland West Indies 121 4 
Haiti, Republic of ( l 
Argentina S22 41,652 3, SSO 
Bolivia 72 4s 4 
Brazil 205 240 45 
Chile i7 1,538 255 2 13 
Colombia 4 4.584 41 i7 7 
Ecuador 1.690 50S 
Paraguay 12 5 20 
Peru 843 ae , = 2 
Uruguay 12 2,400 81 82 2 
enezueli 32 «11,287 29 138 x 
British India 95 532 437 
China 13 7,170 1,75 7 425 
Netherland Ind 85 
Hong Kong 1s 
Japan ot 
Kwantuneg 200 iz 
Palestine S82 4,¢7 ot 
Philippine Islands 12 15,573 3,039 
Australia 169 64,380 212 
New Zealand 312 87 
Union of South Africa 127 7.912 1,121 24 14 
Other British South Africa 2 
Liberia 4 
(Canar Islands 15 
Total $15,570 269,788 $31,220 174 $3,839 
Shipments to 
Hawaii $ 22 10,460 $ 408 co 
Puerto Rico 11 22,304 2,374 160 7 
Virgin Islands 48 4 
_ 
Latvia Reduces Duties on Typewriters 
Commerce Reports] A Latvian ministerial decree of April 15, 1935, re 
duces import duties on a number of manufactured products. Typewriters 
are now charged 2.00 latos per kilo The previous rate was 10.00 latos 
per kilo 
oe 


Certificate of Origin Required by Nicaragua 

Commerce Reports] The 

resolution requiring shipments to that country 

tificates of origin. The place of origin shown 
respond exactly with the import permit 


> 


Nicaraguan Exchange Commission has passed a 
to be accompanied by cer 
in the certificate must cor 


American Typewriters Gain in British Malaya 
The United States Department of Commerce reports that American type 
writers dominated the British Malayan market during 1934, as indicated in 
a report from Trade Commissioner Julian B. Foster, Singapore, indicates 
Imports of American typewriters into Malaya in 1934 totaled 2,057 units, 
compared to but 327 units in 1933. They accounted for seventy-eight per 


cent of the total trade. British typewriters, which accounted for thirty 
four per cent of the imports in 1933, represented only nineteen per cent 
in 1934 

The bulk of sales of American typewriters in Malaya during 1934 were 
to the mercantile community The banks purchased comparatively few 
machines and government and school purchases were practically confined 
to the British article. Because of the high prices prevailing for rubber 
and tin, the economic outlook for British Malaya during the current year 
appears particularly promising. In view of this fact, it is expected that 
the demand for typewriters will show an appreciable increase over 1934 


Orders for American machines are already being placed in decidedly 


volume than was the case this time last year 








larger 


141 








WE OFFER THE FINEST 
LINE OF 


CARBON PAPERS 








TYPEWRITER 
RIBBONS 


EXCLUSIVE FOR 
THE DEALER 
AND STATIONER 


Allen & Company 


11-13-15 Vandewater Street 
New York 


OOS Tr re we ee a a a a 
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CATALOG 


Persistent pursuit of progress in development of new sales 
appealing numbers has greatly increased the ASCO 
Line—the complete line of office equipment in steel. 
You will notice this when you examine this new ASCO 
catalog—in loose leaf form for easy insertion of supple- 
mentary material. 


Every ASCO number has eye-appeal, sales-appeal, 
durability, utility and above all economy—a line of 
quality at popular price. 


Put the ASCO Line to work for you. 


this new catalog today. 


ART STEEL CO.), Inc. 
300 EAST 145TH ST., 
NEW YORK 


Get a copy of 
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RIBBONS e. CARBONS 


ESTABLISHED 1895 


Dealers Inquiries Solicited 


Philadelphia, Penna. 


INDEXES 


Special indexes made to order. 
Celluloid, Insertable, Leather or Canvas Tabs 








Sansom at Tenth Street 




















DU-WA-CO Quality 


DUPLICATOR INKS F 
Dealers who emphasize the high character Hl 
of their merchandise and service find that t 
DU-WA.-CO not only registers a new de- I 


gree of satisfaction in use, but also co- ! 
operates more closely and more effectively BLOTTER PADS 
in their sales effort. - Seg 
Intense color—more copies to the pound Desk Pads and Work Distributors 
: —doesn’t offset or smudge—approved and Unique designs -- exceptional craftsmanship 
| in use 2 Army, Navy and other govern- 
ment offices, also schools and corporations. 
We can help you extend your sales. Write. TABB I NG 
Aico Grip Tubular Edge Celluloid Tabbing 
unham- atson 4 -¥-¥” extension. Eight colors. 
MANUFACTURERS OF Send us your inquiries 


INK SPECIALTIES G. J. AIGNER CO., Mfrs. 


644 So. Clark St. Chicago 
We also manufacture Multigraph Inks 303 S. Jefferson St., Dept.2 Chicago, Iil ; 
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) - Addressing Machines, 
Typewriters, Adding Ma-_ | 
. rap . —— chines, Duplicators, Mul- | 
SAMUEL S. REESE tigraphs, Folders, Dictat- | 


ing Machines, for cash. 

WRITE US FIRST if you 
want to buy supplies and 
machines,and save money. 


formerly of 
Leese Leaf Equipment Company 


is now in position to furnish a complete line of 


LOOSE LEAF METAL PARTS 








W rite for new Catalog iddress 
Samuel S. Reese F | O 170 N. LaSalle Street 
520 No. Spaulding Ave. Chicago, HMlinoi« . {ttn. 7S fr. tto CHICAGO 


























The BUYER who wants the BEST 
ARTILITY specifies 


POSTURE CHAIRS | Graffco VISE CLIPS 


The world’s champion of clips. Exclusive two- 
Vv point grip keeps papers from slipping in any 
direction. Solid spring steel construction (non- 
rusting) allows clip to be used again and again. 
3 sizes to hold from 2 to 60 papers. 

A famous member of the Graffco 
family of time-saving office de- 
vices. 


GEORGE B. GRAFF COMPANY 


64 Washburn Ave., Cambridge, Mass. 


Manufactured by 


Artility Metal Products, Inc. 
Elkhart, Indiana 
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H. A. INK 
ERADICATOR 
Sells— 


Serves— 
Satisfies— 











Ink spots readily removed from paper 
or white clothing, leaving an uninjured, 
clean white surface. Every Stationer 
can profitably feature it Send your 
order or write for details 


H. A. Ink Eradicator Co. 
1707 Zerega Ave. 
New York, 
Cable Address “ERADICATOR” 


























Ideal BOOK RING 





rHAT FLATTENED JOINT is there 
PATENTED for a purpose—to keep the ring al- [ff] 
TSS. 85.00GD S68. 99. 1988 ways right side up. No need to hunt jf} 
SOV. 6, 1983 and fumble to find the place where | 
| 


the ring opens, if it’s an Adams ring 
Here is the simplest, quickest-operat- 
ing and most satisfactory ring ever 


Seven Sizes 
Inside Diameters: 





No. 000,%,’’ No.1, 1 invented for perforated sheets or 
No. 00, 94°’ No. 2, 135’’ binders of all sorts. Allows binder or 
No. 0, *, ee 2% sheets to lie flat when open at any 
3. © point. The enlarged joint, nicely 

rounded and smoothed, keeps ring 


The T. J. Cardoza Company, Ltd. 
Western Representatives: 
511-15 Howard St 
San Francisco, Calif. 


right side up in position to be in- 
stantly unlocked. 


Order through your wholesaler. We also 


manufacture inexpensive loose leaf metals 


Henry T. Adams Mig. Co. 355),5° fice 4" 




















New York City 


They Like to Be Sold! — =ggtonee 
y Pittsburgh 

— - Chatfield & Woods Co 

T’S no trick to sell customers Cincinnati 

their first order of business The Chatfield Paper Co 

~ » . . Detroit 

cards done in book form, for Wiggins = geaman-Patrick Paper Co 
Cc compact Binders. Because they are as Washington, D.C., Baltimore 


The Barton, Duer & Koch 
Paper ‘ 
Grand Rapids 
Carpenter Paper Co 


far in advance of old-fashioned “loose” 
ecards as the 1935 stream- lined auto- 
mobile is over the one-hoss shay. 


n 
Ask any of these paper mere hants— or us— for -_— 3 4 Se. Bee 
details and samples. St. Louis 


The JOHN B. WIGGINS COMPANY Tobey Fine Papers, In 


(Originators of Scored Cards) 
1162 Fullerton Avenue Chicago 


Wissins 


BOOK FORM CARDS COMPACT BINDERS 


ZIPIT 


THE NEW 
TIME SAVING 
CARBON 


Territory now being 
allotted. 

Send for samples and 
agency proposition — 


IT SELLS 








MODERN 


CARBON PAPER 


PMMLIPS PROCESS CO 
AOC HESTER, 
~¥. 


PHILLIPS PROCESS CO., Inc. 





82 ST. PAUL ST., ROCHESTER, N. Y. 
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How’s your stock of 
Oakville 
‘ee Ring Clips? 


Particularly 
Smoothly finished 





Top-quality ring clips to sell at an extra profit. 
adapted to fastening greeting cards. 


won't mar paper. Save money—order with your other Yellow 
Box Line items. 


OAKVILLE COMPANY 


Division of Scovill Manufacturing Company 
Waterbury Connecticut 
Save Time With Yellow Box Line Products 


Pins, Clips, Fasteners, Thumbtacks, Tak-a-pins, etc. 


Chicago New York San Franc sco 
In Canada—Brown Brothers, Ltd., Toronto 2, Canada 


OAKVILLE 
CURMANCO ROLL TABLET 


FOR EVERY DESK 
Home, Office or Factory 


Every user of Pen or Pencil wel- 
comes this. Takes 344" wide roll 
Adding Machine Tape. Write any 
length, Till below for Memos. 


Protected by U. S. Patents 


No. 1,738,139—1,452,537 
Beware of Infringements 
Get repeat roll sales. Brown Duo 
‘lone Color. Retail price $2.00— 


special attractive dealer discount 
in dozen lots. 


CURRIER MFG. CO. 


Terminal 22 Minneapolis, Minn. 








DEALERS WANTED 


for a patented typewriter 

cushion key, with advan- 

tages and merits no other 

key possesses. You'll get 

MORE key business by 
selling 


The Master Key 


(No Rubber to wear out) 
Write for Samples 
and Prices 
Speed Key Mfg. Co., Inc. 
298 Columbus Place 
Brooklyn N. Y. 


QUALITY 


HIGH 


























LINOLEUM 


_ DESK TOPS 


CHAIR CUSHIONS | WN ORDERS SHIPPED | 


DAY RECEIVED 















IDEAL LT. co. 
420 N.CLARK ST CHICAGO, LL 


























144 





OFFICE APPLIANCES 





A Summer Sales Headliner 
for over 3500 dealers 


[There are tew summer profit leaders. Claro 
type is one of them proved and tested 
for you by over 3500 dealers 

Every stenographer wants a bottle of Claro 
type during the warm weather. It ends the 
messy task of cleaning typewriter type It 
keeps her hands clean And she especially 
likes the handy dauber because it protects 
her clothes from spattering caused 
by other methods 


cLAR-OTYPr 
THE MODERN TYPE CLEANER 


Make Clarotype a headliner on your 
counter See how quickly it sells 

and how regularly it repeats, Clarotype 
retails for 50 cents, with a good margin 
f profit for vou. Order a dozen today 
from us or your jobber 


: J CLAROTYPE CO, Inc., 16-G Hudson St., New York 
















A Snappy Salesman 


of fifty vears ago looked like this. Today 
he has doffed the checks, the high hat and 
the walrus moustache, but he still depends 


upon his 
{ 
Beach’s / H 
“Common Sense” 
Expense Book 


to give him a quick, accurate record of his 
travelling expenses 























Beach Publishing Co., 1351 Book Bidg.. Detroit 








Grippit 
Holds 
like 
Rubber 


This special adhesive sticks with a sinewy, 
flextbl grip. Gr ippitted work can be stripped Bands 
off like adhesive tape, permitting paste-ups 
to be removed, positions to be changed 
Write for Free Tube 


and Profit Story 


Harriman-Wetts Propucrs Co + 200Summer Sr + Boston 














31 Years Have Taught Us How! 


REPAIRING 


All Makes of y 
FOUNTAIN OF 


PENS 
ARCH PEN CO. 


6 N. Clark St., Chicago, Il. 


We Manufacture 
Fountain Pens and Peacils 


of Quality — vacuum and lever types 














* 
THE FLEXIBLE FASTENER 








THAT 

FOUND THE 
CONSUMER'S 
SPONTANEOUS 
APPROVAI 
AND 


O. K. EXCELLENT SELLER REPEAT ORDERS 


* QUICFLEX (Pat. Pend.) is the MODERN paper fastener— 
nothing to cut fingers—no “nail urging’ to open or close. 

* Has nothing to bend—will not tear the paper. Saves money— 
time—effort. 

*® Jobbers, Distributors and Stationers write for prices—Free 
Samples. 


QUICFLEX M'F'G. CO. 


Dept.0A-6 500SAN FERNANDO BLDG. LOS ANGELES, CALIF. 


. “Ne 4) aa 
Loose Leaf Rings 


No Large Brass 
Joint to Tear T Nickel Plated 
Paper FIVE SIZES 


Inside Diameters 
a "—1.35 Per ‘00 


CL Oe es atl mw i) 















Open Easily, ”“—1.50 
17°—1, 75 ty i 
Close / 1%4"—325 “ “ 


Securely —350“* * 





For loose leaf books, binding reports, blueprints, etc. 


Write for information T oose Leaf Metals 


on our line of 


The E. W. Carpenter Mfg. Co. 
Bridgeport, Conn. 
















Stencil Duplicator Ink 


There's big business in stencil 
duplicator supplies for dealers 
properly prepared. Build up your 
sales with ROOCO—the one dupli- 
eating ink that GIVES FIRST- 
CLASS RESULTS on both open and 
closed drum types of machines. 
A dense black, distributes uni- 
formly. Samples and prices to 
dealers. 


H. D. ROOSEN CO. 


Brooklyn, N. Y. Chicago 





wt i ast meo- 











Factory: foot 20th St. 609 S. Clark St. 





SONOMOR CARD PINS 





Entirely | Plated 








Manufactured by 


WILLIAM PRYM 


of America, Inc. 
47-28 37th ST. 223 W. JACKSON BLVD. 
LONG ISLAND CITY, N. Y. CHICAGO - ILL. 





























JUNE, 1935 


—__. PA ARKILO Celluloid Products —— 

















Made of the acetate (slow-burning) cellulose, and embody features 
of our own design. Flat type envelopes for ring binders, billfolds, 
cards, papers, pictures, letters, etc. Bound type for factory-records 
and menu cards. Box type for inserts of thickness. 


MARKILO CO., MFRS. 








936c W. 63rd St. Chicago, U. S. A. 






















a RADI AL = STRipy. 
Sp 
¢ 





<r 


Efficient and economical. 
Will keep correspond- 
ence and papers always 
on hand and properly 
arranged. The most ef- 
ficient desk file on the 
market. Made in four 
sizes. A very profitable 
item for stationers. 





Stanley R.Bristow 
24 Central Ave.West Orange,N.J. 









mee Rebuil 
rt eoullt 
M | . ADDRESSOGRAPHS 
COMPTOMETERS 
MONROES, ete. 


MIMEOGRAPHS 
—. = Bought and Sold 


ELLIOTT-FISHERS 


temic = ne > 
Le. Ns ee ees 


United Typewriter and 
Adding Machine Co., Inc. 





145 


ALLEN-WALES 


A record of more than 25 years’ satis- 
factory service recommends Allen-Wales 
Adding Machines and The Allen- 
Wales Franchise to office machine 
Dealers of experience and sales 
power equal to a first-class 
proposition. We offer a valuable 
business getting opportunity. 
Write today for details. 









Allen-Wales 
Adding Machine 
Corporation 


515 Madison Ave. New York, N. Y. 








AMERICAN VISIBLE 


SS A “ERROR PROOF” 


S| roel FEATURE 
ES) G8080n : 

2 16 snes | Sells on Sight 
= ; Write for Discounts 


‘a | 
654321 


Sell More Seales! 


American Numbering 
Machine Company 
Brooklyn, N. Y. 














There's a Hanson Model for 
every postal need. Send for 
descriptive literature. 














Five 
rhere’s a wide market pounds 
for shipping scales, as °»¢!/ 

ounces 


well as those designed 
for regular postal and air 
mail use—if you know 


how to reach it! 


Let HANSON Ideas 
Help You 


Hanson Service does not stop at me- 


chanical perfection. There's a success- 


HANSON SCALE CO. 


ful merchandising plan available to all 


write for it today. 525 N. Ada St., Chicago 


Hanson dealers 





LOOSE LEAF 


813—14th Street, N.W. 
e R & 


Washington, D. C. 
Bind sheets orderly and se 


curely. Fit any width of sheets 
or distance between punch cen- 
ters, capacity regulated by in- 
terchangeable posts. $3.50 pet 
dozen sets, f. 0. b. N. Y. Re- 
quest on your letterhead brings 
sample and details. 


F. B. Mfg. Co., 





HOLDER 


1228 Intervale Ave. 
New York, N. ¥. 














BRING PROFITABLE REPEAT SALES 


CLOTH INKING PADS 


CORRECTING FLUID—INKS 


WRITE FOR SAMPLES AND PRICE LIST 


Duplicator Specialty Mfg. Co., Inc. 


360 FURMAN STREET 





BROOKLYN, N. Y. 
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STATIONERS / 17h your 
LINE... EXCLUS/VELY/ 


STEEL STRONG PRODUCTS ARE SOLD 
THROUGH DEALERS ONLY 





Accounts in your territory are your accounts. 
You control them—earn and get full com- 
missions. We have no salesmen to pirate your 
customers and cash in on your missionary work. 
No competitor gives you that protection and that 
is why Steel-Strong franchises are valuable .. . 
secure . .. with the guaranty of Members of The 
Nat'l Ass’n of Stationers. 

Steel-Strong Products include Coin Wrappers, 
Bill Straps, Coin Trays, Tray Pans, Coin Bags, 
Currency Cabinets, ete. ... and each product 
has been developed to the highest efficiency. 
Write for liberal discounts and sales helps. 


THE C. L. DOWNEY CO., Cincinnati, Ohio 





STEEL -STRONG "PRODUCTS 





BILL STRAPS 





THE C.L.IDOWNEY CO. cincinnati.o 











Quick, A t 
FIGURES 
END MISTAKES—DOUBLE SPEED WITH 
PRECALCULATED, VERIFIED ANSWERS 
Meilicke ready-made answers to routine problems cut calculating time 
in half for Western Union, Western Electric and many other users. Any 


employee can use Meilicke Systems without training. There are no keys 
to punch, no levers to pull. Just turn the card and copy the answer. 
















The Meilicke line consists of L 
the following devices 


N.R.A. Payroll Calculators ¢ 
The Dictaform for letters, para 
graphs and all data 
Savings Bank Calculators 
Commercial Calculators 
Yard Goods Calculators 
Dozen Basis Calculators 
Unit Basis Calculators 
Electric Bill Extenders 
Water Bill Extenders 
Butter-fat Calculators 
Discount Calculators 
Interest Calculators 
Vertical Cataloging 
Payroll Calculators 
Express Calculators 
Freight Calculators 
Lumber Calculators 
Coal Calculators 
Bonus Calculators 
Time Calculators 
Price Checkers 
Phone Indexes 


_ 
tana <i rom 


Meilicke Systems meet every need, and special Cal 
culators can be supplied to meet any special requirements. 
Let us show you without obligation how Meilicke systems 
can save money for your business. Dealers, send for our 
new catalog 


Meilicke. Systems, Inc. 
3466 No.Clark St. Chicago, Illinois 
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THE STATIONER’S 


SCRAP 
BOOK 


IDEAS 


PRICE — POST FREE 


The most valuable 
moneymaking volume 
ever placed before the 
Stationer Trade—Con- 
tains nearly 200 hints in 
connection with every 
department of your 
business. 


Press Comments: 


The book contains some 178 pages of common sense sugges- 
tions for commercial stationers and dealers in office equipment. 
It is conveniently divided into four sections, as follows: 
Organization; Advertising and Publicity; Selling Ideas; Win- 
dow Display and Selling Ideas for Specific Lines. An index 
in the front of the book classifies the subjects treated and gives 
the numbers of the pages where the stalioner may find sugges- 
tions on the particular phase of his business that he may be 
interested in al the time. The subjects run all the way from 
account books to window dressing and are writlen in such a 
way thal the volume is an excellent reference book. 

—Office Appliances. 


The Scrap Book can be dipped into almost anywhere, and 
useful hints on a wide range of subjects, presented in a very 
readable form, will be found on every page. 

—The Newsagent, Bookseller's Review and 
Stationer's Gazette. 


It was a distinctly good idea to bring together such a series 
of approved ideas, and the volume should meet with a warm 
welcome. —The British Printer. 


4 good idea in ilself and admirably carried out. 
—The Stationery Trades Journal. 


Send Your Order with Remittance Today 
to the Publishers 


F. W. BRIDGES, LTD. 


GRAND BUILDINGS, TRAFALGAR SQUARE 
LONDON, W. C., ENGLAND 


j 
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IN EVERY COUNTRY 


You will find ONE leading office equip- 


ment trade journal of national importance. 


IN 
FRANCE 





First and foremost office equipment maga- 
zine dealing with office and factory manage- 


ment and efficiency is the ideal advertising 
medium for U. S. Manufacturers desiring to 
increase their export trade, particularly with 


FRANCE 
BELGIUM 
SWITZERLAND 
ETC. 


Include “METHODES” in your ad- 
vertising appropriation: It pays. 


Send for free copy today. 


METHODES 


27 rue des Petites Ecuries 
Paris X* France 








rt 


For that Sales Manual, Catalog, 
Book of Regulations, etc. 


PERFECTION METALS 


Our service is particularly designed for stationers 
who operate their own printing and binding plants. 
Many different types and sizes of ring and post 
binder metals are now being used and because we 
specialize in their production, frequently bringing 
out new metals embodying latest developments and 
improvements, this service is exceptionally valuable 


in its field. 


If you do not have our catalog, send for a copy. 
Besides specifying and illustrating our many stock 
metals, it is a veritable compendium of useful in- 
formation on the subject. 


Loose Leaf Metals Co., Inc. 
6816-6824 Arsenal St. ST. LOUIS, MO. 


Pacific Coast Representative: 
S. & D. Loose Leaf Co., 427 N. San Pedro St., Los Angeles, Calif. 





















CARBONS 
and 
RIBBONS 


OUR 1935 BOOKLET 


An Aid to Greater Carbon Paper 
and Typewriter Ribbon Sales. 
We will be glad to mail a copy of this 


booklet to all dealers interested in 
promoting greater sales for 1935. 


THE BUCKEYE RIBBON & CARBON CO. 
1458-1468 East 55th St., CLEVELAND, OHIO 
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Now we can both 


use the same 
Royal Portable! 


“With TOUCH CONTROL!” These magic words are 

bringing profits to Royal Portable dealers. Customers see 
the New Royal Portable—they try it—and BUY! It’s the type- 
writer they want—the only portable equipped with TOUCH 
CONTROL, an exclusive Royal improvement. No wonder Royal 
Portable sales are soaring higher and higher each month! 
Royal Typewriter Company, Inc., 2 Park Avenue, New York. 


ROYAL PORTABLE 


GREATEST PORTABLE ON EARTH! 














LIE bo Ns 


The LETTERGRAPH 


Yes, it is simple. And to most people its simplicity 
is a revelation. For automatic stencil duplicators of 
a caliber similar to the Model 34 Lettergraph have long 
impressed the public with their confusing complica- 
tions—impressed them negatively! 


The Model 34 Lettergraph was evolved by the proc- 
ess of exclusion rather than addition. ‘‘Why,’’ we 
asked ourselves, ‘“‘build a highly complicated machine 
to do a simple job? Why not work on fundamentals, 
cut down the number of parts and complications? 
Why turn the handle twice to print one copy—2,000 
turns to print 1,000 copies!’’ 


Perfect copies are what the duplicator user wants, 
perfect copies produced in the simplest, speediest and 
most economical manner. That’s what the Model 34 
Lettergraph does and that’s why it sells so easily. 
Made in two models: Model 34B, closed cylinder, auto- 
matically inked $90.00—Model 34A, open cylinder, 
hand inked $75.00. Write for details. 


HEYER CORPORATION 
CHICAGO, ILLINOIS 















"Ula felebele 
UNDERWOODS 
ered fffere’s Why! 


SEE PAGE 67 





49 UNDERWOOD\2TY PEWRITER 


Underwood Elliott Fisher Speeds the World's Business 








